ANALISIS SPATIAL BEHAVIOR 'FOODIES' DALAM MEMILIH RESTORAN DI DAERAH ISTIMEWA
YOGYAKARTA MENGGUNAKAN
GEO-LOCATION PADA JEJARING SOSIAL TWITTER
AISYAH KUSUMA R, Dodi Widiyanto, S.Si., M.RegDev
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Ackerman, E. A. (1963). Where is a Research Frontier? Annals of the Association
of American Geographers Vol.53 .

Advameg. (2016). Food in Every Country: Indonesia. Diakses Juni 5, 2016, dari
Foodbycountry: http://foodbycountry.com/Germany-to-
Japan/Indonesia.html

AEC. (2016, Juni). Spatial Behavior. Diakses dari Benessere.com:
http://en.benessere.com/psychology/articles/spatial _behaviour.htm

Ahlfors, C., & Tullstrom, A. (2012). Rural Foodies Investigating Swedish Female
Foodie Practices in Rural Area. Lund: Lund University.

Ali; N., & Abdullah, M. A. (2012). The Food Consumtion and Eating Behaviour of
Malaysia Urbanities: issues and Concerns. Malaysian Journal of Society
and Space, 157-165.

Anugerah, S. (2009, Mei 27). Suburanugerah. Diakses Mei 30, 2016, dari Kapan
Waktu yang Tepat Mengucapkan Selamat Pagi, Siang, dan Malam?:
http://www.suburanugerah.com/2009/05/kapan-waktu-yang-tepat-
mengucapkan.html

Arora, R., Chawla, A., & Bansal, M. (2014). Eating out Behaviour of Individuals:
A Case Study. International Journal in Management and Social Science,
23-40.

Asosiasi Penyelenggara Jasa Internet Indonesia. (2014). Profil Pengguna Internet
Indonesia. Jakarta: Puskakom Ul.

Astuti, S., & Hanan, H. (2012). The Behaviour of Consumer Society in Consuming
Food at Restaurant and Café. Journal of Procedia Social and Behavioral
Science, 429-435.

Badan Pengembangan dan Pembinaan Bahasa. (2010). Beranda: Petunjuk Praktis.
Diakses 2016, dari Bagaimanakah Penggunaan Kata Siang, Malam, Pagi,
Dan Sore Dalam Sapaan?:
http://badanbahasa.kemdikbud.go.id/lamanbahasa/petunjuk_praktis/210

Badan Pusat Statistik . (2016). Daerah Istimewa Yogyakarta dalam Angka Tahun
2016. Daerah Istimewa Y ogyakarta: Badan Pusat Statistik D.l.Yogyakarta.

Badan Pusat Statistik. (2014). Survei Sosial dan Ekonomi Nasional. Daerah
Istimewa Yogyakarta: BPS.

Badan Pusat Statistik. (2015). Daerah Istimewa Yogyakarta Dalam Angka Tahun
2015. Yogyakarta: BPS.

Bintarto. (1981). Suatu Tinjauan Filsafat Geografi. Seminar Peningkatan Relevansi
Penelitian Geografi. Yogyakarta: Fakultas Geografi UGM.

Bliss, M. (2014, Oktober 10). Is Food The New Status Symbol? Diakses Mei 30,
2016, dari Media Post Engage: Millennials: Is Food The New Status
Symbol?

130



ANALISIS SPATIAL BEHAVIOR 'FOODIES' DALAM MEMILIH RESTORAN DI DAERAH ISTIMEWA
YOGYAKARTA MENGGUNAKAN

GEO-LOCATION PADA JEJARING SOSIAL TWITTER

AISYAH KUSUMA R, Dodi Widiyanto, S.Si., M.RegDev

Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Broadbridge, A., & Calderwood, E. (2002). Rural Grocery Shoppers do Their
Attitdes Reflect Their Actions? International Journal of Retail &
Distribution Management, 30 (8), 394-406.

Cairns, K., Johnston, J., & Baumann, S. (2010). Caring About food: Doing Gender
in the Foodie Kitchen. Gender & Society, Vol.24, No.5, 591-615.
Cannon-Bowers, J. A., Salas, E., & Pruitt, J. S. (1996). Estabilishing The
Boundaries of Paradigm for Decision-Making research. The Journal of he

Human Factors and Ergonomics, 193-205.

Cramer, D., & Howitt, D. (2004). The SAGE Dictionary of Statistics. London:
SAGE Publications.

