
v 
 

TABLE OF CONTENTS 

AUTHORIZATION PAGE .................................................................................... ii 

DECLARATION OF AUTHENTICITY ............................................................... iii 

ACKNOWLEDGMENT ........................................................................................ iv 

TABLE OF CONTENTS ........................................................................................ v 

LIST OF TABLES ................................................................................................ vii 

LIST OF FIGURES ............................................................................................... ix 

LIST OF APPENDICES ......................................................................................... x 

ABSTRACT ........................................................................................................... xi 

INTISARI .............................................................................................................. xii 

CHAPTER 1 INTRODUCTION ......................................................................... 1 

1.1. Background of the Research ..................................................................... 1 

1.2. Problem Formulation ................................................................................... 4 

1.3. Research Questions ...................................................................................... 4 

1.4. Research Objectives ..................................................................................... 4 

1.5. Research Scope ............................................................................................ 5 

1.6. Research Contributions ................................................................................ 5 

1.7. Brief Chapter ................................................................................................ 6 

CHAPTER 2 THEORETICAL REVIEW ........................................................... 8 

2.1. Agricultural Commodity and Industry ..................................................... 8 

2.2. Marketing for Agricultural Commodity ................................................... 9 

2.3. Marketing Channels ............................................................................... 11 

2.4. Marketing Channel Efficiency ............................................................... 12 

2.5. Previous Studies ..................................................................................... 13 

2.6. Research Scheme .................................................................................... 15 

CHAPTER 3 RESEARCH METHOD .............................................................. 17 

3.1. Sample Selection and Data Collection ................................................... 17 

3.1.2. Research Type ..................................................................................... 17 

3.1.3. Source of Data and Data Collection Method ...................................... 17 

3.1.4. Population and Sample ........................................................................ 18 

3.1.5. Sampling Method ................................................................................ 18 

3.2. Research Variables and Operational Definitions ....................................... 20 

3.3. Data Analysis Method ................................................................................ 24 

EFFICIENCY OF MARKETING CHANNELS USED BY POTATO FARMERS IN TOSARI SUB DISTRICT
AS THE SUPPLIERS OF
PROCESSED POTATO INDUSTRY AND THE PROBLEMS ASSOCIATED WITH FARMERS AND
MARKET INTERMEDIARIES
MAULIDA K., Basu Swastha Dharmesta, Prof. Dr., M.B.A.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



vi 
 

CHAPTER 4 RESEARCH RESULT AND DISCUSSION .............................. 27 

4.1. Data Collection........................................................................................... 27 

4.2. General Description of Study Area ............................................................ 28 

4.3. Respondents’ Characteristics ..................................................................... 33 

4.3.1. Respondents’ Characteristics by Gender ............................................ 33 

4.3.2. Respondents’ Characteristics by Age.................................................. 34 

4.3.3. Respondents’ Characteristics by Education Attainment ..................... 35 

4.3.4. Respondents’ Characteristics by Occupation ...................................... 36 

4.3.5. Respondents’ Characteristics by Land Tenure .................................... 38 

4.4. Basic Information about Marketing Channels ........................................... 39 

4.4.1. Marketing Channel 1 ........................................................................... 42 

4.4.2. Marketing Channel 2 ........................................................................... 43 

4.4.3. Marketing Channel 3 ........................................................................... 44 

4.4.4. Marketing Channel 4 ........................................................................... 45 

4.4.5. Marketing Channel 5 ........................................................................... 46 

4.5. Data Analysis ............................................................................................. 47 

4.5.1. The Efficiency of Marketing Channels Which Connect Farmers and 

Processed Potato Industry ............................................................................. 47 

4.5.2. Marketing Channels Efficiency........................................................... 49 

4.5.3. Problems Perceived by Farmers and Market Intermediaries .............. 53 

CHAPTER 5 CONCLUSIONS AND RECOMMENDATIONS ...................... 65 

5.1. Conclusions ............................................................................................ 65 

5.2. Research Limitations .............................................................................. 66 

5.3. Recommendations .................................................................................. 66 

REFERENCES ...................................................................................................... 68 

APPENDICES ...................................................................................................... 71 

 

 

  

 

 

 

 

 

 

 

 

EFFICIENCY OF MARKETING CHANNELS USED BY POTATO FARMERS IN TOSARI SUB DISTRICT
AS THE SUPPLIERS OF
PROCESSED POTATO INDUSTRY AND THE PROBLEMS ASSOCIATED WITH FARMERS AND
MARKET INTERMEDIARIES
MAULIDA K., Basu Swastha Dharmesta, Prof. Dr., M.B.A.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/




