Perbedaan Gender dalam Penggunaan Fitur Blackberry Messenger untuk Kegiatan Belanja Melalui
Internet
IGNATIUS ARYONO PUTRANTO, Gunawan Wibisono, SE., M.Acc., Ak. 20

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Agarwal, Ritu and Elena Karahanna. Time flies when you’re having fun: Cognitive
absorption and beliefs about information technology usage. MIS Quarterly.
\ol.24, No.4 (Dec.2000) pp.665-694.

Anderson, James. C., and David W. Gerbing. Structural equation modeling in
practice: A review and recommended two-step approach. Psychological
Bulletin. Vol.103, No0.3 (1988), pp.411-423.

Chau, Y. K. Patrick. An empirical assessment of a modified technology acceptance
model. Journal of Management Information Systems. Vol. 13, No. 2 (Fall,
1996), pp.185-204.

Cooper, Donald. R., and Pamela S. Schindler. Business Research Methods. 2008.
Tenth edition. New York: McGraw-Hill.

Darsono, Licen Indahwati. Examining information technology acceptance by
individual professionals, Gadjah Mada International Journal of Business.
May-August 2005, Vol.7, No.2, pp.155-178.

Davis, Fred. D. Perceived usefulness, perceived ease of use, and user acceptance of
information technology. MIS Quarterly. September 1989. pp 319-340.

Davis, Fred D., Bagozzi, Richard P., and Paul R. Warshaw. User acceptance of
computer technology: A comparison of two theoretical models. Management
Science, Vol. 35, No.8, August 1989, pp.982-1003.

Davis, Fred D., Bagozzi, Richard P., and Paul R. Warshaw. Extrinsic and intrinsic
motivation to use computers in the workplace. Journal of Applied Social
Psychology. 1992, 22, 14, pp.1111-1132.

Deutsche Card Services. Hat-trick: Women predominate in European e-retailing for
the third time in a row. Press Release. 23 March 2011. Germany: Deutsche
Bank Group.



Perbedaan Gender dalam Penggunaan Fitur Blackberry Messenger untuk Kegiatan Belanja Melalui
Internet
IGNATIUS ARYONO PUTRANTO, Gunawan Wibisono, SE., M.Acc., Ak. 29

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Dholakia, Ruby Roy and Kuan-Pin Chiang. Shoppers in Cyberspace: Are they from
venus or mars and does it matter? Journal Of Consumer Psychology. Volume
13. No 1/2. Consumers in Cyberspace. 2003. Pp 171-176.

Gefen, David and Detmar W. Straub. Gender differences in the perception and use of
e-mail: An extension to the technology acceptance model. MIS Quarterly.
\ol.21, No.4 (Dec.1997), pp.389-400.

Gefen, David., Karahanna, Elena., and Detmar W. Straub. Trust and TAM in online
shopping: An integrated model. MIS Quarterly. Maret 2003. Vol.27. No.1 pp
51-90.

Han, Lu and Yongsheng Jin. A review of technology acceptance model in the e-
commerce environment. 2009 International Conference on Management of e-
Commerce and e-Government. IEEE Comuputer Society, 2009.

Hu, Paul J., Chau, Y.K. Patrick, Sheng. Olivia R. Liu, and Kar Yan Tam. Examining
the technology acceptance model using physician acceptance of telemedicine
technology. Journal of Management Information Systems. Fall 1999. Vol.16,
No.2.

Ismail, Azman., lbrahim, Zalina., Jusoff, Kamaruzaman., Jui, Michael Kho Khian.,
Jaya, Irdawaty., and Ahmad Faisal Mahdi. The moderating effect of gender
differences between mentoring and individuals’ Career. Canadian Social
Science. 2009. Vol.5 No.3.

Jogiyanto, HM. Sistem Informasi Keperilakuan. 2007. Yogyakarta: Penerbit ANDI.

Jogiyanto, HM., dan Willy Abdillah. Konsep dan Aplikasi PLS (Partial Least Square)
untuk Penelitian Empiris, 2009. Cetakan pertama, September 2009.
Yogyakarta: BPFE.

Kim, Jieyon, and Forsythe, Sandra. Factors affecting adoption of product
virtualization technology for online consumer electronics shopping.



Perbedaan Gender dalam Penggunaan Fitur Blackberry Messenger untuk Kegiatan Belanja Melalui
Internet
IGNATIUS ARYONO PUTRANTO, Gunawan Wibisono, SE., M.Acc., Ak. i

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

International Journal of Retail and Distribution Management. Volume 38.
No.3. 2010. pp190-204.