Deliens, T., Clarys, P., Bourdeaudhuij, I. D., & Deforche, B. (2014). Bio Medical
Center Public Health. Determinants of Eating Behaviour in University
Students: a Quantitative Study Focus Group Discussions, pp. 2-12.

DeValult, G. (2016, Mei 31). How Behavioral Research Relates to Market
Research. Diakses Juni 2, 2016, dari researchmarket.about.com:
http://marketresearch.about.com/od/market.research.glossary/g/Behavior
al-Research.htm

Dictionary.com. (2015). Diakses September 13, 2015, dari Dictionary.com:
http://dictionary.com/browse/eating-out

Direktorat Produk Pariwisata, Direktorat Jenderal Pengembangan Destinasi
Pariwisata, Departemen Kebudayaan dan Pariwisata dan WWF-Indonesia.
(2009). Prinsip dan Kriteria Ekowisata Berbasis Masyarakat. Jakarta.

DNOISE. (2015). Sampling GPS Geolocated Tweets in a Delimited Area. Diakses
September 5, 2015, dari Followthehashtag:
http://www.followthehashtag.com

eMarketer. (2014, November 20). Internet to Hit 3 Billion Users in 2015 : Nearly
half world’s population will have regular access to the web by 2018.
Diakses Oktober 5, 2015, dari eMarketer:
http://.emarketer.com/Article/Internet-Hit-3-Billion-Users-2015/1011602

Environmental System Research Institute. (2011, September 7). How Karnel
Density Works. Diakses dari  ArcGIS Dekstop 9.3 Help:
http://webhelp.esri.com/arcgisdesktop/9.3/index.cfm?TopicName=How
%20Kernel%20Density%20works

Ervin, D. (2016). Point Pattern Analysis. Diakses Mei 5, 2016, dari Advanced
Spatial Analysis: http://gispopsci.org/point-pattern-analysis/

ESDToolkit. (2016). Introduction. Diakses Februari 23, 2016, dari esdtoolkit.org:
http://www.esdtoolkit.org/discussion/default.ntm

Getz, D., Robinson, R., Andersson, T., & Vujicic, S. (2014). Foodies and Food
Tourism. Goodfellow.

Ghosh, D., & Guha, R. (2013). What are We 'Tweeting' about Obesity? Mapping
Tweets with Topic Modeling and Geographic Information System.
Cartography and Geography Information Science, 40 (2), 90-102.

131



ANALISIS SPATIAL BEHAVIOR 'FOODIES' DALAM MEMILIH RESTORAN DI DAERAH ISTIMEWA
YOGYAKARTA MENGGUNAKAN
GEO-LOCATION PADA JEJARING SOSIAL TWITTER
AISYAH KUSUMA R, Dodi Widiyanto, S.Si., M.RegDev
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

Gibson, C. (2009). Human Geography. International Encyclopedia of Human
Geography, 1-13.

Gibson, C. (2009). Human Geography. Diakses dari Elsevier:
http://booksite.elsevier.com/brochures/hugy/SampleContent/Human-
Geography.pdf

Golledge, R. G., & Stimson, R. J. (1997). Spatial Behaviour: A Geographic
Perspective. London: The Guilford Press.

Green, E. (2013). A Study of Trevelers' Foodie Activity Dimensions Demographic
Characteristics and Trip Behavior. East Carolina: Unpublised.

Gup, A. (2013, Juni 29). Page Not Found. Diakses Juli 2016, dari How Accurate is
HTML5 Geolocation, really? Part 2 Mobile  Web:
http://www.andygup.net/how-accurate-is-html5-geolocation-really-part-
2-mobile-web/

Hartman Group. (2013). The Reality of The Foodie Consumer as Defined by
Culture . Diakses September 10, 2015, dari http://hartbeat.hartman-
group.com/article/484/The-reality-of-the-foodie-consumer-as-defined-
by-food-culture

Hartman Group.inc. (2014). Foodie. Diakses Juni 10, 2015, dari Hartman Group:
http://www.hartman-group.com/acumenPdfs/foodie-consumer-2014-06-
12.pdf

Indonesia- The Foodservice Industry. (2013, Mei). Diakses Oktober 5, 2015, dari
Agriculture and Agri-Food Canada: http://www.agr.gc.ca/eng/industry-
markets-and-trade/statistics-and-market-information/agriculture-and-
food-market-information-by-region/southeast-asia/indonesia-the-
foodservice-industry/?id=1410083148768

Johnston, J., & Baumann, S. (2010). Food : Democracy and Distinction in The
Gourmet Foodscape. New York: Taylor and Francis.

