
DAFTAR PUSTAKA 

 

 

Adiwijaya, Michael, 2010, 8 Jurus Jitu Mengelola Ritel ala Indonesia, Elex Media 

Komputindo, Jakarta. 

Adiyoga, W., 2011, Faktor-faktor yang Mempengaruhi Perilaku dan Keputusan 

Konsumen untuk Membeli Kentang, Bawang Merah, dan Cabai Merah, 

J.Hort., Vol.21, No.3.  

Baba, S.H., Wani, M.H., Wani, S.A., dan Yousuf, S., 2010, Marketed Surplus and 

Price Spread of Vegetables in Kashmir Valley, Agricultural Economics 

Research Review, Vol.23, pp.115-127.  

Blandon, J., 2006, Supermarket Supply Chain for Fresh Fruits and Vegetables: 

Opportunities and Challenges for Small Farmers, Thesis, University of 

Guelph.  

Bowbrick, P., 1974, Market Margin Investigation and Price Control of Fruit and 

Vegetables, Acta Holticulturae, Vol.40, pp.327.   

Burch, D., Dixon, J., dan Lawrence, G., 2013, Introduction to Symposium on The 

Changing Role of Supermarkets in Global Supply Chains: from Seedling 

to Supermarket: Agri-food Supply Chains in Transition, Agric Hum 

Values, Vol. 30, pp. 215-224.   

Buletin Konsumsi Pangan, 2014, Pusat Data dan Sistem Informasi Pertanian, 

Vol.5, No. 2-4. 

Buletin Analisis Perkembangan Harga Komoditas Pertanian, 2015, Pusat Data dan 

Sistem Informasi Pertananian Sekretariat Jenderal, Kementerian Pertanian. 

Chen, Shuang, dan Hu, Lijia, 2013,  Why Are There Great Fluctuations in The 

Prices of Vegetables?, Asian Agricultural Research, Vol.5, No.3, pp.1-6.  

Dasipah, E., Budiyono, H., dan Julaeni, M., 2010, Analisis Perilaku Konsumen 

Dalam Membeli Produk Sayuran di Kota Bekasi, Jurnal Agribisnis dan 

Pengembangan Wilayah, Vol.1, No.2.  

Hariyadi, P., 2009, Mutu Buah dan Sayuran, FoodReview Indonesia, Vol.IV, 

No.9.  

Irawan, Bambang, 2007, Fluktuasi harga, Transmisi harga dan Marjin pemasaran 

Sayuran dan Buah, Analisis Kebijakan Pertanian, Vol.5, No.4, pp. 358-

373. 

Kotler,  Philip  dan  Amstrong,  Garry, 2008, Prisinp-prinsip Pemasaran, Alih 

bahasa: Bob sabran, MM.,  Edisi 12 jilid 1 dan 2, Erlangga, Jakarta. 

Levy, M., and Weitz, B. A., 2012, Retailing Management, 8th Revised ed., 

Mcgraw Hill Higher Education, New York.    

McLaughlin, E.W., 2004, The Dynamics of Fresh Fruit and Vegetable Pricing in 

The Supermarket Channel, Preventive Medicine, Vol.39, pp. 81-87. 

Purnama, H.A., Hartono, G., dan Sunaryanto, L.T., 2012, Permintaan Sayuran 

Segar dan Faktor yang Mempengaruhi di Supermarket Alpha Semarang, 

AGRIC, Vol.24, No.1, pp. 21-27. 

Penentuan Harga Sayuran di Supermarket di Yogyakarta
SUCI MIRANDA, Nur Aini Masruroh, S.T., M.Sc., Ph.D.
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/



Rum, Mokh., 2011, Analisis Marjin Pemasaran dan Sensivitas Cabai Besar di 

Kabupaten Malang, Embryo, Vol. 8, No. 2. 

Rundh, Bo, 2013, Linking Packaging to Marketing: How Packaging is Influencing 

The Marketing Strategy, British Food Journal, Vol.115, No.11. 

Srimanee, Y., dan Routray, J.K., 2012, The Fruit and Vegetable Marketing Chains 

in Thailand: Policy Impacts and Implications, International Journal of 

Retail & Distribution Management, Vol. 40, No. 9, pp. 656-675.    

Stanton William, J., 2004, Prinsip-prinsip Pemasaran, Erlangga, Jakarta. 

Thio, C.H., 2008, Analisis Perbedaan Rata-Rata Harga Jual di Retail Tradisional 

dan Modern di Kawasan Sunter, Jurnal Manajeme/Tahun XII, Vol.3, pp. 

282-293. 

Tjiptono, F., 2001, Strategi Pemasaran, Edisi Pertama, Andi Ofset.Yogyakarta. 

 

 

 

 
 

Penentuan Harga Sayuran di Supermarket di Yogyakarta
SUCI MIRANDA, Nur Aini Masruroh, S.T., M.Sc., Ph.D.
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/




