
Daftar Pustaka 

 

Abor, J., & Quartey, P. (2010). Issues in SME development in Ghana and South 

Africa”. International Research Journal of Finance and Economics, 39(6), 

215-228.  

Ali, Y.M. (1995). Performance of interational joint ventures (IJVs) in developing 

countries: a study of IJVs in Bangladesh. Disertasi Gelar Doktor. University of 

Wollongong 

Al-Rodhan, N. R., & Stoudmann, G. 2006. Definitions of globalization: A 

comprehensive overview and a proposed definition. Program on the 

Geopolitical Implications of Globalization and Transnational Security, 6.  

Andersson, S., Gabrielsson, J., & Wictor, I. (2004). International activities in small 

firms: examining factors influencing the internationalization and export growth 

of small firms. Canadian Journal of Administrative Sciences/Revue 

Canadienne des Sciences de l'Administration, 21(1), 22-34.  

Ang, S., & Straub, D. W. (1998). Production and transaction economies and IS 

outsourcing: a study of the US banking industry. MIS quarterly, 22(4), 535-

552. 

Aragon-Correa, J. A., & Sharma, S. (2003). A contingent resource-based view of 

proactive corporate environmental strategy. Academy of Management Review, 

28(1), 71-88.  

Arenius, P. (2005). The psychic distance postulate revised: from market selection 

to speed of market penetration. Journal of International Entrepreneurship, 

3(2), 115-131.  

Avlonitis, G. J., & Salavou, H. E. (2007). Entrepreneurial orientation of SMEs, 

product innovativeness, and performance. Journal of Business Research, 60(5), 

566-575.  

Baird, I. S., & Thomas, H. (1985). Toward a contingency model of strategic risk 

taking. Academy of Management Review, 10(2), 230-243.  

Barreto, I. (2010). Dynamic capabilities: A review of past research and an agenda 

for the future. Journal of Management, 36(1), 256-280.  

Bateman, T. S., & Crant, J. M. (1993). The proactive component of organizational 

behavior: A measure and correlates. Journal of Organizational Behavior, 

14(2), 103-118.  

Blomkvist, K., & Drogendijk, R. (2013). The impact of psychic distance on Chinese 

outward foreign direct investments. Management International Review, 53(5), 

659-686.  

Boso, N., Story, V. M., & Cadogan, J. W. (2013). Entrepreneurial orientation, 

market orientation, network ties, and performance: Study of entrepreneurial 

firms in a developing economy. Journal of Business Venturing, 28(6), 708-727.  

Pengaruh Jarak Psikis pada Internasionalisasi Inter-regional dengan Orientasi Kewirausahaan
Sebagai
Pemoderasi: Studi pada Usaha Kecil Menengah Indonesia
LUKSI VISITA, Dr. Rangga Almahendra, M.M.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



Brock, J. K. U., Johnson, J. E., & Zhou, J. Y. (2011). Does distance matter for 

internationally-oriented small firms?. Industrial Marketing Management, 

40(3), 384-394.  

Brouthers, K. D., Nakos, G., & Dimitratos, P. (2015). SME entrepreneurial 

orientation, international performance, and the moderating role of strategic 

alliances. Entrepreneurship Theory and Practice, 39(5), 1161-1187.  

Campbell, J. T., Eden, L., & Miller, S. R. (2012). Multinationals and corporate 

social responsibility in host countries: Does distance matter?. Journal of 

International Business Studies, 43(1), 84-106. 

Cavusgil, S. T. (1982). On the nature of decision making for export marketing. 

Marketing theory: Philosophy of Science Perspectives, 177-180.  

Choi, Y. R., & Shepherd, D. A. (2004). Entrepreneurs’ decisions to exploit 

opportunities. Journal of Management, 30(3), 377-395. 

Chow, G. C. (1960). Tests of equality between sets of coefficients in two linear 

regressions. Econometrica: Journal of the Econometric Society, 28(3), 591-

605.  

Christensen, P. R. (1991). The small and medium sized exporters squeeze: 

empirical evidence and model reflections. Entrepreneurship & Regional 

Development, 3(1), 49-65.  