Macharia, Jimmy and Nyakwende, Emmanuel. Gender differences in internet usage
intentions for learning in higher education: An empirical study. Working
Paper.

Maditinos, Dimitrios I., Sarigiannidis, Lazaros, and Efstathios Dimitriadis. Predictin%
e-commerce purchasing intention in Greece: An extended TAM approach. 5
International Conference on Accounting and Finance in Transition (ICAFT).
12-14 July 2007 Greenwich, London organized by Greenwich University, The
Business School.

Majalah MobileGuide Magazine: BlackBerry Handbook #1. Edisi 58/ Februari 2012.

Nysveen, Herbjgrn, Pedersen, Per E., and Helge Thorbjernsen. Explaining intention
to use mobile chat services. Journal of Consumer Marketing. Volume 22.
November 5. 2005. Pp 247-256.

Pavlou, Paul A. and Mendel Fygenson. Understanding and predicting electronic
commerce adoption: An extension of the theory of planned behavior. MIS
Quarterly. March 2006. Vol.30 No.1 pp 115-143.

QIU, Lingyun and Dong Li. 2008. Applying TAM in B2C e-vommerce research: An
extended model. Tsinghua Science and Technology Journal. Volume 13, No.3,
June 2008 pp 265-272.

Ramayah, T and Joshua Ignatius. Impact of perceived usefulness, perceived ease of
use, and perceived enjoyment on intention to shop online. Social Science
Research Network.

Santoso, Singgih. Structural Equation Modeling (SEM): Konsep dan Aplikasi dengan
AMOS 18. 2011. Jakarta: PT Elex Media Komputindo.



Perbedaan Gender dalam Penggunaan Fitur Blackberry Messenger untuk Kegiatan Belanja Melalui
Internet
IGNATIUS ARYONO PUTRANTO, Gunawan Wibisono, SE., M.Acc., Ak. oL

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Solomon, Michael R. Consumer Behavior: Buying, Having, and Being. 2008. 8"
edition. New Jersey: Pearson Prentice Hall.

Sugiyono. Statistika untuk Penelitian. 2011. Bandung: Penerbit Alfabeta.

Sun, Heshan and Ping Zhang. The role of moderating factors in user technology
acceptance. International Journal of Human-Computer Studies. 2006. Pp53-
78.

Utami, Whidya Christina dan Diyah Tulipa. Technology acceptance dan consumer
decision model sebagai dasar pembangun model dan niat adopsi teknologi
internet di kalangan pengguna internet. Jurnal Widya Manajemen dan
Akuntansi, Vol.6 No.1 April 2006, hal.52-71.

Van der Heijden, Hans. User acceptance of hedonic information systems. MIS
Quarterly. Vol.28, No.4, Dec.2004, pp.695-704.

Venkatesh, Viswanath. Determinants of perceived ease of use: Integrating control,
intrinsic motivation, and emotion into the technology acceptance model.
Informations Systems Research. VVol.11, No.4 (December 2000), pp.342-365

Venkatesh, Viswanath, and Hilol Bala. Technology acceptance model 3 and a research
agenda on interventions. Decision Sciences. Vol.39, No.2, May 2008 pp 273-
315.

Venkatesh, Viswanath and Michael G. Morris. Why don’t men ever stop to ask for
directions? gender, social influence, and their role in technology acceptance
and usage behavior. MIS Quarterly. Vol.24, No.1, March 2000, pp.115-139.

Venkatesh, Viswanath and Fred D. Davis. A theoretical extension of the technology
acceptance model: Four longitudinal field studies. Management Science.
\ol.46, No.2 (Feb.2000), pp 186-204.



Perbedaan Gender dalam Penggunaan Fitur Blackberry Messenger untuk Kegiatan Belanja Melalui
Internet
IGNATIUS ARYONO PUTRANTO, Gunawan Wibisono, SE., M.Acc., Ak. Lz

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

W, Teguh. Cara Mudah Melakukan Analisa Statistik dengan SPSS (Studi Kasus,
Pembahasan, dan Teknik Membaca Output). Cetakan ke-2. 2008. Yogyakarta:
Gava Media.

