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Sonic branding strateg\ is commonl\ Xsed b\ brands to shoZ and commXnicate their YalXes 

and identit\ in parallel Zith other sensor\ branding strateg\. Sonic logos are important part 

of sonic branding. Being one of the ke\ elements of sonic branding, it is essential to e[plore 

hoZ different featXre consist in sonic logos affect consXmers¶ behaYior. This stXd\ aimed to 

inYestigate hoZ different sonic logo contoXr inflXences consXmers¶ perspectiYe toZards brand 

personalit\ and hoZ it affects their brand recall. This stXd\ Xsed brand personalit\ scale 

deYeloped b\ Aaker (1997) consisting of fiYe brand personalit\ dimensions (Sincerit\, 

E[citement, Competence, RXggedness, Sophistication). Sonic logo featXres Zere controlled 

and manipXlated resXlting in three different Yersions of sonic logo contoXr (Ascending, 

Descending and Constant) Zith three non-e[isting brands and placed in eleYen seconds dXmm\ 

podcast shoZ. The resXlt shoZs that each brand personalit\ dimension Zas associated Zith 

different sonic logo contoXr Zith dimension Sincerit\ and Competence associated Zith the 

Ascending sonic logo, dimension E[citement associated Zith the Constant sonic logo, and 

dimension RXggedness associated Zith Descending sonic logo contoXr. FXrthermore, Brand 

recall stXd\ shoZed that dimension Sincerit\ and Competence positiYel\ inflXence brand recall 

based on consXmers¶ self-eYalXation for the h\pothetical brand. FXrther inYestigation shoXld 

tr\ to better Xnderstand the process of hoZ different soXnd featXres affect different consXmers¶ 

behaYior in relation to branding theor\ for marketing implications. 
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SWUaWegi PeUeN VRQiN XPXPQ\a digXQaNaQ ROeh PeUeN XQWXN PeQXQMXNNaQ daQ 

PeQgNRPXQiNaViNaQ QiOai daQ ideQWiWaV PeUeNa VecaUa SaUaOeO deQgaQ VWUaWegi bUaQdiQg 

VeQVRUiN OaiQQ\a. LRgR VRQiN adaOah bagiaQ SeQWiQg daUi PeUeN VRQiN. MeQMadi VaOah VaWX 

eOePeQ NXQci daUi bUaQdiQg VRQic, SeQWiQg adaQ\a XQWXN PeQgeNVSORUaVi bagaiPaQa fiWXU \aQg 

beUbeda daUi VRQiN ORgR PePSeQgaUXhi SeUiOaNX NRQVXPeQ. SWXdi iQi aNaQ PeQ\eOidiNi 

bagaiPaQa SeUbedaaQ NRQWXU ORgR VRQic PePSeQgaUXhi SeUVSeNWif NRQVXPeQ WeUhadaS 

NeSUibadiaQ PeUeN daQ bagaiPaQa haO iWX PePSeQgaUXhi iQgaWaQ PeUeN PeUeNa. PeQeOiWiaQ 

PeQggXQaNaQ VNaOa NeSUibadiaQ PeUeN \aQg diNePbaQgNaQ ROeh AaNeU (1997) \aQg WeUdiUi daUi 

OiPa diPeQVi NeSUibadiaQ PeUeN (KeWXOXVaQ, KegePbiUaaQ, KRPSeWeQVi, KeNaVaUaQ, 

KecaQggihaQ). FiWXU ORgR VRQic diNeQdaOiNaQ daQ diPaQiSXOaVi VehiQgga PeQghaViONaQ Wiga 

YeUVi NRQWXU ORgR VRQiN \aQg beUbeda (PeQaQMaN, PeQXUXQ daQ NRQVWaQ) deQgaQ Wiga PeUeN 

\aQg WidaN ada di SaVaUaQ. HaViO SeQeOiWiaQ PeQXQMXNNaQ bahZa VeWiaS diPeQVi NeSUibadiaQ 

PeUeN daSaW diNaiWNaQ deQgaQ NRQWXU ORgR VRQiN \aQg beUbeda deQgaQ diPeQVi KeWXOXVaQ daQ 

KRPSeWeQVi \aQg WeUNaiW deQgaQ ORgR VRQiN PeQaQMaN, diPeQVi KegePbiUaaQ \aQg WeUNaiW 

deQgaQ ORgR VRQic NRQVWaQ , daQ diPeQVi KeNaVaUaQ \aQg WeUNaiW deQgaQ NRQWXU ORgR VRQiN 

PeQXUXQ. SeOaQMXWQ\a, VWXdi NeWeUiQgaWaQ PeUeN PeQXQMXNNaQ bahZa diPeQVi NeWXOXVaQ aQd 

NRPSeWeQVi beUSeQgaUXh SRViWif WeUhadaS NeWeUiQgaWaQ PeUeN beUdaVaUNaQ eYaOXaVi diUi 

NRQVXPeQ WeUhadaS hiSRWeWiV PeUeN. 
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