ANALISIS TRUST DAN LOYALITAS PADA PELAYANAN STATISTIK TERPADU BADAN PUSAT
STATISTIK, DAERAH ISTIMEWA
YOGYAKARTA

ARIF WIDYADARMA, Ir. P. Insap Santosa, M.Sc., Ph.D.; Hanung Adi Nugroho, S.T., M.E., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

[1]  A. Amirkhani, Z. Salehahmadi, E. Kheiri, and F. Hajialiasgari, “The TAM
Models Application in Technology Transition,” Interdiscip. J. Contemp.
Res. Business;Jul2011, Vol. 3 Issue 3, p867, vol. 3, no. 3, pp. 867-879.

[2] M. W. Johnson, A. Hately, B. A. Miller, and R. Orr, “Evolving standards for
IT service management,” IBM Systems Journal, vol. 46, no. 3. pp. 583-597,
2007.

[3] R. Kusumaningsih, “Trust dan Kualitas Sistem: Adopsi Theory Acceptance
Model untuk Mengevaluasi Keberterimaan E-Ticketing pada Website
Garuda Indonesia Airlines,” Universitas Gadjah Mada, 2013.

[4] BPS, Rencana Strategis Badan Pusat Statistik 2010-2014. 2010.

[5] BPS, Buku 1 Usulan Reformasi Birokrasi Badan Pusat Statistik. 2011.

[6] BPS, Buku 2 Reformasi Birokrasi Badan Pusat Statistik. 2011.

[71  BPS, “Stancap-Cerdas.” [Online]. Available: http://statcapcerdas.bps.go.id/.

[Accessed: 18-Nov-2014].

[8] P. I Santosa, “Cost and Benefit of Information Search using Two Different
Strategies,” Telecommun. Comput. Electron. Control, vol. 8, pp. 195-206,
2010.

[9] N. B. Kurniawan, “Manajemen risiko teknologi informasi-Studi Kasus
pada Badan Pusat Statistik-Produk Layanan: Pelayanan Statistik Terpadu
(PST),” Institut Teknologi Bandung, 2013.

[10] W. W. Winarno, “Heboh E-PUPNS - Kedaulatan Rakyat Online
Yogyakarta.” [Online]. Available: http://krjogja.com/liputan-
khusus/analisis/4175/heboh-e-pupns.kr. [Accessed: 02-Nov-2015].

[11] NN, “Analisa Loyalitas Pelanggan.” [Online]. Available:
http://xInworld.net/2012/02/07/analisa-loyalitas-pelanggan/. [ Accessed: 02-
Nov-2015].

[12] Badan Pusat Statistik/Subdirektorat Rujukan Statistik, Analisis Hasil Survei
Kebutuhan Data 2013. 2013.

[13] A. Susanto, R. B. Bahaweres, and H. Zo, “Exploring the influential
antecedents of actual use of internet banking services in Indonesia,” Proc.
2012 IEEE Conf. Control. Syst. Ind. Informatics, ICCSII 2012, pp. 244—
249, 2012.

[14] J. C. Fan, “Trust and electronic commerce - A test of an E-bookstore,”
Proc. - IEEE Int. Conf. E-bus. Eng. ICEBE 2006, pp. 110-117, 2006.

[15] O. Agbabiaka and R. Ugaddan, “The Public Value Creation of

77



ANALISIS TRUST DAN LOYALITAS PADA PELAYANAN STATISTIK TERPADU BADAN PUSAT
STATISTIK, DAERAH ISTIMEWA
YOGYAKARTA

ARIF WIDYADARMA, Ir. P. Insap Santosa, M.Sc., Ph.D.; Hanung Adi Nugroho, S.T., M.E., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

eGovernment : A Test of the Respecified IS Success Model,” in 49th
Hawaii International Conference on System Sciences, 2016.

[16] Z. Yan, B. Sun, and T. Wang, “A study on information sharing of E-
government,” 2009 IEEE Int. Conf. Grey Syst. Intell. Serv. GSIS 2009, pp.
1331-1335, 2009.

[17] H. Song, “Customer Adoption of Internet Banking : An integration of TAM
with Trust , Perceived risk , and Quality,” Int. Conf. Multimed. Inf. Netw.
Secur., pp. 269-273, 2010.

[18] H. Song and S. Wang, “An Empirical Study of User Acceptance of Internet
Banking: An integration of TAM with Trust and Self-efficacy,” in
Proceedings of the 2010 IEEE IEEM towards, 2010, pp. 701-705.

[19] J. S. Benamati, M. A. Fuller, M. A. Serva, and J. Baroudi, “Clarifying the
Integration of Trust and TAM in E-Commerce Environments : Implications
for Systems Design and Management,” IEEE Trans. Eng., vol. 57, no. 3,
pp- 380-393, 2010.

[20] T. Wang, “An Effect of Trust and Attitude in the Initial Adoption of Online
Shopping: An Empirical Study,” in International Conference on
Information Society (i-Society), 2011, 2011, pp. 22-26.

