
 

83 
 

DAFTAR PUSTAKA 

Buku dan Jurnal 

Abercrombie, Nicholas & Longhurst, Brian. (1998). Audiences :A Sociological 

Theory of Performance and Imagination. London: SAGE Publications Ltd 

Akali, Awanis.(2018). Audiens dan Iklan Layanan Masyarakat Tentang Bahaya 

Merokok. INFORMASI: Kajian Ilmu Komunikasi Vol. 48. No. 2 (2018). 

hlm.181-194 

Amalia, N. T.,Wenerda, Indah.(2020). Resepsi Masyarakat terhadap Pesan Halal 

pada Iklan Freshcare. MEDIALOG:Jurnal Ilmu Komunikasi, Volume 

III,No.I, Februari2020, hlm 25-34 

Ardia, Velda. (2014). Drama Korea dan Budaya Popular. Jurnal Komunikasi, 2 

(3), 12 –18. Doi:10.30656/lontar.v2i3.337 

Arsitowati, W H. (2017). Kecantikan Wanita Korea sebagai Konsep Kecantikan 

Ideal dalam Iklan New Pond’s White Beauty: What Our Brand 

Ambassadors are Saying. Jurnal Humanika, 24(2), 84-97. Doi: 

10.14710/humanika.v24i2.17572 

Balasubramanian, S. (1994). Beyond Advertising and Publicity: Hybrid Messages and 

Public Policy Issues. Journal of Advertising, 23(4), 29-46 

Balasubramanian, Siva., Karrh, James & Patwardhan, Hemant. (2006). Audience 

Response to Product Placements: An Integrative Framework and Future 

Research Agenda. Journal of Advertising. 35,115-141. DOI: 

10.2753/JOA0091-3367350308. 

Belch, George E. & Michael A. Belch. (2004).  Advertising and Promotion: An 

Integrated Marketing Communications Perspective. Boston: McGraw-Hill 

Bonfadelli, H. (2016). Media Effects: Across and Between Cultures. In The 

International Encyclopedia of Media Effects (eds P. Rössler, C.A. Hoffner 

and L. Zoonen). https://doi.org/10.1002/9781118783764.wbieme0028 

Analisis Resepsi terhadap Product Placement Kosmetika dalam Drama Korea (Analisis Resepsi
terhadap
Product Placement Brand Laneige dalam Drama Korea Weightlifting Fairy Kim Bok-Joo)
ARIE WIDYA APRIANTI, Dr. Rajiyem, S.IP., M.Si.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1002/9781118783764.wbieme0028


84 
 

Bordwell, D. (1989). Making meaning: Inference and rhetoric in the interpretation 

of cinema. Cambridge, MA: Harvard University Press.  

Bordwell, D. “Historical Poetics of Cinema.” The Cinematic Text: Methods and 

Approaches. Ed. Business Research, 5(2), 163-179 DOI: 

10.14738/abr.52.2747.edwar 

Chaudhri, S. K., & Jain, N. K. (2009). History of cosmetics. Asian Journal of 

Pharmaceutics, 3(3), 164-167. DOI: 10.4103/0973-8398.56292 

Childress, C. & Friedkin, Noah. (2012). Cultural Reception and Production: The 

Social Construction of Meaning in Book Clubs. American Sociological 

Review, 45-68. DOI:10.1177/0003122411428153. 

Cowley, Elizabeth, & Barron, Chris. (2008). When Product placement Goes 

Wrong: The effects of Program Liking and Placement Prominence. Journal 

of Advertising, 37(1), 89-98.  

Do, Kyun Kim & Singhal, Arvind & Hanaki, Toru & Dunn, Jennifer & Chitnis, 

Ketan & Han, Min. (2009). Television Drama, Narrative Engagement and 

Audience Buying BehaviorThe Effects of Winter Sonata in Japan. 

International Communication Gazette. 71(7), 595–611. 

Doi10.1177/1748048509341894. 

Emzir. (2010). Metodologi Penelitian Kualitatif: Analisis Data. Jakarta: Raja 

Grafindo everyday life. Journal of Youth and Adolescence, 24(5), 551–575. 

