ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI RESISTENSI TERHADAP LAYANAN MOBILE
BANKING
MADE DONA WAHYU ARISTANA, Dr. Wing Wahyu Winarno, MAFIS.Ak.; Dr. Ir. Eko Nugroho, M.Si

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

[1] R. Elbadrawy, R. A. Aziz, and M. Hamza, “Towards an Egyptian Mobile
Banking Era,” J. Comput. Technol. Appl. David Publ., vol. 3, pp. 765-773,
2012.

[2] T. Zhou, Y. Lu, and B. Wang, “Integrating TTF and UTAUT to explain
mobile banking user adoption,” Comput. Hum. Behav., vol. 26, no. 4, pp.
760-767, 2010.

[3] N. Rammile and J. Nel, “Understanding resistance to cell phone banking
adoption through the application of the technology acceptance model
(TAM),” Afr. J. Bus. Manag., vol. 6, no. 1, pp. 86-97, 2012.

[4] S. Cheng, S.-J. Lee, and K.-R. Lee, “User resistance of mobile banking in
China: Focus on perceived risk.,” Int. J. Secur. Its Appl., vol. 8, no. 2, 2014.

[5] V. Cornescu and C.-R. Adam, “The consumer resistance behavior towards
Innovation,” Procedia Econ. Finance, vol. 6, pp. 457465, 2013.

[6] R. Elbadrawy and R. A. Aziz, “Resistance to mobile banking adoption in
Egypt: A Cultural perspective.,” Int. J. Manag. Inf. Technol., vol. 3, no. 4,
2011.

[7] H.-W. Kim and A. Kankanhalli, “Investigating user resistance to information
systems implementation: A status quo bias perspective.,” MIS Q., vol. 33,
no. 3, 2009.

[8] M. Wilson and D. Howcroft, “The role of gender in user resistance and
information systems failure,” in Organizational and social perspectives on
information technology, Springer, 2000, pp. 453—471.

[9] S. Dunphy and P. A. Herbig, “Acceptance of innovations: the customer is the
key!,” J. High Technol. Manag. Res., vol. 6, no. 2, pp. 193-209, 1995.

[10] S. Ram and J. N. Sheth, “Consumer resistance to innovations: the marketing
problem and its solutions,” J. Consum. Mark., vol. 6, no. 2, pp. 5—14, 1989.

[11] P. Laukkanen, S. Sinkkonen, M. Kivijérvi, and T. Laukkanen, “Consumer
resistance and intention to use Internet banking service,” Int. J. Bank Mark.,
vol. 26, no. 6, pp. 440-455, 2008.

[12] T. Laukkanen, “Determinants of mobile banking resistance: a preliminary

model,” in Proceedings of Australian and New Zealand Marketing Academy
Conference (ANZMAC), Sydney, December, pp. 1-3, 2008.

57



ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI RESISTENSI TERHADAP LAYANAN MOBILE
BANKING
MADE DONA WAHYU ARISTANA, Dr. Wing Wahyu Winarno, MAFIS.Ak.; Dr. Ir. Eko Nugroho, M.Si

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

[13] T. Laukkanen and P. Cruz, “What determines mobile banking non-
adoption,” in Proceedings of Australian and New Zealand Marketing
Academy Conference (ANZMAC), New Zealand, December, 2010.

[14] P. Cruz, T. Laukkanen, and P. Mufioz, “Effect of Demographic and Usage
variables on M-Banking Resistance.” in Proceedings of Australian and New
Zealand Marketing Academy Conference (ANZMAC), Sydney, December,
2008.

[15] T. Laukkanen, S. Sinkkonen, and P. Laukkanen, “Information as a Barrier to
Inovation Adoption,” in Proceedings of Australian and New Zealand
Marketing Academy Conference (ANZMAC), New Zealand, December,
2007.

[16] E. M. Roger, “Diffusion Of Innovations,” Free Press Div. Macmillan Publ.
New York, 1995.

[17] T. Kuisma, T. Laukkanen, and M. Hiltunen, “Mapping the reasons for
resistance to Internet banking: A means-end approach,” Int. J. Inf. Manag.,
vol. 27, no. 2, pp. 75-85, 2007.

[18] T. Laukkanen and P. Cruz, “Comparing consumer resistance to mobile
banking in Finland and Portugal,” in e-Business and Telecommunications,

Springer, pp. 89-98, 2009.

[19] A. G. Patsiotis, T. Hughes, and D. J. Webber, “Adopters and non-adopters of
internet banking: a segmentation study,” Int. J. Bank Mark., vol. 30, no. 1,
pp- 2042, 2012.

[20] J. N. Sheth and W. H. Stellner, Psychology of innovation resistance: the less
developed concept (LDC) in diffusion research. College of Commerce and
Business Administration, University of Illinois at Urbana-Champaign, 1979.

[21] T. Laukkanen, S. Sinkkonen, M. Kivijirvi, and P. Laukkanen, “Innovation
resistance among mature consumers,” J. Consum. Mark., vol. 24, no. 7, pp.
419427, 2007.

