UNIVERSITAS
GADJAH MADA

PENGARUH KUALITAS SITUS, MANFAAT, KEPERCAYAAN, DAN SIKAP PADA PERILAKU
PEMBELIAN PRODUK KECANTIKAN

DI TOKO DARING DENGAN MEDIA INSTAGRAM: STUDI PADA GENERASI Y

NOVITA KUSUMA P, B.M Purwanto, Dr., M.B.A.

Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Ajzen, Icek. "The Theory of Planned Behavior." Organizational Behavior and

Human Decision Processes, 1991: 179-211.

Akroush, Mamoun N, dan Mutaz M Al-Debei. "An Integrated Model of Factors

Affecting Consumer Attitudes towards Online Shopping." Business
Process Management Journal, 2015: 1353-1376.

Al-Debei, Mutaz M., Mamoun N. Akroush, dan Ibrahiem Mohamed Ashouri.

"Consumer Attitudes Towards Online Shopping: The Effects of Trust,
Perceived Benefits, and Perceived Web Quality." Internet Research, 2015:
707-733.

APJII. "Statistik: Survei Internet APJII 2016." Situs APJII. November 2016.

https://www.apjii.or.id/content/read/39/264/Survei-Internet-APJI1-2016
(diakses 3 Desember, 2016).

Asosiasi Penyedia Jasa Internet Indonesia. Profil Pengguna Internet Indonesia

2014. Katalog dalam Terbitan, Jakarta: Asosiasi Penyelenggara Jasa, 2015.

Bianchi, Constanza, dan Lynda Andrews. "Risk, Trust, and Consumer Online

Purchasing Behaviour: A Chilean Perspective.” International Marketing
Review, 2012: 253-275.

BPS, BAPPENAS, dan UNFPA. Proyeksi Penduduk Indonesia 2010-2035.

Katalog, Jakarta: Badan Pusat Statistik, 2013.

Chang, Hsin Hsin, dan Su Wen Chen. "The Impact of Online Store Environment

Cues on Purchase Intention: Trust and Perceived Risk as a Mediator."
Online Information Review, 2008: 818-841.

Chou, Shihyu, Chi Wen Chen, dan Jiun You Lin. "Female Online Shoppers:

Examining the Mediating Roles of e-Satisfaction and e-Trust on e-Loyalty
Development.” Internet research, 2015: 542-561.

DeVaney, Sharon A. "Understanding the Millennial Generation.” Financial

Services, 2015: 11-14.

eMarketer. Article: In Indonesia, Facebook Remains the Most Popular Social

Site. 23 Juni 2016. https://www.emarketer.com/Article/Indonesia-
Facebook-Remains-Most-Popular-Social-Site/1014126 (diakses 15 Maret,
2017).

Ghozali, Imam. Aplikasi Analisis Multivariate dengan Program IBM SPSS 19.

Semarang: Badan Penerbit Universitas Diponegoro, 2011.



PENGARUH KUALITAS SITUS, MANFAAT, KEPERCAYAAN, DAN SIKAP PADA PERILAKU
PEMBELIAN PRODUK KECANTIKAN

DI TOKO DARING DENGAN MEDIA INSTAGRAM: STUDI PADA GENERASI Y

NOVITA KUSUMA P, B.M Purwanto, Dr., M.B.A.

UNIVERSITAS ) . . . . . . .
GADJAH MADA Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

Ha, Young, dan Hyunjoo Im. "Role of Web Site Design Quality in Satisfaction
and Word of Mouth Generation." Journal of Service Management, 2012:
79-96.

Hair, Joseph H, Robert P Bush, dan J David Ortinau. Marketing Research In a
Digital Information Environment. Singapore: McGraw-Hill, 20009.

Hennig-Thurau, Thorsten, Kevin P Gwinner, Gianfranco Walsh, dan Dwayne D
Gremler. "Electronic Word of Mouth via Consumer-Opinion Platforms:
What Motivates Consumers to Articulate Themselves on the Internet?"
Journal of Interactive Marketing, 2004: 38-52.