Fathurizki, A.,& Malau, R.M.U. (2018). Pornografi Dalam Film: Analisis Resepsi 

Film “Men, Women &Children”. Jurnal ProTVF, 2(1), 19-35. 

Ferle, C. L., & Edward, S.M. (2006). Product placement: How Brand Appear on 

Television. Journal of Advertising, 35(4), 65-86. Doi: 10.2753/JOA0091-

3367350405. 

Gorton, K. (2009). Bibliography. In Media Audiences: Television, Meaning and 

Emotion. Edinburgh: Edinburgh University Press 

Analisis Resepsi terhadap Product Placement Kosmetika dalam Drama Korea (Analisis Resepsi
terhadap
Product Placement Brand Laneige dalam Drama Korea Weightlifting Fairy Kim Bok-Joo)
ARIE WIDYA APRIANTI, Dr. Rajiyem, S.IP., M.Si.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



85 
 

Gregorio, Federico de & Sung, Yongjun. (2010). Understanding Attitudes Toward 

and Behaviors in Response to Product Placement: A Consumer 

Socialization Framework. Journal of Advertising 39(1), 83-96. 

Gregorio, Federico de, Sung, Yongjun, & Choi Jongsuk. (2008). Brand Placements 

in Korean Films, 1995–2003: A Content Analysis. Journal of International 

Consumer Marketing, 20:3-4, 39-53, DOI: 10.1080/08961530802129227 

Hapsari, T.B. (2013). Audiens Framing: Peluang Baru dalam Penelitian Audiens. 

Jurnal Komunikasi, Vol. 1 (6). Hal.485-501 

Hapsari, Twediana. (2013). Audiens Framing : Peluang Baru dalam Penelitian 

Audiens. Jurnal ASPIKOM 1(6), 485-502. Doi:10.24329/aspikom.v1i6.54. 

Hasibuan, Lynda. (2018). Kosmetik Korea Makin Gencar Serbu Pasar Indonesia. 

https://www.cnbcIndonesia.com/lifestyle/20180812185526-33-

28181/kosmetik-Korea-makin-gencar-serbu-pasar-Indonesia. Diakses 8 

Februari 2020. 

Holub, R. C. (1984). Reception theory: A critical introduction. London: Methuen. 

Huang, Yu An, Su, Hung Jen, Brodowsky, Glen & Kim, Hyun Jeong. (2011). The 

impact of product placement on TV-induced tourism: Korean TV drama and 

Taiwanese viewers. Journal Tourism Management, 32(2011), 805-814. 

DOI: 10.1016/j.tourman.2010.06.020 

Jagdish, Agrawal & Wagner, Kamakura. (1995). The Economic Worth of 

Celebrity Endorsers: An Event Study Analysis. Journal of Marketing. 59(3). 

56-92. Doi: 10.2307/1252119. 

Kamleitner, Bernadette,& Jyote, A.K. (2013). How Using versus Showing 

Interaction between characters and products boosts Product placement 

Effectiveness. International Journal of Advertising, 32(4), 633-653. doi: 

10.2501/IJA-32-4-633-653 

Analisis Resepsi terhadap Product Placement Kosmetika dalam Drama Korea (Analisis Resepsi
terhadap
Product Placement Brand Laneige dalam Drama Korea Weightlifting Fairy Kim Bok-Joo)
ARIE WIDYA APRIANTI, Dr. Rajiyem, S.IP., M.Si.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



86 
 

Karisik, V. J. (2014). 20 Years of Research on Product Placement in Movie, 

Television and Video Game Media. Journal of Economic and Social 

Studies, 4(2), 253–283.  

Karrh, J. A., Brittain McKee, K., & Pardun, C. J. (2003). Practitioners’ Evolving 

Views on Product Placement Effectiveness. Journal of Advertising 

Research, 43(2), 138-149 

Knoll, J., Schramm, H., Schallhorn, C.,  & Wynistort, S. (2015). Good Guy vs Bad 

Guy : The Influence of Parasocial Interaction with Media Characters on 

Brand Placement Effects. International Journal of Advertising , 34(5), 720-

743, http://dx.doi.org/10.1080/02650487.2015.1009350. 

