
 
 

 

 

 

 

 

 

 

CUSTOMER’S PERCEPTIONS AND ACTIONS 

A Study of Customers’ Perception on Service Quality 

and Customers’ Actions in Disseminating the Product 

of Hotel in Indonesia 

 

 

 

 

by 

Anisa Firdia Hanum 

 

 

 

 

 

Applied research thesis/ BA in International Business 

  

2015 

CUSTOMER'S PERCEPTIONS AND ACTIONS: A Study of Customers' Perception on Service Quality
and
Customers' Actions in Disseminating the Product of Hotel in Indonesia
ANISA FIRDIA HANUM, Riccardo Benzo
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/


	cover
	Statement And Acknowledgment New
	Chapter1-5 New

