
152 
 

DAFTAR PUSTAKA 

Buku 

Bungin, Burhan. 2007. Penelitian Kualitatif: Komunikasi, Ekonomi, Kebijakan 

Publik, dan Ilmu Sosial Lainnya. Jakarta: Kencana. 

Bungin, Burhan. 2015. Komunikasi Pariwisata: Pemasaran dan Brand Tujuan. 

Jakarta: Prenada Media Group. 

Campbell, Jennifer T. 2017. Web Design: Introductory 6th. Cengage Learning. 

Dewi, Ike Janita. 2011. Implementasi dan Implikasi Kelembagaan Pemasaran 

Pariwisata yang Bertanggung jawab. Jakarta: Kementerian Pariwisata. 

Fill, Chris. 2009. Marketing Communications: Interactivity, Communities and 

Content Fifth Edition. London: Pearson Education. 

Kartajaya, Hermawan. 2004. Memenangkan Persaingan dengan Segitiga 

Positioning-Diferensiasi-Brand. Jakarta: Gramedia Pustaka Utama. 

Kasali, Rhenald. 1999. Membidik Pasar Indonesia: Segmentasi, Targeting, dan 

Positioning. Jakarta: Gramedia Pustaka Utama. 

Keller, Kevin Lane. 2013. Strategic Brand Management 4th Edition. London: 

Pearson Education. 

Kolb, Bonita M. 2008. Tourism Marketing for Cities and Towns. Oxford: 

Elsevier. 

Kotler, Philip dan Kevin Lane Keller. 2012. Marketing Management. New Jersey: 

Pearson. 

Kotler, Philip, John T. Bowen, dan James Makens. Marketing for Hospitality and 

Tourism. London: Pearson, 2014. 

Krippendorff, Klaus. 2004. Content  Analysis:  An  Introductions  to  its  

Methodology  (Second Edition). California: Sage Publication. 

McCabe, Scott. 2009 Marketing Communications in Tourism and Hospitality: 

Concepts, Strategies and Cases. Oxford: Elsevier. 

Moilanen, Teemu dan Seppo Rainistoi. 2009. How to Brand Nations, Cities and 

Destinations: A Planning Book for Place Branding. Hampshire: Palgrave 

Macmillan. 

DESTINATION IMAGE DALAM WEBSITE (Analisis Isi Kualitatif Destination Image Indonesia pada
Website
www.indonesia.travel)
NIRWANDANI ADITYA MARTHA IRNANDA, Adam W. Sukarno, S.IP, M.A
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/



153 
 

Moleong, Lexy J. 2011. Metodologi Penelitian Kualitatif. Bandung: Remaja 

Rosdakarya. 

Moriarty, Sarah, Nancy Mitchell, dan William Wells. 2012. Advertising and IMC: 

Principles & Practice Ninth Edition. New Jersey: Pearson 

Morrison, Alastair M. 2013. Marketing and Managing Tourism Destinations. 

New York: Routledge. 

Pike, Steven. 2008. Destination Marketing An Integrated Marketing 

Communication Approach. Oxford: Elsevier. 

Prajarto, Nunung. 2010. Analisis isi Metode Penelitian Komunikasi. Yogyakarta: 

FISIPOL UGM. 

Prastowo, Andi. 2011. Metodologi Penelitian Kualitatif dalam Perspektif 

Rancangan Penelitian. Yogyakarta: Ar-Ruzz Media. 

Shimp, Terence. 2003. Periklanan Promosi & Aspek Tambahan Komunikasi 

Pemasaran Terpadu, Jilid I ( edisi 5). Jakarta: Erlangga. 

Usman, Husaini. 1996. Metode Penelitian Sosial. New Jakarta: Bumi Aksara. 

Wimmick, Roger D. dan Joseph R. Dominick. 2014. Mass Media Research: An 

Introduction 10th Edition. United States: Wadworth Cengage Learning. 

Jurnal 

Beerli, Asunciòn dan Josefa D. Martin. 2004. Factors Influencing Destination 

Image. Annals of Tourism Research, Vol. 31, No. 3. Hlm. 657–681. 

