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INTISARI

Penelitian ini meneliti faktor-faktor yang mempengaruhi terjadinya
underpricing pada Initial Public Offering (IPO) di Bursa Efek Indonesia untuk
periode tahun 2008-2013. Tujuan dari penelitian adalah untuk mengetahui
pengaruh dari reputasi underwriter, reputasi auditor, umur perusahaan, return on
assets (ROA), dan debt to equity ratio (DER) terhadap underpricing. Sampel pada
penelitian ini menggunakan perusahaan sebanyak 76 perusahaan yang mengalami
underpricing dalam IPO dan memiliki data lengkap. Teknik pengambilan sampel
adalah purposive sampling dan menggunakan data sekunder. Metode
pengumpulan data adalah dokumentasi. Alat analisis yang digunakan adalah
regresi linier berganda.

Hasil penelitian adalah reputasi underwriter dan reputasi auditor
berpengaruh terhadap underpricing. Semakin tinggi reputasi underwriter dan
reputasi auditor maka semakin rendah tingkat underpricing yang terjadi. Variabel
lainnya yaitu, umur perusahaan, ROA dan DER, seluruhnya tidak berpengaruh
terhadap underpricing.
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ABSTRACT

This study examines the factors that influence occurrence of underpricing
in Initial Public Offering (IPO) at Indonesia Stock Exchange for the period 2008-
2013. The aim of the study was to determine the effect of underwriter reputation,
auditor reputation, the age of the company, return on assets (ROA), and debt to
equity ratio (DER) on underpricing. Sample in this study consist of 76 companies
that experienced underpricing in IPO and have completed data. The sampling
technique is purposive sampling and the use of secondary data. Methods of data
collection is documentation. The analysis tool used is multiple linear regression.

Results of the study are underwriter reputation and the reputation of the
auditor effect on underpricing. The higher underwriter reputation and the auditor
reputation, the lower the level of underpricing happened. Other variables like age
of the company, ROA and DER, entirely no effect on underpricing.

Keywords: underpricing, IPO, underwriter, ROA, DER, Age of the company

XV