Ciravegna, L., Majano, S. B., & Zhan, G. (2013). The inception of 

internationalization of small and medium enterprises: The role of activeness 

and networks. Journal of Business Research, 67(6), 1081-1089.  

Cooper, D. R., & Schindler, P. S. (2014). Business Research Methods. McGraw-

hill education. 

Coviello, N. E., & Martin, K. A. M. (1999). Internationalization of service SMEs: 

an integrated perspective from the engineering consulting sector. Journal of 

International Marketing, 7(4), 42-66.  

Covin, J. G., & Lumpkin, G. T. (2011). Entrepreneurial orientation theory and 

research: Reflections on a needed construct. Entrepreneurship Theory and 

Practice, 35(5), 855-872.  

Cuervo-Cazurra, A. (2008). The multinationalization of developing country MNEs: 

The case of multilatinas. Journal of international Management, 14(2), 138-

154.  

Czinkota, M. R., & Ursic, M. L. (2015). A refutation of the psychic distance effect 

on export development. Proceedings of the 1987 Academy of Marketing 

Science (AMS) Annual Conference, 157-160.  

D'Angelo, A., Majocchi, A., Zucchella, A., & Buck, T. (2013). Geographical 

pathways for SME internationalization: insights from an Italian sample. 

International Marketing Review, 30(2), 80-105.  

Pengaruh Jarak Psikis pada Internasionalisasi Inter-regional dengan Orientasi Kewirausahaan
Sebagai
Pemoderasi: Studi pada Usaha Kecil Menengah Indonesia
LUKSI VISITA, Dr. Rangga Almahendra, M.M.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



Dawson, J. F., & Richter, A. W. (2006). Probing three-way interactions in 

moderated multiple regression: development and application of a slope 

difference test. Journal of Applied Psychology, 91(4), 917 - 926.  

Dikova, D. (2009). Performance of foreign subsidiaries: Does psychic distance 

matter?. International Business Review, 18(1), 38-49.  

Dimitratos, P., & Plakoyiannaki, E. (2003). Theoretical foundations of an 

international entrepreneurial culture. Journal of International 

Entrepreneurship, 1(2), 187-215.  

Dow, D. (2000). A note on psychological distance and export market selection. 

Journal of International Marketing, 8(1), 51-64.  

Eisenhardt, K. M., & Martin, J. A. (2000). Dynamic capabilities: what are 

they?. Strategic Management Journal, 21(10-11), 1105-1121.  

Ellis, P. D. (2008). Does psychic distance moderate the market size–entry sequence 

relationship?. Journal of International Business Studies, 39(3), 351-369.  

Erramilli, M. K. (1993). Venturing into foreign markets: The case of the small 

service firm. Entrepreneurship: Theory and Practice, 17(4).  

Estrin, S., Baghdasaryan, D., & Meyer, K. E. (2009). The impact of institutional 

and human resource distance on international entry strategies. Journal of 

Management Studies, 46(7), 1171-1196.  

Evans, J., Treadgold, A., & Mavondo, F. T. (2000). Psychic distance and the 

performance of international retailers-A suggested theoretical framework. 

International Marketing Review, 17(4-5), 373-391.  

Ferketich, S. (1990). Internal consistency estimates of reliability. Research in 

Nursing & Health, 13(6), 437-440.  

George, G., Wiklund, J., & Zahra, S. A. (2005). Ownership and the 

internationalization of small firms. Journal of Management, 21(2), 210-233.  

Ghemawat, P. (2013). Redefining global strategy: Crossing borders in a world 

where differences still matter. Harvard Business Press.  

Goodman, L. A. (1961). Snowball sampling. The Annals of Mathematical Statistics, 

32(1), 148-170.  

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2014). Multivariate Data 

Analysis, 7th Pearson new international ed. Harlow: Pearson. 

Håkanson, L., & Ambos, B. (2010). The antecedents of psychic distance. Journal 

of International Management, 16(3), 195-210.  