Korean Cluture and Information Service. (2011). The Korean Wave: A New Pop 

Culture Phenomenon. Korea: Ministry of Culture, Sports and Tourism. 

Kumar, S. (2017). Influence of Product Placements in Films and Television on 

consumers Brand Awarenes. Archives of  

Kwon, Eun Seon. (2012). “Exploring Consumers’ Attitudes and Behavior toward 

Product placement in Television Shows”. Media Studies – Theses. Paper 4 

L. Ayu Saraswati. (2013). Putih: Warna Kulit, Ras, dan Kecantikan di Indonesia 

Transnasional. Jakarta: Marjin Kiri. 

Lacalle, Charo. (2015). Young people and television fiction. Reception analysis. 

Journal of Communications 40(2), 237–255. DOI 10.1515/commun-2015-

0006 

Largis, Era B. (2014). Dampak Penindasan Pada Perempuan Poskolonial India 

dalam Colorism dan Aktivitas Skin Bleaching. Jurnal Analisis Hubungan 

Internasional, 3(3), 1067-1088. 

Lehu, Jean-Marc. (2007). Branded Entertainment: Product Placement & Brand 

Strategy in the Entertainment Business. London:Koga Page  

Listiani, Endri., Mulyana, Deddy., Rizal, Edwin., Mulyana, Ahmad. (2019). The 

Reception Audience of the Woman’s Beauty in Korean Drama. Proceedings 

Analisis Resepsi terhadap Product Placement Kosmetika dalam Drama Korea (Analisis Resepsi
terhadap
Product Placement Brand Laneige dalam Drama Korea Weightlifting Fairy Kim Bok-Joo)
ARIE WIDYA APRIANTI, Dr. Rajiyem, S.IP., M.Si.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



87 
 

of the Social and Humaniora Research Symposium (SoRes 2018)  vol. 307, 

hal.249-252. 

Mcquail,Dennis. (1997). Audience Analysis. US: Sage Publication inc 

Morton, C. R., and M. Friedman. 2002. “I Saw It in the Movies: Exploring the 

Link Between Product placement Beliefs and Reported Usage Behavior.” 

Journal of Current Issues and Research in Advertising 24 (2): 33–40. 

Diakses dari 

https://www.researchgate.net/publication/237201264_Advertising_Versus

_Product_Placements_How_Consumers_Assess_the_Value_of_Each. 

Newel, Jay l,. Salmon, Charles T & Chang, Susan. (2006). The Hidden History of 

Product Placement. Journal of Broadcasting & Electronic Media 50(4), 575-

594. DOI: 10.1207/s15506878jobem5004_1 

Newell, J., Salmon,C.T., & Chang, S. (2006). The Hidden History Product 

placement. Journal of Broadcasting & Electronic Media, 50(4), 575-594. 

DOI: 10.1207/s15506878jobem5004_1 

Panda, T.P. (2004). Effectiveness of Product Place-ments in Indian Films and Its 

Effects on Brand Memory and Attitude with Special Reference to Hindi 

Films. Jurnal of Indian Institute of Management Kozhikode,40, 42-56. 

Diakses dari http://dspace.iimk.ac.in/handle/2259/555?show=full. 

Park, Young-seaon. (2015). Does the Rise of the Korean Wave Lead to Cosmetics 

Export?.  Journal of Asian Finance, Economics and Business 2 (4). 13-20. 

doi: 10.13106/jafeb.2015.vol2.no4.13.  

