
 
 

83 
 

Daftar Pustaka 

aquinaldoadrian. (2021, June 5). "4 CARA STYLE KEMEJA FLANNEL (FLANNEL 
SHIRT)." Retrieved June 10, 2021, from Youtube: 
https://www.Youtube.com/watch?v=mc9nH7VzmJo&list=PL_-
RVX6RweELKxDMNXqEuRIsW-z0fDPFM&index=5  

Mackenzie, S. B & Spreng, R. A. (1992). "How does motivation moderate the impact 
of central and peripheral processing on brand attitudes and intentions." 
Journal of Consumer Research, Oxford University Press, 18(4), 519-529. 

Bagozzi, R., Batra, R., & Ahuvia, A. (2014). Brand love: construct validity, 
managerial utility, and new conceptual insight. Ann Arbor, MI: University of 
Michigan. 

Bahtar, A. Z., & Muda, M. (2016). "The impact of user-generated content (UGC) on 
product reviews towards online purchasing – a conceptual framework." 
Procedia Economics and Finance, 337-342. 

Baker, M. J., & G. A, C. (1977). "The Impact of Physical Attractive Models on 
Advertising Evaluation." Journal of Marketing Research 14,4, 538-555. 

Bambauer-Sachse, S., & Mangold, S. (2011). "Brand equity dilution through negative 
online word-of-mouth communication." Journal of Retailing and Consumer 
Services, 18(1), 38-45. 

Bergkvist, L., & Zhou, K. Q. (2016). "Celebrity Endorsements: A Literaturev Review 
and Research Agenda." International Journal of Advertising, 35, 642-663. 

Bernstein, D. (1984). Company image and reality: A critique of corporate 
communications. London: Cassel Education Ltd. 

Bower, A. B., & Landreth, S. (2001). "Is Beauty Best? Highly versus normally 
attractive models in advertising." Journal of Advertising, 30(1), 1-12. 

Brown, M. R., Bhadury, R. K., & Pope, N. K. (2010). "The Impact of Comedic 
Violence on Viral Advertising." Journal of Advertising, 39, 49-65. 

Caballero, M. J., & Pride, W. M. (1984). "Selected effects of salesperson sex and 
attractiveness in direct mall advertisements." Journal of Marketing, 48(1),  
94-100. 

PENGARUH ATRIBUT FASHION VLOGGER TERHADAP SIKAP PRODUK DAN BERBAGI KONTEN
FIRDA RAHAYU UTAMI, Yulia Arisnani Widyaningsih, M.B.A., Ph.D 
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



84 
 

 

Chaiken, S. (1979). "Communicator Physical Attractiveness and Persuasion." Journal 
of Personality and Social Psychology, 1387-1397. 

Chetioui, Y., Benlafqih, H., & Lebdaoui, H. (2019). "How fashion influencers 
contribute to consumer's purchase intention." Journal of Fashion Marketing 
and Management, 361-380. 

Cho, S. (2009). The Effect of Ad-evoked Surprise on WOM Behaviors. Paper 
Presented At The Annual Conference of American Academy of Advertising. 
Cincinnati: OH. 

Choi, C.-W. (2020). "The Impacts of Consumer Personality Traits on Online Video 
Ads Sharing Intention." Journal of Promotion Management, 1073-1092. 

Choi, W., & Lee, Y. (2019). "Effects of fashion vlogger attributes on product attitude 
and content sharing." Fashion and Textiles, 1-18. 

Chu, S.-C. (2011). "Viral advertising in social media." Journal of Interactive 
Advertising, 30-43. 

Chu, S.-C., & Kim, J. (2018). "The current state of knowledge on electronic word-of-
mouth in advertising research." International Journal of Advertising, 1-13. 

Eckler, P., & Bolls, P. (2011). "Spreading The Virus: Emotional Tone of Viral 
Advertising and Its Effect on Forwarding Intentions and Attitudes." Journal of 
Interactive Advertising, 11, 1-11. 

Erdogan, B. Z., Baker, M. J., & Tagg, S. (2001). "Selecting celebrity endorsers: The 
practitioner's perspective." Journal of Advertising Research, 41(3), 39-48. 