Hang, H., & Godley, A. (2009). Revisiting the psychic distance paradox: 

International retailing in China in the long run (1840–2005). Business History, 

51(3), 383-400.  

Pengaruh Jarak Psikis pada Internasionalisasi Inter-regional dengan Orientasi Kewirausahaan
Sebagai
Pemoderasi: Studi pada Usaha Kecil Menengah Indonesia
LUKSI VISITA, Dr. Rangga Almahendra, M.M.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



Hardesty, D. M., & Bearden, W. O. (2004). The use of expert judges in scale 

development: Implications for improving face validity of measures of 

unobservable constructs. Journal of Business Research, 57(2), 98-107.  

Held, D. (1999). The transformation of political community: rethinking democracy 

in the context of globalization”. Democracy’s Edges, 84-111.  

Helfat, C. E., Finkelstein, S., Mitchell, W., Peteraf, M., Singh, H., Teece, D., & 

Winter, S. G. (2009). Dynamic capabilities: Understanding strategic change 

in organizations. John Wiley & Sons.  

Indarti, N., & Langenberg, M. (2004). Factors affecting business success among 

SMEs: Empirical evidences from Indonesia. Second Bi-Annual European 

Summer University, 19-2.  

Javalgi, R. R. G., & Todd, P. R. (2011). Entrepreneurial orientation, management 

commitment, and human capital: The internationalization of SMEs in India. 

Journal of Business Research, 64(9), 1004-1010.  

Jilberto, A. E. F., & Mommen, A. (2002). Globalization versus regionalization. 

Regionalization and Globalization in the Modern World Economy: 

Perspectives on the Third World and Transitional Economies.  

Johanson, J., & Vahlne, J. E. (2009). The Uppsala internationalization process 

model revisited: From liability of foreignness to liability of outsidership. 

Journal of International Business Studies, 40(9), 1411-1431.  

Johanson, J., & Wiedersheim‐Paul, F. (1975). The internationalization of the firm—

four swedish cases. Journal of Management Studies, 12(3), 305-323.  

Keohane, R. O., & Nye Jr, J. S. (2000). Globalization: What's new? What's 

not?(And so what?). Foreign Policy, (118), 104-119.  

Kirzner, I. M. (1997. Entrepreneurial discovery and the competitive market process: 

An Austrian approach. Journal of Economic Literature, 35(1), 60-85.  

Knight, G. (2000). Entrepreneurship and marketing strategy: The SME under 

globalization. Journal of International Marketing, 8(2), 12-32.  

Knight, G. A., & Kim, D. (2009). International business competence and the 

contemporary firm. Journal of International Business Studies, 40(2), 255-273.  

Kohli, A. K. (1989). Effects of supervisory behavior: The role of individual 

differences among salespeople. The Journal of Marketing, 53(4), 40-50.  

Korsakienė, R., & Tvaronavičienė, M. (2012). The internationalization of SMEs: 

an integrative approach. Journal of Business Economics and Management, 

13(2), 294-307.  

Kreiser, P. M., Marino, L. D., Dickson, P., & Weaver, K. M. (2010). Cultural 

influences on entrepreneurial orientation: The impact of national culture on risk 

taking and proactiveness in SMEs. Entrepreneurship Theory and 

Practice, 34(5), 959-983. 

Pengaruh Jarak Psikis pada Internasionalisasi Inter-regional dengan Orientasi Kewirausahaan
Sebagai
Pemoderasi: Studi pada Usaha Kecil Menengah Indonesia
LUKSI VISITA, Dr. Rangga Almahendra, M.M.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



Kuivalainen, O., Sundqvist, S., & Servais, P. (2007). Firms’ degree of born-

globalness, international entrepreneurial orientation and export performance. 

Journal of World Business, 42(3), 253-267.  

Lan, Q., & Wu, S. (2010). An empirical study of entrepreneurial orientation and 

degree of internationalization of small and medium-sized Chinese 

manufacturing enterprises. Journal of Chinese Entrepreneurship, 2(1), 53-75.  

Lechner, C., & Gudmundsson, S. V. (2014). Entrepreneurial orientation, firm 

strategy and small firm performance. International Small Business Journal, 

32(1), 36-60.  