Perwitasari, D.A & Paramita, E.L. (2020). Product Placement on Korean Drama 

as an Effective Tool for Brand Positioning (Case Study: Laneige). Jurnal 

Muara Ilmu Ekonomi dan Bisnis  4(1),145-155.ISSN-L 2579-6232 

Puspa, Ratih. (2010). Isu Ras dan Warna Kulit dalam Konstruksi Kecantikan Ideal 

Perempuan. International Symposium “Urban Studies: Arts, Culture, and 

History”, 23(4), 312-323. Diakses dari 

Analisis Resepsi terhadap Product Placement Kosmetika dalam Drama Korea (Analisis Resepsi
terhadap
Product Placement Brand Laneige dalam Drama Korea Weightlifting Fairy Kim Bok-Joo)
ARIE WIDYA APRIANTI, Dr. Rajiyem, S.IP., M.Si.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



88 
 

http://www.journal.unair.ac.id/downloadfull/MKP4051-

ec15908371fullabstract/ 

Putri, I. P.,Liany, F.D.,& Nuraeni, R. (2019) K-Drama  dan Penyebaran Korean 

Wave di Indonesia. ProTVF, 3(1),68-80. Diakses dari 

http://jurnal.unpad.ac.id/protvf/article/view/20940/10502 

Rahmawati, Diana. (2019). Beauty Concept Represented on Cosmetic 

Advertisement. Jurnal JOEPALLT 7(1),1-10.ISSN 2338-3739  

Russel C. A., & Stern, B. B. (2006). Consumer, Characters, and Products: A 

Balance Model of Sitcom Product placement Effects. Journal of 

Advertising, 35(1), 7-21. Doi: 10.2753/JOA0091-3367350101. 

Russell, C. Antonia.(2002). Investigating the Effectiveness of Product placements 

in Television Shows: The Role of Modality and Plot Connection 

Congruence on Brand Memory and Attitude. Journal of Consumer 

Research, 29(3), 306-18. doi: 10.1086/344432. 

Russell, C.A. (1998). Popular Culture and Persuasion: an Investigation Product 

Placements Effectiveness. Dissertation of Faculty of the Committee on 

Business Administration The University of Arizona 

Schrøder, K. C. (2000). Making sense of audience discourses. European Journal 

of Cultural Studies, 3(2), 233–258. doi:10.1177/136754940000300205. 

Schrøder, Kim Christian. (2015). News Media Old and New. Journalism Studies, 

16(1), 60-78, DOI: 10.1080/1461670X.2014.890332 

Steel, J., & Brown, J. (1995). Adolescent room culture: Studying media in the 

context or everyday life. Journal of Youth and Adolescence, 24(5), 551–

575. 

Stuart Hall.(1980).“Encoding/Decoding”.Culture, Media, Language: Working 

Papers in Cultural Studies.London: Hutchison.  

Sullivan, J. L. (2013). Media Audiences Effects, Users, Institutions and Power. 

California: Sage Publication Inc. 

Analisis Resepsi terhadap Product Placement Kosmetika dalam Drama Korea (Analisis Resepsi
terhadap
Product Placement Brand Laneige dalam Drama Korea Weightlifting Fairy Kim Bok-Joo)
ARIE WIDYA APRIANTI, Dr. Rajiyem, S.IP., M.Si.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



89 
 

Tranggono, R.I.S. (1996). Kiat Apik Menjadi Sehat dan Cantik: Petunjuk Praktis 

Perawatan Kulit dan Penggunaan Kosmetik bagi Remaja. Jakarta: Gramedia 

Pustaka Utama. 

Walton, Alex. (2010). The Evolution of Product Placement in Film. The Elon 

Journal of Undergraduate Research in Communications, 1(1), 70-85. 

Wasko, J., Phillips, M., & Purdie, C. (1993). Hollywood Meets Madison Avenue: 

The Commercialization of US Films. Media, Culture & Society, 15(2), 271–

293. https://doi.org/10.1177/0163443793015002009 

Wasko, Janet.  (1994).  Hollywood in the information age : beyond the silver 

screen.  Cambridge, U.K :  Polity Pres 

Wenner, Lawrence A. (2004) On the Ethics of Product Placement in Media 

Entertainment, Journal of Promotion Management, 10:1-2, 101-132, DOI: 

10.1300/J057v10n01_08 

Wiles, M.A, & Danielova, A. N. (2009).The Worth of Product placement in 

Successful Films: An Event Study Analysis. Journal of Marketing, 73(4), 

44-63. Doi: 10.1509/jmkg.73.4.44. 