Yang, C.C. Kenneth. Exploring factors affecting the adoption of mobile commerce in
Singapore. Telematics and Informatics. Volume 22, Issue 3, Auguts 2005. Pp
257-277

Yi, Mun Y., and Yujong Hwang. Predicting the use of web-based information system:
self-eficacy, enjoyment, learning goal orientation, and the technology
acceptance model. International Journal of Human-Computer Studies. 59
(2003) 431-449.

http://blog.nielsen.com/nielsenwire/consumer/in-u-s-men-are-shopping-more-than-
ever-while-women-are-watching-more-tv/. Diakses pada tanggal 08 April
2012 pukul 20:08.

http://www.phonescoop.com/glossary/term.php?gid=131 Smartphones. Diakses pada
tanggal 19 Oktober 2012.

www.techrepublic.com

http://trikdantipsblackberry.wordpress.com/2010/09/23/sejarah-singkat-smartphone-
blackberry/ . diakses pada tanggal 30 Oktober 2012 pukul 11:13

www.inet.detik.com. 2012, Transaksi Online Shopping di Indonesia USD 4,1 Miliar.
Achmad Rouzni Noor. Rabu, 29 Februari 2012. Diakses pada tanggal 31
Oktober 2012 pukul 00.15

www.coolfounders.com Indonesia Now! A Broader Look at Indonesian Startups and
Internet Business Prospects.

http://www.vvenkatesh.com/it/organizations/theoretical models.asp



http://blog.nielsen.com/nielsenwire/consumer/in-u-s-men-are-shopping-more-than-ever-while-women-are-watching-more-tv/
http://blog.nielsen.com/nielsenwire/consumer/in-u-s-men-are-shopping-more-than-ever-while-women-are-watching-more-tv/
http://www.phonescoop.com/glossary/term.php?gid=131
http://www.techrepublic.com/
http://trikdantipsblackberry.wordpress.com/2010/09/23/sejarah-singkat-smartphone-blackberry/
http://trikdantipsblackberry.wordpress.com/2010/09/23/sejarah-singkat-smartphone-blackberry/
http://www.inet.detik.com/
http://www.coolfounders.com/
http://www.vvenkatesh.com/it/organizations/theoretical_models.asp

	Jogiyanto, HM. Sistem Informasi Keperilakuan. 2007. Yogyakarta: Penerbit ANDI.
	Jogiyanto, HM., dan Willy Abdillah. Konsep dan Aplikasi PLS (Partial Least Square) untuk Penelitian Empiris, 2009. Cetakan pertama, September 2009. Yogyakarta: BPFE.
	Kim, Jieyon, and Forsythe, Sandra. Factors affecting adoption of product virtualization technology for online consumer electronics shopping. International Journal of Retail and Distribution Management. Volume 38. No.3. 2010. pp190-204.
	Macharia, Jimmy and Nyakwende, Emmanuel. Gender differences in internet usage intentions for learning in higher education: An empirical study. Working Paper.
	Maditinos, Dimitrios I., Sarigiannidis, Lazaros, and Efstathios Dimitriadis. Predicting e-commerce purchasing intention in Greece: An extended TAM approach. 5th International Conference on Accounting and Finance in Transition (ICAFT). 12-14 July 2007 ...
	Majalah MobileGuide Magazine: BlackBerry Handbook #1. Edisi 58/ Februari 2012.
	Nysveen, HerbjØrn, Pedersen, Per E., and Helge ThorbjØrnsen. Explaining intention to use mobile chat services. Journal of Consumer Marketing. Volume 22. November 5. 2005. Pp 247-256.
	Yi, Mun Y., and Yujong Hwang. Predicting the use of web-based information system: self-eficacy, enjoyment, learning goal orientation, and the technology acceptance model. International Journal of Human-Computer Studies. 59 (2003) 431-449.
	http://blog.nielsen.com/nielsenwire/consumer/in-u-s-men-are-shopping-more-than-ever-while-women-are-watching-more-tv/. Diakses pada tanggal 08 April 2012 pukul 20:08.
	http://www.phonescoop.com/glossary/term.php?gid=131 Smartphones. Diakses pada tanggal 19 Oktober 2012.
	www.techrepublic.com
	http://trikdantipsblackberry.wordpress.com/2010/09/23/sejarah-singkat-smartphone-blackberry/ . diakses pada tanggal 30 Oktober 2012 pukul 11:13
	www.inet.detik.com. 2012, Transaksi Online Shopping di Indonesia USD 4,1 Miliar. Achmad Rouzni Noor. Rabu, 29 Februari 2012. Diakses pada tanggal 31 Oktober 2012 pukul 00.15
	www.coolfounders.com  Indonesia Now! A Broader Look at Indonesian Startups and Internet Business Prospects.
	http://www.vvenkatesh.com/it/organizations/theoretical_models.asp


