
 

79 
 

DAFTAR PUSTAKA 

 

Algifari. 2000. Analisis Regresi (Teori, Kasus, dan Solusi) Edidi 2. BPFE-Yogyakarta. 
Yogyakarta 

Anderson, E. And Weitz, B. 1994. “The Use of Pledges to Build and Sustain Commitment in 
Distribution Channels”, Journals of Marketing Research, Vol. 29 No. 2, pp. 18-34 

Berry, L. and Parasuraman, A. 1991. Marketing Services. The Free Press. New York, NY 

Chan, K. W. and Ndubisi, N. O. 2003. “Building Customer Loyalty in the Digital Age Through 
Relationship Marketing and the Mediation Effect of Trust”, Proceedings of the 5th 
International Conference on Operations and Quantitative Management, Seoul, South 
Korea. Pp.293-302 

Dwyer, F.R., Schurr, P.H. and Oh, S. 1999. “Developing Buyer-Seller Relationships”, Journal 
of Marketing, Vol. 51 No. 2, pp. 11-27 

Ford, D., Gadde, L.E., Hakansson, H. And Snehota, I. 1998. Managing Business Relationships. 
Wiley. Chichester 

Ghozali, Imam, dan Fuad. 2005. Structural Equation Modelling. Teori, Konsep dan Aplikasi. 
Badan Penerbit Universitas Diponegoro. Semarang 

Gundlach, Gregory, T. et al. 2005. “The Structure of Commitment in Exchange”, Journal of 
Marketing, Vol. 59, pp. 78-92 

Hewett, K., Money, R.B., and Sharma, S. 2002. “An Exploration of the Moderating Role of 
Buyer Corporate Culture in Industrial Buyer-Seller Relationshhips”, Journal of the 
Academy of Marketing Science, Vol. 30, No. 3, page 229-239 

Johnson, Mark S. 1999. “The Different Roles of Satisfaction, Trust, and Commitment in 
Customer Relationships”, Journal of Marketing, Vol. 63, pp. 70-87 

Kumar, N., Scheer, K.L. and Steenkamp, J.E.M. 2002. “The Effects of Supplier Fairness on 
Vulnerable Resellers”, Journal of Marketing Research, Vol.32 No.1, pp. 54-65 

Meyer, J. P., Allen, N. J., and Smith C. A. 1993. “Commitment to Organizations and 
Occupations: Extension and Test of a Three-Component Conceptualization”, Journal 
of Applied Psychology, Vol. 78, No. 4, page 538-551 

Moorman, C., Zaltman, G. And Deshpande, R. 1992. “Relationship Between Providers and 
Users of Market Research: The Dynamic of Trust Within and Between 
Organizations”, Journal of Marketing Research, Vol. 29 No. 3,pp. 14-28 

Morgan, R.M. and Hunt, S.D. 1994. “The Commitment-Trust Theory of Relationship 
Marketing”, Journal of Marketing, Vol. 58 No. 3, pp. 20-38 

Pujawan, I Nyoman. 2005. Supply Chain Management. Penerbit Guna Widya. Surabaya 

Santoso, Singgih dan Fandy Tjiptono. 2001. Riset Pemasaran Konsep dan Aplikasi dengan 
SPSS. PT Elex Media Komputindo. Jakarta 

PENGARUH FAKTOR PEMBANGUN KUALITAS HUBUNGAN ANTARA PERUSAHAAN DENGAN
PEMASOK TERHADAP KINERJA RANTAI
PASOKAN
GABY NOSKA ZULDHANI, Dr. Ir. Adi Djoko Guritno, MSIE; Ir. Pujo Saroyo, M.Eng.Sc.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



 

80 
 

Singarimbun, Masri dan Sofian Effendi. 1995. Metode Penelitian Survei. LP3S. Jakarta 

Sudarmanto, Gunawan. 2005. Analisis Regresi Linier Ganda dengan SPSS. Graha Ilmu. 
Yogyakarta 

Sugiyono. 2008. Statistik Untuk Penelitian. Alfabeta. Bandung 

Ulaga, W., and Eggert, A. 2006. “Relationship Value and Relationship Quality: Broadening 
the Nomological Network of Business-to-Business Relationships”, European Journal 
of Marketing, Vol. 40, No. ¾, page 311-327 

Wetzel, R. G. 2001. Limnology Lake and River Ecosystems. Academica Press. San Diego, 
California 

Woo, K., and Ennew, C.T. 2004. “Business-to-Business Relationship Quality: An IMP 
Interaction-Based Conceptualization and Measurement”, European Journal of 
Marketing, Vol. 38, No. 9, page 1252-1271 

PENGARUH FAKTOR PEMBANGUN KUALITAS HUBUNGAN ANTARA PERUSAHAAN DENGAN
PEMASOK TERHADAP KINERJA RANTAI
PASOKAN
GABY NOSKA ZULDHANI, Dr. Ir. Adi Djoko Guritno, MSIE; Ir. Pujo Saroyo, M.Eng.Sc.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/


