
 

5 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

REFERENCES 
 

 
Aaker, D.A. (1991). Managing Brand Equity. Free Press, New York, NY. 
 
Anderson, E. W., Fornell, C., and Lehmann, D. R. (1994). Customer satisfaction, 

market share, and profitability: findings from Sweden. The Journal of Mar-
keting, 58(3), 53-66. http://dx.doi.org/10.2307/1252310 

 
Athiyaman, Adee. (1997). Linking student satisfaction and service quality percep-

tions: the case of university education. European Journal of Marketing, Vol. 
31 No. 7, 1997, pp. 528-540.© MCB University Press, 0309-0566.  

 

AN ANALYSIS OF HIGH SCHOOL IMAGE AND SERVICE QUALITY AS THE INFLUENCING FACTORS
OF STUDENT
SATISF'ACTION AND LOYALTY IN KESATUAN BANGSA BILINGUAL BOARDING SCHOOL
YOGYAKARTA
YEREZHEPKYZY, GULNUR, Bayu Aji Aritejo, S.E., M.M., M.Si; Suci Paramitasari Sahlani, MM.,Dr;Basu Swastha Dharmmesta, Prof. Dr
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/



 

5 

Azoury, N., L. Daou, C. and El Khoury. (2014). University image and its relation-
ship to student satisfaction-case of the Middle Eastern private business 
schools. International Strategic Management Review 2 (2014) 1-8. 

 
Creswell, J. (2008). Educational research: Planning, conducting, and evaluating 

quantitative and qualitative research. New Jersey: Pearson: Merrill Pren-
tice Hall 

 
Behdioglu, Sema and Habibe Yelda Sener. (2014). Improving Service Quality in 

Special Education Institutions: Servqual Scale. Global Business and Man-
agement Research: An International Journal Vol. 6, No. 2 (2014) pp. 169-
184.  

 
Berthon, P., Ewing, M., T., and Napoli, J. (2011). Brand Management in Small to 

Medium-Sized Enterprises. Journal of Small Business Management, 46(1), 
27-45. http://dx.doi.org/10.1111/j.1540-627X.2007.00229.x 

 
Bryman, Alan and Emma Bell, (2015), Business Research Methods, Oxford Univer-

sity Press,  
 
Business Dictionary. Retrieved on April 25, 2015 from 

http://www.businessdictionary.com/definition/brand-image.html 
 
Cooper, Donald R. And Pamela S. Schindler, 2006. Business Research Methods. 

McGraw Hill Publishing Company UK  
 
DeCoursey, W.J. (2003). Statistics and Probability for Applications. University of 

Saskatchewan. Saskatoon. Newness.Printed in the United States of 
America 

 
DeShields, O. W., Kara, A.,and Kaynak, E. (2005). Determinants of business student 

satisfaction and retention in higher education: Applying Herzberg’s two fac-
tor theory. International Journal of Educational Management, 19(2), 128-
139. 

 
Dib, Hayan and Mokhles Alnazer, (2013). The Impact of Service Quality on Student 

Satisfaction and Behavioral Consequences in Higher Education Services, In-
ternational Journal of Economy, Management and Social Sciences, 2(6) 
June 2013, Pages: 285-290  

 
Elliot, K. M., and Healey, M. A. (2001). Key factors influencing satisfaction related 

to recruitment retention. Journal of Marketing for Higher Education, 10(4), 
1-11.  

 
Forsman, J., Van den Bogaard, M., Linder, C., Fraser, D. (2011). Considering Stu-

dent Retention as A Complex System: A Possible Way Forward For Enhanc-
ing Student Retention. Conference Paper of SEFI (European Society for 
Engineering Education) 2011 Annual Conference, Volume: First Engineer-
ing Education Flash Week 

AN ANALYSIS OF HIGH SCHOOL IMAGE AND SERVICE QUALITY AS THE INFLUENCING FACTORS
OF STUDENT
SATISF'ACTION AND LOYALTY IN KESATUAN BANGSA BILINGUAL BOARDING SCHOOL
YOGYAKARTA
YEREZHEPKYZY, GULNUR, Bayu Aji Aritejo, S.E., M.M., M.Si; Suci Paramitasari Sahlani, MM.,Dr;Basu Swastha Dharmmesta, Prof. Dr
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/



