PENYUSUNAN STRATEGI BUSINESS TO BUSINESS BRANDING UNTUK LAMAN PT STUDIO
MINERAL BATUBARA
CHAESARY HUSNA R, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR ISI

PENYUSUNAN STRATEGI BUSINESS TO BUSINESS BRANDING UNTUK

LAMAN PT STUDIO MINERAL BATUBARA i
LEMBAR PENGESAHAN ... i
LEMBAR PERNYATAAN KEASLIAN ... ii
KATA PENGANTAR oot a e e e e WY}
DAFTAR ISI oo e e e e Vi
DAFTAR TABEL ..., IX
DAFTAR GAMBAR ... X
INTISARI oo e e e e e eaeeeas Xi
ABSTRACT ottt ettt be e anes Xii
BAB | PENDAHULUAN ..ottt 1
1.1, Latar BelaKang..........oooiuiieiiiiecic sttt 1
1.2. RUMUSAN MaSalah..........cccoiiiiiiiiii e 6
1.3. Pertanyaan Penelitian..........c..coovuvieiieeeiiii e 9
1.4, Tujuan Penelitian .........ccooeiiiii it 9
1.5. Manfaat Penelitian ...........ccooviiiiiiiiiiiieee e 9
1.6. LingKup Penelitian ...........cooovviiiiiie i 10
BAB Il LANDASAN TEORI ..c.cooiiiiiiiecieceee st 11
2.1, Branding......c.ueeoiiie e 11
2.2. Segmentasi, Target, dan Posisi Pasar (STP).........cccceeviveeviieeiiie e, 12

2.2.1. SegMENLASI PASAN ........c.ccccvvivevieeieeee e 12
2.2.2.TArQEL PASAN ...uvvviiiiie ettt 15
2.2.3. POSIST PASAI ......coiuiiiiieiiieiie ettt 18
2.3. ProposiSi NIAT .........cc.eeeiiiiiiie e 19
2.4, KeSadaran IMEIEK .........ccuiiiieiiieiie ettt 21
2.5. Strategic Brand Management...........ccoveivveeiiiiee i 23
2.6. Business-to-Business (B2B) Brand Management...............cccccveeiviivinenn. 24
2.7. Business-to-Business (B2B) Brand Communications.............ccccccevveeenn. 26

Vi



PENYUSUNAN STRATEGI BUSINESS TO BUSINESS BRANDING UNTUK LAMAN PT STUDIO
MINERAL BATUBARA
CHAESARY HUSNA R, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

2.8. Strategi DIgItal..........ccooiiiiiiiiiie e 28
2.8.1. Pengembangan Strategi ..........ccovevureriieiieiiiesieesee e 29
2.8.2..535araN INTEIMEL........veiii i 31

2.9. Elemen Komunikasi Laman ..........c.coovuveiiieeiiiee e siee e siee e 32

BAB 1l METODE PENELITIAN .....ooiiiee et 34

3.1. Desain PENEIILIAN ........oeeiiieeciie et 35
3.1.1. Pendekatan Penelitian............ccccveeiiiiiiii e 35
3.1.2. Kerangka Penelitian ..........c.cccooiiiiiiiiiiee e 36
3.1.3. JENIS DALA....ceecuiieeeiiie et et 37
3.1.4. Metode Pengumpulan Data...........cccoovveieeiieeiiieiie e 38

3.2. Pemilihan Narasumber ...........cccooiiveiiie e 39

3.3. Waktu dan Lokasi Penelitian............cccceiiiieiiiee e see s 39

3.4. Metode Pengolahan dan Analisis Data ...........cccccccveevveeeiieee s, 39
3.4.1. Thematic Content ANAIYSIS .......c.eeeviveeiiiiesiiee e 39
3.4.2. REAUKSI DALA......ccccvveeeciiieeciiie et e e e e snae e eraa e 40
3.4.3. Penyajian Data .........ccccuveiiiieeiiie e 40
3.4.4. Pengolahan Data..........cccceciieeiiie e 40

BAB IV HASIL DAN PEMBAHASAN ......ooiiiiiiiieieeee s 43

4.1. Gambaran Umum Perusahaan .............cceeeueeeiiieeiiieeeiieessieeesiee e 43
4.1.1. ViST dan MiSH...c.vvviiiiiei i 44
4.1.2. Nilai Utama.......c.coooiiieiiiei e 45
4.1.3. Kegiatan PEmasaran ...........cccecovureiiieeeiieeesieeesieeesreeesineesneaens 46

4.2, ANALISIS STP ..ottt se e 49
4.2.1. Segmentasi PErusahaan ............ccceeevvveiiiie i 49
4.2.2. Target Perusahnaan ............cocvveiiuieeiiieeeciee e s sree e eaee e snne e 53
4.2.3. POSISI PErusahaan .............ccccuveiiieiiiiec e 53

4.3. Analisis Proposisi Nilal...........cccceoviiiiiiiciiiic e 57

4.4. Analisis Faktor dalam Membangun Branding ...........ccccceeeviviveeiiiiineen, 59
4.4.1. Karakteristik KHen .........ccooiiiiiiiiiie e 59

Vil



PENYUSUNAN STRATEGI BUSINESS TO BUSINESS BRANDING UNTUK LAMAN PT STUDIO
MINERAL BATUBARA
CHAESARY HUSNA R, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

4.4.2. Karakteristik KOMPEITOr .........ccovvviiiiiiiiiiese e 66
4.4.3. Sumber Daya yang DImiliKi ...........cccoocoiiiiniiiiiice 67
4.5. Pembangunan dan Strategi Branding pada Laman............c.cccooevevviennnnn, 68
4.5.1. Analisis dan Definisi Kebutuhan ...........ccccooooiiiiiiiiiiiiccn, 68
4.5.2. Analisis Strategi Identitas Merek dalam Laman.............cc...ccoe.... 70
4.5.3. Analisis Laman PT SMB.........ccoociiiieiiieeiie e siee e 71
4.5.4. Kebutuhan Fungsional Laman ..........ccccovieiiiiiieniienic e 72
4.5.5. Karakteristik AUGIENS.........c..eeiiiieeiie e see e see e see e 73
4.5.6. Evaluasi Kinerja Laman ..........ccccovieiiieiiienieiee e 74
4.6. DESAIN LAMAN ....ccuviieiiiie et et e ee e see e iee et a e tae e e e snae e e snnaeennsaeeas 74
4.6.1. Pemilihan Nama DOmaiN..........cccceevvveeiiieeiiiee e e siieesieeesieaens 74
4.6.2. Halaman Utama...........cccveiiiieiiiee e cee e see e see e saee e 74
4.6.3. PEOPIE ..o 80
O A o (0] 1=l PSSRSO 80
4.6.5. BlOQ «.oveiiieiiieie et 80
4.6.6. ADOUL US ... 81
4.6.7. CONACT US ... 81
BAB V SIMPULAN .......coiiiiietee ettt 82
5.1, SIMPUIAN.....eeii e 82
5.2, IMPIIKASI ...ttt 84
5.3, KEterDAtASAN ... .eeivvieiiiieiie et 85
D4, SANAN. ...ttt e e e e e e 85

viii