Hochanadel, Cathleen E. Motivations for Engaging in Electronic Word of Mouth
in a Social Networking Setting. Ann Arbor: ProQuest LLC, 2014.

Hsiao, Kuo-Lun, Judy Chuan-Chuan Lin, Xiang-Ying Wang, Hsi-Peng Lu, dan
Hueiju Yu. "Antecedents and Consequences of Trust in Online Product
Recommendations: An Empirical Study in Social Shopping.” Online
Information Review, 2010: 935-953.

Hu, Xiao, Louisa Ha, Simeng Mo, dan Ying Xu. "Who are Fans of Facebook Fan
Pages? An Electronic Word of Mouth Communication Perspective."”
International Journal of Cyber Society and Education, 2014: 125-146.

Huizingh, Eelko K.R.E. "The Content and Design of Web Sites: An Empirical
Study.” Information & Management, 2000: 123-134.

Hwang, Yujong, dan Dan J Kim. "Customer Self-Service Systems: The Effects of
Perceived Web Quality with Service Contents on Enjoyment, Anxiety, and
e-Trust." Decision Support Systems, 2007: 746-760.

Jajak Pendapat App. E-Commerce: 13,000+ Indonesian Consumer Online
Shopping Survey Report. 29 Januari 2015.
https://blog.jakpat.net/indonesia-online-shopping-behavior-survey-report/
(diakses 17 Maret, 2017).

Jajak Pendapat App. "E-Commerce: Cosmetic Purchasing Trends — Survey
Report." JAKPAT.NET. 10 Agustus 2016. https://blog.jakpat.net/cosmetic-
purchasing-trends-survey-report/ (diakses 17 Maret, 2017).

Jajak Pendapat App. "E-Commerce: Indonesia Mobile Habit Report Q1 2017."
JAKPAT.NET. 22 Januari 2017. https://blog.jakpat.net/indonesia-mobile-
habit-report-q1-2017/ (diakses 17 Maret, 2017).

Jajak Pendapat App. "Indonesia Social Media Trend 2016 — Free Survey Report."
JAKPAT.NET. 20 Januari 2016. https://blog.jakpat.net/indonesia-social-
media-trend-2016-free-survey-report/ (diakses 15 Maret, 2017).



PENGARUH KUALITAS SITUS, MANFAAT, KEPERCAYAAN, DAN SIKAP PADA PERILAKU
PEMBELIAN PRODUK KECANTIKAN

DI TOKO DARING DENGAN MEDIA INSTAGRAM: STUDI PADA GENERASI Y

NOVITA KUSUMA P, B.M Purwanto, Dr., M.B.A.

Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Jayawardhena, Chanaka. "Personal Values’ Influence on e-Shopping Attitude and
Behaviour." Internet Research, 2004: 127-138.

Jeon, Myunghee Mindy, dan Miyoung Jeong. "Customers’ Perceived Website
Service Quality and its Effects on e-Loyalty." International Journal of
Contemporary Hospitality Management, 2017: 438-457.

Kementrian Komunikasi dan Informasi Republik Indonesia. Komunikasi dan
Informatika Indonesia: Buku Putih 2015. Laporan Khusus, Jakarta:
Puslitbang Penyelenggaraan Pos dan Informatika, 2015.

Kemp, Simon. "News: Digital in 2017: Global Overview." Situs We Are Social.
25 Januari 2017. http://wearesocial.com/sg/blog/2017/01/digital-in-2017-
global-overview (diakses 15 Maret, 2017).

Kim, Dan J, Donald L Ferrin, dan H Raghav Rao. "A Trust-Based Consumer
Decision-Making Model in Electronic Commerce: The Role of Trust,
Perceived Risk, and Their Antecedents.” European Jurnal of Marketing,
2004: 883-897.

Kotler, Philip, dan Gary Armstrong. Principles of Marketing. Harlow: Pearson,
2012.

Kudhesia, Chetna, dan Amresh Kumar. "Social e-WOM: Does it Affect the Brand
Attitude and Purchase Intention of Brands?" Management Research
Review, 2017: 310-330.

