
126 
 

DAFTAR PUSTAKA 

 

Ajzen, I., (1991). “The Theory of Planned Behaviour. Organizational Behavior and  

  Human”. Decision Processes 50, 179–211. 

Akman, I. and Mishra, A. (2017). “Factors influencing consumer intention in social  

  commerce adoption”. Information Technology & People, Vol. 30 No. 2, pp. 

  356-370. 

Albaum, G., J. Strandskov, and E. Duerr. (1998). International Marketing and Export  

  Management (3rd ed.). Essex: Addison Wesley Longman Ltd. 

Badan Pusat Statistik (2019), “Perkembangan Jumlah Pengguna Aktif Online store  

  2019-2020,” BPS. Available at: 

  https://www.bps.go.id/linkTableDinamis/view/id/1133,(accessed on October  

            2, 2020) 

Benlian, A., Titah, R. and Hess, T. (2012). “Differential effects of provider 

  recommendations and consumer reviews in e-commerce transactions: an 

  experimental study”. Journal of Management Information Systems, Vol. 29 No. 

  1, pp. 237-272. 

Beuckels, E., Hudders, L., (2016). “An Experimental Study To Investigate The Impact  

  Of  Image Interactivity On The Perception Of Luxury In An Online Shopping  

  Context”. J. Retailing Consum, Serv. 33, 135–142. 

Bian, X. and Moutinho, L. (2011). “The role of brand image, product involvement, and  

       knowledge in explaining consumer purchase behaviour of counterfeits: direct 

  and indirect effects”. European Journal of Marketing, Vol. 45 Nos 1/2, pp. 191 

  216. 

Bierley, C., McSweeney, F. K., & Vannieuwkerk, R. (1985). “Classical Conditioning  

  of Preferences for Stimuli”. Journal of Consumer Research, 12, 316-323. 

Bieron, B. and Ahmed, U. (2012). “Regulating E-Commerce Through International 

  Policy: Understanding The International Trade Law Issues Of E-Commerce”. 

  Journal of World Trade, Vol. 46 No. 3, pp. 545-570. 

Chen, Z. and Dubinsky, A.J. (2003). “A Conceptual Model of Perceived Customer  

  Value in E-Commerce: A Preliminary Investigation”. Psychology &  

  Marketing, Vol. 20 No. 4, pp. 323-347. 

Pengaruh Deskripsi Produk, Keterlibatan Produk, dan Keterlibatan Platform Terhadap Niat Beli
Konsumen (Studi Lokapasar Daring Lintas Negara)
SAFIRAH QURROTA AYUNIN, Sahid Susilo Nugroho, Dr., M.,Sc.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.bps.go.id/linkTableDinamis/view/id/1133


127 
 

Chevalier, J. A., & Mayzlin, D. (2006). “The Effect of Word of Mouth on Sales Online   

  Book Reviews”. Journal of Marketing Research, 43, 345-354 

Cho, H. and Lee, J. (2017). “Searching For Logistics and Regulatory Determinants 

  Affective Overseas Direct Purchase: An Empirical Cross-National Study”. The 

  Asian Journal of Shipping and Logistics, Vol. 33 No. 1, pp. 11-18. 

Clifford, D. and Van Der Sype, Y.S. (2016). “Online Dispute Resolution: Settling Data 

  Protection Disputes In a Digital World of Customers”. Computer Law &  

  Security Review, Vol. 32 No. 2, pp. 272-285. 

Cui, Y., Mou, J., Cohen, J. and Liu, Y. (2019). “Understanding Information System  

  Success Model and Valence Framework in Sellers’ Acceptance of Cross  

   Border E-Commerce: A Sequential Multi-Method Approach”. Electronic  

  Commerce Research, Vol. 19 No. 4, pp.885-914. 

Dens, N. and De Pelsmacker, P. (2010). “Consumer Response to Different Advertising 

  Appeals for New Products: The Moderating Influence Of Branding Strategy  

  and Product Category Involvement”. Journal of Brand Management, Vol. 18  

  No. 1, pp. 50-65. 