Lee, A. S., & Baskerville, R. L. (2003). Generalizing generalizability in information 

systems research. Information systems research, 14(3), 221-243.  

Leonidou, L. C., Katsikeas, C. S., Palihawadana, D., & Spyropoulou, S. (2007). An 

analytical review of the factors stimulating smaller firms to export: 

Implications for policy-makers. International Marketing Review, 24(6), 735-

770.  

Liesch, P. W., & Knight, G. A. (1999). Information internalization and hurdle rates 

in small and medium enterprise internationalization. Journal of International 

Business Studies, 30(2), 383-394. 

Lu, J. W., & Beamish, P. W. (2006). Partnering strategies and performance of 

SMEs' international joint ventures. Journal of Business Venturing, 21(4), 461-

486.  

Lumpkin, G. T., & Dess, G. G. (1996). Clarifying the entrepreneurial orientation 

construct and linking it to performance. Academy of Management Review, 

21(1), 135-172.  

Luo, Y. (2001). Dynamic capabilities in international expansion. Journal of World 

Business, 35(4), 355-378.  

Luo, Y., Shenkar, O., & Nyaw, M. K. (2002). Mitigating liabilities of foreignness: 

Defensive versus offensive approaches. Journal of International Management, 

8(3), 283-300.  

MacCrimmon, K. R., & Wehrung, D. A. (1990). Characteristics of risk taking 

executives. Management Science, 36(4), 422-435.  

Magnusson, P., & Boyle, B. A. (2009). A contingency perspective on psychic 

distance in international channel relationships. Journal of Marketing Channels, 

16(1), 77-99.  

Magnusson, P., Schuster, A., & Taras, V. (2014). A process-based explanation of 

the psychic distance paradox: Evidence from global virtual teams. 

Management International Review, 54(3), 283-306.  

Makadok, R. (2001). Toward a synthesis of the resource‐based and dynamic‐
capability views of rent creation. Strategic management journal, 22(5), 387-

401.  

Pengaruh Jarak Psikis pada Internasionalisasi Inter-regional dengan Orientasi Kewirausahaan
Sebagai
Pemoderasi: Studi pada Usaha Kecil Menengah Indonesia
LUKSI VISITA, Dr. Rangga Almahendra, M.M.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



McAuley, A. (2010). Looking back, going forward: reflecting on research into the 

SME internationalisation process. Journal of research in Marketing and 

Entrepreneurship, 12(1), 21-41.  

Merino, F., Monreal‐Pérez, J., & Sánchez‐Marín, G. (2015). Family SMEs' 

Internationalization: Disentangling the Influence of Familiness on Spanish 

Firms' Export Activity. Journal of Small Business Management, 53(4), 1164-

1184.  

Naidoo, R., & Leonard, A. (2007). Perceived usefulness, service quality and loyalty 

incentives: Effects on electronic service continuance. South African Journal of 

Business Management, 38(3), 39-48.  

Newbert, S. L. (2005). New firm formation: A dynamic capability 

perspective. Journal of Small Business Management, 43(1), 55-77.  

Nizielska, A. (2013). The Role of Psychic Distance in the Process of Companies 

Internationalization-Review of Research Results. Journal of Economics & 

Management, 13, 85-99.  

Nordman, E. R., & Tolstoy, D. (2014). Does relationship psychic distance matter 

for the learning processes of internationalizing SMEs?. International Business 

Review, 23(1), 30-37.  

O'Grady, S., & Lane, H. W. (1996). The psychic distance paradox. Journal of 

International Business Studies, 27(2), 309-333.  

Oxford Economics. 2016. Laporan oleh Oxford Economics dan SAP. [n.d].  

Pan, Y., & David, K. T. (2000). The hierarchical model of market entry 

modes. Journal of International Business Studies, 31(4), 535-554.  

Perkmann, M., & Sum, N. L. (2002). Globalization, regionalization and cross-

border regions: scales, discourses and governance. Palgrave Macmillan UK.  

