IMPLEMENTASI VALUE PROPOSITION OF BUSINESS MODEL CANVAS SEBAGAI BENTUK
DIFERENSIASI PRODUK MELALUI
LAST PIECE STOCK STRATEGY PADA E-COMMERCE

RANDY WILIZA, Ertambang Nahartyo, Dr., M.Sc., CMA., Ak., CA,,

UNIVERSITAS ) ) . . . . . .
GADJAH MADA Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Aaker, D.A. dan McLoughlin, D. (2009). Strategic Market Management: Global
Perspectives. Wiley, New Jersey.

Armstrong, A. Dan Hagel 111, J. (1996). The Real Value of Online Communities.
Harvard Business Review. (May-June), 134-142.

Aryaguna, L. (2009). Analyzing Blue Ocean Strategy of Amanjiwo: an Application
of Value Innovation Perspective (tesis tidak diterbitkan). Universitas Gadjah
Mada, Jogjakarta.

Besanko, D., Dranove, D., Stanley, M. dan Schaefer, S. (2013). Economics of
Strategy, 6™ edition. Wiley, Hoboken.

Chandra, G., Tjiptono, F. dan Chandra Y. (2004). Pemasaran Global,
Internasionalisasi dan Internetisasi. Penerbit Andi, Jogjakarta.

Chandra, R.I. (2000). The Obstacles to Apply the Business Paradigm in Indonesia.
Jurnal Manajemen Prasetya Mulya, 5 (10), 1-12.

Chaffey, D. (2006). Internet Marketing: Strategy, Implementations and Practice.
3" edition. Pearson, Essex.

Chaffey, D. (2009). E-Business and E-Commerce Management: Strategy,
Implementations and Practice. 4" edition. Pearson, Essex.

Christini, C. dan Rahmad, B. (2015). Penyajian Strategi Enterprise Architecture
dalam Bentuk Model Bisnis Canvas (Studi Kasus: E-commerce PT XYZ).
Journal of Informations Systems, 11 (2), 77-86.

Clark, T., Osterwalder, A. dan Pigneur Y. (2012). Business Model You. Wiley, New
Jersey.

Collis, D.J. dan Montgomery, C.A. (1997). Corporate Strategy: A Resource-Based
Approach. Recent Edition. Irwin, New York.

Creswell, J.W. (2014). Research Design: Qualitative, Quantitative and Mixed
Methods Approaches. Sage Publications, USA.

Dai, Q. dan Kauffman, R.J. (2002). Business Model for Internet-Based B2B
Electronic Markets (versi elektronik). International Journal of Electronic
Commerce, 6(4), 41-72.

Daymon, C. dan Holloway, 1. (2008). Metode-Metode Riset Kualitatif dalam Public
Relations dan Marketing Communications (Wiratama, Trans). Bandung,
Bentang. (2000).

Dess, G.G., Lumpkin, G.T., dan Eisner, A.B. (2006). Strategic Management: Text
and Cases, 3" edition. McGraw-Hill Irwin, New York.

Ferdinand, A. (2003). Keunggulan Diferensiasif. dan Kinerja Pemasaran, Jurnal
Bisnis Strategi, 12(8), 1-15.

Fulmer, W.E. dan Goodwin, J. (1989). Differentiation: Begin with Customer, dalam
Victor J. Cook, Jean-Claude Larreche dan Edward C. Strong (Eds.). Readings
in Marketing Strategy, 2" edition, (22), 203-210. The Scientific Press,
California.



IMPLEMENTASI VALUE PROPOSITION OF BUSINESS MODEL CANVAS SEBAGAI BENTUK
DIFERENSIASI PRODUK MELALUI

LAST PIECE STOCK STRATEGY PADA E-COMMERCE

UNIVERSITAS RANDY WILIZA, Ertambang Nahartyo, Dr., M.Sc., CMA., Ak., CA,,

GADJAH MADA Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

Grieffien, A. (2012). Qualitative Research Methods For Investigating Business-to-
Business Marketing Questions, dalam Lilien, G.L. dan Grewal, R (Eds).
Handbook of Business-to-Business Marketing. Edward Elgar, Northampton.

Handoko, T. (2002). Analisis Faktor Kecanggihan Teknologi, Keamanan Rahasia,
Kelengkapan Sistem, SDM, Investasi dan Kinerja antar Level Organisasi
pada Perusahaan yang Memanfaatkan E-commerce. Jurnal Bisnis dan
Manajemen, 2 (1), 1-21.

Heizer J. dan Render, B. (2015). Manajemen Operasi: Manajemen
Keberlangsungan dan Rantai Pasokan. (Salemba Empat, Trans). Jakarta.
Salemba Empat. (Original work diterbitkan tahun 2014).

Hill, CW.L dan Jones, G.R. (2000). Strategic Management: an Integrated
Approach, 5" edition. Houghton Mifflin, Boston.