Erkan, I., & Evans, C. (2018). “Social media or shopping websites? The influence of 
eWOM on consumers’ online purchase intentions." Journal of Marketing 
Communications, 617-632. 

Fink, A. (2003). The Survey Kit, 2nd ed. Thousand Oaks: CA: Sage. 

Golbeck, J. (2016). "You're not really friends with that internet celebrity." Retrieved 
Juni 10, 2021, from Psychology Today: 
https://www.psychologytoday.com/ca/blog/your-online-secrets/201607/youre-
not-really-friends-internet-celebrity  

PENGARUH ATRIBUT FASHION VLOGGER TERHADAP SIKAP PRODUK DAN BERBAGI KONTEN
FIRDA RAHAYU UTAMI, Yulia Arisnani Widyaningsih, M.B.A., Ph.D 
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



85 
 

 

Hair Jr, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2014). Multivariate Data 
Analysis. Essex: Pearson Education. 

Harnish, R. J., & Bridges, K. (2016). "Mall Haul Videos: Self-presentational motives 
and the role of self-monitoring." Psychology & Marketing, 33(2), 113-124. 

Harrison-Walker, L. J. (2001). "The measurement of word-of-mouth communication 
and an investigation of service quality and customer commitment as potential 
antecedents." Journal of Service Research, 60-75. 

Hayes, J. L., & King, K. W. (2014). "The social exchange of viral ads: Referral and 
coreferral of ads among college student." Journal of Interactive Adverstising, 
98-109. 

Hayes, R. A., & Carr, C. T. (2015). "Does being social matter? Effcets of enabled 
commenting on credibility and brand attitude in social media." Journal of 
Promotion Management 21(3), 371-390. 

Herold, D. (2008). "Development of a civic society online?: Internet vigilantism and 
state control in Chinese cyberspace." Asia Journal of Global Studies, 2(1), 26-
37. 

Hill, S.R., Troshani, I., Chandrasekar, D. (2017). "Signalling effects of vlogger 
popularity on online consumers". Journal of Computer Information Systems. 
1–9. 

Horton, D., & Richard Wohl, R. (1956). "Mass communication and para-social 
interactions: Observations on intimacy at a distance." Psychiatry, 19(3), 215-
229. 

Hovland, C. I., Janis, I. L., & Kelly, H. H. (1953). Communication and persuasion; 
psychological studies of opinion change. New Haven: Yale University Press. 

Howard, J. A. (1994). Buyer behavior in marketing. Englewood Cliffs: N.J.: Prentice 
Hall. 

Harvey, C. G., Steward, D. B., & Ewing, M. T. (2011). "Forward or delete: What 
drives peer-to-peer message propagation across social networks?" Journal of 
Consumer Bihaviour, 10, 365-372. 

PENGARUH ATRIBUT FASHION VLOGGER TERHADAP SIKAP PRODUK DAN BERBAGI KONTEN
FIRDA RAHAYU UTAMI, Yulia Arisnani Widyaningsih, M.B.A., Ph.D 
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



86 
 

 

Hsu, C. L., Chuan-Chuan Lin, J., & Chiang, H. S. (2013). "The effects of blogger 
recommendations on customers online shopping intentions." Internet 
Research, 23(1), 69-88. 

Hu, M., Zhang, M., & Luo, N. (2016). "Understanding participation on video sharing 
communities: The role of self-construal and community interactivity." 
Computer in Human Behavior, 62(September), 105-115. 

Huang, J. H., Lee, B. C., & Ho, S. H. (2004). "Consumer attitude toward gray market 
goods." International Marketing Review, 598-614. 

Huang, Y. C., Wu, Y. C., Wang, Y., & Boulanger, N. (2011). "Decision making in 
online auctions." Management Decision, 784-800. 

Jabr, W., & Zheng, Z. (2017). "Know yourself and know your enemy: an analysis of 
firm recommendations and consumer reviews in a competitive environment." 
Society for Information Management and The Management Information 
System Research, 38(3), 635-654. 

