
39 
 

 

 

 

BIBLIOGRAPHY 

 

Abduh, M., and Omar, A. O. (2012) Islamic-Bank Selection Criteria in Malaysia: An AHP 
Approach. Business Intelligent Journal, 5(2), pp. 271-281. 

Abullah, A. A., Sidek, R., and Adnan, A. A. (2012) Perception of Non-Muslims Customers 
towards Islamic Banks in Malaysia. International Journal of Business and Social 
Science, 3(11), pp. 151-163. 

Ahmad, A. U. F., and Hassan, M. K. (2007) Riba and Islamic Banking. Journal of Islamic 
Economics, Banking and Finance, 3(1), pp. 1-33. 

Ahmad, W. M. W., Rahman, A. A., Ali, N. A., and Seman, A. C. (2008) Religiosity and 
Banking Selection Criteria Among Malays in Lembah Klang. Shariah Journal, 16(2), 
pp. 279-304. 

Amin, H. (2013) Some Viewpoints of Islamic Banking Retail Deposit Products in Malaysia. 
Journal of Internet Banking and Commerce, 18(12), pp. 1-13. 

Aris, N. A., Othman, R., Azli, R. M., Sahri, M., Razak, D. A., and Rahman, Z. A. (2013) 
Islamic Banking Products: Regulations, Issues and Challenges. The Journal of Applied 
Business Research, 29(4), pp. 1145-1156. 

Association of Southeast Asia Nations (2012) Asean Economic Community. Association of 
Southeast Asia Nations. Available at: http://www.asean.org [Accessed 17 March 
2014]. 

Bank Indonesia (2004) The Blue Print of Islamic Banking Development in Indonesia. 
Available at: http://www.bi.go.id/en/publikasi/perbankan-dan-
stabilitas/syariah/Documents/21420700167b471fb6bef67b4feedeb6syariah_bprintengl.
pdf [Accessed 1 March 2015]. 

Bank Indonesia (2015) Islamic Banking in Indonesia in Brief. Bank Indonesia. Available at: 
http://www.bi.go.id/en/perbankan/syariah/Contents/Default.aspx [Accessed 1 March 
2015]. 

Benhayoun, N., Chairi, I., El Gonnouni, A., and Lyhyaoui A. (2014) Islamic Banking 
Challenges Lie in the Growth of Islamic Economy Despite of the Free Interest Loans 
Policy: Evidences from Support Vector Machine Approach. ACRN Journal of Finance 
and Risk Perspectives, 3(1), pp.19-31. 

Bley, J., and Kuehn, K. (2004) Conventional versus Islamic Finance: Student knowledge and 
perception in the United Arab Emirates. International of Islamic Financial Services, 5 
(4), pp. 1-13. 

Buchory, H. A. (2014) Analysis of The Effect of Capital, Credit Risk and Profitability to 
Implementation Banking Intermediation Function (Study on Regional Development 
Bank All Over Indonesia Year 2012). International Journal of Business, Economics and 
Law, 4(1), pp. 133-144. 

Ciptono, W. S. and Soviyanti, E. (2007) Adapting Islamic Bank’s Carter Model: An Empirical 
Study in Riau’s Syariah Banks, Indonesia. Universitas Gunadarma. Available at: 
http://publication.gunadarma.ac.id/bitstream/123456789/537/1/Wakhid_UGM_Adaptin
g_Islamic_Banks.pdf [Accessed 1 March 2015]. 

Islamic Bank Selection Criteria
INDRIYANTI, Jenoah Joseph
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.asean.org/
http://www.bi.go.id/en/publikasi/perbankan-dan-stabilitas/syariah/Documents/21420700167b471fb6bef67b4feedeb6syariah_bprintengl.pdf
http://www.bi.go.id/en/publikasi/perbankan-dan-stabilitas/syariah/Documents/21420700167b471fb6bef67b4feedeb6syariah_bprintengl.pdf
http://www.bi.go.id/en/publikasi/perbankan-dan-stabilitas/syariah/Documents/21420700167b471fb6bef67b4feedeb6syariah_bprintengl.pdf
http://www.bi.go.id/en/perbankan/syariah/Contents/Default.aspx
http://publication.gunadarma.ac.id/bitstream/123456789/537/1/Wakhid_UGM_Adapting_Islamic_Banks.pdf
http://publication.gunadarma.ac.id/bitstream/123456789/537/1/Wakhid_UGM_Adapting_Islamic_Banks.pdf


40 
 

Creswell, J. W. (2003) Research Design: Qualitative, Quantitative, and Mixed Methods 
Approaches (Second Edition). London: Sage Publications Ltd. 

