
 

90 
 

DAFTAR PUSTAKA 

Creswell, J. W. (2014). Research design: Qualitative, quantitative, and mixed 

methods approaches (4th ed.). Sage Publications. 

Darwis., & Junaid, I. (2016). “Kolaborasi Sebagai Strategi Pengembangan 

Pariwisata Dan Industri Hospitaliti”. Jurnal Kepariwisataan, 10(1): 1-13 

Fiorentino, A. (1995). “Budget hotels: not just minor hospitality products”. Tourism 

Management, 16(6), 455-462. 

Graci, S. (2013). “Collaboration and partnership development for sustainable 

tourism”. Tourism Geographies, 15(1), 25-42. 

Gray, B., & Purdy, J. (2018). Collaborating for our future: Multistakeholder 

partnerships for solving complex problems. Oxford University Press. 

Jafari, J., & Xiao, H. (2016). ”Encyclopedia of Tourism”. Cham: Springer 

Publishing Company. 

Jamal, T. B., & Getz, D. (1995). “Collaboration theory and community tourism 

planning”. Annals of tourism research, 22(1), 186-204. 

Kar, S. K. (2010). Makemytrip. com (A). Vikalpa, 35(1), 125-138. 

Locker-Murphy, L., & Pearce, P. (1995). “Young Budget Travelers: Backpackers 

in Australia”. Annals of Tourism Research, 22: 819-843. 

Miles, M. B., & Huberman, A. M. (1994). Qualitative data analysis: An expanded 

sourcebook. Sage. 

Moser, H., & Lowes, S. (2017). Catalyzing Private-Private Partnerships for Social 

Impact. Center for Strategic and International Studies (CSIS). 

Nawar, A. (2002). “Psikologi Pelayanan”. Bandung: Alfabeta. 

Nurrachma Iqbal, S. N. (2020). Persepsi Risiko Pengelola Hotel Kecil dan 

Menengah terhadap Dampak COVID-19 dalam Membangun Resiliensi 

Bisnis Pariwisata (Studi Kasus pada Tiga Hotel Kecil dan Menengah di 

Kabupaten Sleman). Skripsi. Yogyakarta: Universitas Gadjah Mada. 

Prince, D. (2015). “Testing the tourism partnership model; Testing theory in a new 

case; sustainable tourism in Wli Ghana”. 

Ramadhan, M. I. (2020). Persepsi Wisatawan Mengenai Merek, Harga dan 

Promosi Digital dalam Keputusan Menginap di RedDoorz Yogyakarta. 

Skripsi. Yogyakarta: Universitas Gadjah Mada. 

Rhama, B., & Setiawan, F. (2020). “Asssessing Public Private Partnership in 

Indonesia Tourism”. Policy & Governance Review, 4(3), 197-209. 

KOLABORASI DALAM PEMASARAN HOTEL MITRA ANTARA REDDOORZ DENGAN REDDOORZ
SYARIAH @BABADAN BARU 
BAGUS ADI SETYANTO, Dr. Mohamad Yusuf, M.A.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



 

91 
 

Salmons, J. (2012). “Designing and conducting research with online 

interviews”. Cases in online interview research, 1-30 

Schulz, C. (1994). “Hotels and travel agents: The new partnership”. Cornell Hotel 

and Restaurant Administration Quarterly, 35(2), 44-50. 

Selin, S., & Chavez, D. (1995). “Developing an evolutionary tourism partnership 

model”. Annals of tourism research, 22(4), 844-856.  

Silva, V. R. (2021). “From theory to analysis: An introduction to using semi-

structured individual interviews in political science”. 

Strate, R. W., & Rappole, C. L. (1997). “Strategic alliances between hotels and 

restaurants”. Cornell Hotel and Restaurant Administration Quarterly, 38(3), 

50-61. 

Sutanto. (2005). “Hotel Proprietors Act dalam Manajemen Penyelenggara Hotel”. 

Jakarta: Salemba. 

Tramoezi., & Manurung, H. (2007). “Manajemen Hotel”. Jakarta: Mega Point. 

Veal, A. J. (2006). Research method for leisure and tourism.Essex: Pearson 

education. 

Wang, Y., & Fesenmaier, D. R. (2007). “Collaborative destination marketing: A 

case study of Elkhart county, Indiana”. Tourism management, 28(3), 863-

875. 

Wang, Y. (2011). “Collaborative Destination Marketing: Principles and 

Applications” dalam Wang, Y., & Pizam, A. (Eds.). (2011). Tourism 

Destination Marketing and Management: Collaborative Strategies. Cabi. 

Wiastuti, R.D., & Susilowardhani, E. M. (2017). “Virtual Hotel Operator; Is It 

Disruption For Hotel Industry?”. Jurnal Hospitality dan Pariwisata, 2(2): 

201-215. 

Williamson, O. E. (1975). “Markets and hierarchies: analysis and antitrust 

implications: a study in the economics of internal organization”. University 

of Illinois at Urbana-Champaign's Academy for Entrepreneurial Leadership 

Historical Research Reference in Entrepreneurship. 

Wood, D. J., & Gray, B. (1991). “Toward a Comprehensive Theory of 

Collaboration”. The Journal of Applied Behavioral Science, 27(2), 139–162. 

 

 

 

KOLABORASI DALAM PEMASARAN HOTEL MITRA ANTARA REDDOORZ DENGAN REDDOORZ
SYARIAH @BABADAN BARU 
BAGUS ADI SETYANTO, Dr. Mohamad Yusuf, M.A.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/


	DAFTAR PUSTAKA

