
BIBLIOGRAPHY 

 

Alexander, A. (2007). Indonesia, Turkey Tapped as Next Hot Spots for 

Beauty. Drug Store News, 29(7), 72. 

Arseculeratne, D., & Yazdanifard, R. (2014). How Green Marketing Can Create a 

Sustainable Competitive Advantage for a Business. International Business 

Research, 7(1), 130-137. 

Assael, H. (2001). Consumer Behavior and Marketing Action. 6th Edition. 

Stamford: Thomson Learning. 

Baker, C. (2013). Nielsen: Indonesia’s Rural Cosmetics Consumption Shoots Up. 

Retrieved from http://www.cosmeticsdesign-asia.com/Market-Trends/Nielsen-

Indonesia-s-rural-cosmetics-consumption-shoots-

up?utm_source=copyright&utm_medium=OnSite&utm_campaign=copyright, 

accessed on June 2 2105. 

Budi, T. P. (2006). SPSS 13.0 Terapan Riset Statistik Parametrik. Yogyakarta: 

Penerbit ANDI. 

Cooper, D. R,, & Schindler, P. S. (2011). Business Research Methods. Eleventh 

Edition. New-York: McGraw-Hill. 

Cosmetic. (n.d). Oxford Dictionaries. Retrieved from 

http://www.oxforddictionaries.com/definition/english/cosmetic, accessed on 

July 31 2015. 

Das, S. M., Dash, B. M., & Padhy, P. C. (2012). Green Marketing Strategies for 

Sustainable Business Growth. Journal of Business Management & Social 

Sciences Research. 1(1), 82-87. 

Djajaningrat, S. T., Hendriani, Y., & Famiola M. (2014). Green Economy, Ekonomi 

Hijau. Edisi Revisi. Bandung: Penerbit Rekayasa Sains. 

Field, A. P. (2009). Discovering Statistics Using SPSS. 3rd edition. Los Angeles: 

SAGE Publications. 

Ghosh, M. (2010). Green Marketing- A Changing Concept in Changing 

Time. BVIMR Management Edge, 4(1), 82-92. 

Ghozali, I. (2011). Aplikasi Analisis Multivariate dengan Program IBM SPSS 19. 

Semarang: Badan Penerbit Universitas Diponegoro. 

 

The Influence of Green Marketing on Purchasing Behavior in Indonesian Cosmetic Industry
MILCHAZENA VEDA D., Dr. Ike Janita Dewi, M.B.A.
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.cosmeticsdesign-asia.com/Market-Trends/Nielsen-Indonesia-s-rural-cosmetics-consumption-shoots-up?utm_source=copyright&utm_medium=OnSite&utm_campaign=copyright
http://www.cosmeticsdesign-asia.com/Market-Trends/Nielsen-Indonesia-s-rural-cosmetics-consumption-shoots-up?utm_source=copyright&utm_medium=OnSite&utm_campaign=copyright
http://www.cosmeticsdesign-asia.com/Market-Trends/Nielsen-Indonesia-s-rural-cosmetics-consumption-shoots-up?utm_source=copyright&utm_medium=OnSite&utm_campaign=copyright
http://www.oxforddictionaries.com/definition/english/cosmetic


Global Business Guide Indonesia. (2014). Indonesia’s Cosmetics Market. 

Retrieved from 

http://www.gbgindonesia.com/en/manufacturing/article/2014/indonesia_s_cos

metics_market.php, accessed on June 2 2015. 

Grant, J. (2008). Green marketing. Strategic Direction, 24(6), 25-27. 

Green Marketing. (2007). Bloomsbury Business Library - Business & Management 

Dictionary, 3475. 

Gujarati, D. N. (2003). Basic Econometrics. Fourth Edition. New York: McGraw-

Hill. 

Hair, J. F., Black, W. C., Barry, J. B., & Tatham, R. L. (2006). Multivariate Data 

Analysis. Sixth Edition. New Jersey: Pearson Prentice Hall. 

Ismail, H. B., Panni, M. F. A. K., & Talukder, D. (2006). Consumer Perception on 

the Environmental Consumerism Issue and Its Influence on Their Purchasing 

Behavior. Allied Academies International Conference. Academy of Legal, 

Ethical and Regulatory Issues. Proceedings, 10(2), 13-17. 

Juwaheer, T., Pudaruth, S., & Noyaux, M. (2012). Analysing the Impact of Green 

Marketing Strategies on Consumer Purchasing Patterns in Mauritius. World 

Journal of Entrepreneurship, Management and Sustainable Development, 8(1), 

36-59. 

Kaiser, F.G., Wolfing, S. & Fuhrer, U. (1999), Environmental Attitude and 

Ecological Behaviour. Journal of Environmental Psychology, 19, 1-19. 

Kaufmann, H. & Panni, M. F. A. K. (2014). Handbook of Research on 

Consumerism in Business and Marketing: Concepts and Practices. Hershey: IGI 

Global. 

