
 

86 
 

DAFTAR PUSTAKA 

 

Atmasari, N. (2015, Desember 14). Sahid J-Walk Hadir dengan Konsep Ramah 

Lingkungan. Diakses pada 2 Februari 2017. Diambil dari Harian Jogja: 

http://www.harianjogja.com/baca/2015/12/14/mall-di-jogja-sahid-j-walk-

hadir-dengan-konsep-ramah-lingkungan-670582 

Ambarrukmo, P. (2017). About us. Diambil kembali dari Plaza Ambarrukmo: 

http://www.plaza-ambarrukmo.co.id/about.php 

Babin, Barry J. & W. R. Darden. (1995). Consumer Self-Regulation in a Retail 

Environment. Jornal of Retailing, 47-70. 

Berry, L.L., K. Sieders & D. Grewal. (2002). Understanding Service 

Convenience. Journal of Marketing, 1-17. 

Bloch, Peter H., N. M. Ridgway & S.A. Dawson. (1994). The Mall Shopping as 

Consumer Habitat. Journal of Retailing, 23-42. 

Carpenter, J. M. (2008). Consumer Shopping Value, Satisfaction and Loyalty in 

Discount Retailing. Journal of Retailing and Consumer Services, 358-363. 

Chandon, P. B. Wasink & G. Laurent . (2000). A Benefit Congruency Framework 

of Sales Promotion Effectiveness. Journal of Marketing, 65-81. 

Coelho, P. S. & J. Henseler. (2012). Creating Customer Loyalty Through Service 

Customization. European Journal of Marketing, 331-356. 

Deci, Edward L., R. J. Vallerand, Luc G. P. & R. M. Ryan. (1991). Motivation 

and Education: The Self-Determination Perspective. Educational 

Psychologist , 325-346. 

Dewi, R. E. (2013, 11 20). Mall 8 Lantai dengan Integrasi Hotel 500 Kamar 

Segera Hadir di Yogya. Diakses pada 3 Februari 2017. Diambil dari 

Tribun Jogja: http://jogja.tribunnews.com/2013/11/20/mall-8-lantai-

dengan-integrasi-hotel-500-kamar-segera-hadir-di-yogya 

El-Adly, Ismail & R. Eid. (2016). An Empirical Study of The Relationship 

Between Shopping Environment, Customer Perceived Value, Satisfaction, 

and Loyalty in The UAE Malls context. Journal of Retailing and 

Consumer Services, 217-227. 

Gujarati, D. N. & D. C. Porter. (2009). Basic Econometrics Fifth Edition. New 

York: McGraw-Hill/Irwin. 

PENGARUH NILAI UTILITARIAN DAN HEDONIS TERHADAP KEPUASAN PENGUNJUNG MAL DI
KABUPATEN SLEMAN
EKKY ENDAH SAFITRI, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/



 

87 
 

Hair, J.F. Jr., Black, W.C., Babin, B.J., Anderson, R.E., & Tatham, R.L. (2010). 

Multivariate Analysis, 7th edition. Upper Saddle River, New Jearsey: 

Pearson Prentice-Hall. 

Handayani, L. (2014, Oktober). Home. Diambil kembali dari Sahid Jogja Lifestyle 

City: http://sahidjogjalifestylecity.blogspot.co.id/ 

Hartono, M. (2017, Mei 12). About Us. Diambil kembali dari Hartono Mall 

Yogyakarta: hartonomallyogya.com/about-us.html 

Hirschman, E. C. & M. B. Holbrook. (1982). Hedonic Consumption: Emerging 

Concepts, Methods and Proposition. Journal of Marketing, 92-101. 

Iqbal, M. (2015, 5). Uploads. Diakses pada 14 Maret 2017. Diambil dari STIE 

Perbanas: dosen.perbanas.id/uploads/2015/05 

Jogiyanto, H.M. & Wily Abdillah. (2014). Konsep & Aplikasi PLS (Partial Least 

Square) untuk Penelitian Empiris. Yogyakarta: BPFE-Yogyakarta. 

Kesari, Bikrant & S. Atulkar. (2015). Satisfaction of Mall Shoppers: A Study on 

Perceived Utilitarian and Hedonic Shopping Values. Journal of Retailing 

and Consumer Services, 22-31. 

Khare, A. (2011). Mall Shopping Behaviour of Indian Small Town Consumers. 

Journal of Retailing and Consumer Services, 110-118. 

Kurniawan, A. (2009, Juni 11). Persaingan Mal di Yogyakarta. Diambil kembali 

dari http://penilaianproperty.blogspot.co.id/2009/06/persaingan-mal-di-

yogyakarta.html 

Kursunluoglu, E. (2014). Shopping Centre Customer Service: Creating Customer 

Satisfaction and Loyalty. Marketing Intelligence & Planning, 528 - 548. 

