THE PRODUCTION PROCESS OF EXPLORING JOGJA MAGAZINE AS ONE OF THE PROMOTION
MEDIA IN YOGYAKARTA
TOURISM AUTHORITY
DONY ANDHIKA EKA P., Erlin Estiana Yuanti, S.S., M.A.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

WORKS CITED

Books and Journals :

Ashadi, Siregar & Rondang Pasaribu. (2000). Bagaimana mengelola media korporast

organisasi. Yogyakarta : Kanisius. Print

BPS(2014)”Ranking devisa pariwisata terhadap 11 ekspor barang terbesar”, Retrieved from
http://www.kemenpar.go.id/userfiles/Ranking%?20pariwisata%202014%20final.pdf

Explore. (2016). In dictionary.cambridge.org. Retrieved from

dictionary.cambridge.org/dictionary/english/explore

Fondness, D., & Murray, B. (1999). A model of tourist information search behavior. Journal

of Travel Research, 37(3), 220-230. Print

Kartajaya, Hermawan & Nirwandar, Sapta. Tourism Marketing 3.0. Jakarta : PT. Gramedia
2013. Print

“Kedudukan, Tugas dan Fungsi Kementrian Pariwisata”. http://www.kemenpar.go.id/. Web.

10 July 2016

Nirwandar, Sapta. Building wow. Jakarta : PT. Gramedia. 2014. Print
Romli, Asep Syamsul M. (2005). Jurnalistik Terapan. Bandung : Batic Press. Print
Suhandang, Kustadi. (2004). Public Relation Perusahaan. Bandung : Nuansa. Print

UN(2010)”International recommendations for Tourism Statistics”, p. 10. Retrieved from

http://unstats.un.org/unsd/publication/SeriesM/seriesm&83revle.pdf

Yunus, Fajar. (2008). Skripsi Karya Media Cetak Pipet Magazine. Makassar : Fakultas [lmu

Sosial dan Ilmu Politik Universitas Hasanuddin. Print
Interviews:
Astuti, Sri. Personal interview. 29 June 2016.
Handayani, Marlina. Personal interview. 28 May 2016.

Mertonadi, Yudi. Personal interview. 28 May 2016

48