Kaplan, A. M., & Haenlein, M. (2010). Users of The World, Unite! The Challenges
and Opportunities of Social Media. Business Horizon, 53, 59-68.
Keputusan Menteri Pariwisata, Pos, dan Telekomunikasi, KN/73/PVV105/MPPT-

85 (tentang peraturan usaha rumah makan Agustus 30, 1985).

Kocevski, J., & Risteski, M. (2012). Eating Out on Vacation. Journal of Procedia
Social and Behavioral Vol.44, 398-405.

Kurniawan, F. (2010). Potensi Wisata Kuliner dalam Pengembangan Pariwisata di
Yogyakarta. Universitas Sebelas Maret, Surakarta.

Lee, J.J., & Abbott, M. (2015, September 25). The Reality of The Foodie Consumer
as Defined by Food Culture. Diakses Oktober 11, 2015, dari Heartbeat:
http://www.hartman-group.com/hartbeat/484/the-reality-of-the-foodie-
consumer-as-defined-by-food-culture.

Liu, C. H., Su, C. S., Gan, B., & Chou, S. F. (2014). Effective Restaurant Rating
Scale Development and a Mystery Shopper Evaluation Approach.
International Journal of Hospitality Management (64), 43-53.

Marsum, A. (1993). Restoran dan Permasalahanya. Jakarta: Gramedia.

132



ANALISIS SPATIAL BEHAVIOR 'FOODIES' DALAM MEMILIH RESTORAN DI DAERAH ISTIMEWA
YOGYAKARTA MENGGUNAKAN

GEO-LOCATION PADA JEJARING SOSIAL TWITTER

AISYAH KUSUMA R, Dodi Widiyanto, S.Si., M.RegDev

Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Mayhew, S. (2004). A Dictionary of Geography. Deartmouth College: Oxford
University Press.

Merriam-Webster. (2014). Foodie: Definition of Foodie. Diakses Oktober 6, 2015,
dari The Merriam Webster: http://www.merriam-
webster.com/dictionary/foodie

Mohd-Any, A. A., Mahdzan, N. S., & Cher, C. S. (2014). Food Choice Motives of
Different Ethnics and the Foodies Segment in Kuala Lumpur. British Food
Journal Vol.116, No.12, 1879-1896.

Park, C. (2004). Efficient or Enjoyable? Consumer Values of Eating-out and Fast
Food Restaurant Consumption in Korea. Journal of Hospitality
Management, 87-94.

Park, H. M. (2013). Comparing Group Means:1. Diakses Agustus 4, 2016, dari
Comparing Group Means: The T-test and One-way ANOVA Using
STATA, SAS, and SPSS: http://stat.smmu.edu.cn/DOWNLOAD/ebook/

Pawan, M. T., Langgat, J., & Marzuki, K. M. (2014). Study on Generation Y Dining
Out Behavior in Sabah, Malaysia. International Journal of Business and
Social Science Vol.5 No.11, 92-101.

Pemerintah Prov.D.l.Yogyakarta. (2014). Rencana Tata Ruang Wilayah Provinsi
Daerah Istimewa Yogyakarta. Diakses Juni 5, 2016, dari Peraturan Daerah
Provinsi Daerah Istimewa Yogyakarta: http://ciptakarya.pu.go.id

Peraturan Walikota Yogyakarta Tentang Penyelenggaraan Kepariwisataan, 4

(2010).
Republika. (2014, November 18). Godaan untuk 'Online’ 24 Jam. Diakses Oktober
2, 2015, dari Republika Online:

http://.republika.co.id/berita/koran/leasure/14/11/18/nf7v4i10-godaan-
untuk-online-24-jam

Rustiadi, E., Saefulhakim, S., & Panuju, D. R. (2011). Perencanaan dan
Pengembangan Wilayah (Vol. 111). Jakarta: Creastpent Press dan Yayasan
Pustaka Obor Indonesia.

Scott, J. (2012). Eating Up Social a Maxwell Roundtable Discussion on Foodies.

Diakses September 27, 2015, dari Maxwellpr:
http://www.maxwellpr.com/stuff/contentmgr/files/0/fd3f2c97db3c96cc83
314a18fc3a09c5/pdf/

Smith, A. (2013). Civic Engagement in The Digital Age. Pew Research Center's
Internet & American Life Project. Washington,D.C:
www.pewinternet.org.