Drossos, D.A., Kokkinaki, F., Giaglis, G.M. and Fouskas, K.G. (2014). “The Effects  

  of Product Involvement and Impulse Buying On Purchase Intentions in Mobile  

  Text Advertising”. Electronic Commerce Research and Applications, Vol. 13  

  No. 6, pp. 423-430. 

Ferdinand, A. (2006). Structural Equation Modeling Dalam Penelitian Manajemen:  

  Aplikasi Model-Model Rumit Dalam Penelitian Untuk Tesis Magister Dan  

  Disertasi Doktor. Badan Penerbit Universitas Diponegoro: Semarang. 

Ferns, B.H. and Walls, A. (2012). “Enduring Travel Involvement, Destination Brand  

  Equity, and Travelers’ Visit Intentions: A Structural Model Analysis”. Journal  

  of Destination Marketing & Management, Vol. 1 Nos 1/2, pp. 27-35. 

Fink, L.D. (2003). Creating Significant Learning Experiences: An Integrated  

  Approach to Designing College Courses. Jossey-Bass: San Francisco. 

George, J.F. (2014). The Theory of Planned Behavior and Internet Purchasing . Int.  

  Res 

 

Pengaruh Deskripsi Produk, Keterlibatan Produk, dan Keterlibatan Platform Terhadap Niat Beli
Konsumen (Studi Lokapasar Daring Lintas Negara)
SAFIRAH QURROTA AYUNIN, Sahid Susilo Nugroho, Dr., M.,Sc.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



128 
 

Giuffrida, M., Mangiaracina, R., Perego, A. and Tumino, A. (2017). “Cross-Border  

  B2C E-Commerce to Greater China and The Role Of Logistics: A Literature  

  Review”. International Journal of Physical Distribution & Logistics  

  Management, Vol. 47 No. 9, pp. 772-795. 

Gorn, Gerald J. (1982). “The Effects of Music in Advertising on Choice Behavior: A   

  Classical Conditioning Approach”. Journal of Psychology. 21(January), 107- 

  12. 

Han, J.H. and Kim, H.M. (2019). “The Role Of Information Technology Use For 

  Increasing Consumer Informedness In Cross-Border Electronic Commerce: An 

  Empirical Study”. Electronic Commerce Research and Applications (in press) 

Havitz, M.E. and Mannell, R.C. (2005). “Enduring Involvement, Situational  

  Involvement, and Flow in Leisure and Non-Leisure Activities”. Journal of  

  Leisure Research, Vol. 37 No. 2, pp.152-177  

Hong, H., Xu, D., Wang, G. A., & Fan, W. (2017). “Understanding the determinants  

  of online review helpfulness: A meta-analytic investigation”. Decision Support  

  Systems, 102, 1–11. 

Hong, I.B. (2015). “Understanding The Consumer’s Online Merchant Selection  

  Process: The Roles of Product Involvement, Perceived Risk, And Trust  

  Expectation”. International Journal of Information Management, Vol. 35 No.  

  3, pp. 322-336. 

Hsu, C.J., Yen, J.R., Chang, Y.C. and Woon, H.K. (2016). “How Do The Services Of  

  Low Cost Carriers Affect Passengers’ Behavioral Intentions To Revisit A  

  Destination?”.  Journal of Air Transport Management, Vol. 52, pp. 111-116. 

Huang, C.Y., Chou, C.J. and Lin, P.C. (2010). “Involvement Theory In Constructing  

  Bloggers’ Intention To Purchase Travel Products”, Tourism Management, Vol.  

  31 No. 4, pp. 513-526. 

Huang, E. (2012). “Online Experiences and Virtual Goods Purchase Intention”. 

  Internet Research, Vol. 22 No. 3, Pp. 252-274. 

Huang, M.H. (2006). “Flow, Enduring, And Situational Involvement In The Web  

  Environment: A Tripartite Second-Order Examination”. Psychology &  

  Marketing, Vol. 23 No. 5, Pp. 383-411. 