Website 

Abraham, M R. (2017). Mengapa Obsesi Menjadi Lebih Putih Makin Lama Makin 

Bahaya.https://www.vice.com/id_id/article/mb7wda/mengapa-obsesi-

menjadi-lebih-putih-semakin-berbahaya. 

Anna, Lusia Kus. (2018). Korea Selatan Masih Jadi Kiblat kecantikan Wanita 

Indonesia.https://lifestyle.kompas.com/read/2018/08/20/173500420/Korea

-selatan-masih-jadi-kiblat-kecantikan-wanita-Indonesia. 

Batubara, J. (2017). Paradigma Penelitian Kualitatif dan Filsafat Ilmu Pengetahuan 

dalam Konseling. Jurnal Fokus Konseling Volume 3 No 2: 95-107. Diakses 

pada 8 Februari 2020 dari 

https://media.neliti.com/media/publications/178034-ID-paradigma-

penelitian-kualitatif-dan-fils.pdf.  

Analisis Resepsi terhadap Product Placement Kosmetika dalam Drama Korea (Analisis Resepsi
terhadap
Product Placement Brand Laneige dalam Drama Korea Weightlifting Fairy Kim Bok-Joo)
ARIE WIDYA APRIANTI, Dr. Rajiyem, S.IP., M.Si.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1177/0163443793015002009
https://media.neliti.com/media/publications/178034-ID-paradigma-penelitian-kualitatif-dan-fils.pdf
https://media.neliti.com/media/publications/178034-ID-paradigma-penelitian-kualitatif-dan-fils.pdf


90 
 

Bella, Annisa. (2018). Ini Enam Merek Skincare Terfavorit Perempuan Indonesia. 

https://marketeers.com/ini-enam-merek-skincare-favorit-perempuan-

Indonesia/- 

Channel-Korea.com. (2018). All about “weightlifting fairy Kim Bok-Joo” actress 

lee sung-kyung. Terarsip dalam https://channel-Korea.com/all-about-

actress-lee-sung-kyung/. Diakses pada 1 oktober 2020 

Chen, Lee An. (2017). 5 Reasons Why You Need Watch Weightlifting Fairy Kim 

Bok-Joo. Terarsip dalam 

https://www.sbs.com.au/popasia/blog/2017/05/02/5-reasons-why-you-

need-watch-weightlifting-fairy-kim-bok-joo. diakses pada 1 oktober 2020 

Dhani,A. (2017). Drama Korea Hidup Saya. https://tirto.id/drama-Korea-hidup-

saya-cmbE. Diakses 7 Februari 2020. 

Laneige. (N.d). Brand Story. Terarsip dalam 

https://www.Laneige.com/int/en/brand/brand-story/. Diakses 2 Oktober 

2020 

Laneige. (n.d). Sejarah. Teransip dalam https://www.Laneige.com/id/id/Laneige-

story/history/history.html. diakses 2 Oktober 2020 

Laneige. (n.d). Story. Terarsip dalam https://www.Laneige.com/id/id/index.html. 

diakses pada 2 Oktober 2020 

Laneige. Sejarah. https://www.Laneige.com/id/id/Laneige-

story/history/history.html diakses pada 25 Juli 2020 

Martiroll.com. (2017). AmorePacific – Korean Beauty Company Going Global. 

https://martinroll.com/resources/articles/branding/amorepacific-Korean-

beauty-company-going-global/  

MBC. (N.d). Weightlifting Fairy Kim Bok Joo. Terarsip dalam 

http://content.mbc.co.kr/program/drama/2915298_64285.html. diakses 1 

Oktober 2020  

Analisis Resepsi terhadap Product Placement Kosmetika dalam Drama Korea (Analisis Resepsi
terhadap
Product Placement Brand Laneige dalam Drama Korea Weightlifting Fairy Kim Bok-Joo)
ARIE WIDYA APRIANTI, Dr. Rajiyem, S.IP., M.Si.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

https://martinroll.com/resources/articles/branding/amorepacific-korean-beauty-company-going-global/
https://martinroll.com/resources/articles/branding/amorepacific-korean-beauty-company-going-global/


91 
 

Peoplepill. (N.d). Lee Sung Kyung. Terarsip dalam 

Https://peoplepill.com/people/lee-sung-kyung/. Diakses pada 27 September 

2020 

Putri, R Dianti. (2017). Indonesia Target Pasar Seksi K-Beauty di Asia. 

https://tirto.id/Indonesia-target-pasar-seksi-k-beauty-di-asia-cyRj. Diakses 

pada 8 Februari 2020. 

