PENGEMBANGAN DESA KIRINGAN SEBAGAI DAYA TARIK WISATA GASTRONOMI JAMU
BERDASARKAN KONSEP ONE VILLAGE
ONE PRODUCT
PRISCILLA MEYDA B S, Dr. Mohamad Yusuf, M.A.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR RUJUKAN

Buku

Handelman, Don. 1998. Models and Mirrors: Towards an Anthropology of Public Events.
New York: Berghahn Books.

Veal, A. J. 2006. Research Methods for Leisure And Tourism A Practical Guide. Sydney:
Prentice Halls.

Artikel dalam Jurnal

Afdhal, A. F. dan R.L. Welsch. 1988. “The Rise of The Modern Jamu Industry In
Indonesia: A Preliminary Overview”. The Context of Medicines in Developing
Countries. hal. 149—172. Kluwer Academic Publisher.

Aditama, T.Y. 2014. Jamu dan kesehatan. Jakarta: Badan Penelitian dan Pengembangan
Kesehatan.

Bessiere, J. 1998. ‘Local Development and Heritage: Traditional Food and Cuisine as
Tourist Attractions in Rural Areas’. Sociologia Ruralis38(1). Hal. 21-34.

Bourguignon, F. dan B. Pleskovic. 2007. Annual World Bank Conference on Development
Economics Global: Rethinking Infrastructure for Development. Washington DC:
The World Bank.

Cahyani, Rusnandari R. 2013. ‘Pendekatan One Village One Product (OVOP) untuk
Meningkatkan Kreativitas UMKM dan Kesejahteraan Masyarakat’. Surakarta:
Universitas Sahid Surakarta.

Claymone, Y. dan W. Jaiborisudhi. 2011. ‘A Study on One Village One Product Project
(OVOP) in Japan and Thailand as an Alternative of Community Development in
Indonesia’. Bangkok: Thammasat University.

Denpaiboon, C. dan C. Amatasawatdee. 2012. ‘Similarity and difference of one village one
product (OVOP) for rural development strategy in Japan and Thailand’. Japanese
Studies Journal Special Issue : Regional Cooperation for Sustainable Future in
Asia hal. 52—62.

Etikan, I., S.A. Musa, dan R.S. Alkassim. 2016. ‘Comparison of convenience sampling and
purposive sampling’. American journal of theoretical and applied statistics, 5(1),
ha.1-4.

Fossali, P.B. 2008. ‘Seven Conditions for the Gastronomic Sciences’. Gastronomic
Sci 4(8), hal. 54—86.

Fujita, Masahisa 2007. ‘Spurring Economic Development by Capitalizing on Brand
Agriculture: Turning Development Strategy on Its Head’. Annual World Bank

94



PENGEMBANGAN DESA KIRINGAN SEBAGAI DAYA TARIK WISATA GASTRONOMI JAMU
BERDASARKAN KONSEP ONE VILLAGE

ONE PRODUCT

PRISCILLA MEYDA B S, Dr. Mohamad Yusuf, M.A.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Conference on Development Economics Global: Rethinking Infrastructure for
Development. Washington DC: The World Bank.

Jones, Andrew dan lan Jenkins. 2002. ““A Taste of Wales — Blas Ar Gymru’:
institutionalmalaise in promoting Welsh food tourism products’. Tourism and
Gastronomy vol. 11. Hal. 115—131.

Kivela, J. dan J.C. Crotts. 2006. ‘Tourism and gastronomy: Gastronomy’s influence on how
tourists experience a destination’. Journal of hospitality & tourism research 30(3).
Hal.354—377.

Manteiro, M. C. B. dan E. Kabu. 2019. ‘Model of Creative Economic Development for
Micro, Small, and Medium-sized Culinary Industries in Kupang City Indonesia’.
International Journal of Social Sciences and Humanities 3(1). Hal. 143—152.

Povey, G. 2011. *17 Gastronomy and Tourism’. Research Themes for Tourism . hal. 233—
248.

Purwaningsih, E. H. 2013. Jamu, Obat Tradisional Asli Indonesia Pasang Surut
Pemanfaatannya di Indonesia. eJKI 1(2). Hal. 85—809.

Rahmanita, Myrza, dkk. 2017. ‘Culinary Tourism Phenomenon in Cirebon’. Advances in
Economics, Business, and Management Research vol. 28. Hal. 115—118.

Richards, G dan A. Hjalager. 2002. Gastronomy and Tourism. New York: Routledge.

Sahabudin, Arfah, dkk. 2019. ‘Pengembangan Potensi Atraksi Wisata Gastronomi Di Desa
Cililin Kabupaten Bandung Barat’. Jumpa 6(1). HIm. 87—108.

Scarpato, Rosario. 2002. ‘Sustainable gastronomy as a tourist product: the perspective
ofgastronomy studies’. Tourism and Gastronomy. HIm. 51—70.

Suharto. 2019. ‘Strategi Pengelolaan Desa Wisata Jamu Kiringan, Kecamatan Jetis,
Kabupaten Bantul’. Journal Of Tourism And Economic. Hal. 108—117.

Triharini, Meirina, dkk. 2014. ‘Pendekatan One Village One Product (OVOP) untuk
Mengembangkan Potensi Kerajinan Daerah Studi Kasus: Kerajinan Gerabah di
Kecamatan Plered, kabupaten Purwakarta’. Jurnal Visual Art & Design 6(1). Hal
29—42.

Untari, D. T. 2019. ‘The Development Strategy of Betawi Eco-Culinary Tourism as a
Potential Business in DKI Jakarta, Indonesia’. African Journal of Hospitality,
Tourism, and Leisure. vol 8. Hal. 1—9.

Wulandari, R. A. dan R. Azrianingsih. 2014. ‘Etnobotani Jamu Gendong
Berdasarkan Persepsi Produsen Jamu Gendong di Desa Karangrejo,
Kecamatan Kromengan, Kabupaten Malang’. Biotropika: Journal of
Tropical Biology vol. 2(4).



	My Bookmarks
	Daftar Rujukan

	DAFTAR RUJUKAN

