PENGARUH KEPERCAYAAN MAHASISWA S1 DI YOGYAKARTA PADA TOKO TERHUBUNG (ONLINE
STORE) TERHADAP
PEMBELIAN IMPULSIF PRODUK FASHION
MARIA AYU P, Handini Audita S.E., M.Sc.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Adi Nugroho, S. (2014), Pengaruh Atribut Produk dan Komunikasi Pemasaran terhadap
Keputusan Pembelian Konsumen pada Produk dengan Tingkat Keterlibatam Tinggi dan
Rendah. Skripsi Sarjana Fakultas Ekonomika dan Bisnis Universitas Gadjah Mada (tidak
dipublikasikan).

Becherer, R.C., dan Halstead, D. (2004), Characteristics and internet marketing strategies of
online auction sellers. International Journal of Internet and Entreprise Management, hal.
24 — 37.

Dawson, S. dan Kim, M. (2009), External and internal trigger cues of impulse buying online.
Direct Marketing International Journal, Vol 3 No. 1, hal. 20-34.

Dhar, R. (1999), Consumer Choice between Hedonic and Utilitarian Goods. Journal of
Marketing Research, hal. 1 — 23.

Ethier, J., Hadaya, P., Talbt, J., dan Cadieux, J. (2006), Interface design and emotions during
online shopping episodes: an empirical study. Information & Management Journal, hal.
627 — 630.

Foroughi, A., dkk. (2014). The Cause of Impulse Buying Behavior among Iranians Shoppers.
Asian Social Science, Vol. 10, No. 21, h.64 — 72.

Ghozali, 1. (2006). Structural Equation Modeling; Metode Alternatif dengan PLS. Badan

Penerbit Undip. Semarang.
Hair et al (1995), Multivariate Data Analysis. Prentice Hall.

Hawkins, Del.l.,, dan Mothersbaugh, David.L. (2010), Consumer Behavior Building
Marketing Strategy. 11" ed. NewYork: McGraw-Hill.

73



PENGARUH KEPERCAYAAN MAHASISWA S1 DI YOGYAKARTA PADA TOKO TERHUBUNG (ONLINE
STORE) TERHADAP
PEMBELIAN IMPULSIF PRODUK FASHION
MARIA AYU P, Handini Audita S.E., M.Sc.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

Jogiyanto, H.M., dan Abdilah, W. (2009). Konsep dan Aplikasi PLS (Partial Least Square)
untuk Penelitian Empiris. Yogyakarta: Penerbit Andi.

Kotler, Phillip dan Keller, Kevin Lane. (2012). Marketing Management 14th Edition. New

Jersey: Pearson Education, Inc.

Muruganantham, G., dan Bhakat, R.S. (2013), A Review of Impulse Buying Behavior.

International Journal of Marketing Studies, Vol. 5, no. 3.
Prof. Dr. Sugiyono (2009), Metode Penelitian Kuantitatif Kualitatif dan R&D. Alfabeta.

Park, E.J., Kim, E.Y., Funchess, V.M., dan Foxx, W. (2012). Apparel product attributes, web
browsing, and e-impulse buying onshopping websites. Journal of Business Research,
h.1583 — 1589.

Reinsenzein, R. (2009), Emotional experience in the computational belief-desire theory of

emotion. Emotion Review 1 (3), hal. 6 — 20.

Rook, D.W. (1987), The buying impulse. The Journal of Consumer Research, Vol.14, No.2,
hal.189 — 199.

Sekaran, U., dan Bougie, R. (2010), Research Methods for Business: A Skill Building
Approach, 5™ ed. John Wiley and Sons.

Shen, K.N., dan Khalifa, M. (2012). System Design Effect on Online Impulse Buying.
Internet Research, Vol. 22, No.4, hal. 396 — 415.

Verhagen, T. dan Dolen, W.M. (2011), The influence of online store beliefs on consumer
online impulse buying: A model and empirical application. Information & Management
48, hal.320-327.

74



PENGARUH KEPERCAYAAN MAHASISWA S1 DI YOGYAKARTA PADA TOKO TERHUBUNG (ONLINE
STORE) TERHADAP
PEMBELIAN IMPULSIF PRODUK FASHION
MARIA AYU P, Handini Audita S.E., M.Sc.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/
Anonim, “Simulasi SmartPLS (Structural Equation Modeling berbasis Variance)”
2 b

(http://www.konsultanstatistik.com/2010/10/simulasi-smartpls 852.html), diakses
tanggal 15 Juli 2015.
Anonim,  “Structural ~ Equation = Modeling”,  di-update  tanggal 27  Mei

(https://olahdataku.wordpress.com/), diakses tanggal 20 Maret 2015.

Bimo, S., “Partial Least Square”, di-update tanggal 23 Desember 2011
(http://www.statistikolahdata.com/2011/12/partial-least-square.html), diakses tanggal 12

Juli 2015. Emirza, “9 Online Store/E-Commerce Terpopuler di Indonesia [Update:
Feb 2013]”, di-update tanggal 28 Juli 2013
(http://popularnow.wordpress.com/?s=online&submit=Search), diakses tanggal 20 Maret
2015.

Enricko Lukman, “18 popular online shopping sites in Indonesia (2014 edition)”, di-update
tanggal 15 April 2014 (https://www.techinasia.com/popular-online-shopping-platforms-
in-indonesia/), diakses tanggal 20 Maret 2015.

Kosyu, D.A, “#ZILIUN17: E-Commerce Fashion Populer Di Indonesia”,
(http://ziliun.com/id/articles/ziliun17-e-commerce-fashion-populer-di-indonesia), diakses
tanggal 20 Maret 2015.

Noviandari, L., “56 persen orang Indonesia berbelanja online menggunakan smartphone
(INFOGRAFIS)” di-update tanggal 30 Oktober 2014( https://id.techinasia.com/tren-
belanja-online-indonesia-2014/), diakses tanggal 21 Maret 2015.

Girish, “High context and Low context culture” di-update tanggal 1 April 2008
(http://thoughtsonmarketingmgmt.blogspot.com/2008/04/high-context-and-low-context-

culture.html), diakses tanggal 9 September 2015.

75



