Analisis Faktor-Faktor yang Berpengaruh pada Brand Loyalty: Studi pada Telepon Genggam
Blackberry di
Yogyakarta
MUHAMMAD ALIF KUSUMA, Prof. Dr. Basu Swastha Dharmmesta, M.B.A.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

BIBLIOGRAFI

Abdullah (2013), Faktor-Faktor Pembentuk Kepercayaan pada Merek dan
Pengaruhnya pada Loyalitas Merek (Studi pada Mahasiswa Universitas
Gadjah Mada Pengguna merek Aqua di Yogyakarta), Skripsi Sarjana Fakultas
Ekonomika dan Bisnis Universitas Gadjah Mada, Yogyakarta (tidak
dipublikasikan).

Alam, A.; M.U. Arshad; and S. A. Shabbir (2012), “Brand credibility, customer
loyalty and the role of religious orientation,” Asia Pacific Journal of
Marketing and Logistic, Vol. 24, No. 4, pp. 583-598.

Ballester, E.D. and J. L. Aleman (2005),“Does Brand Trust Matter to Brand
Equity?,”Journal of Product and Brand Management, VVol. 14, No. 3, pp. 187-
196.

Cooper, D.R. and P.S. Schindler (2014), Business Research Methods, 12th ed. New
York: McGraw-Hill.

Dharmmesta, B.S. (1997), Segi-Segi Penulisan Karya llmiah, Ed. 3. Magister

Manajemen Universitas Gadjah Mada, Yogyakarta, Indonesia.

Doney, P.M. and J.P. Cannon (1997), “An Examination of the nature of Trust in
Buyer-Seller Relationships,” Journal of Marketing, Vol. 61, No. 2, pp. 35-51.

Elliot R. and N. Yannopoulou (2007), “The nature of trust in brands: a psychosocial
model,” European Journal of Marketing, Vol. 41, No. 9/10, pp. 988-998.

Hair, J.F.; R.P. Bush; and D.J. Ortinau (2006), Marketing Research: Within a

Changing Information Environment, 3rd ed. New York: McGraw-Hill.

61



Analisis Faktor-Faktor yang Berpengaruh pada Brand Loyalty: Studi pada Telepon Genggam
Blackberry di
Yogyakarta
MUHAMMAD ALIF KUSUMA, Prof. Dr. Basu Swastha Dharmmesta, M.B.A.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

Hair, J.F.; W.M. Celsi; D.J. Oritinau; and R.P. Bush (2013), Essentials of Marketing
Research, 3rd ed. New York: McGraw-Hill.

Hillia, F. (2007), Analisis Pembentuk Kepercayaan Merek (Trust in Brand) terhadap
Loyalitas Konsumen (Consumer Loyalty): studi pada berbagai merek telepon
genggam, Skripsi Sarjana Fakultas Ekonomika dan Bisnis Universitas Gadjah
Mada, Yogyakarta (tidak dipublikasikan).

Jurisic B. and A. Azevedo (2010), “Building customer —brand relationships in the
mobile communications market: The role of brand tribalism and brand

reputation,” Journal of Brand Management, VVol. 18, No. 4/5, pp. 349-366.

Kotler, P. and G. Armstrong (2012), Principles Of Marketing, 14th ed. Upper Saddle

River, New Jersey: Pearson Education.

Kotler, P. and K.L. Keller (2012), Marketing Management, 14th ed. Upper Saddle
River, New Jersey: Pearson Prentice Hall.

Lau, G.T. and S.H. Lee (1999), "Consumers' trust in a brand and link to brand
loyalty,” Journal of Market Focused Management, Vol. 4, pp. 341-370.

Mcllroy, A. and S. Barnett (2000), “Building Customer Relationships: Do Discount
Cards Work?,” Managing Service Quality, VVol. 10 No. 6, pp. 347-355.

Methlie, L.B. and H. Nysveen (1999), “Loyalty of On-line bank Customers,” Journal
of Information Technology, Vol. 14, pp. 375-386.

Oliver, R.L. (1999), “When consumer loyalty?,” Journal of Marketing, VVol. 63, pp.
33-34.

62



Analisis Faktor-Faktor yang Berpengaruh pada Brand Loyalty: Studi pada Telepon Genggam
Blackberry di

Yogyakarta

MUHAMMAD ALIF KUSUMA, Prof. Dr. Basu Swastha Dharmmesta, M.B.A.

UNIVERSITAS ’ ) . ) . . . )
GADJAH MADA Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

Pratiwi, K.A.S.D. (2013), Analisis Pembentuk Trust in Brand Sebagai Mekanisme
Pembentuk Brand Loyalty pada Kategori Produk Publicly Consumed, Skripsi
Sarjana Fakultas Ekonomika dan Bisnis Universitas Gadjah Mada,

Yogyakarta (tidak dipublikasikan).

Rievan, B.R. (2012), Pengaruh Brand Trust dan Brand Affect pada Brand Loyalty
Produk Sabun Mandi Lux di Jakarta, Tesis Magister Manajemen Universitas
Gadjah Mada, Yogyakarta (tidak dipublikasikan).

Sekaran, U. and Bougie R. (2013), Research Method for Business: A Skill Building
Approach, 6th ed. West Sussex: John Wiley and Sons Ltd.

Semuel, H. dan E. Wijaya (2008), “Corporate Social Responsibility, Purchase
Intention, dan Corporate Image pada Restoran di Surabaya dari Perspektif

Pelanggan.” Jurnal Manajemen Pemasaran, Vol. 3, No. 1, pp. 35-54.

Setyawan, A. Anton (2008), “Peran Kepercayaan pada Merek dan Kepuasan dalam
Menjelaskan Loyalitas pada Merek (Studi Empirik pada Konsumen Telepon
Seluler).” Jurnal Usahawan, No. 1, Th. XXXVII, pp. 38-43.

Thecrowdvoice.com (2013), “Iphone 5C Muncul Blackberry Makin Tergerus,”
http://www.thecrowdvoice.com/post/iphone-5¢c-muncul-blackberry-makin-
tergerus-23441129.html Diakses per tanggal 21 Agustus 2015.

Topbrand-award.com (2015), “Top Brand Survey,” http://topbrand-award.com/top-

brand-survey/survey-result/top_brand _index 2015 fase 1 Diakses  per
tanggal 3 Mei 2015.

63


http://www.thecrowdvoice.com/post/iphone-5c-muncul-blackberry-makin-tergerus-23441129.html
http://www.thecrowdvoice.com/post/iphone-5c-muncul-blackberry-makin-tergerus-23441129.html
http://topbrand-award.com/top-brand-survey/survey-result/top_brand_index_2015_fase_1
http://topbrand-award.com/top-brand-survey/survey-result/top_brand_index_2015_fase_1