Smith, A., & Brenner, J. (2012). Twitter Use 2012. Washington D.C: Pew Research
Center.

Statista. (2015). Number of Monthly Active Twitter Users Worldwide dari 1st
Quarter 2010 to 4th Quarter 2014 (in Millions). Diakses September 11,
2015, dari Statista : Internet: http://.statista.com/statistics/282087/number-
of-monthly-active-Twitter-users/

133



ANALISIS SPATIAL BEHAVIOR 'FOODIES' DALAM MEMILIH RESTORAN DI DAERAH ISTIMEWA
YOGYAKARTA MENGGUNAKAN
GEO-LOCATION PADA JEJARING SOSIAL TWITTER
AISYAH KUSUMA R, Dodi Widiyanto, S.Si., M.RegDev
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

Steptoe, A., Pollard, T. M., & Wardle, J. (1995). Development of a Measure of he
Motives Underlying the Selection of Food: The Choice Questionnaire.
Appetite, 267-284.

Sui, D., & Goodchild, M. (2011). The Convergence of GIS and Social Media:
Challenges for GlIScience. International Journal of Geographical
Information Science Vol.25, No.11, 1737-1748.

Tarigan, R. (2012). Ekonomi Regional Teori dan Aplikasi. Jakarta: PT Bumi
Aksara.

The Jakarta Post. (2009, April 6). Crisis or Not, Indonesians Just Love Eating Out.
The Jakarta Post .

The Trevel Esia. (2014, April). Uniknya Indonesia. Diakses Juli 19, 2016, dari 10
Kota Wisata Terbaik di Indonesia:
http://www.travelesia.co/2014/04/wisata-kuliner-indonesia.html

Twitter.inc. (2014). Twitter Help Center. Diakses September 12, 2015, dari Twitter
Support: https://support. Twitter.com/articles/132700#

UCI Trend Lab. (2014, Desember 15). Millennials: The Foodie Generation.
Diakses  Agustus 27, 2015, dari  Hispanic  Millennial:
http://corporate.univision.com/2014/12/millennials-the-foodie-
generation/

UNESCO. (2002). Ecotourism and Sustainable Development in Biosphere
Reserves: Experinces and Prospects. Quebec City: Canada MAB
Committee.

UNESCO. (2009). Panduan Dasar Pelaksanaan Ekowisata. Jakarta: UNESCO
Jakarta.

Vidal, L., Ares, G., Machin, L., & Jaeger, S. R. (2015). Using Twitter Data for
Food-Related Consumer Research: A Case Study on " What People Say
When Tweeting about Different Eating Situations”. Food Quality and
Preference 45, 58-69.

Walker, L. (2014). What is Twitter? and A Definition of Twitter? Diakses
September 12, 2015, dari
http://personalweb.about.com/od/howtotwitter/a/What-Is-Twitter.htm

Weber Shandwick. (2014). Food Forward Trends Report 2014. Singapore: Weber
Shandwick.

Widener, M. J., & Li, W. (2014). Using Geolocated Twitter Data to Monitor the
Prevalence of Healthy and Unhealthy Food References Across the US.
Journal of applied geography Vol.54, 189-197.

Winarti, D. (1996). Makanan Tradisional di DIY dan Sekitarnya. limu-limu
Humaniora Il .

Wlodarczyk, B. (2009). The Landscapes of Tourism Space. Tourism, 19 (1-2).

World Public Library Association. (2014). Geotagging. Diakses September 5,
2015, dari World Library: http://www.worldlibrary.in/articles/auto-

geotagging

134



ANALISIS SPATIAL BEHAVIOR 'FOODIES' DALAM MEMILIH RESTORAN DI DAERAH ISTIMEWA
YOGYAKARTA MENGGUNAKAN

GEO-LOCATION PADA JEJARING SOSIAL TWITTER

AISYAH KUSUMA R, Dodi Widiyanto, S.Si., M.RegDev
UNIVERSITAS Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA ! : p-rietd.rep y.ugm.ac.

Yang, W., & Mu, L. (2015). GIS Analysis of Depression among Twitter Users.
Applied Geography, 60, 217-223.

Yunus, H. S. (2010). Metode Penelitian Wilayah Kontemporer. Yogyakarta:
Pustaka Pelajar.

Zhai, S., Xu, X., Yang, L., Zhou, M., Zhang, L., & Qiu, B. (2015). Mapping The
Popularity of Urban Restaurants Using Social Media Data. Applied
Geography, 63, 113-120.

135



	DAFTAR PUSTAKA