Prange, C., & Verdier, S. (2011). Dynamic capabilities, internationalization 

processes and performance. Journal of World Business, 46(1), 126-133.  

Prime, N., Obadia, C., & Vida, I. (2009). Psychic distance in exporter–importer 

relationships: A grounded theory approach. International Business Review, 

18(2), 184-198.  

Qian, G., Khoury, T. A., Peng, M. W., & Qian, Z. (2010). The performance 

implications of intra‐and inter‐regional geographic diversification. Strategic 

Management Journal, 31(9), 1018-1030. 

Rugman, A. M., & Verbeke, A. (2004). A perspective on regional and global 

strategies of multinational enterprises. Journal of International Business 

Studies, 35(1), 3-18.  

Rutashobya, L., & Jaensson, J. E. (2004). Small firms' internationalization for 

development in Tanzania: Exploring the network phenomenon. International 

Journal of Social Eonomics, 31(1-2), 159-172.  

Pengaruh Jarak Psikis pada Internasionalisasi Inter-regional dengan Orientasi Kewirausahaan
Sebagai
Pemoderasi: Studi pada Usaha Kecil Menengah Indonesia
LUKSI VISITA, Dr. Rangga Almahendra, M.M.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



Saeed, S., Yousafzai, S. and Engelen, A. (2014). On cultural and macroeconomic 

contingencies of the entrepreneurial orientation-performance relationship. 

Entrepreneurship Theory and Practice, 38(2), 255-290. 

Schmidt, A., & Jakubowski, P. (2012). Google in China: Fighting the Windmills. 

[Term paper].  

Sinha, P., Wang, M., Scott-Kennel, J., & Gibb, J. (2015). Paradoxes of psychic 

distance and market entry by software INVs. European Business Review, 27(1), 

34-59.  

SME Research. Oxford Economics. [n.d.] Diakses pada 13 Maret 2016. 

https://www.oxfordeconomics.com/sme/research 

Smith, M., Dowling, P. J., & Rose, E. L. (2011). Psychic distance revisited: A 

proposed conceptual framework and research agenda. Journal of Management 

& Organization, 17(1), 123-143.  

Sousa, C. M., & Bradley, F. (2006). Cultural distance and psychic distance: two 

peas in a pod?. Journal of International Marketing, 14(1), 49-70.  

Sousa, C. M., & Filipe Lages, L. (2011). The PD scale: a measure of psychic 

distance and its impact on international marketing strategy. International 

Marketing Review, 28(2), 201-222.  

Sousa, C. M., & Lengler, J. (2009). Psychic distance, marketing strategy and 

performance in export ventures of Brazilian firms. Journal of Marketing 

Management, 25(5-6), 591-610.  

Sousa, C. M., & Tan, Q. (2015). Exit from a Foreign Market: Do Poor Performance, 

Strategic Fit, Cultural Distance, and International Experience Matter?. Journal 

of International Marketing, 23(4), 84-104.  

Stöttinger, B., & Schlegelmilch, B. B. (1998). Explaining export development 

through psychic distance: enlightening or elusive?. International Marketing 

Review, 15(5), 357-372.  

Stöttinger, B., & Schlegelmilch, B. B. (2000). Psychic distance: a concept past its 

due date?. International Marketing Review, 17(2), 169-173.  

Subanar, Harimurti. (2001). Manajemen Usaha Kecil. Yogyakarta:BPFE 

Swift, J. S. (1999). Cultural closeness as a facet of cultural affinity: A contribution 

to the theory of psychic distance. International Marketing Review, 16(33), 182-

201.  

Taylor, M., & Jack, R. (2012). Understanding the pace, scale and pattern of firm 

internationalization: An extension of the'born global'concept. International 

Small Business Journal, 701-721.  

Teece, D. J., Pisano, G., & Shuen, A. (1997). Dynamic capabilities and strategic 

management. Strategic management journal, 18(7), 509-533.  

Tempo. Implementasi Perda Belum Efektif, IKM Masih Terpusat di Jawa, 21 Maret. Diakses 

pada 21 November 2016. 