Dar, H. A. and Presley, J. R. (2000) Lack of Profit Loss Sharing in Islamic Banking: 
Management and Control Imbalances. International Journal of Islamic Financial 
Services, 2(2), pp. 3-18. 

Dusuki, A. W., and Abdullah, N. I. (2007) Why do Malaysian customers patronise Islamic 
banks?. International Journal of Bank Marketing, 25(3), pp. 142-160. 

Ergeç E. H., and Arslan, B. G. (2013) Impact of Interest Rates on Islamic and Conventional 
Banks: The Case of Turkey, Applied Economics, 45(17), pp. 2381-2388. 

Ernst & Young (2015) World Islamic Banking Competitiveness Report 2013–14. Ernst & 
Young. Available at: http://www.ey.com/Publication/vwLUAssets/EY_-
_World_Islamic_Banking_Competitiveness_Report_2013%E2%80%9314/$File/EY-
World-Islamic-Banking-Competitiveness-Report-2013-14.pdf [Accessed 1 March 
2015]. 

Gait, A. H. and Worthington, A. C. (2007) A Primer on Islamic Finance: Definitions, Sources, 
Principles and Methods. University of Wollongong. Available at: 
http://ro.uow.edu.au/cgi/viewcontent.cgi?article=1359&context=commpapers. 
[Accessed 1 March 2015]. 

Gheeta, K. T. and Malarvizhi, V. (2008) Acceptance of E-Banking among Customers (An 
Empirical Investigation in India). Journal of Management and Science, 2(1), pp. 1-72. 

Global Business Guide (2012) Indonesia’s Islamic Banking Sector. Global Business Guide. 
Available at: 
http://www.gbgindonesia.com/en/finance/article/2011/indonesia_s_islamic_banking_se
ctor.php [Accessed 1 March 2015]. 

Global Business Guide (2013) The Outlook for Indonesia’s Islamic Banking Sector. Global 
Business Guide. Available at: 
http://www.gbgindonesia.com/en/finance/article/2013/the_outlook_for_indonesia_s_isl
amic_banking_sector.php [Accessed 1 March 2015]. 

Global Business Guide (2015) Islamic Banking in Indonesia – A Giant Waking Up. Global 
Business Guide. Available at: 
http://www.gbgindonesia.com/en/finance/article/2015/islamic_banking_in_indonesia_a
_giant_waking_up_11270.php [Accessed 1 March 2015]. 

Grassa, R. (2013) Shariah Supervisory System in Islamic Finance Institutions New Issues 
and Challenges: A Comparative Analysis between Southeast Asia Models and GCC 
Models. Humanomics, 29(4), pp. 333-348. 

Hakim, S. A., Bhatti, O. K., and Al-Jubari, I. (2011) Advertising of Islamic Banking Products. 
Annals of Management Research, 1(2), pp. 60-70. 

Hamzah, N., Ishak, N. M., and Nor, N. I. M. (2014) Customer Satisfactions on Islamic 
Banking System. Journal of Economics, Business and Management, 3(1), pp. 140-
144.  

Hanif, M. (2011) Differences and Similiarities in Islamic and Conventional Banking. 
International Journal of Business and Social Science, 2(2), pp. 166-175. 

Haque, A., Osman, J., and Ismail, A. Z. (2009) Factors influences Selection of Islamic 
Banking: A Study on Malaysian Customer Preferences. American Journal of Applied 
Sciences, 6(5), pp. 922-928. 

Haron, S. and Ahmad, N. (2000) The Effects of Conventional Interest Rates and Rate of 
Profit on Funds Deposited with Islamic Banking System in Malaysia. International 
Journal of Islamic Financial Services, 1(4), pp. 3-9. 

Islamic Bank Selection Criteria
INDRIYANTI, Jenoah Joseph
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.ey.com/Publication/vwLUAssets/EY_-_World_Islamic_Banking_Competitiveness_Report_2013%E2%80%9314/$File/EY-World-Islamic-Banking-Competitiveness-Report-2013-14.pdf
http://www.ey.com/Publication/vwLUAssets/EY_-_World_Islamic_Banking_Competitiveness_Report_2013%E2%80%9314/$File/EY-World-Islamic-Banking-Competitiveness-Report-2013-14.pdf
http://www.ey.com/Publication/vwLUAssets/EY_-_World_Islamic_Banking_Competitiveness_Report_2013%E2%80%9314/$File/EY-World-Islamic-Banking-Competitiveness-Report-2013-14.pdf
http://ro.uow.edu.au/cgi/viewcontent.cgi?article=1359&context=commpapers
http://www.gbgindonesia.com/en/finance/article/2011/indonesia_s_islamic_banking_sector.php
http://www.gbgindonesia.com/en/finance/article/2011/indonesia_s_islamic_banking_sector.php
http://www.gbgindonesia.com/en/finance/article/2013/the_outlook_for_indonesia_s_islamic_banking_sector.php
http://www.gbgindonesia.com/en/finance/article/2013/the_outlook_for_indonesia_s_islamic_banking_sector.php
http://www.gbgindonesia.com/en/finance/article/2015/islamic_banking_in_indonesia_a_giant_waking_up_11270.php
http://www.gbgindonesia.com/en/finance/article/2015/islamic_banking_in_indonesia_a_giant_waking_up_11270.php