[22] F. Iddris, “Barriers to Adoption of Mobile banking: Evidence from Ghana,”
Int. J. Acad. Res. Bus. Soc. Sci., vol. 3, no. 7, 2013.

[23] P. Cruz, L. B. F. Neto, P. Muiioz-Gallego, and T. Laukkanen, “Mobile
banking rollout in emerging markets: evidence from Brazil,” Int. J. Bank
Mark., vol. 28, no. 5, pp. 342-371, 2010.

[24] H.-F. Lin, “Determining the relative importance of mobile banking quality
factors,” Comput. Stand. Interfaces, vol. 35, no. 2, pp. 195-204, 2013.

58



ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI RESISTENSI TERHADAP LAYANAN MOBILE
BANKING
MADE DONA WAHYU ARISTANA, Dr. Wing Wahyu Winarno, MAFIS.Ak.; Dr. Ir. Eko Nugroho, M.Si

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

[25] M. Z. A. Khan and S. Khan, “Internet Versus Mobile Banking: A Study of
Peshawar City (Pakistan).“,” J. Internet Bank. Commer., vol. 17, no. 3, 2012.

[26] M. Purwanegara, A. Apriningsih, and F. Andika, “Snapshot on Indonesia
regulation in mobile internet banking users attitudes,” Procedia-Soc. Behav.
Sci., vol. 115, pp. 147-155, 2014.

[27] D. Siddhartha, P. Rik, and F. Sanjay, “Factors Affecting Behavioral
Intentions towards Mobile Banking Usage: Empirical Evidence from India.,”
Romanian J. Mark., vol. 6, no. 1, 2011.

[28] G. Peevers, G. Douglas, and M. A. Jack, “A usability comparison of three
alternative message formats for an SMS banking service,” Int. J. Hum.-
Comput. Stud., vol. 66, no. 2, pp. 113—-123, 2008.

[29] K. Pousttchi and M. Schurig, “Assessment of today’s mobile banking
applications from the view of customer requirements,” in System Sciences,

2004. Proceedings of the 37th Annual Hawaii International Conference on,
no.10, pp. 134-142 ,2004.

[30] M.-D. Cano and G. Domenech-Asensi, “A secure energy-efficient m-
banking application for mobile devices,” J. Syst. Softw., vol. 84, no. 11, pp.
1899-1909, 2011.

[31] Bank Rakyat Indonesia, “SMS banking BRI,” [Online]. Available:
http://www.bri.co.id/articles/83, 2012. Diakses pada tanggal 14 April 2015.

[32] Bank Mega, “Mega mobile,” [Online]. Available:
Https://www.bankmega.com/e-Banking.php, 2013. Diakses pada tanggal 14
Mei 2015.

[33] Bank Negara Indonesia, “BNI SMS banking,” [Online]. Available:
Http://www.bni.co.id/BankingService/PriorityBanking/LayananBNIeBanking
/BNISMSBanking.aspx, 2012. Diakses pada tanggal 14 Mei 2015.

[34] H. Puspito, “M-Banking vesus SMS banking di mata nasabah,”
Http://www.infobanknews.com/2012/01/m-Bank--Sms-Bank--Mata-Nasabah,
2012. Diakses pada tanggal 15 Mei 2015.

[35] Tim Biro Riset Infobank, “Jumlah nasabah 10 bank besar,”
http://www.infobanknews.com/2011/11/36445, 2011. Diakses pada tanggal
15 Mei 2015.

[36] T. Laukkanen, S. Sinkkonen, and P. Laukkanen, “Communication strategies

to overcome functional and psychological resistance to internet banking,”
Int. J. Inf. Manag., vol. 29, no. 2, pp. 111-118, 2009.

59



ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI RESISTENSI TERHADAP LAYANAN MOBILE
BANKING
MADE DONA WAHYU ARISTANA, Dr. Wing Wahyu Winarno, MAFIS.Ak.; Dr. Ir. Eko Nugroho, M.Si

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

[37] P. Gerrard and J. B. Cunningham, “The diffusion of internet banking among
Singapore consumers,” Int. J. Bank Mark., vol. 21, no. 1, pp. 16-28, 2003.

[38] S. Ram, “A model of innovation resistance,” Adv. Consum. Res., vol. 14, no.
1, pp. 208-212, 1987.

[39] C.-P. Lee, M. Mattila, and J. P. Shim, “An Exploratory Study of Information
Systems Resistance: The Case of Mobile Banking Systems in Korea and
Finland,” 2007.

[40] M. Kleijnen, N. Lee, and M. Wetzels, “An exploration of consumer
resistance to innovation and its antecedents,” J. Econ. Psychol., vol. 30, no.
3, pp. 344-357, 2009.

[41] H. M. Jogiyanto, “Sistem Informasi Keperilakuan,” Yogyakarta, Andi
Offset, 2007.

[42] T. S. Vang, “User resistance to information technology: A case study of the
Hmong American partnership,” ProQuest UMI Diss. Publ. 2008.

[43] H. Karjaluoto, M. Mattila, and T. Pento, “Factors underlying attitude
formation towards online banking in Finland,” Int. J. Bank Mark., vol. 20,
no. 6, pp. 261-272, 2002.