Pengaruh Jarak Psikis pada Internasionalisasi Inter-regional dengan Orientasi Kewirausahaan
Sebagai
Pemoderasi: Studi pada Usaha Kecil Menengah Indonesia
LUKSI VISITA, Dr. Rangga Almahendra, M.M.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.oxfordeconomics.com/sme/research


https://m.tempo.co/read/news/2016/03/21/090755690/implementasi-perda-belum-efektif-

ikm-masih-terpusat-di-jawa 

Vahlne, J. E., & Wiedersheim-Paul, F. (1973). Economic distance: model and 

empirical investigation. Export and foreign establishments, 81-159. 

VanVoorhis, C. R. W., & Morgan, B. L. (2007). Understanding power and rules of 

thumb for determining sample sizes. Tutorials in Quantitative Methods for 

Psychology, 3(2), 43-50. http://mail.tqmp.org/RegularArticles/vol03-

2/p043/p043.pdf.  

Vos, J. P., Keizer, J. A., & Halman, J. I. (1998). Diagnosing constraints in 

knowledge of SMEs. Technological Forecasting and Social Change, 58(3), 

227-239.  

Walpole, R. E., Myers, R. H., Myers, S. L., & Ye, K. (1993). Probability and 

statistics for engineers and scientists, Vol. 5. New York: Macmillan. 

Weerawardena, J., Mort, G. S., Liesch, P. W., & Knight, G. (2007). 

Conceptualizing accelerated internationalization in the born global firm: A 

dynamic capabilities perspective. Journal of World Business, 42(3), 294-306.  

Welch, L. S., & Luostarinen, R. (1988). The Internationalization of The Firm, 83-

98.  

Wiklund, J., & Shepherd, D. (2005). Entrepreneurial orientation and small business 

performance: a configurational approach. Journal of Business Venturing, 

20(1), 71-91.  

Winter, S. G. (2003). Understanding dynamic capabilities. Strategic Management 

Journal, 24(10), 991-995.  

Winter, S. G., & Nelson, R. R. (1982). An evolutionary theory of economic 

change. University of Illinois at Urbana-Champaign's Academy for 

Entrepreneurial Leadership Historical Research Reference in 

Entrepreneurship: 217 – 221.  

Wu, A. D., & Zumbo, B. D. (2008). Understanding and using mediators and 

moderators. Social Indicators Research, 87(3), 367-392. 

Yamin, M., & Sinkovics, R. R. (2006). Online internationalisation, psychic distance 

reduction and the virtuality trap. International Business Review, 15(4), 339-

360.  

Zaheer, S. (1995). Overcoming the liability of foreignness. Academy of 

Management Journal, 38(2), 341-363.  

Zahra, S., Sapienza, H., & Davidson, P. (2006). Entrepreneurship and dynamic 

capabilities: a review, and research agenda. Journal of Research Studies, 43(4), 

917 – 955.  

Zain, M., & Ng, S. I. (2006). The impacts of network relationships on SMEs 

internationalization process. Thunderbird International Business Review, 

48(2), 183-205.  

Pengaruh Jarak Psikis pada Internasionalisasi Inter-regional dengan Orientasi Kewirausahaan
Sebagai
Pemoderasi: Studi pada Usaha Kecil Menengah Indonesia
LUKSI VISITA, Dr. Rangga Almahendra, M.M.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

http://mail.tqmp.org/RegularArticles/vol03-2/p043/p043.pdf
http://mail.tqmp.org/RegularArticles/vol03-2/p043/p043.pdf


Zhang, X., Ma, X., & Wang, Y. (2012). Entrepreneurial orientation, social capital, 

and the internationalization of SMEs: Evidence from China. Thunderbird 

International Business Review, 54(2) (Maret): 195-210.  

 

 

 

 

Pengaruh Jarak Psikis pada Internasionalisasi Inter-regional dengan Orientasi Kewirausahaan
Sebagai
Pemoderasi: Studi pada Usaha Kecil Menengah Indonesia
LUKSI VISITA, Dr. Rangga Almahendra, M.M.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/