 

Pengaruh Deskripsi Produk, Keterlibatan Produk, dan Keterlibatan Platform Terhadap Niat Beli
Konsumen (Studi Lokapasar Daring Lintas Negara)
SAFIRAH QURROTA AYUNIN, Sahid Susilo Nugroho, Dr., M.,Sc.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



129 
 

 

iResearch (2019). “Analysis of the Development Status and Trend of Global CBEC  

  Market In 2019”, Available At:  

           https://baijiahao.baidu.com/s?id=1634954354048726239&wfr=spider&for=pc   

  (accessed August 19, 2020). 

Im, H. and Ha, Y. (2011). “The Effect of Perceptual Fluency and Enduring  

  Involvement on Situational Involvement in an Online Apparel Shopping  

  Context”. Journal of Fashion Marketing and Management, Vol. 15 No. 3, pp.  

  345-362. 

Jiang, Z., Chan, J., Tan, B.C.Y. and Chua, W.S. (2010). “Effects of Interactivity on  

  Website Involvement and Purchase Intention”. Journal of the Association for  

  Information Systems, Vol. 11 No. 1, pp. 34-59. 

Kahn, B.K., Strong, D.M. and Wang, R.Y. (2002). “Information Quality Benchmarks:  

  Product and Service Performance”. Communications of the ACM, Vol. 45 No.  

  4, pp. 184-192. 

Keusch, F. (2015). “Why Do People Participate In Web Surveys? Applying Survey  

  Participation Theory to Internet Survey Data Collection”. Management  

  Review Quarterly, Vol. 65 No. 3, pp. 183-216. 

Khare, A. and Rakesh, S. (2011). “Antecedents of Online Shopping Behavior In India:   

  An Examination”. Journal of Internet Commerce, Vol. 10 No. 4, pp. 227-244. 

Kim, Y.J. and Han, J. (2014). “Why Smartphone Advertising Attracts Customers: A  

  Model Of Web Advertising, Flow, And Personalization”. Computers in Human  

  Behavior, Vol. 33, pp. 256-269. 

Kitchen, P.J., Kerr, G., Schultz, D.E., McColl, R. and Pals, H. (2014). “The Elaboration  

  Likelihood Model: Review, Critique and Research Agenda”. European  

  Journal of Marketing, Vol. 48 Nos 11/12, pp. 2033-2050. 

Kotler, Philip dan Kevin Lane Keller, (2016). Marketing Management Edisi 15,  

  Global Edition United Kingdom: Pcarson Education. 

Krishna, A. and Ahluwalia, R. (2008). “Language Choice in Advertising to Bilinguals:  

  Asymmetric Effects for Multinationals versus Local Firms”. Journal of  

  Consumer Research, Vol. 35 No. 4, pp. 692-705. 

Pengaruh Deskripsi Produk, Keterlibatan Produk, dan Keterlibatan Platform Terhadap Niat Beli
Konsumen (Studi Lokapasar Daring Lintas Negara)
SAFIRAH QURROTA AYUNIN, Sahid Susilo Nugroho, Dr., M.,Sc.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

https://baijiahao.baidu.com/s?id=1634954354048726239&wfr=spider&for=pc


130 
 

Krugman, H.E. (1966). “The Measurement of Advertising Involvement”. Public  

  Opinion Quarterly, Vol. 30 No. 4, pp. 583-596. 

Laaksonen, P. (1994). Consumer Involvement: Concepts and Research. London:  

  Routledge. 

Liu, Y., Li, H. and Hu, F. (2013). “Website Attributes in Urging Online Impulse  

  Purchase: An Empirical Investigation On Consumer Perceptions”. Decision  

  Support Systems, Vol. 55 No. 3, pp. 829-837. 

Mitchell, Andrew A and Jeery C, Olson. (1981). “Are Product Attribute Beliefs the  

  Only Mediator of Advertising Effects on Brand Attitude?”. Journal of  

  Marketing Research, 18 (August), 318-32. 

Moon, J., Chadee, D. and Tikoo, S. (2008). “Culture, Product Type, and Price  

  Influences On Consumer Purchase Intention To Buy Personalized Products  

  Online”. Journal of Business Research, Vol. 61 No. 1, pp. 31-39. 