Hoskisson, R.E., hit, M., Ireland, R.D. dan Harrison, J.S. (2008). Competing for
Advantage, 2" edition. Thomson South-Western, Ohio.

Hutt, M.D. dan Speh, T. (2004). Business Marketing Management: A Strategic
View of Industrial and Organizational Markets, 8" edition. Thomson
Learning. Ohio.

Jackson, W.T., Scott, D.J. dan Schwagler, N. (2015). Using The Model Business
Canvas as a Methods Approach to Teaching Entrepreneurial Finance (versi
elektronik). Journal of Entrepreneurship Education, 18(2), 99-102.

Jones, G.R. dan Hill, C.W.L. (2010). Theory of Strategic Management: with cases.
South-Western, Ohio.

Kaplan, S. dan Sawhney, M. (2000). E-Hubs: The New B2B Marketplaces.
Harvard Business Review. (May-June), 97-108.

Kenny, D. dan Marshall, J.F. (2000). Contextual Marketing: The Real Business of
The Internet. Harvard Business Review. (November-December), 119-130.

Kotler, P. dan Armstrong, G. (2008). Prinsip-prinsip Pemasaran edisi keduabelas
(Erlangga, Trans). Jakarta, Erlangga. (Original work diterbitkan tahun 2008)

Kotler, P. dan Keller, K.L. (2015). Marketing Management: 15e Global Edition.
Pearson, London.

Kotler, P. dan Susanto, A.B. (2001). Manajemen Pemasaran di Indonesia, Analisis,
Perencanaan, Implementasi dan Pengendalian, edisi pertama. Salemba
Empat, Jakarta.

Liamputtong, P. (2010). Qualitative Research Methods. Oxford University Press,
Australia.

Marin, A. (2015). Business Model and Competitive Advantage for Technology
Transfer Entities (versi elektronik). The Romanian Review Precision
Mechanics, Optics & Mechatronics, 2015, 48, 103-109.

Miles, M.B. dan Hubberman A.M. (1994). Qualitative Data Analysis, 2" Edition.
Sage Publications, California.

Mintzberg, H. (1994). The Fall and Rise of Strategic Planning. Harvard Business
Review. (January), 107-115.

Mullins, J.W., Walker Jr, O.C., Boyd Jr, HW., dan Larreche, J.C. (2005).
Marketing Management: a Strategic Decision-Making Approach, 5™ edition.
McGraw-Hill Irwin, New York.



IMPLEMENTASI VALUE PROPOSITION OF BUSINESS MODEL CANVAS SEBAGAI BENTUK
DIFERENSIASI PRODUK MELALUI

LAST PIECE STOCK STRATEGY PADA E-COMMERCE

UNIVERSITAS RANDY WILIZA, Ertambang Nahartyo, Dr., M.Sc., CMA., Ak., CA,,

GADJAH MADA Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

Osterwalder A. dan Pigneur Y. (2010). Business Model Generation. John Wiley
and Sons, New Jersey.

Pawitra, T. (2001). E-Commerce Marketing. Business Imperative for Superior
Customer Value. Jurnal Manajemen Prasetya Mulya. 6 (11), 1-8.

Pearce 11, John dan Robinson, R.B. (2011). Manajemen Strategis edisi keduabelas
(Salemba Empat, Trans). Jakarta, Salemba Empat. (Original work diterbitkan
tahun 1997).

Pitts, R.A. dan Lei, D. (2003). Strategic Management: Building and Sustaining
Competitive Advantage. West Publishing Company, UK.

Porter, M.E. (2000). Strategi Bersaing: Teknik Menganalisis Industri dan Pesaing.
(Agus Maulana, Trans). Jakarta, Erlangga. (Original work diterbitkan tahun
1980).

Porter, M.E. (2001). Strategy and The Internet. Harvard Business Review. (Maret),
62-79.

Rothaermel, F.T. (2012). Strategic Management: Concepts & Cases. McGraw-Hill
Irwin, London.

Sealey, P. (1999). How E-commerce Will Trump Brand Management. Harvard
Business Review. (July-August), 171-180.

Siahaan, T. dan Sisilia, K. (2014). Analisis Model Bisnis dari Galeripos.com
dengan  Menggunakan  Bisnis  Model Kanvas. Tersedia di
https://www.google.co.id/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&
cad=rja&uact=8&ved=0ahUKEwjH3dzSmsXTAhVIRo8KHVcqBHIQFqgg
MMAA&url=http%3A%2F%2Fejournal.upi.edu%2Findex.php%2Fimage%
2Farticle%2Fdownload%2F2314%2F1608&usg=AFQjCNG4MOqlkn4P2C
KkJaV3xuDX4uXjlQ&sig2=Mga2dILx6SW-tokAUGOWaA, diakses pada
17 Maret 2017.