Limbu, Yam B, Marco Wolf, dan Dale Lunsford. "Perceived Ethics of Online
Retailers and Consumer Behavioral Intentions: The Mediating Roles of
Trust and Attitude.” Journal of Research in Interactive Marketing, 2012:
133-154.

Lind, Douglas A, William G Marchal, dan Samuel A Wathen. Statistical
Techniques in Business & Economics 6th Edition. New York: McGraw-
Hill Education, 2015.

Lingelbach, David, Anthony Patino, dan Dennis A Pitta. "The Emergence of
Marketing in Millennial New Ventures." Journal of Consumer Marketing,
2012: 136-145.

Liu, Matthew Tingchi, James L Brock, Gui Cheng Shi, Rongwei Chu, dan Ting
Hsiang Tseng. "Perceived Benefits, Perceived Risk, and Trust: Influences
on Consumers' Group Buying Behaviour." Asia Pacific Journal of
Marketing and Logistics, 2013: 225-248.

Liu, Tingchi Matthew, Rongwei Chu, Anthony IpKin Wong, Miguel Angel
Zufiga, Yang Meng, dan Chuan Pang. " Exploring the Relationship
Among Affective Loyalty, Perceived Benefits, Attitude, and Intention to



PENGARUH KUALITAS SITUS, MANFAAT, KEPERCAYAAN, DAN SIKAP PADA PERILAKU
PEMBELIAN PRODUK KECANTIKAN
DI TOKO DARING DENGAN MEDIA INSTAGRAM: STUDI PADA GENERASI Y
NOVITA KUSUMA P, B.M Purwanto, Dr., M.B.A.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

Use Co-Branded Products." Asia Pacific Journal of Marketing and
Logistics, 2012: 561-582.

Lopez, Manuela, dan Maria Sicilia. “e-WOM as Source of Influence: The Impact
of Participation in eWOM and Perceived Source Trustworthiness on
Decision Making.” Journal of Interactive Advertising, 2014: 86-97.

Mazhar, Fauzia, Farooq Ahmed Jam, dan Farooq Anwar. “Consumer Trust in e-
Commerce: A Study of Consumer Perceptions in Pakistan.” African
Journal of Business Management, 2012: 2516-2528.

Michael, lan. "Motivators for Australian Consumers to Search and Shop Online."
The Electronic Journal of Business, 2006: 47-56.

Muhibar, Akbar. Lifestyle: Mau Mulai Jualan Online? Cek Daftar Produk
Terlaris 2016. 10 Januari 2017.
http://lifestyle.liputan6.com/read/2823361/mau-mulai-jualan-online-cek-
daftar-produk-terlaris-2016 (diakses 18 Maret, 2017).

Park, Chung Hoon, dan Young Gul Kim. " Identifying Key Factors Affecting
Consumer Purchase Behavior in an Online Shopping Context."
International Journal of Retail and Distribution Management, 2003: 16-
29.

Schiffman, Leon G, dan Joseph Wisenblit. Consumer Behavior . 11th. London:
Pearson Education, 2015.

Sekaran, Uma, dan Roger Bougie. Research Methods for Business: A Skill-
Building Approach Sixth Edition. Chichester: John Wiley & Sons Ltd.,
2013.

Teng, Shasha, Kok Wei Khong, dan Wei Wei Goh. " Persuasive Communication:
A Study of Major Attitude-Behavior Theories in a Social Media Context."
Journal of Internet Commerce, 2015: 42-64.

Widarjono, Agus. Ekonometrika: Pengantar dan Aplikasinya. Yogyakarta: UPP
STIM YKPN, 2013.

Wooldridge, Jeffrey M. Introductory Econometrics: A Modern Approach. Ohio:
South-Western, 2003.

Zhang, Tingting (Christina), Cihan Cobanoglu, dan Behzad Abound Omran.
"Generation Y’s Positive and Negative e-WOM: Use of Social Media and
Mobile Technology." International Journal of Contemporary Hospitality
Management, 2017: 732-761.



	DAFTAR PUSTAKA