Jang, S. Y., & Park, J. K. (2015). "Influence of global SPA brand value proposition 
on customer-brand relationship, brand attitude, and brand loyalty." 
International Business Review, 19(1), 119-142. 

Kelly, J. A., St Lawrence, J. S., Stevenson, L. Y., Hauth, A. C., Kalichman, S. C., & 
Diaz, Y. E. (1992). "Community AIDS/HIV risk reduction: The effect of 
endorsements by popular people in three cities." American Journal of Public 
Health, 82(1), 1483-1489. 

Kemp, S. (2021, February 11). "DIGITAL 2021: INDONESIA." Retrieved July 14, 
2021, from DATEREPORTAL: https://datareportal.com/reports/digital-2021-
indonesia 

Khan, S. K., Rukhsar, A., & Maria, S. (2016). "Influence of celebrity endorsement on 
consumer purchase intention." Journal of Business and Management, 18(1), 
6-9. 

Kim, C., & Hwang, E. R. (1997). "The relationship between characteristics of WOM 
information and the WOM effect." The Korean Journal of Advertising and 
Public Realations, 35(summer), 55-77. 

PENGARUH ATRIBUT FASHION VLOGGER TERHADAP SIKAP PRODUK DAN BERBAGI KONTEN
FIRDA RAHAYU UTAMI, Yulia Arisnani Widyaningsih, M.B.A., Ph.D 
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



87 
 

 

Kim, H. J., & Kim, S. J. (2012). "A study on effect of choice attributes of tourism 
destination storytelling on tourist's behavioral response: Tourist's emotional 
reaction as moderating effect." The Korean Association of Professional 
Geographers, 49, 41-62. 

Kim, J. K. (2005). "Parasocial interaction with favorite television caharacters." 
Korean Journal of Broadcasting and Telecommunication Studies, 19(1), 255-
285. 

Kim, S. J., & Lee, S. J. (2013). "The effectiveness of eWOM (Word-Of-Mouth) on 
the movie marketing-focusing on the impacts of the type of information 
sources, type of message, and characteristics of receiver." Advertising 
Research, 96, 100-136. 

Kotler, P., & Keller, K. L. (2016). Marketing Management. Essex: Pearson 
Education. 

Langner, T., & Eisend, M. (2011). "Effcets of celebrity endorsers attractiveness and 
expertise on brand recall of transformational and informational products ." 
Advances in Advertising Research, 451-460. 

Lee, J. E., & Watkins, B. (2016). "Youtube vlogger's influence on consumer luxury 
brand perceptions and intentions." Journal of Business Research, 69(12), 
5753-5760. 

Lee, J., Ham, C.-D., & Kim, M. (2013). "Why people pass along online video 
advertising:From the perspectives of the interpersonal communication 
motives scale and the theoryof reasoned action." Journal of Interactive 
Marketing, 1-13. 

Liang, M., Xin, Z., & Xiao, Y. D. (2017). "Social media users’ share intention and 
subjective well being: An empirical study based on WeChat." Online 
Information Review, 784-801. 

Lin, M. (2021, July 2). "BAG COLLECTION PART 2 + PRICE | Local brand, 
Marhen J, Tory Burch, No Brand." Retrieved July 10, 2021, from Youtube: 
https://www.Youtube.com/watch?v=PShgv7lNN40&list=PL3MehodAxcx3R
m-kp_8wXlfHLBl2EjcLe&index=19 

PENGARUH ATRIBUT FASHION VLOGGER TERHADAP SIKAP PRODUK DAN BERBAGI KONTEN
FIRDA RAHAYU UTAMI, Yulia Arisnani Widyaningsih, M.B.A., Ph.D 
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



88 
 

 

Liu, M., & Brock, J. (2011). "Selecting a female athlete endorser in China: the effect 
of attractiveness, match-up, and consumer gender difference." European 
Journal of Marketing, 45(7/8), 1214-1235. 

Mangold, W. G., & Faulds, D. J. (2009). "Social media: the new hybrid element of 
the promotion mix." Business Horizons, 52(4), 357-365. 