[21] K. M. S. Paqih, “Integrating Perceived Risk and Trust with Technology
Acceptance Model : An Empirical Assessment of Customers > Acceptance
of Online Shopping in Jordan,” Res. Innov. Inf. Syst. (ICRIIS), 2011 Int.
Conf., vol. 1-5, 2011.

[22] M. Salehnia, M. Saki, A. Eshaghi, and N. Salehnia, “A Model of E-Loyalty
and Word-Of-Mouth based on e-trust in E-banking services (Case Study:
Mellat Bank),” in 8th International Conference “on e-Commerce with focus
on e-Trust,” 2014, no. April.

[23] S. A. Pratminingsih, C. Lipuringtyas, and T. Rimenta, “Factors Influencing
Customer Loyalty Toward Online Shopping,” Int. J. Trade, Econ. Financ.,
vol. 4, no. 3, pp. 104-110, 2013.

[24] R. Walczuch, J. Seelen, and H. Lundgren, “Psychological determinants for
consumer trust in e-retailing,” in Eighth Research Symposium on Emerging
Electronic Markets (RSEEM 01), Maastricht, Netherlands, 2001.

[25] P. Papadopoulou, M. Nikolaidou, and D. Martakos, “What Is Trust in E-
Government? A Proposed Typology,” 2010 43rd Hawaii Int. Conf. Syst.
Sci., pp. 1-10, 2010.

[26] J. Hartono, Model Kesuksesan Sistem Teknologi Informasi. Yogyakarta:
Andi Publisher, 2007.

[27] P. B. Seddon, “A Respecification and Extension of the DeLone and
McLean Model of IS Success,” Information Systems Research, vol. 8, no.
3. pp. 240-253, 1997.

[28] R. L. Oliver, “Whence Consumer Loyalty?,” J. Mark., vol. 63, pp. 3344,

78



ANALISIS TRUST DAN LOYALITAS PADA PELAYANAN STATISTIK TERPADU BADAN PUSAT
STATISTIK, DAERAH ISTIMEWA
YOGYAKARTA

ARIF WIDYADARMA, Ir. P. Insap Santosa, M.Sc., Ph.D.; Hanung Adi Nugroho, S.T., M.E., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

1999.

[29] P. Kotler, “Marketing Management , Millenium Edition,” Mark. Manag.,
vol. 23, no. 6, pp. 188—193, 2000.

[30] J. Griffin, “Customer Loyalty,” Home Off. Comput., vol. 75, no. 1, pp. 18—
24, 1997.

[31] F. Tjiptono and G. Chandra, Service, quality & satisfaction, Edisi 3.
Yogyakarta: Andi Publisher, 2011.

[32] D. A. Aaker, “Measuring Brand Equity Across Products and Markets,”
Calif. Manage. Rev., vol. 38, no. 3, pp. 102—120, Apr. 1996.

[33] J. H. McAlexander, S. K. Kim, and S. D. Roberts, “Loyalty: The Influences
of Satisfaction and Brand Community Integration,” J. Mark. Theory Pract.
VO - 11, no. 4, p. 1, 2003.

[34] A. S. Dick and K. Basu, “Customer loyalty: Toward an integrated
conceptual framework,” J. Acad. Mark. Sci., vol. 22, no. 2, pp. 99-113,
1994.

[35] R. E. Anderson and S. S. Srinivasan, “E-satisfaction and e-loyalty: A
contingency framework,” Psychol. Mark., vol. 20, no. 2, pp. 123-138, Feb.
2003.

[36] S.Y. Yousafzai, J. G. Pallister, and G. R. Foxall, “A proposed model of e-
trust for electronic banking,” Technovation, vol. 23, no. 11, pp. 847-860,
2003.

[37] S. E. Kaplan and R. J. Nieschwietz, “A Web assurance services model of
trust for B2C e-commerce,” Int. J. Account. Inf. Syst., vol. 4, no. 2, pp. 95—
114, 2003.

[38] D. Gefen, E. Karahanna, and D. W. Straub, “Trust and TAM in Online
Shopping: An Integrated Model,” MIS Q., vol. 27, no. 1, pp. 51-90, 2003.

[39] C. Lee and G. Wan, “Including subjective norm and technology trust in the
technology acceptance model: a case of e-ticketing in China,” ACM
SIGMIS Database, vol. 41, no. 4, pp. 40-51, 2010.

[40] S. Shah Alam and N. Mohd Yasin, “What factors influence online brand
trust: evidence from online tickets buyers in Malaysia,” J. Theor. Appl.
Electron. Commer. Res., vol. 5, no. 3, pp. 78-89, 2010.

[41] K. L. Keller, S. E. Heckler, and M. J. Houston, “The Effects of Brand
Name Suggestiveness on Advertising Recall,” J. Mark., vol. 62, no.
January, pp. 48-57, 1998.