Kyle G., A. G. (2004). Predictors of Behavioral Loyalty Among Hikers Along the 

Appachian Trail. Leisure Science, 99-118. 

Pangarso, W.L. (2017) The Impact of Hedonic Shopping Motivations to Online 

Impulsive Buying Tendency of the Indonesian Consumer (Skripsi tidak  

dipublikasikan). Universitas Gadjah Mada, Yogyakarta. 

 

Parasuraman, A., Valarie A. Zeithaml, & Leonard L. Berry. (1985). A Conceptual 

Model of Service Quality and Its Implications for Future Research. 

Journal of Marketing, 41-50. 

 

Pertiwi, R. P. (2016). Optimalitas Perkembangan Pasar Modern (Mall) di 

Kawasan Perkotaan Yogyakarta (Skripsi, Universitas Gadjah Mada, 2016). 

Diperoleh dari http://lib.ugm.ac.id/ind/?page_id=248#. 

PENGARUH NILAI UTILITARIAN DAN HEDONIS TERHADAP KEPUASAN PENGUNJUNG MAL DI
KABUPATEN SLEMAN
EKKY ENDAH SAFITRI, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

http://lib.ugm.ac.id/ind/?page_id=248


 

88 
 

 

Oliver, R. L. (1980). A Cognitive Model of the Antecedents and Consequences of 

Satisfaction Decisions. Journal of Marketing Research, 460-469. 

Oztruk, A. B., Khaldoon N., Fevzi O., & Nan Hua. (2016). The role of utilitarian 

and hedonic values on users’ continued usage intention in a mobile hotel 

booking environment. International Journal of Hospitality Management, 

106-115. 

Qomah, K. I. (2016, Desember 24). Tiga Tenant Baru Antri di J-Walk. Diambil 

kembali dari Solopos.com: http://www.solopos.com/2016/12/24/mall-di-

jogja-tiga-tenant-baru-antri-di-j-walk-779040 

Rintamaki, T., Antti K., Hannu K., & Mark T.S. (2006). Decomposing The Value 

of Department Store Shopping into Utilitarian, Hedonic and Social 

Dimensions Evidence from Finland. International Journal of Retail & 

Distribution, 6 - 24. 

Santoso, J. (2007, Oktober). Menggali Potensi Pusat Perbelanjaan di Indonesia. 

Diakses pada 12 Januari 2017. Diambil dari herijurnalis.blogspot.co.id: 

http://herijurnalis.blogspot.co.id/2007/10/menggali-potensi-pusat-

perbelanjaan-di.html 

Sekaran, Uma & R. Bougie. (2013). Research Methods for Business: A Skill 

Building Approach 6th Edition. Chichester, United Kingdom: John Wiley 

& Sons. 

Setiati, G., Imam S. & Achmad S. (2015). Gender & Place Attachment pada 

Coffee Shop di Bandung. Jurnal Sosioteknologi, 14, 298-310. 

Setiawan, Ebta. Kamus Besar Bahasa Indonesia. 2017. Diakses pada 20 April 

2017. http://kbbi.web.id/mal-4. 

 
Sinha, Kumar P. & A. Banerjee. (2004). Store Choice Behaviour in an Evolving 

Market. Distribution Management, 482 - 494. 

To, Pui-Lai, C. Liao & T.H. Lin. (2007). Shopping Motivations on Internet: A 

Study Based on Utilitarian and Hedonic Value. Technovation, 774–787. 

Ulwan, M. N. (2014, Februari 3). Statistik Deskriptif dengan SPSS. Diambil 

kembali dari Portal Statistik: http://www.portal.com/2014/02/statistik-

deskrtiptif-dengan-spss.html?m=1 

Wakefield, Kirk L. & Julie Baker. (1998). Excitement at the Mall: Determinants 

and Effects on Shopping Response. Journal of Retailing, 515-539. 

Westbrook, R.A. & William C. Black. (1985). A Motivatio-Based Shopper 

Typology. Journal of Retailing, 78-103. 

PENGARUH NILAI UTILITARIAN DAN HEDONIS TERHADAP KEPUASAN PENGUNJUNG MAL DI
KABUPATEN SLEMAN
EKKY ENDAH SAFITRI, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/



 

89 
 

Wikipedia. (2016, Mei 29). Jogja City Mall. Diambil kembali dari Wikipedia 

Ensiklopedia Bebas: Mall 8 Lantai dengan Integrasi Hotel 500 Kamar 

Segera Hadir di Yogya 

Yan, R.N. & M. Eckman. (2009). Are Lifestyle Centres Unique? Consumers' 

Perceptions Across Location. International Journal of Retail & 

Distribution Management, 24-42. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

PENGARUH NILAI UTILITARIAN DAN HEDONIS TERHADAP KEPUASAN PENGUNJUNG MAL DI
KABUPATEN SLEMAN
EKKY ENDAH SAFITRI, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/


