
THE IMPACT OF ELECTRONIC WORD OF MOUTH ON BRAND 

IMAGE AND PURCHASE INTENTION OF INDONESIAN CONSUMERS 

TOWARDS SOUTH KOREAN SKINCARE PRODUCTS 

Undergraduate Thesis 

Supervisor: Bayu Sutikno, S.E.,M.S.M., Ph.D. 

 
 

 

 

 

 

 

 

Annisa Rahmawati Putri 

17/408256/EK/21220 

 

 

International Undergraduate Program 

Faculty of Economic Business 

Universitas Gadjah Mada 

Yogyakarta 

2021

THE IMPACT OF ELECTRONIC WORD OF MOUTH ON BRAND IMAGE AND PURCHASE INTENTION
OF INDONESIAN CONSUMERS
TOWARDS SOUTH KOREAN SKINCARE PRODUCTS
ANNISA RAHMAWATI P, Bayu Sutikno, S.E.,M.S.M., Ph.D.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/