 

5 

 
Gujarati, Damodar N. 2003 Basic Econometrics, fourth edition McGraw-Hill,. New 

York 
 
Helgesen, Ø., and E. Nesset. (2007). Images, Satisfaction and Antecedents: Drivers 

of Student Loyalty? A Case Study of a Norwegian University College. Inter-
national Journal of Educational Management, 21(2), 126-143. Corporate 
Reputation Review, Vol. 10. No. 1, pp. 38 –59 © 2007 Palgrave Macmillan 
Ltd, 1363-3589 

 
Jain, Rajani. (2011). Conceptualizing service quality in higher education. Asian 

Journal on Quality Vol. 12 No. 3, 2011 pp. 296-314. Emerald Group Pub-
lishing Limited 1598-2688. DOI 10.1108/15982681111187128. 
www.emeraldinsight.com/1598-2688.htm. 

 
Jimenez, Ezequiel Uriel, 2013. Relaxing the assumptions in the linear classical 

model, http://www.uv.es/ 
 
Kitchroen, Krisana. (2004). Literature Review: Service Quality in Educational In-

stitutions. Assumption University of Thailand. ABAC Journal Vol. 24, No.2 
(May - August, 2004), pp. 14 - 25.  

 
Kotler P., and Keller K. L. (2011). Marketing Management, 14 th ed. Harlow: Pear-

son Education Limited. 
 
Letcher, D.W., J.S. Neves. (2014). Determinants of undergraduate business student 

satisfaction. Research in Higher Education Journal 
 
Lind, D.A., W.G. Marchal, and S.A. Wathen. (2007). Statistical Techniques in Busi-

ness and Economic with Global Data Sets, 13th ed. The McGraw-Hill Com-
panies, Inc. 

 
Mansori, Shaheen, Anthony Vaz and Zarina Mizam Mohd Ismail. (2014). Service 

Quality, Satisfaction and Student Loyalty in Malaysian Private Education. 
Asian Social Science; Vol. 10. No. 7; 2014. ISSN 1911-2017 E-ISSN 1911-
2025. Published by Canadian Center of Science and Education.  

 
Martins, Nonso and Omkar Dastane. (2014). Service Quality Gap for Private High-

er Education Institutions (HEIs) in Malaysia: African Students’ Perspective. 
International Journal of Accounting and Business Management (Online), 
Volume 2, Issue 1 (April 2014).  

 
Michael, S.O, A. Hamilton, M.R. Dorsey. (2014). Administering the adult and con-

tinuing education programmed in a free market economy: The use of stra-
tegic marketing planning. Report Information from ProQuest. 

 
Munro, B. H. (2005). Statistical methods for health care research (4th 

ed.).Philadelphia/Tokyo: Lippincott Williams & Wilkins 
 

AN ANALYSIS OF HIGH SCHOOL IMAGE AND SERVICE QUALITY AS THE INFLUENCING FACTORS
OF STUDENT
SATISF'ACTION AND LOYALTY IN KESATUAN BANGSA BILINGUAL BOARDING SCHOOL
YOGYAKARTA
YEREZHEPKYZY, GULNUR, Bayu Aji Aritejo, S.E., M.M., M.Si; Suci Paramitasari Sahlani, MM.,Dr;Basu Swastha Dharmmesta, Prof. Dr
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/



 

5 

Ogilvy David. (1985). Ogilvy on Advertising. VintageBooks. NewYork. 
 
Osborne, Jason & Elaine Waters (2002). Four assumptions of multiple regression 

that researchers should always test. Practical Assessment, Research & 
Evaluation, 8(2). Retrieved June 27, 2015 from 
http://PAREonline.net/getvn.asp?v=8&n=2  

 
Pearse, N. 2011. Deciding on the Scale Granularity of Response Categories of Likert 

type Scales: The Case of a 21-Point Scale. The Electronic Journal of Busi-
ness Research Methods Volume 9 Issue 2 2011 (pp 159-171) 

 
Parsian, Nasrin, (2009). Developing and Validating a Questionnaire to Measure 

Spirituality:A Psychometric Process, Global Journal of Health Science Vol. 1, 
No. 1 April 2009 

 
Rojas-Mendez, J.I., A.Z. Vasquez-Parraga, A. Kara, and A. Cerda-Urrutia. (2014). 