Kotler, P., & Keller, K. L. (2013). Marketing Management. Fourteenth Edition. 

Essex: Pearson Education Limited. 

Lee, K. (2008). Opportunities for Green Marketing: Young Consumers. Marketing 

Intelligence & Planning, 26(6), 573-586. 

Lehman, P.K., & Geller, E.S. (2004). Behavior Analysis and Environmental 

Protection: Accomplishments and Potential for More. Behavior and Social 

Issues. 13, 13-32. 

Lindt, D. A., Marchal, W. G., & Wathen, S. A. (2013). Statistical Techniques in 

Business & Economics. Fifteenth Edition. New York: McGraw-Hill. 

Majlath, M. (2010). Can Individual Do Anything for the Environment? – The Role 

of Perceived Consumer Effectiveness. Proceedings of FIKUSZ ’10 Symposium 

for Young Researchers. 157-166. 

The Influence of Green Marketing on Purchasing Behavior in Indonesian Cosmetic Industry
MILCHAZENA VEDA D., Dr. Ike Janita Dewi, M.B.A.
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.gbgindonesia.com/en/manufacturing/article/2014/indonesia_s_cosmetics_market.php
http://www.gbgindonesia.com/en/manufacturing/article/2014/indonesia_s_cosmetics_market.php


Manzo, L.C., & Weinstein, N.D. (1987). Behavioural Commitment to 

Environmental Protection: a Study of Active and Nonactive Members of the 

Sierra Club. Environmental and Behaviour. 19 (6), 673-694. 

Ottman, J. A., Stafford, E. D., & Hartman, C. L. (2006). Avoiding Green Marketing 

Myopia: Ways to Improve Consumer Appeal for Environmentally Preferable 

Products. Environment, 48(5),  22-36. 

Paco, F. D., Barata Raposo, M. L., & Filho, W. L. (2009). Identifying the Green 

Consumer: a Segmentation Study. Journal of Targeting, Measurement and 

Analysis for Marketing, 17(1), 17-25. 

Peattie, K., & Crane, A. (2005). Green Marketing: Legend, Myth, Farce or 

Prophecy? Qualitative Market Research, 8(4), 357-370. 

Peter, J. P., & Olson, J. C. (2005). Consumer Behavior & Marketing Strategy. 7th 

Edition. New York: McGraw-Hill. 

Razdan, R., Das, M., & Sohoni, A. (2013). The Evolving Indonesian Consumer. 

McKinsey & Company. 

Schultz, P.W., Shriver, C., Tabanico, J.J., & Khazian, A. M. (2004). Implicit 

Connections with Nature. Journal of Environmental Psychology. 24, 31-42. 

Sekaran, U. (2006). Metode Penelitian untuk Bisnis. Edisi 2 Buku 2. Jakarta: 

Salemba Empat. 

Sumarwan, U., Jauzi, A., Mulyana, A., Karno, B. N., Mawardi, P. K., & Nugroho, 

W. (2011). Riset Pemasaran dan Konsumen Panduan Riset dan Kajian: 

Kepuasan, Perilaku Pembelian, Gaya Hidup, Loyalitas, dan Persepsi Risiko. 

Bogor: PT Penerbit IPB Press. 

Spotts, H. E. (2014). Revolution in Marketing: Market Driving Changes: 

Proceedings of the 2006 Academy of Marketing Science (AMS) Annual 

Conference. Cham: Springer International. 

Supranto, J. (2008). Statistik Teori dan Aplikasi. Edisi Ketujuh Jilid 1. Jakarta: 

Penerbit Erlangga. 

Suresh, G. (2014). A Study of the Constructive Factors Influencing Green 

Marketing in Tamil Nadu. IUP Journal Of Marketing Management, 13(1), 45-

58. 

Tiwari, S., Tripathi, D. M., Srivastava, U., & Yadav, P. K. (2011). Green Marketing 

- Emerging Dimensions. Journal of Business Excellence, 2(1), 18-23. 

Umar, H. (2011). Metode Penelitian untuk Skripsi dan Tesis Bisnis. Edisi Kedua. 

Jakarta: Rajawali Pers. 

The Influence of Green Marketing on Purchasing Behavior in Indonesian Cosmetic Industry
MILCHAZENA VEDA D., Dr. Ike Janita Dewi, M.B.A.
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/



Vermillion, L. J., & Peart, J. (2010). Green Marketing: Making Sense of the 

Situation. Proceeding of the Academy of Marketing Studies, 15(1), 68-72. 

Wang, S. (2014). Consumer Characteristics and Social Influence Factors on Green 

Purchasing Intentions. Marketing Intelligence & Planning, 32(7), 738-753. 

 

The Influence of Green Marketing on Purchasing Behavior in Indonesian Cosmetic Industry
MILCHAZENA VEDA D., Dr. Ike Janita Dewi, M.B.A.
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/