Monroe, K. B. (2003). Pricing: Making Profitable Decisions. New York: McGraw-
Hill. 

Nielsen. "TREN BARU DI KALANGAN PENGGUNA INTERNET DI INDONESIA." 
(2017, July 26). Retrieved November 14, 2020, from Nielsen: 
https://www.nielsen.com/id/en/press-releases/2017/tren-baru-di-kalangan-
pengguna-internet-di-indonesia/ 

Ohanian, R. (1990). "Construction and validation of a scale to measure celebrity 
andorser's perceived expertise, trustworthiness, and attractiveness." Journal of 
Advertising, 19(3) 39-52. 

Patzer, G. L. (1983). "Source Credibility as a function of communicator physical 
attractiveness." Journal of Business Research, 229-241. 

Peetz, T. B. (2012). Celebrity Athlete Endorsers Effectiveness: Construction and 
Validation of a Scale. Las Vegas: University of NV. 

Petroshius, S., & Kenneth, E. C. (1989). "An Empirical Analysis of Spokesperson 
Characteristics on Advertisement and Product Evaluation." Journal of The 
Academy of Marketing Science 17,3, 217-225. 

Pradhana, D., Duraipandiana, I., & Sethi, D. (2016). "Celebrity endorsement: how 
celebrity–brand–user personality congruence affects brand attitude and 
purchase intention." Journal of Marketing Communications, 456-473. 

Rubin, A. M., Perse, E. M., & Powell, R. A. (1985). "Loneliness, para-social 
interaction, and local television news viewing." Human Communication 
Research, 155-180. 

Rubin, R. B., & McHugh, M. P. (1987). "Development of para-social interaction 
relationships." Journal of Broadcasting and Electronic Media, 31(3), 279-
292. 

PENGARUH ATRIBUT FASHION VLOGGER TERHADAP SIKAP PRODUK DAN BERBAGI KONTEN
FIRDA RAHAYU UTAMI, Yulia Arisnani Widyaningsih, M.B.A., Ph.D 
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



89 
 

 

Safko, L. (2010). The social media bible: Tactics, tools, strategies for business 
success. New Jersey: Wiley. 

Schiffman, L. G., & Kanuk, L. L. (2015). Consumer Behavior. New Jersey: Pearson 
Prentince Hall. 

Sekaran, U., & Bougie, R. (2016). Research methods for business : a skill-building 
approach. Chichester: John Wiley & Sons Ltd. 

Shan, Y., & King, K. W. (2015). "The effects of interpersonal tie strength and 
subjective norms on consumers’ brand-related eWOM referral intentions." 
Joyrnal of Interactive Advrtising, 16-27. 

Shin, B. (2007). Interactive Marketing. Paju: Salim biz. 

Sunnydahyein. (2021, April 22). "MEGA UNBOXING FASHION BRAND LOKAL 
INDONESIA | CANTIK2 BANGET PUSING!" Retrieved June 10, 2021, from 
Youtube: 
https://www.Youtube.com/watch?v=b15HehS3PWM&list=PLqhIoYcKmGH
MaYk5kHhQ8_9iU04SQdSyA&index=10 

Till, B. D., & Busler, M. (1998). "Matching products with endorsers: Attractiveness 
versus expertise." Journal of Consumer Marketing, 15(6) 576-586. 

Venkatesh, V., & Davis, F. D. (2000). "A theoretical extension of the technology 
acceptance model: Four longitudinal field studies." Management Science, 
46(2), 186-204. 

Wangenheim, F., & Bayon, T. (2004). "The effect of word of mouth on services 
switching: Measurement and moderating variables." European Journal of 
Marketing, 38(9/10), 1173-1185. 

Yun, G. (2000). "Effects of negative political advertisimh: The roles of political 
involvement and candidate credibility in the development of voter cynicism." 
The Korean Journal of Advertising, 11(2) 113-130. 

  

PENGARUH ATRIBUT FASHION VLOGGER TERHADAP SIKAP PRODUK DAN BERBAGI KONTEN
FIRDA RAHAYU UTAMI, Yulia Arisnani Widyaningsih, M.B.A., Ph.D 
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/