41 
 

Hin, W. H., Wei, C. C., Bohari, A. M., and Adam, M. Z. A. (2011) Bank Selection Criteria and 
Service Quality of Islamic Banking: A Comparison between Muslim and Non-Muslim 
Students and its Effect on Student’s Satisfaction. Jurnal Ekonom, 14(3), pp. 104-
114. 

Indonesia Financial Services Authority (2015) Indonesian Banking Statistics. Indonesia 
Financial Services Authority. Available at: http://www.ojk.go.id/en/ [Accessed 1 March 
2015]. 

Indonesian Central Bureau of Statistic (2014) Statistic Publication 2014. Indonesian Central 
Bureau of Statistic. Available at: 
http://www.bps.go.id/index.php/publikasi/index?Publikasi%5BtahunJudul%5D=2014&P
ublikasi%5BkataKunci%5D=&yt0=Tampilkan [Accessed 1 March 2015]. 

Islamic Aid (2015) What is Zakat (zakah)?. Islamic Aid. Available at: 
https://www.islamicaid.com/zakat-zakah/ [Accessed 1 March 2015]. 

Kasri, R. A. (2010). The Determinants of Islamic Banking Growth in Indonesia. Journal of 
Islamic Economics, Banking and Finance, 6(2), pp. 39-62. 

Kaynak, E., and Whiteley, A. (1999) Retail bank marketing in Western Australia. 
International Journal of Bank Marketing, 17(5), pp. 221-232. 

Kaynak, E. and Harcar, T. D. (2004) American Consumers’ Attitudes towards Commercial 
Banks: A Comparison of Local and National Bank Customers by Use of 
Geodemographic Segmentation. International Journal of Bank Marketing, 23(1),  
pp. 73-89. 

Khan, M. S., Hassan, M. K., and Shahid, A. I. (2008) Banking Behavior of Islamic Bank 
Customers in Banglaesh. Journal of Islamic Economics, and Banking, 3(2), pp. 159-
194. 

Khotari, C. R. (2004) Research Methodology: Methods and Techniques (Second Revised 
Edition). New Delhi: New Age International (P) Limited, Publishers. 

Kumar, R. (2014) Research Methodology: A Step-by-Step Guide for Beginners (Fourth 
edition). London: Sage Publications Ltd. 

Lau, M. M., Cheung, R., and Lam, A. Y. C. (2013) Measuring Service Quality in the Banking 
Industry: A Hong Kong based Study. Contemporary Management Research, 9(3),  
pp. 263-282. 

Levesque, T., and McDougall, G.H.G. (1996) Determinants of customer satisfaction in retail 
banking. International Journal of Bank Marketing, 14(7), pp. 12-20.  

Lichtenstein, S. and Williamson, K. (2006) Understanding Consumer Adoption of Internet 
Banking: An Interpretive Study in The Australian Banking Context. Journal of 
Electronic Commerce Research, 7(2), pp. 50-66. 

Marimuthu, M., Jing, C. W., Gie, L. P., Mun, L. P., and Ping, T. Y. (2010) Islamic Banking: 
Selection Criteria an Implications. Global Journal of Human Social Science, 10(4),  
pp. 52-62. 

Mokhlis, S. (2009) Determinants of Choice Criteria in Malaysia’s Retail Banking: An Analysis 
of Gender-Based Choice Decisions. European Journal of Economics, Finance and 
Administrative Sciences, 1(2), pp. 1450-1467. 

Naser, K., Jamal, A., and Al-Khatib, L. (1999) Islamic banking: a study of customer 
satisfaction and preferences in Jordan. International Journal of Bank Marketing, 
17(3), pp. 135-50. 

Islamic Bank Selection Criteria
INDRIYANTI, Jenoah Joseph
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.ojk.go.id/en/
http://www.bps.go.id/index.php/publikasi/index?Publikasi%5BtahunJudul%5D=2014&Publikasi%5BkataKunci%5D=&yt0=Tampilkan
http://www.bps.go.id/index.php/publikasi/index?Publikasi%5BtahunJudul%5D=2014&Publikasi%5BkataKunci%5D=&yt0=Tampilkan
https://www.islamicaid.com/zakat-zakah/


42 
 

Nawi, F. A. M., Yazid A. S., and Mohammed, M. O. (2013) A Critical Literature Review for 
Islamic Banks Selection Criteria in Malaysia. International Business Research, 6(6),  
pp. 143-151. 