Mou, J., Cohen, J., Dou, Y. and Zhang, B.O. (2017). “Predicting Buyers’ Repurchase  

  Intentions in Cross-Border E-Commerce: A Valence Framework Perspective”. 

  Proceedings of the 25th European Conference on Information Systems, pp. 

  2382-2394. 

Ng, W.K., Yan, G. and Lim, E.P. (2000). “Heterogeneous Product Description in  

  Electronic Commerce”. ACM SIGeCom Exchanges, Vol. 1 No. 1, pp. 7-13. 

Nguyen, B., Yu, X., Melewar, T.C., Chen, J., (2015). “Brand Innovation and Social  

  Media: Knowledge Acquisition from Social Media, Market Orientation, And  

  The Moderating Role Of Social Media Strategic Capability”. Ind. Mark.  

  Manage. 51, 11–25. 

Nkwocha, I., Bao, Y., Johnson, W.C. and Brotspies, H.V. (2005). “Product Fit And  

  Consumer Attitude Toward Brand Extensions: The Moderating Role of  

  Product Involvement”. Journal of Marketing Theory and Practice, Vol. 13 No.  

  3, pp. 49-61. 

Noriega, J. and Blair, E. (2008). “Advertising To Bilinguals: Does The Language Of 

  Advertising Influence The Nature Of Thoughts?”. Journal of Marketing, Vol.  

  72 No. 5, pp. 69-83. 

Pengaruh Deskripsi Produk, Keterlibatan Produk, dan Keterlibatan Platform Terhadap Niat Beli
Konsumen (Studi Lokapasar Daring Lintas Negara)
SAFIRAH QURROTA AYUNIN, Sahid Susilo Nugroho, Dr., M.,Sc.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



131 
 

Park, J., Lennon, S.J. and Stoel, L. (2005). “On-Line Product Presentation: Effects on  

  Mood, Perceived Risk, and Purchase Intention”. Psychology & Marketing,  

  Vol. 22 No. 9, pp. 695-719. 

Parment, A. (2013). “Generation Y vs. Baby Boomers: Shopping Behavior, Buyer  

  Involvement and Implications for Retailing”. Journal of Retailing and 

  Consumer Services, Vol. 20 No. 2, pp. 189-199.  

Peter, J. Paul and Jerry C. Olson. (2006). Consumer Behavior and Marketing Strategy.  

  The McGraw-Hill Companies, Inc. 

Resatsch, F., Sandner, U., Leimeister, J.M. and Krcmar, H. (2008). “Do Point Of Sale  

  RFID-Based Information Services Make A Difference? Analyzing Consumer  

  Perceptions for Designing Smart Product Information Services In Retail  

  Business”. Electronic Markets, Vol. 18 No. 3, pp. 216-231. 

Schindler, R.M. and B. Bickart (2012). “Perceived Helpfulness of Online Consumer  

  Reviews: The Role of Message Content and Style”. Journal of Consumer  

  Behaviour, 11 (May/June), 234-243. 

Schlosser, A.E. (2003). “Experiencing Products In The Virtual World: The Role Of  

  Goal And Imagery In Influencing Attitudes Versus Purchase Intentions”.  

  Journal of Consumer Research, Vol. 30 No. 2, pp. 184-198. 

Sherif, M. and Cantril, H. (1947). The Psychology of Ego-involvements: Social  

  Attitudes and Identifications. John Wiley & Sons Press: New York, NY. 585 

Shimp, Terence A. (1981). “Attitude Toward the Ad as a Mediator of Consumer Brand  

  Choice”. Journal of Advertising, 10 (2), 9-15. 

Shin, I.G., Choi, S.H.,& Shin, H.S. (2011). “The Influences of Elements of The  

  Interactions In Mobile Ads On The Their Acceptance: With The Absorption  

  and Intrusiveness As The Mediationg Variables”. Korea Design Forum, 33,  

  299-308. 

Smith, R.E., Chen, J. and Yang, X. (2008). “The Impact Of Advertising Creativity On  

  The Hierarchy Of Effects”. Journal of Advertising, Vol. 37 No. 4, pp. 47-62. 

