
	 3	

Content 

 

Problem ----------------------------------------------------------------------------------------- 4 

Swapcard Introduction -------------------------------------------------------------------- 5-10 

Timeline  

Individual feature  

Exhibitor feature  

Swapcard as SAAS feature  

Company’s internal review -------------------------------------------------------------- 11-14 

Competitor 

  Direct  

Indirect 

Distribution  

   Financial Status 

Human Resource Organisation  

 Sales Team 

 Individual Responsibility 

Sales Process -------------------------------------------------------------------------------15-18 

 The process 

The ecosystem 

 Potential 

Personal achievement ---------------------------------------------------------------------19-20 

 Personal Skills improvement 

 Primary Contribution 

 Challenges 

 Ideas contribution 

Summary --------------------------------------------------------------------------------------- 21 

Foreword --------------------------------------------------------------------------------------- 22 

  

Swapcard. Effect of implementing technology during events to maximise networking
LAURA PATRICIA, Lindsey WALKER
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/


