Analisis Keberterimaan Aplikasi Mobile Banking: Menggunakan Pendekatan Unified Theory of
Acceptance
and Use of Technology (UTAUT) yang Dimodifikasi

M. DHANDY RIYANDRA P, Sumiyana, Dr., M.Si., Ak., CA

UNIVERSITAS ’ ) . ) . . . .
GADJAH MADA Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Abdulwahab L., Zulkhairi Md. Dahalin (2010). A Conceptual Model of Acceptance
and Use of Technology (UTAUT) Modification with Management Effectiveness
and Program Effectiveness in Context of Telecentre. African Scientist 11 (4).
267-275.

Changsu, Kim., Wang,Tao., Namchul, Shin., Ki-Soo, Kim. (2010). An Empirical
Study of Customers’ Perceptions of Security and Trust in E-Payment Systems.
Electronic Commerce Research and Applications 9. 84-95.

Hartono, Jogiyanto. (2008). Metodologi Penelitian Sistem Informasi. Penerbit Andi.
Yogyakarta.

Hartono, Jogiyanto. (2008). Sistem Informasi Keperilakuan. Penerbit Andi.
Yogyakarta.

J. Lu, J. Yao, and C, S. Yu. (2005). Personal Innovativeness, Social Influences, and
Adoption of Wireless Internet Services via Mobile Technology. Strategic
Information Systems 14 (3). 245-268.

Klein, Richard. (2007). Internet-Based Patient-Physician Electronic Communication
Applications: Patient Application and Trust. E-Service Journal 5 (2). 27-52.

Kristoforus R., Andayani, Sri. (2013). Analisis Perilaku Penggunaan Sistem
Informasi Menggunakan Model UTAUT. Lembaga Penelitian dan Pengabdian
Masyarakat. Semarang.

Latan. Hengky. (2013). Model Persamaan Struktural Teori dan Implementasi AMOS
21.0. Penerbit Alfabeta. Bandung.

Lim, Kai H., Sia, Choon L., Matthew, K. O., Lee., Benbasat, Izak. (2006). Do | Trust
You Online, and If so, Will I Buy? An Empirical Study of Two Trust-Building
Strategies. Journal of Management Information Systems 23 (2). 233-266.

Mars Indonesia. (2013). Awareness & Penetrasi Mobile banking Melonjak Tinggi.
Diakses dari Website Newsletter Mars indonesia:
http://newsletter.marsindonesia.com/2013/02/06/awareness-penetrasi-mobile-
banking-melonjak-tinggi/ pada 22 Januari 2015.

89


http://newsletter.marsindonesia.com/2013/02/06/awareness-penetrasi-mobile-banking-melonjak-tinggi/
http://newsletter.marsindonesia.com/2013/02/06/awareness-penetrasi-mobile-banking-melonjak-tinggi/

Analisis Keberterimaan Aplikasi Mobile Banking: Menggunakan Pendekatan Unified Theory of
Acceptance

and Use of Technology (UTAUT) yang Dimodifikasi

M. DHANDY RIYANDRA P, Sumiyana, Dr., M.Si., Ak., CA

UNIVERSITAS ’ ) . ) . . . .
GADJAH MADA Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

Pavlou, P. A. and D. Gefen. (2004). Building Effective Online Marketplaces with
Institution-Based Trust. Information Systems Research 15 (1). 37-59.

Petrova, Krassie. (2002). Mobile banking: Background, Services, and Adoption.
Auckland University of Thechnology. New Zealand.

Santoso, Singgih. (2015). Amos 22 untuk Structural Equation Modelling Konsep
Dasar dan Aplikasi. PT Elex Media Komputindo. Jakarta.

Sarwono, Hartadi H. (2013). Branchless Banking Model Keuangan Inklusif. Diakses
dari Website LPPI:
http://www.lppi.or.id/index.php/module/Editorial/id/branchless-banking-model-
keuangan-inklusif pada 22 Januari 2015.

Schierz, Paul. G., Schilke, Oliver., Wirtz, Bern W. (2010). Understanding Consumer
Acceptance of Mobile Payment Services: An Empirical Analysis. Electronic
Commerce Research and Applications 9. 209-216.

Shin, Dong-Hee. (2009). Towards an Understanding of The Consumer Acceptance of
Mobile Wallet. Computers in Human Behavior 25. 1343-1354.

Sidik A, Budiawan. (2014). Transaksi Nontunai Belum Dominan. Diakses melalui
Website Kompas:
http://print.kompas.com/baca/KOMPAS_ART0000000000000000007739835
pada tanggal 3 Juli 2015.

Sundaravej, Thanaporn. (2006). Empirical Validation of Unified Theory of
Acceptance and Use of Technology Model. University of Missouri.

Venkatesh, V., Morris. Michael G., Davis. Gordon B., Davis. Fred D. (2003). User
Acceptance of Information Technology: Toward a Unified View. MIS Quarterly
27 (3). 425-478.

Venkatesh, V., Thong, James, L. Y., Xu, Xin. (2012). Consumer Acceptance and Use
of Information Technology: Extending The Unified Theory of Acceptance and
Use of Technology. MIS Quarterly 36 (1). 157-178.


http://www.lppi.or.id/index.php/module/Editorial/id/branchless-banking-model-keuangan-inklusif%20pada%2022%20Januari%202015
http://www.lppi.or.id/index.php/module/Editorial/id/branchless-banking-model-keuangan-inklusif%20pada%2022%20Januari%202015

