
55 

 

DAFTAR PUSTAKA 

Ahmed, Z; Gull, M; and Rafiq, U. (2015), “Factors Affecting Consumer 

Switching Behavior: Mobile Phone Market In Manchester- United 

Kingdom,” International Journal of Scientific and Research 

Publications, Vol.5, No.7, pp.1-7. 

 

Awogbemi, C.A; Oloda; F.S; and Osama, C. K. (2012), “Modeling Brand 

Switching in Consumers Products,” Journal of Economics and 

Sustainable Development, Vol.3, No.12, pp.82-86. 

 

Baron, R.M. and Kenny, D.A. (1986), “The Moderator–Mediator Variable 

Distinction in Social Psychological Research: Conceptual, Strategic, and 

Statistical Considerations,” Journal of Personality and Social 

Psychology, Vol.51, No.6, pp.1173–1182. 

 

Cooper, D.R. and Schindler, P.S. (2014), Business Research Method, 12th ed. New 

York: The McGraw-Hill. 

 

Dharmmesta, B.S. (1999), “Loyalitas pelanggan: Sebuah Kajian Konseptual 

Sebagai Panduan bagi peneliti,” Jurnal Ekonomi dan Bisnis Indonesia, 

Vol.14, No.3, pp.73-88. 

 

Garvin, D.A. (1987), “Competing on the eight dimensions of quality,” Harvard 

Business Review November–December, pp.101-109. 

 

Girju, M; Murthi, B.P.S; and Rao R.C. (2013), “Relating Heavy Snacking to 

Variation in Consumption Across Snack Brands and Categories,” 

Working Paper. DePaul University, pp.1-39. 

 

Glenniza, D. (2016), ”Pengalaman Sepak Bola yang Baru Bersama FIFA 17, ” 

Tersedia di http://panditfootball.com/video-

games/205355//160608pengalaman-sepakbola-yang-baru-bersama-fifa-

17/. 

 

Goukens, C; Dewitte, S; and Anthoons, I. (2003), “When New Feels Good. 

Enhancing Variety Seeking by Using Subtle Priming,” Journal 

Tijdschrift voor Economie en Management, Vol.48, No.3, pp.469-487. 

 

Hair, J.F; Black, W.C; Babin, B.J; and Anderson, R.E. (2010), Multivariate data 

analysis: A global perspective, 17th ed. New Jersey: Pearson Prentice 

Hall. 

 

Hawkins, D.I. and Mothersbaugh, D.L. (2014), Consumer Behavior: Building 

Marketing Strategy, 12th ed. New York: The McGraw-Hill. 

 

PENGARUH KETIDAKPUASAN, KUALITAS PRODUK DAN MENCARI VARIASI PADA PERILAKU
PERPINDAHAN MEREK
PERMAINAN VIDEO SEPAK BOLA
EDO SETIAWAN PUTRA, Prof. Dr. Basu Swastha Dharmmesta, MBA
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/



56 

 

Hirschman, E.C. (1980), “Innovativeness, Novelty Seeking, and Consumer 

Creativity,” Journal of Consumer Research, Vol.7, No.3, pp.283-295. 

 

Hsu, J.L. and Chang, W.H. (2007), "Influences of brand and advertising cognition 

on brand-switching behaviour," International Journal of Management 

and Enterprise Development, Vol.4, No.2, pp.159-178. 

 

Junaidi, S. and Dharmmesta, B.S. (2002), “Pengaruh Kepuasan Konsumen, 

Karakteristik Kategori Produk, dan Kebutuhan Mencari Variasi Terhadap 

Keputusan Perpindahan Merek,” Jurnal Ekonomi dan Bisnis Indonesia, 

Vol.17, No.1, pp.91-104. 

 

Kahn, B.E. (1998), “Dynamic Realtionships With Customers: High-Variety 

Strategies,” Journal Academy of Marketing Science, Vol.26, No.1, pp.45-

53. 

 

Kanwal, A. (2015), “Relationship between Brand Switching Behaviour & 

Customer Satisfaction: A Case of Cosmetic Industry of Karachi,” The 

International Journal of Business & Management, Vol.3, No.11, pp.49-

56. 

 

Keaveney, S.M. (1995), "Customer Switching Behavior in Service Industries: An 

Exploratory Study," Journal of Marketing, Vol.59, No.2, pp.71-82. 

 

Kotler, P. and Keller, K.L. (2016), Marketing Management, 15th ed. Englewood 

Cliffs, NJ: Prentice Hall, Inc. 

 

Lin, C; Wu, W.Y; and Wang, Z.H. (2000), “A Study of Market Structure: Brand 

Loyalty and Brand Switching Behaviours for Durable Household 

Appliances,” International Journal of Market Research, Vol.42, No.3,  

pp.277-364. 

 

 Mazursky, D; LaBarbera, P; and Aiello, A. (1987), "When Consumers Switch 

Brands," Psychology & Marketing, Vol.4, No.1, pp.17-30. 

 

Oliver, R.L. (1993), “Cognitive, Affective and Attribute Bases for the Satisfaction 

Response,” Journal of Consumer Research, Vol. 20, No.3, pp.418-430. 

 

Sekaran, U. and Bougie, R. (2016), Research Methods for Business, 7th ed. West 

Sussex, United Kingdom: John Wiley & Sons Ltd.  

 

Shukla, P. (2004), “Effect of Product Usage, Satisfaction and Involvement on 

Brand Switching Behaviour,” Asia Pacific Journal of Marketing and 

Logistics, Vol.16, No.4, pp. 82–104. 

 

PENGARUH KETIDAKPUASAN, KUALITAS PRODUK DAN MENCARI VARIASI PADA PERILAKU
PERPINDAHAN MEREK
PERMAINAN VIDEO SEPAK BOLA
EDO SETIAWAN PUTRA, Prof. Dr. Basu Swastha Dharmmesta, MBA
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/



57 

 

Srinivasan, M. (1996), “New Insights into Switching Behavior,” Marketing 

Research: A Magazine of Management and Applications, Vol.8, No.3 

pp.26-33. 

 

Van Trijp, H.C.M; Hoyer, W.D; and Inman, J.J. (1996), “Why Switch? Product 

Category-Level Explanations for True Variety-Seeking Behavior,” 

Journal of Marketing Research, Vol.33, No.3, pp.281-292. 

 

Venkateswaran, P.S; Ananthi, N; Geetha, U; and Muthukrishnan, B.K. (2011), “A 

Study on The Influence of Brand Loyalty Towards Branded Apparels for 

Men at Dindigul,” Summer Internship Society, Vol.3, No.2, pp.40-51 

PENGARUH KETIDAKPUASAN, KUALITAS PRODUK DAN MENCARI VARIASI PADA PERILAKU
PERPINDAHAN MEREK
PERMAINAN VIDEO SEPAK BOLA
EDO SETIAWAN PUTRA, Prof. Dr. Basu Swastha Dharmmesta, MBA
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/


