THE EFFECT OF BRAND ATTITUDE ON BRAND ADVOCACY OF BRAND DESTINATION
YOGYAKARTA
MARSHA KUSUMA DEWI, Ike Janita Dewi, Dr., M.B.A.

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

.@,

UNIVERSITAS
GADJAH MADA

THE EFFECT OF BRAND ATTITUDE ON BRAND
ADVOCACY OF BRAND DESTINATION YOGYAKARTA

Thesis
As a partial fulfillment to achieve a Master Degree

Study Program in Master of Management

Submitted by

Marsha Kusuma Dewi
13/358278/PEK/18562

to
FACULTY OF ECONOMICS AND BUSINESS
UNIVERSITAS GADJAH MADA
2015