[44] T. Laukkanen, S. Sinkkonen, P. Laukkanen, and M. Kivijarvi, “Segmenting
bank customers by resistance to mobile banking,” Int. J. Mob. Commun., vol.
6, no. 3, pp. 309-320, 2008.

[45] Sugiyono, “Statistika Untuk Penelitian ” Alfabeta, Bandung, 2014.

[46] R. El Badrawy, R. A. El Aziz, and M. Hamza, “Towards an Egyptian Mobile
Banking Era.” Computer Technology and Application 3, no. 11, 2012.

[47] T. Hiltunen, T. Laukkanen, and M. Hiltunen, “The Influence of Trial in
Consumer Resistance to Switching Electronic Banking Channel from ATM

to Internet.” In Proceedings of Australian and New Zealand Marketing
Academy Conference (ANZMAC), pp. 5-7. 2005.

[48] D. Darmawan, “Metode Penelitian Kuantitatif.” PT Remaja Rosdakarya,
Bandung, 2013.

[49] N. Puspitasari, “Analisis Penerapan Sistem Informasi Manajemen Rumah
Sakit Menggunakan Metode UTAUT Dan TTF,” Universitas Gadjah Mada,
Yogyakarta, 2013.

[50] M. E. Putra, “Analisis tingkat penerimaan pengguna sistem informasi
penelusuran perkara pada yuridikasi pengadilan tinggi Kalimantan Barat,”
Universitas Gadjah Mada, Yogyakarta, 2014.

60



ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI RESISTENSI TERHADAP LAYANAN MOBILE
BANKING
MADE DONA WAHYU ARISTANA, Dr. Wing Wahyu Winarno, MAFIS.Ak.; Dr. Ir. Eko Nugroho, M.Si

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

[51] H. M. Jogiyanto, “Konsep Dan Aplikasi SEM Berbasisi Varian Dalam
Penelitian Bisnis.”UPP STIM YKPN, Yogyakarta, 2011.

[52] Bank Negara Indonesia, “Libur Natal dan Tahun Baru 2015 BNI Siapkan
Uang Tunai Minimal Rp 22  Triliun,” [Online]. Available:
http://bni.co.id/Portals/O/News/24 12 14_Libur%20Natal%20dan%20Tahun
%20Baru%?202015,%20BNI1%20Siapkan%20Uang%20Tunai%20Minimal %
20Rp %2022 %20Triliun.pdf, 2014. Diakses pada tanggal 14 Mei 2015.

[53] A. Wicaksono, “BNI incar 60 ribu nasabah baru,” [Online]. Available:
Hittp://www.tribunnews.com/bisnis/2013/04/01/bni-Incar-60-Ribu-Nasabah-
Barupage?2, 2013. Diakses pada tanggal 15 Mei 2015.

[54] Bank Rakyat Indonesia, “Menuai hasil terbaik melalui layanan berkualitas ke

pelosok negeri,” [Online]. Available:
http://www.bri.co.id/readpdf/110320142013/ar, 2013. Diakses pada tanggal
15 Mei 2015.

61



	PRAKATA
	ABSTRACT
	INTISARI
	DAFTAR ISI
	DAFTAR GAMBAR
	DAFTAR TABEL
	BAB I  PENDAHULUAN
	1. 1  Latar Belakang
	1.2  Perumusan Masalah
	1.3  Keaslian Penelitian
	1.4  Tujuan Penelitian
	1.5  Manfaat Penelitian

	BAB II TINJAUAN PUSTAKA DAN DASAR TEORI
	2.1   Tinjauan Pustaka
	2.2     Landasan Teori
	2.2.1  Layanan Mobile Banking
	2.2.2 Lima Hambatan Terhadap Penerimaan
	2.2.3 Hambatan Informasi
	2.2.4  Pengaruh Sosial
	2.2.5  Karakteristik Demografi

	2.3  Hipotesis

	BAB III METODOLOGI
	3.1  Alat dan Bahan
	3.1.1 Alat
	3.1.2 Bahan

	3.2  Jalan Penelitian
	3.2.2  Populasi dan Sampel
	3.2.3  Model Penelitian

	3.3  Variabel dan Indikator Penelitian
	3.3.1  Variabel Penelitian
	3.3.2  Indikator Penelitian
	3.3.2  Pengumpulan Data

	3.4  Uji Validitas Konstruk
	3.4.1  Uji Validitas
	3.4.2 Uji Reliabilitas
	3.4.3  Metode Analisis Data


	BAB IV  HASIL DAN PEMBAHASAN
	4.1  Profil Bank
	4.2  Deskripsi Responden
	4.3  Uji Validitas
	4.3.1  Uji Validitas Konvergen  (Convergent Validity)
	4.3.2  Validitas Diskriminan (Discriminant Validity)
	4.3.3  Uji Reliabilitas

	4.4  Pengujian Model Struktural
	4.5  Pembahasan

	BAB V  KESIMPULAN DAN SARAN
	5.1  Kesimpulan
	5.2  Saran

	DAFTAR PUSTAKA