Determinants of Student Loyalty in Higher Education: A Tested Relationship 
Approach in Latin America. Latin American Business Review, 10:21–39, 
2009. Copyright # Taylor and Francis Group, LLC. ISSN: 1097-8526 
print=1528-6932 online. DOI: 10.1080/10978520903022089 

 
Sekaran, Uma. (2003) .Research Methods for Business: A Skill Building Approach 

(4rd ed). New York: John Willey and Sons, 
 
Sharabi, Moshe. (2013). Managing and improving service quality in higher educa-

tion. International Journal of Quality and Service Sciences Vol. 5 No. 3, 
2013 pp. 309-320. Emerald Group Publishing Limited 1756-669X. DOI 
10.1108/IJQSS-03-2013-0016. www.emeraldinsight.com/ 1756-
669X.htm.  

 
Sultan, Parves and Ho Yin Wong. 2010. Service quality in higher education – a re-

view and research agenda. International Journal of Quality and Service 
Sciences Vol. 2 No. 2, 2010 pp. 259-272. Emerald Group Publishing Li-
mited 1756-669X. DOI 10.1108/17566691011057393. www. emeraldin-
sight.com/1756-669X.htm.  

 
Stevens, J. (2002). Applied Multivariate Statistics for the Social Sciences (4th Edi-

tion). Mahwah, NJ: Lawrence ErlbaumAssociates 
 
Thomas, S. (2011). What Drives Student Loyalty in Universities: An Empirical Mod-

el from India. www.ccsenet.org/ibr International Business Research Vol. 
4, No. 2; April 2011 

 
Vaz, A., and Mansori, S, (2013). Malaysian Private Education Quality: Application 

in SERVQUAL Model. International Education Studies, 6(4), 164. 
http://dx.doi.org/10.5539/ies.v6n4p164 

 
Wangenheim, F., and Bayon, T. (2007). The chain from customer satisfaction via 

word-of-mouth referrals to new customer acquisition. Journal of the Acad-

AN ANALYSIS OF HIGH SCHOOL IMAGE AND SERVICE QUALITY AS THE INFLUENCING FACTORS
OF STUDENT
SATISF'ACTION AND LOYALTY IN KESATUAN BANGSA BILINGUAL BOARDING SCHOOL
YOGYAKARTA
YEREZHEPKYZY, GULNUR, Bayu Aji Aritejo, S.E., M.M., M.Si; Suci Paramitasari Sahlani, MM.,Dr;Basu Swastha Dharmmesta, Prof. Dr
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/



 

5 

emy of Marketing Science, 35(2), 233-249. http://dx.doi.org/10.1007/ 
s11747-007-0037 

 
Wilson, A., M. (2002). Attitudes towards customer satisfaction measurement in the 

retail sector. International Journal of Market Research, 44 (2), 213-222. 
 
Wood, Lisa. 2000. Brands and Brand Equity: Definition and Management. Man-

agement Decision 38/9, 662-669. Sheffiled Hallam University. UK. 
 
Yu, Grace and Dong-Jin Lee. (2008). A Model of Quality of College Life (QCL) of 

Students in Korea. Soc Indic Res (2008) 87:269-285. DOI 
10.1007/s11205-007-9172-9. 

 
Zanamwe, N., T. Rupere, and O. Kufandirimbwa. (2013). Use of Social Networking 

Technologies in Higher Education in Zimbabwe: A learners’ perspective. In-
ternational Journal of Computer and Information Technology (ISSN: 2279 
– 0764) Volume 02– Issue 01, January 2013, www.ijcit.com 8 

 
Zyman, Sergio. (2003). The End of Advertising as We Know it. Wiley. NewJersey 

 

 

 

 

 

 

 

AN ANALYSIS OF HIGH SCHOOL IMAGE AND SERVICE QUALITY AS THE INFLUENCING FACTORS
OF STUDENT
SATISF'ACTION AND LOYALTY IN KESATUAN BANGSA BILINGUAL BOARDING SCHOOL
YOGYAKARTA
YEREZHEPKYZY, GULNUR, Bayu Aji Aritejo, S.E., M.M., M.Si; Suci Paramitasari Sahlani, MM.,Dr;Basu Swastha Dharmmesta, Prof. Dr
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/