[42] Y. H. Kim, D. J. Kim, and Y. Hwang, “Exploring online transaction self-
efficacy in trust building in B2C e-commerce,” J. Organ. End User
Comput., vol. 21, no. 1, pp. 37-59, 2009.

[43] . Fred D. Davis, “A Technology Acceptance Model for Empirically Testing
New End-User Information Systems: Theory and Result,” Massachusetts
Institute of Technology, 1986.

79



ANALISIS TRUST DAN LOYALITAS PADA PELAYANAN STATISTIK TERPADU BADAN PUSAT
STATISTIK, DAERAH ISTIMEWA
YOGYAKARTA

ARIF WIDYADARMA, Ir. P. Insap Santosa, M.Sc., Ph.D.; Hanung Adi Nugroho, S.T., M.E., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

[44] F. D. Davis, “Perceived Usefulness , Perceived Ease Of Use , And User
Accep,” MIS Q., vol. 13, no. 3, pp. 319-340, 1989.

[45] W. H. DelLone and E. R. McLean, “Information Systems Success: The
Quest for the Dependent Variable,” Inf. Syst. Res., vol. 3, no. 1, pp. 60-95,
Mar. 1992.

[46] A. Molla and P. S. Licker, “e-Commerce Systems Success: An Attempt to
Extend and Respecify The Delone and MacLean Model of IS Success,” J.
Electron. Commer. Res., vol. 2, no. 4, pp. 131-141, 2001.

[47] T. Saarinen, “An expanded instrument for evaluating information system
success,” Inf. Manag., vol. 31, no. 2, pp. 103—118, 1996.

[48] G. Torkzadeh and W. J. Doll, “The development of a tool for measuring the
perceived impact of information technology on work,” Omega, vol. 27, no.
3, pp- 327-339, 1999.

[49] M. Martinsons, R. Davison, and D. Tse, “The balanced scorecard: a
foundation for the strategic management of information systems,” Decis.
Support Syst., vol. 25, no. 1, pp. 71-88, 1999.

[50] W. H. DELONE and E. R. MCLEAN, “The DeLone and McLean Model of
Information Systems Success: A Ten-Year Update,” J. Manag. Inf. Syst.,
vol. 19, no. 4, pp. 9-30, 2003.

[51] K. C. Lee and N. Chung, “Understanding factors affecting trust in and
satisfaction with mobile banking in Korea: A modified DelLone and
McLean’s model perspective,” Interact. Comput., vol. 21, no. 5-6, pp. 385—
392, Dec. 2009.

[52] T. Ahn, S. Ryu, and I. Han, “The Impact of Web Quality and Playfulness on
User Acceptance of Online Retailing,” Inf. Manag., vol. 44, no. 3, pp. 263—
275, Apr. 2007.

[53] F.-Y. Pai and K.-I. Huang, “Applying the Technology Acceptance Model to
the introduction of healthcare information systems,” Technol. Forecast.
Soc. Change, vol. 78, no. 4, pp. 650-660, 2011.

[54] T. Ahn, S. Ryu, and 1. Han, “The impact of the online and offline features
on the user acceptance of Internet shopping malls,” Electron. Commer. Res.
Appl., vol. 3, no. 4, pp. 405-420, 2004.

[55] 1. Ghozali, Structural Equation Modeling Metode Alternatif Dengan Partial
Least Square (PLS), Edisi 4. Semarang: Badan Penerbit Universitas
Diponegoro Semarang, 2014.

[56] S. Utari, “Pengaruh Kepercayaan Wajib Pajak Terhadap Penggunaan e-
Filing,” Universitas Gadjah Mada, 2015.

[57] W. W. Chin, “Issues and Opinion on Structural Equation Modeling,” MIS
Q., vol. 22, no. 1, MIS Quarterly & The Society for Information
Management, p. 1, 1998.

[58] . Ghozali, “Indonesian Capital Market Directory FAQ PLS.” [Online].

80



ANALISIS TRUST DAN LOYALITAS PADA PELAYANAN STATISTIK TERPADU BADAN PUSAT
STATISTIK, DAERAH ISTIMEWA
YOGYAKARTA

ARIF WIDYADARMA, Ir. P. Insap Santosa, M.Sc., Ph.D.; Hanung Adi Nugroho, S.T., M.E., Ph.D.
GL,{\N[)]J\//AEIRIS\}I-I/-\/I\:)SA Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

Available:  http://downloadicmd.blogspot.co.1d/2009/06/fag-pls-oleh-prof-
dr-imam-ghozali-mcom.html. [Accessed: 12-May-2016].

[59] H. G. Hwang, I. C. Chang, F. J. Chen, and S. Y. Wu, “Investigation of the
application of KMS for diseases classifications: A study in a Taiwanese
hospital,” Expert Syst. Appl., vol. 34, no. 1, pp. 725-733, 2008.

81



