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BIFF : Busan International Film Festival

COoO : Country-of-origin

ESTI . Export, Science and Technology, Industry Development
KMPCC : Korean Motion Picture Promotion Corporation
KOTRA : Korean Trade-Investment Promotion Agency

MPL : Motion Picture Law

MPCC : Motion Picture Promotion Corporation

MPDA : Motion Picture Distributors Association

MPPC : Motion Picture Promotion Corporation of Korea
MPPU : Motion Picture Promotion Union

MPEAA : Motion Picture Exporters of Association of America
PPP : Pusan Promotion Plan
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