PENGARUH IKLAN INTERNET DAN GETOK TULAR ELEKTRONIK TERHADAP PERSEPSI
KONSUMEN DAN NIAT PEMBELIAN

STUDI PADA SITUS ONLINE TRAVEL AGENT

IIN WULANDARI, Sahid Susilo Nugroho, Dr., M.,Sc.

(%JAI\IIDIJXEHRSI\/I[]/-\P]\DSA Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Avriyanti,Kurnia dan Sri Setyo Iriani (2014), “Pengaruh Persepsi Nilai dan
Persepsi Resiko Terhadap Niat Beli Kosmetik Organik,” skripsi, Fakultas
Ekonomi, Universitas Negeri Surabaya. Surabaya.

Bickart, B., & Schindler, R. M. (2001), “Internet forums as influential sources of
consumer information,” Journal of Interactive Marketing,Vol.15, No.3, 31-
40.

Breazele, M. (2009), “Word of mouse: an assessment of electronic word-of-mouth
research,” International Journal of Market Research, VVol.50, No. 5, 679-
694.

Brown, M., Pope, N., & Voges, K. (2003), “Buying or browsing? An exploration
of shopping orientations and online purchase intention,” European Journal of
Marketing, Vol. 37, No. 11/12, 1666-1684.

Chen, Z., & Dubinsky, A. J. (2003), “A conceptual model of perceived customer
value in e-commerce: a preliminary investigation,” Psychology and
Marketing, Vol. 20, No. 4, 323-347.

Chu, S., & Kim, Y. (2011), “Determinants of consumer engagement in electronic
word-of-mouth (eWOM) in social networking sites,” International Journal of
Advertising, Vol. 30, No. 1, 47-75.

Dennis, C., Merrilees, B., Jayawardhena, C., & Wright, L. T. (2009), “E-
consumer behavior,” European Journal of Marketing, VVol. 43, No. 9/10,
1121-1139.

Dodds, W., Monroe, K., & Grewal, D. (1991), “Effect of price, brand and store
information on buyers’ product evaluations, ”” Journal of Marketing
Research, Vol. 28, No. 3, 307-319.

Dowling, G., & Staelin, R. (1994), “Model of perceived risk and intended risk-
handling activity,” Journal of Consumer Research, VVol. 21, No. 1, 119-134.

Feick, L. F., & Price, L. L. (1987), “ The market marven: a diffuser of
marketplace information, ” Journal of Marketing, VVol. 51, No. 1, 83-97.

George E.Blech & Michael A. Belch (2003), Advertising And Promotion An

Intergrated Marketing Communication Perspective, Sixth Edition, © The
McGraw—Hill Companies.

87



PENGARUH IKLAN INTERNET DAN GETOK TULAR ELEKTRONIK TERHADAP PERSEPSI
KONSUMEN DAN NIAT PEMBELIAN

STUDI PADA SITUS ONLINE TRAVEL AGENT

IIN WULANDARI, Sahid Susilo Nugroho, Dr., M.,Sc.

(%JAI\IIDIJXEHRSI\/I[]/-\P]\DSA Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

Ghozali, Imam (2011), Aplikasi Analisis Multivariate dengan Program IBM SPSS
19, Edisi 5, Semarang: Badan Penerbit Universitas Diponogoro.

Goldsmith, R. E., & Horowitz, D. (2006), “Measuring motivations for online
opinion seeking,” Journal of Interactive Advertising, Vol. 6, No. 2, 1-16.

Greenwald, A. G. (1968), Psychological foundation of attitude. New York:
Academic Press.

Gunasekaran, A., & Ngai, EW.T., (2005), “E-commerce in Hong Kong: an
empirical perspective and analysis,” Internet Research, VVol.15, No 2, 141-
159

Ha, L. (2008), “Online advertising research in advertising journals: a review,”
Journal of Current Issues and Research in Advertising, VVol.30, No.1, 31-48.

Handlin, A. (2012), “How does advertising influence people?Retrieved February
20, 2013” from eHow: http://www.ehow. com/about 7414742 advertising-
influence-people_.html

Hennig-Thurau, T., & Walsh, G. (2003), “Electronic word-ofmouth: motives for
and consequences of reading customer articulations on the Internet,”
International Journal of Electronic Commerce, Vol.8, No.2, 51-74.