 

Prasetya, I.D. (2018). “Hallyu” dan Keberpihakan Kaum Muda. 

https://news.detik.com/kolom/d-3880620/hallyu-dan-keberpihakan-kaum-

muda. Diakses 7 Februari 2020. 

 

Sari, Siska Permata. (2019). Mengintip Tren Make-up Korea di Indonesia. 

https://www.inews.id/lifestyle/health/mengintip-tren-make-up-Korea-di-

Indonesia 

SBS PopAsia HQ. (2017). Expert Explains why K-dramas are so Addictive. 

https://www.sbs.com.au/popasia/blog/2017/02/21/expert-explains-why-k-

dramas-are-so-addictive . diakses pada 7 Februari 2020.  

Sukmasari, Erlinda. (2019). Sejarah Kosmetik dan Konsep Kecantikan dari 

berbagai bangsa. https://www.cultura.id/sejarah-kosmetik-dan-konsep-

kecantikan-dari-berbagai-bangsa. diakses pada 26 Agustus 2020. 

Susanthi, N.L. (2011) ‘Gurita’ Budaya Populer Korea Di Indonesia. Artikel Bulan 

Oktober ISI Denpasar 2 (10). p. 1. Diakses dari http://repo.isi-

dps.ac.id/id/eprint/1187. 

Tempo.co. (2005). 53 Persen Pemirsa Nilai Iklan Televisi Membosankan. 

https://bisnis.tempo.co/read/57418/53-persen-pemirsa-nilai-iklan-televisi-

membosankan 

Analisis Resepsi terhadap Product Placement Kosmetika dalam Drama Korea (Analisis Resepsi
terhadap
Product Placement Brand Laneige dalam Drama Korea Weightlifting Fairy Kim Bok-Joo)
ARIE WIDYA APRIANTI, Dr. Rajiyem, S.IP., M.Si.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



92 
 

Trade.gov. (2020). South Korea - Country Commercial Guide. 

https://www.trade.gov/knowledge-product/Korea-cosmetics  

VICE staff. (2018). Orang-orang Cakep Cenderung Percaya Kalau Hidup Ini Adil. 

https://www.vice.com/id_id/article/43b4j9/orang-orang-cakep-cenderung-

percaya-bahwa-hidup-adil 

Erik. (2010). Product Placement Highlight Ray-Ban Aviator. Retriever from 

https://brandsandfilms.com/2010/09/product-placement-highlights-ray-

ban-aviator/ 

Disertasi 

Raftopoulou, C. (2007). Audience reception of health-promoting advertising: 

Young adult smokers make-sense, interpret and decode shocking anti-

smoking advertisements (MSc dissertation). England: London School of 

Economics and Political Science. 

Lainnya  

Drama Weightlifting Fairy Kim Bok-Joo Episode 1 sampai dengan 16. 

Peraturan Menteri Kesehatan RI Nomor: 045/C/SK/1977  

Permenkes Nomor 1176 tahun 2010 

 

Analisis Resepsi terhadap Product Placement Kosmetika dalam Drama Korea (Analisis Resepsi
terhadap
Product Placement Brand Laneige dalam Drama Korea Weightlifting Fairy Kim Bok-Joo)
ARIE WIDYA APRIANTI, Dr. Rajiyem, S.IP., M.Si.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.trade.gov/knowledge-product/korea-cosmetics
https://www.vice.com/id_id/article/43b4j9/orang-orang-cakep-cenderung-percaya-bahwa-hidup-adil
https://www.vice.com/id_id/article/43b4j9/orang-orang-cakep-cenderung-percaya-bahwa-hidup-adil

