The Implementation of Marketing Mix Concept 4P by Telkomsel to Promote Loop Starter Card
SARASWATI WIDYASARI, Dewi Cahya Ambarwati S.IP, M.A

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

REFERENCES

Stanton J., Y. Lamarto. Marketing Principles. Jakarta : Gramedia Pustaka, 1985.
Print.
Tapscott, Don. Grown Up Digital. Jakarta : Gramedia Pustaka, 2008. Print.

Electronic Sources :

http://www.telkomsel.com/about/news/1068-Telkomsel-Hadirkan-Brand--
LOOP----Untuk-Segmen-Youth.html. Web. 12 February 2015.

http://www.telkomsel.com/history--milestones. Web. 10 February 2015.
http://jobsearch.about.com/od/jobsearchglossary/g/glossary-definition-html.
Web. 27 June 2015.

http://www.telkomsel.com/about/our-company/11116-Budaya-Perusahaan.html.
Web. 20 April 2015.
http://www.loop.co.id/techno.games. Web. 27 August 2015.

http://www.loop.co.id/sporttainment. Web. 27 August 2015.

http://www.loop.co.id/lifestyleandfashion. Web. 27 August 2015.

http://www.loop.co.id/loop-school. Web. 27 August 2015.

http://www.loop.co.id/articles/loop-station-pertama-hadir-di-bandung.
Web.20 June 2015.
http://www.loop.co.id/loop-entertainment. Web. 27 August 2015.
http://www.telkomsel.com/about/news/1105-LOOP-KePo--Kreatif-Project--Ajak
LOOPers-Jadi-Digital-Creator.html. Web. 20 June 2015.

http://www.tribunnews.com/sport/2014/06/20/telkomsel-gelar-loop-soccer
funfest. Web. 20 June 2015.



