ANALYSIS OF PROMOTION STRATEGY AT GREENHOST BOUTIQUE HOTEL BASED ON GREEN
PROMOTION
RIZKY ASTA PRATAMA P, Prof. Dr. Marsono, S.U.;Yulita Kusumasari, S.T., M.Sc.

UNIVERSITAS Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

TABLE OF CONTENTS

INNER COVER. ......oo ottt ettt be et re e ae e i
TITLE PAGE ...ttt ene iii
THESIS VALIDATION FORM ..ottt iv
STATEMENT OF ORIGINALITY ..ottt %
Y[ 2 I 1 TP Vi
DEDICATION ...ttt ettt e sra et e esre e reaneeas vii
ACKNOWLEDMENT ....ooitiiiitet ettt nne s viii
TABLE OF CONTENTS ...ttt ettt Xi
LIST OF TABLES ........o oottt sttt et Xiv
LIST OF FIGURES ..ottt sttt Xiv
GLOSSARY ..ottt et et a e ra e re e ans XVi
ABSTRACT ..ottt ettt e e e e e te et e e nre e nnen XViii
CHAPTER I: INTRODUCTION ......ociiiicit ettt 1
1.1 BACKGIOUNG ...ttt bbbt 1
1.2 ReSearch ProbIem .........coooiie e 8
1.3 RESEAICN GOAIS......cuvieiieiiie et 8
1.4 ReSEArCh BENETILS.....cccviiiieiiec et 9
1.5 LIterature REVIEW......cuoiuiiiicie ettt 9
1.6 TEOretiCal BaSIS.......cciviiiieiiie et 11

1.6.1 Green HOEL.....ccveeeeecec e 12

1.6.2 Consumer Target Market Segmentation and Positioning ...................... 13

1.6.3 Promotional IMiX .......ccveiiiiiie i 14

1.6.4 Green PromMOtION .......ccviiiiiciie ettt ettt 16
1.7 Research MethodolOgy .......ccuecviieiieiicie e 16

1.7.1 RESEAICH DBSIGN.....uiiiiiiiiie ettt 16

1.7.2 Data Collection Method...........cccoeeiiiiiiciie e 17

1.7.3 Data Analysis Method............cccooieiiii i 19
1.8 WILING LAYOUL ..ottt 20

Xi



ANALYSIS OF PROMOTION STRATEGY AT GREENHOST BOUTIQUE HOTEL BASED ON GREEN
PROMOTION
RIZKY ASTA PRATAMA P, Prof. Dr. Marsono, S.U.;Yulita Kusumasari, S.T., M.Sc.

Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

CHAPTER II: GENERAL DESCRIPTION OF GREENHOST

BOUTIQUE HOTEL ..ottt 22
2.1 Greenhost Boutique Hotel Profile..........ccccooeiiiiiiiiieee e 22
2.2 Greenhost Boutique Hotel Organizational Structure ...........ccccoceveviveiivevineenne. 23
2.2.1 HOtEl IMANAGET ... .ceeeeiiitieieeiieeee ettt 26
2.2.2 SaleS MArKetiNg.......veiviiieiieiie et 26
2.2.3 CommUNICAtION IMANAGET ........ccivieiieiie et 26
2.2.4 HR ASSISTANT ...ttt 27
2.2.5 CO0K ...eutiitieitiete ettt et reeae e 27
2.2.6 BAI SUPEIVISOI ......eiuiiiiiieitisiesiee ettt 27
2.2.7 EXecutive HOUSEKEEPING ......ccveieiierieeie et 28
2.2.8 Front Office Manager..........ccoveiiiiiieiiieesie et 28
2.2.9 Chief ACCOUNTANT ......ccviiieiiece e 28
2.2.10 Chief ENGINEEIING ...cveivieiiieiece et 29
2.3 Greenhost Boutique Hotel Products and Facilities ...........ccccccceovieieiiiciienne, 29
2.3.1 Artist-designed ROOMS. ........ccouiiiiiiiiie e 30
2.3.2 MEELING ROOMS .....cviiiiiiie ettt 31
2.3.3 Art KITCNEN ... e 33
2.3 4 Health ClUD ... 34
2.3.5 Creative Farming ArBa.........ccccucieiieriiiiiieie s 35
2.4 TENANES ..ttt sttt e st e s e e st e et e e s bt e et e e nbeeenbeenreeenes 36
2.2.1 TBA SPA..uiie ittt ettt e e e anaae e 37
2.2.2 Genetika COoNCEPL STOTE .......coueeieieieicie e 37
2.2.3 Agenda ReSt0 & VIDES. ..o 37

CHAPTER I11: ANALYSIS OF GREENHOST BOUTIQUE
HOTEL PROMOTIONAL STRATEGY BASED ON GREEN PROMOTION...39

3.1 Greenhost Boutique Hotel as Green HoOtel..........ccccoevvevviieiieeiece e 39
3.1.1 Reduced Environmental impact ..........ccccoevieeiiiieiieese e 41
3.1.2 Lower OPerating COSt.........ccuiiiieirierieniesiesie st 43
3.1.3 Increased Customer and Employee Satisfaction ...........cccoccoevvivnininnn, 44
3.1.4 Enhanced marketability as an environmentally friendly business ........ 46

3.2 Greenhost Boutique Hotel Promotion Strategy ..........cccceovvereneneninesieienns 48
3.2.1 Consumer Segmentation Target and Position Market .............cccccee...... 48

xii



PROMOTION
RIZKY ASTA PRATAMA P, Prof. Dr. Marsono, S.U.;Yulita Kusumasari, S.T., M.Sc.

Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

3.2.2 Promotion Strategy Greenhost Boutique Hotel ............ccccoevveiiiieenene, 54
3.3 Green Promotion by Greenhost Boutique Hotel ..., 70
3.3.1 Providing Information Regarding a Greenhost Boutique
HOtel’s ValUES ..ocvvviiiiiiiiiic et 72
3.3.2 Informing People about the Greenhost Boutique Hotel

Products and Services They Bring to the Market .............cccceeveviiiennns 74

3.3.3 Raising Awareness about Greenhost Boutique Hotel’s doing .............. 75
3.3.4 Targeting the AUCIENCE ..........ccooiiiiiieieeeree e 78
3.3.5 Green CommuNIcation TOOIS .......ccccereririiiiinisiee e 79
CHAPTER IV: CONCLUSION AND RECOMMENDATION ......cccovviviianinnnn. 83
4.1 CONCIUSION ..ttt bbbttt bbb ne e 83
4.2 RECOMMENTALION ...ttt 85
BIBLIOGRAPHY ...ttt sttt are e e e annaeeenes 87
APPENDICES ...ttt bbb 89
STATEMENTS OF CONSENT FOR PUBLICATION......cocoiiiiiiiecenceieeeene, 94

xiii

ANALYSIS OF PROMOTION STRATEGY AT GREENHOST BOUTIQUE HOTEL BASED ON GREEN



ANALYSIS OF PROMOTION STRATEGY AT GREENHOST BOUTIQUE HOTEL BASED ON GREEN
PROMOTION
RIZKY ASTA PRATAMA P, Prof. Dr. Marsono, S.U.;Yulita Kusumasari, S.T., M.Sc.

Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

LIST OF TABLES
Table 1.1 10 Hotel representative from Indonesia of ASEAN
Green Hotel AWard 2016.........ccovevieiireneniinenieeeee e 4
Table 1.2 Number of Hotel and Other Documentation in DI Yogyakarta
Province from 2012-2014 ........cocoeieeieeie e 5
Table 2.1 Specifications of meeting room’s CaPaCILY ......ccvevverieereereeieereerieeeenes 33
Table 3.1 Green Hotel REQUITEMENTS........c.ooiiiiiiieieiiiesee e 39

Table 3.2 Greenhost Boutique Hotel promotion strategy based on Green

01 0] 12101 o] o SR RSPSSRRRR 71

LIST OF FIGURES

Figure 2.1 Organizational Structure of Greenhost Boutique Hotel ...................... 24
Figure 2.2 Layout U-shape Cinnamon Meeting ROOM..........ccccoovviineieniinnnnnen, 32
Figure 2.3 Art Kitchen Restaurant Area Greenhost Boutique Hotel ..................... 34
Figure 2.4 Pool Area Greenhost Boutique HoOtel ...........ccoooveiiiiiiiiicie, 35
Figure 2.5 Creative Farming Area Greenhost Boutique Hotel .............cc.ccoveneee. 36
Figure 3.1 Greenhost Boutique Hotel Recycled Properties...........ccccoevveieiveennenn. 42
Figure 3.2 Coverage about Greenhost Boutique Hotel Soft Opening.................... 56
Figure 3.3 Guide Book Greenhost Boutique HoOtel............ccovveiiiiiciinicie, 57
Figure 3.4 Facebook Account Greenhost Boutique Hotel ..., 58
Figure 3.5 Instagram Account Greenhost Boutique Hotel .............cccoooviiiieiiene. 59
Figure 3.6 Twitter Account Greenhost Boutique Hotel .............cccooeeiiiiienene. 59
Figure 3.7 Website Greenhost Boutique Hotel ..o, 61

Figure 3.8 Sponsorship Greenhost Boutique Hotel supported Miles Production

as a venue for Media Gathering Movie“AADC 27 ........cccccovveiiinennns 69
Figure 3.9 Workshop Soya Colab by Greenhost Boutique Hotel to

the local COMMUNILY ......oiveiiiiii s 70
Figure 3.10 About Greenhost Boutique Hotel ............cccooveveiievicccccecccee, 72

Xiv



ANALYSIS OF PROMOTION STRATEGY AT GREENHOST BOUTIQUE HOTEL BASED ON GREEN
PROMOTION

RIZKY ASTA PRATAMA P, Prof. Dr. Marsono, S.U.;Yulita Kusumasari, S.T., M.Sc.
UNIVERSITAS Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

Figure 3.11 Green Healthy Recommendation Menu ..........c.ccccecvvvveieeveciecinenenn, 74
Figure 3.12 WOrKShOP POSEEN........ccuviieiieiecie st 76
Figure 3.13 Earth Hour Campaign by Greenhost Boutique Hotel......................... 77

XV