Parasuraman, A., Berry, L. L. and Zeithaml, V. A. (1985) A conceptual model of service 
quality and its implications for future research. Journal of Marketing Research, 49(4), 
pp. 41-48.  

Ramdhony, D. (2013) Islamic Banking Awareness Attitudes and Bank Selection Criteria. 
International Journal of Humanities and Applied Sciences, 2(2), pp. 29-35. 

Rashid, M., and Hasan, M. K. (2009) Customer Demographics Affecting Bank Selection 
Criteria, Preference, and Market Segmentation: Study on Domestic Islamic Banks in 
Bangladesh. International Journal of Business and Management, 4(6), pp. 131-146. 

Saleh, M. S. Md., Rosman, M. R. H., and Nani, N. K. (2013) Bank Selection Criteria in a 
Customers’ Perspective. Journal of Business and Management, 7(6), pp. 15-20. 

Sadd, N. M. (2012) Comparative Analysis of Customer Satisfaction on Islamic and 
Conventional Banks in Malaysia. Asian Social Science, 8(1), pp. 73-80. 

Schesinger, W. D., Unsal F., and Zaman, M. R. (1987) Attributes of sound banking as 
perceived by small business: Results of a survey. Journal of Small Business 
Management, 14(10), pp. 47-53. 

Shah, S. F., Raza, M. W., and Khurshid, M. R. (2012) Islamic Banking Controversies and 
Challenges. Interdisciplinary Journal of Contemporary Research in Business, 3(10), 
pp. 1018-1026. 

Siddique, M. N. E. (2012) Bank Selection Influencing Factors: A Study on Customer 
Preferences with Reference to Rajshahi City. Asian Business Review, 1(1), pp. 80-87. 

Simorangkir, I. (2011) AEC and Monetary Integration. Bank Indonesia. Available at: 
http://www.bi.go.id/en/publikasi/artikel-kertas-
kerja/artikel/Documents/5c693f85a39449b0a8902a29db5e8c9e061011_DrIskandar
Simorangkirmonetaryintegration.pdf [Accessed 28 April 2014]. 

Stafford, M. R. (1996) Demographic discriminators of service quality in the banking industry. 
The Journal of Services Marketing, 10(4), pp. 6-22. 

Sugema, I., Bakhtiar, T., and Effendi, J. (2010) Interest versus Profil Loss Sharing Credit 
Contract: Efficiency and Welfare Implications. International Research Journal of 
Finance and Economics, 14(45), pp. 58-67. 

Van Iwaarden, J., van der Wiele, T., Ball, L, and Millen, R. (2003) Applying SERVQUAL to 
Web sites: An exploratory study. International Journal of Quality and Reliability 
Management, 20(8), pp. 919-935.  

Woischnik, J., and Muller, P. (2013) Islamic Parties and Democracy in Indonesia. Kas 
International Report. Available at: http://www.kas.de/wf/doc/kas_35685-1522-2-
30.pdf?131015120646 [Accessed 28 April 2014]. 

Zahara (2008) Peranan Bank Syariah dalam Memperkokoh Perekonomian Sektor Riil di 
Indonesia. Journal Ekonomi dan Bisnis, 3(2), pp. 154-163. 

Zainuddin, Y., Jahyd, N., and Ramayah, T. (2004) Perception of Islamic Banking: Does It 
Differ among Users and Non Users. Jurnal Manajement and Bisnis, 6(3), pp. 221-232. 

 

 

 

Islamic Bank Selection Criteria
INDRIYANTI, Jenoah Joseph
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.bi.go.id/en/publikasi/artikel-kertas-kerja/artikel/Documents/5c693f85a39449b0a8902a29db5e8c9e061011_DrIskandarSimorangkirmonetaryintegration.pdf
http://www.bi.go.id/en/publikasi/artikel-kertas-kerja/artikel/Documents/5c693f85a39449b0a8902a29db5e8c9e061011_DrIskandarSimorangkirmonetaryintegration.pdf
http://www.bi.go.id/en/publikasi/artikel-kertas-kerja/artikel/Documents/5c693f85a39449b0a8902a29db5e8c9e061011_DrIskandarSimorangkirmonetaryintegration.pdf
http://www.kas.de/wf/doc/kas_35685-1522-2-30.pdf?131015120646
http://www.kas.de/wf/doc/kas_35685-1522-2-30.pdf?131015120646

