
 
 

DAFTAR PUSTAKA 

 

Bond, R. S. dan D. F. Lean. 1977. Sales, Promotion, and Product Differentiation 

in Two Prescription Drug Markets. U. S. Federal Trade Commission 

Bowman, Douglas dan Hubert Gatignon. 1996. “Order of Entry as a Moderator of 

the Effect of Marketing Mix on Market Share,” Marketing Science, 15: 222-

42 

Carpenter GS, Nakamoto K. 1989. Consumer preference formation and 

pioneering advantage. Journal of Marketing research 26: 285-298 

Gatignon, Hubert, E. Anderson, dan K. Helsen. 1989. “Competitive Reactions to 

Market Entries: Explaining Interfirm Differences,” Journal of Marketing 

Research, 21: 387-98 

Gatignon, Hubert, Barton Weitz, dan Pradeep Bansal. 1990. “Brand Introduction 

Strategies and Competitive Environment,” Journal of Marketing Research, 

27: 390-401 

Green DH, Barclay DW, Ryans AB. 1995. Entry strategy and long term 

performance: conceptualization and empirical examination. Journal of 

Marketing 59:  1-16 

Hambrick DC, James WF. 2001. Are you sure you have a strategy?. Academy of 

Management Executive 15: 4 

Hill, C.W. 2002. Competing in the Global Marketplace (3rd edition). Boston: 

McGraw-Hill 

Kalish, S dan Gary L. 1986. A Market Entry Timing Model for New 

Technologies. Management Science. 32: 194-205 

Kalyanaram G, Urban GL. 1992. Dynamic effects of the order of entry on market 

share, trial penetration, and repeat purchases for frequently purchased 

consumer goods. Marketing science 11: 235-250 

Kerin, R. A., P. R. Varadarajan dan R. A. Peterson. 1992. First-mover advantage: 

A synthesis, conceptual framework, and research propositions. Journal of 

Marketing. 56: 33-52 

Analisis Strategi Late Mover untuk Membangun Keunggulan Bersaing: Studi pada produk
Smartphone G4 PT
LG Electronics Indonesia
EKA AFRIYANI, Rangga Almahendra, Dr., ST., MM
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

Lane, W. J. 1980. Product differentiation in a market with endogenous sequential 

entry. Bell Journal of Economics. 11: 237-260 

Levitt, Theodore. 1991. Thinking About Management. New York: Free Press 

Lopez, L.E., Roberts, E.B. 2002. First-mover advantages in regimes of weak 

appropriability: the case of financial services innovations. Journal of 

Business Research. 55: 997-1005 

Lieberman, Marvin B. and David B. Montgomery. 1988. “First-Mover 

Advantages,” Strategic Management Journal, 9 (Jan-Feb), 41-58. 

Lieberman, Marvin B. and David B. Montgomery (1998), “First-Mover 

(Dis)Advantages: Retrospective and Link with the Resource-Based 

View,”. Strategic Management Journal, 19: 1111-25 

Mansfield, E., M. Schwartz, dan S. Wagner. 1981. Imitation costs and patents: an 

empirical study. Economic Journal. 91: 907-918 

Mueller, D.C., 1997. First mover advantages and path dependence. International 

Journal of Industrial Organization. 15: 827-850 

Robinson WT, Kalyanaram G, Urban G. 1994. First-mover advantages from 

pioneering new markets: a survey of empirical evidence. Review of 

Industrial Organization 22: 1-23 

Robinson, William T. and Sungwook Min. 2002. “Is the First to Market the First 

to Fail? Empirical Evidence for Industrial Goods Businesses,” Journal of 

Marketing Research, 34: 120-128 

Rogers, E. M. 1995. Diffusion of Innovations, 4th ed. New York: The Free Press 

Porter, M. E. 1980. Competitive Strategy: Techniques for Analyzing Industries 

and Competitors. New York: Free Press 

Porter, M. 1985. Competitive Advantage: Creating and Sustaining Superior 

Performance. Free Press: New York 

Schmalensee R. 1982. Product differentiation advantages of pioneering brands. 

American Economic Review 72: 349-365 

Schnaars SP. 2002. Managing Imitation Strategies. Free Press: New York  

Shankar, V., Gregory SC, Laksman K. 1998. Late mover advantage: How 

Innovative Late Entrants Outsell Pioneers. Journal of Marketing Research 

35: 54-70 

Analisis Strategi Late Mover untuk Membangun Keunggulan Bersaing: Studi pada produk
Smartphone G4 PT
LG Electronics Indonesia
EKA AFRIYANI, Rangga Almahendra, Dr., ST., MM
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.hbs.edu/faculty/product/195
http://www.hbs.edu/faculty/product/195


 
 

Tellis, J.G., Golder, P.N. 2002. Will & Vision – how latecomers grow to dominate 

markets, McGraw-Hill 

Thompson, A.A., et al. 2014. Crafting and Executing Strategy: The Quest for 

Competitive Advantage: Concept and cases 19E. New York: McGraw-Hill-

Irwin 

www.apple.com diakses pada 5 Desember 2015 

www.businesskorea.co.kr diakses pada 8 September 2015 

www.lg.com diakses pada 5 Desember 2015 

www.samsung.com diakses pada 5 Desember 2015 

 

 

Analisis Strategi Late Mover untuk Membangun Keunggulan Bersaing: Studi pada produk
Smartphone G4 PT
LG Electronics Indonesia
EKA AFRIYANI, Rangga Almahendra, Dr., ST., MM
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.apple.com/
http://www.businesskorea.co.kr/
http://www.lg.com/
http://www.samsung.com/

	DAFTAR PUSTAKA

