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Hansfiew adalah perusahaan signal forex yang memberikan jasa komando
keputusan beli atau jual di pasar berjangka mata uang atau komoditi di suatu harga
tertentu setiap harinya. Hansfiew memiliki strategi pengembangan bisnis yang
diharapkan mampu menghasilkan output penjualan. Strategi pengembangan bisnis
pemasaran meliputi SEO, Google Adwords, dan Email marketing yang didukung
dengan struktur permodalan kombinasi antara modal sendiri dan modal dari luar.

Kata Kunci : Strategi pengembangan bisnis perusahaan
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ABSTRACT

HANSFIEW BUSINESS DEVELOPMENT STRATEGY
by : Muhammad Imam Abdurrohman (14/369984/SV/07491)

Hansfiew is a forex signaling company that provides command
management services to buy or sell in currency or commodity futures markets at a
certain price every day. Hansfiew has a business development strategy that is
expected to generate sales output. Marketing business development strategies
include SEO, Google Adwords, and Email marketing supported by the capital

structure of the combination of its own capital and outside capital.
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