Sundstrom, M., Hjelm-Lidholm, S., Radon, A. (2019). “Clicking the Boredom Away- 

  Exploring Impulse Fashion Buying Behavior Online”. J. Retailing Consum.  

  Service, 47, 150-156. 

Pengaruh Deskripsi Produk, Keterlibatan Produk, dan Keterlibatan Platform Terhadap Niat Beli
Konsumen (Studi Lokapasar Daring Lintas Negara)
SAFIRAH QURROTA AYUNIN, Sahid Susilo Nugroho, Dr., M.,Sc.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



132 
 

Vakratsas, D., & Ambler, T. (1999). “How Advertising Works: What Do We Really  

  Know?”. Journal of Marketing, 63(1), 26–43. 

Wang, K., Wang, E.T.G. and Farn, C.K. (2009). “Influence Of Web Advertising  

  Strategies, Consumer Goal-Directedness, And Consumer Involvement On Web  

  Advertising Effectiveness”. International Journal of Electronic Commerce ,  

  Vol. 13 No. 4, pp. 67-96. 

Wang, Y.S., Yeh, C.H., & Liao, Y.W. (2013). “What Drives Purchase Intention In The  

  Context of Online Content Service? The Moderating Role of Ethical Self- 

  Efficacy for Online Piracy”. International Journal of Information Management,  

  33(1), 199-208. 

Wei, C.L., Ho, C.T. (2019). “Exploring Signaling Roles of Service Providers  

  Reputation and Competence in Influencing Perceptions of Service Quality and  

  Outsourcing Intentions”. J.Organ. End User Comput, 31(1), 86-109. 

Zaichkowsky, J.L. (1986). “Conceptualizing Involvement”, Journal of Advertising,  

  Vol. 15 No. 2, pp. 4-34. 

Zeithaml, V. A., & Bitner, M. J. (1996). Services marketing. 7th edition. McGraw- 

  Hill series in marketing. 

Zhu, W., Mou, J. and Benyoucef, M. (2019). “Exploring Purchase Intention In Cross- 

  Border E-Commerce: A Three Stage Model”. Journal of Retailing and  

  Consumer Services, Vol. 51, pp. 320-330. 

_______ (2020), “Deloitte Consumer Insights Dawn of the digital age in Indonesia.”, 

  Deloitte. Available at: 

  https://www2.deloitte.com/content/dam/Deloitte/sg/Documents/consumer 

  business/sea-cb-indonesia-consumer-insights-2020.pdf, (accessed on May 2, 

  2021) 

_______ (2020), “About Lazada.”, Lazada. Available at: 

  https://www.lazada.com/en/about, (accessed on May 5, 2020) 

_______ (2020), “AliExpress Populer B2C Markerplace From China.”, Ecommerce 

  News. Available at: https://ecommercenews.eu/companies/aliexpress/, 

  (accessed on May 5, 2020) 

Pengaruh Deskripsi Produk, Keterlibatan Produk, dan Keterlibatan Platform Terhadap Niat Beli
Konsumen (Studi Lokapasar Daring Lintas Negara)
SAFIRAH QURROTA AYUNIN, Sahid Susilo Nugroho, Dr., M.,Sc.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www2.deloitte.com/content/dam/Deloitte/sg/Documents/consumer


133 
 

_______ (2020), “Profil Perusahaan.”, JD.ID. Available at: 

  https://www.jd.id/help/question-22.html, (accessed on May 5, 2020) 

_______ (2020), “Smartphone Market in Indonesia - Statistics and Facts.”, Statista. 

  Available at: https://www.statista.com/topics/5020/smartphones-in-indonesia/, 

  (accessed on February 22, 2021) 

_______ (2020), “Tentang Shopee.”, Shopee. Available at: 

  https://careers.shopee.co.id/about, (accessed on May 5, 2020) 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pengaruh Deskripsi Produk, Keterlibatan Produk, dan Keterlibatan Platform Terhadap Niat Beli
Konsumen (Studi Lokapasar Daring Lintas Negara)
SAFIRAH QURROTA AYUNIN, Sahid Susilo Nugroho, Dr., M.,Sc.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/


	DAFTAR PUSTAKA