Sianturi, P.A. (2010). Analisis Pengaruh Strategi Diferensiasi dan Budaya
Organisasi Terhadap Keunggulan Bersaing Untuk Meningkatkan Kinerja
Perusahaan di PT Harpindo Jaya Semarang (tesis tidak diterbitkan).
Universitas Diponegoro, Semarang.

Sobirin, A. (2007). Membangun Model Bisnis: Sebuah Telaah Konseptual dan
Pengalaman Praktis. Sinergi, 9(2), 103-128.

Supriyadi, F. (2006). Perlukah Membangun Model Bisnis Baru? Forum
Manajemen Prasetiya Mulya, 20(90), 25-28.

Stewart, D.W. dan Zhao, Q. (2000). Marketing Internet, Business Model, and
Public Policy (versi elektronik). Journal of Public Policy & Marketing, 19(2),
287-296.

Tetuko, W. (2011). Analisis Pengaruh Penggunaan Teknologi Informasi,
Kompetensi SDM, Kualitas Layanan Internal dan Strategi Diferensiasi
Terhadap Keunggulan Bersaing: Studi di PT Pan Indonesia Bank Thk. Kantor
Cabang Utama Semarang (tesis tidak diterbitkan). Universitas Diponegoro,
Semarang.

Thompson A.A. dan Strickland, A.J. Strategic Management Concept and Cases:
Concepts and Cases, 7" edition. Irwin, New York.

Thompson, A.A., Peteraf, M.A., Gamble, J.E. dan Strickland, A.J. (2016). Crafting
and Executing Strategy, international edition. McGraw-Hill, New York.



https://www.google.co.id/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0ahUKEwjH3dzSmsXTAhVIRo8KHVcqBHIQFggmMAA&url=http%3A%2F%2Fejournal.upi.edu%2Findex.php%2Fimage%2Farticle%2Fdownload%2F2314%2F1608&usg=AFQjCNG4MOqIkn4P2CKkJaV3xuDX4uXjIQ&sig2=Mqa2dILx6SW-tokAUGOWaA
https://www.google.co.id/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0ahUKEwjH3dzSmsXTAhVIRo8KHVcqBHIQFggmMAA&url=http%3A%2F%2Fejournal.upi.edu%2Findex.php%2Fimage%2Farticle%2Fdownload%2F2314%2F1608&usg=AFQjCNG4MOqIkn4P2CKkJaV3xuDX4uXjIQ&sig2=Mqa2dILx6SW-tokAUGOWaA
https://www.google.co.id/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0ahUKEwjH3dzSmsXTAhVIRo8KHVcqBHIQFggmMAA&url=http%3A%2F%2Fejournal.upi.edu%2Findex.php%2Fimage%2Farticle%2Fdownload%2F2314%2F1608&usg=AFQjCNG4MOqIkn4P2CKkJaV3xuDX4uXjIQ&sig2=Mqa2dILx6SW-tokAUGOWaA
https://www.google.co.id/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0ahUKEwjH3dzSmsXTAhVIRo8KHVcqBHIQFggmMAA&url=http%3A%2F%2Fejournal.upi.edu%2Findex.php%2Fimage%2Farticle%2Fdownload%2F2314%2F1608&usg=AFQjCNG4MOqIkn4P2CKkJaV3xuDX4uXjIQ&sig2=Mqa2dILx6SW-tokAUGOWaA
https://www.google.co.id/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0ahUKEwjH3dzSmsXTAhVIRo8KHVcqBHIQFggmMAA&url=http%3A%2F%2Fejournal.upi.edu%2Findex.php%2Fimage%2Farticle%2Fdownload%2F2314%2F1608&usg=AFQjCNG4MOqIkn4P2CKkJaV3xuDX4uXjIQ&sig2=Mqa2dILx6SW-tokAUGOWaA

IMPLEMENTASI VALUE PROPOSITION OF BUSINESS MODEL CANVAS SEBAGAI BENTUK
DIFERENSIASI PRODUK MELALUI

LAST PIECE STOCK STRATEGY PADA E-COMMERCE

UNIVERSITAS RANDY WILIZA, Ertambang Nahartyo, Dr., M.Sc., CMA., Ak., CA,,

GADJAH MADA Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

Wahyuni, S. (2012). Qualitative Research Methods: Theory and Practices.
Salemba Empat, Jakarta.

Weston, J.F., Mitchell, M.L. dan Mulherin, J.H. (2004). Takeovers, Restructuring
and Corporate Governance. 4" edition. Pearson, New Jersey.

Wise, R. dan Morrison, D. (2000). Beyond The Exchange: The Future of B2B.
Harvard Business Review. (November-December), 86-98.

Yin, R. K. (2011). Qualitative Research: From Start to Finish. Guilford Press, New
York.

Yunianto, R. N. (2001). Analisis Strategis Model Bisnis PT Indosatcom Adimarga
dalam Membangun B2B E-Marketplace Indonesia Virtual Business District
(tesis tidak diterbitkan). Universitas Gadjah Mada, Jogjakarta.