Jones, S. A., Aiken, K. D., & Boush, D. M. (2009), “Integrating experience,
advertising, and electronic word of mouth,” Journal of Internet Commerce,
Vol. 8, 246-267.

Kotler, P., & Keller, K. (2009), Manajemen Pemasaran, Edisi 13 Jilid 1, Penerbit
Erlangga: Jakarta.

Lien, C. H., & Cao, Y. (2014), “Examining WeChat users’ motivations, trust,
attitudes, and positive word-of-mouth: Evidence from China,” Computers in
Human Behavior, Vol. 41, 104-111

Lim, W.M. (2015), “The Influence Of Internet Advertising And Electronic Word
Of Mouth On Consumer Perceptions And Intention: Some Evidence From
Online Group Buying,” Journal of Computer Information System, Vol. 55,
No. 4, 81-89.

Lubis, M. (2014), “Tahun Ini, Industri eCommerce Indonesia Tembus $ 5,29
Miliar”. Available at: http://www.nielsen.com/id/en/press-
room/2014/konsumen-indonesia-mulai-menyukai-belanja-online.html,
accessed on September 5, 2016.

88



PENGARUH IKLAN INTERNET DAN GETOK TULAR ELEKTRONIK TERHADAP PERSEPSI
KONSUMEN DAN NIAT PEMBELIAN

STUDI PADA SITUS ONLINE TRAVEL AGENT

IIN WULANDARI, Sahid Susilo Nugroho, Dr., M.,Sc.

(%JAI\IIDIJXEHRSI\/I[]/-\P]\DSA Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

Patti, C. H., & Chen, C. H. (2009), “Types of word-of-mouth messages:
information search and credence-based services,” Journal of Promotion
Management, Vol. 15, 357-381.

Primus, J. (2015), “Indonesia Kian Jadi Pasar Menarik”. Available at:
http://bisniskeuangan.kompas.com/read/2015/04/27/203916526/Indonesia.Ki
an.Jadi.Pasar.Menarik, accessed on September 5, 2016.

Quader, M. (2006), “The stragtegic implication of electronic commerce for small
and medium sized enterprises,” Journal of Services Research, Vol. 6, No. 2,
25-61.

Schiffman, L.G., & Kanuk, L.L. (1995), Consumer Behavior, edisi 9, Upper
Saddle River, NJ: Prentice Hall.

Schlosser, A. E., White, T. B., & Lloyd, S. M. (2006), “Converting web site
visitors into buyers: how web site investiment increases consumer trusting
beleifs and online purchase intentions,” Journal of Marketing, Vol. 70, No. 2,
133-148

Schmidt, J. B., & Spreng, R. A. (1996), “A proposed model of external consumer
information search,” Journal of the Academy of Marketing Science, Vol. 24,
No. 3, 246-256.

Schumann, D. W., & Thorson, E. (2007), Internet advertising: theory and
research. Mahwah, New Jersey: Lawrence Earlbaum Associates Publishers.

Sekaran, U. & Bougie, R. (2013), Research Methods for Business: a Skill Building
Approach, 6th edition, Chichester, West Sussex, UK: John Wiley and Sons,
Ltd.

Turban, E., King, D., & Lang, J. (2010), Introduction to electronic commerce.
New York, NY: Prentice Hall, NY.

Waulandari, D. (2015), “Tahun Ini, Industri eCommerce Indonesia Tembus $ 5,29
Miliar”. Available at: http://mix.co.id/brand-insight/research/tahun-ini-
industri-ecommerce-indonesia-tembus-529-miliar, accessed on September 5,
2016.

Yang, K. C. C. (2004), “Effects of consumer motives on search behavior using
Internet advertising,” CyberPsychology and Behavior, Vol. 7, No. 4, 430-442

Zeithaml, V. (1988). Consumer perceptions of price, quality and value: a means-
end model and synthesis of evidence. Journal of Marketing, 52, 2-22.

89