Cai, Liping A. 2002. „Cooperative Branding for Rural Destinations‟. Annals of 

Tourism Research, Vol. 29, No. 3. Hlm. 720–742. 

Elo et.al. 2014. Qualitative Content Analysis: A Focus on  Trustworthiness. SAGE 

Open January-March 2014: 1 –10, Hlm. 5. 

Mak, Athena H.N. 2017. Online Destination Image: Comparing National Tourism 

Organisation's and Tourists' Perspectives. Tourism Management. Hlm. 

280-297. 

Pan, Bing dan Daniel R Fesenmaier. 2006. „Online Information Search Vacation 

Planning Process‟. Annals of Tourism Research, Vol. 33. Hlm. 809-832. 

DESTINATION IMAGE DALAM WEBSITE (Analisis Isi Kualitatif Destination Image Indonesia pada
Website
www.indonesia.travel)
NIRWANDANI ADITYA MARTHA IRNANDA, Adam W. Sukarno, S.IP, M.A
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/



154 
 

Qu, Hailin, Lisa Hyunjung Kim, dan Holly Hyunjung Im. 2011. A Model of 

Destination Branding: Integrating The Concepts of The Branding and 

Destination Image. Tourism Management Journal. Hlm 465-476. 

Dokumen 

Biro Perencanaan dan Keuangan Sekretariat Kementerian Kementerian 

Pariwisata, Laporan Akuntabilitas Kinerja Kementerian Pariwisata Tahun 

2015, Jakarta: Kementerian Pariwisata, 2016 

Peraturan Menteri Pariwisata Republik Indonesia Nomor 6 Tahun 2015 Tentang 

Organisasi dan Tata Kerja Kementerian Pariwisata, Jakarta: Kementerian 

Pariwisata, 2015. 

Daring 

Burla, Knierim, Barth, Duetz, dan Abel. “From Text to Codings Intercoder 

Reliability Assessment in Qualitative Content Analysis” dalam 

http://www.juergen-barth.de/en/wp-

content/uploads/2009/06/BurlaetalPrinted2008 Intercoder.pdf Diakses 19 

Juli 2017. 

Cavia, José Fernández,  dan Daniela Castro. “Communication and Branding on 

National Tourism Websites” dalam 

http://www.scielo.cl/scielo.php?script=sci_arttext&pid=S0719-

367X2015000200012. Diakses 6 Mei 2017. 

http://www.antaranews.com/berita/349522/pemerintah-luncurkan-situs-web-

indonesia-travel. “Pemerintah Luncurkan Situs Web Indonesia Travel” 

Diakses 5 April 2017.  

http://eresources.nlb.gov.sg/history/events/a016f18a-d260-4078-

913d93b58528b87f.   “Uniquely Singapore Tourism Campaigns”. Diakses 

7 Mei 2017. 

http://www.indonesia.travel/brand-guidelines/brand-guideline.pdf “Brand 

Guidelines”. Diakses 7 Mei 2017. 

http://www.internetworldstats.com/stats.htm. Diakses 29 Desember 2016 

http://microsite.cnnindonesia.com/kemenpar/detail/gayahidup/20160912163044-

307-157731/presiden-jokowi-instruksikan-arah-perekonomian-indonesia . 

DESTINATION IMAGE DALAM WEBSITE (Analisis Isi Kualitatif Destination Image Indonesia pada
Website
www.indonesia.travel)
NIRWANDANI ADITYA MARTHA IRNANDA, Adam W. Sukarno, S.IP, M.A
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.scielo.cl/scielo.php?script=sci_arttext&pid=S0719-367X2015000200012
http://www.scielo.cl/scielo.php?script=sci_arttext&pid=S0719-367X2015000200012
http://www.indonesia.travel/brand-guidelines/brand-guideline.pdf


155 
 

“Presiden Jokowi Instruksikan Arah Perekonomian Indonesia”. Diakses 7 

Mei 2017. 

http://www.reuters.com/article/us-thailand-tourism-idUSKBN14P0QF. “Thailand 

Tourist Numbers Rise Nearly Nine Percent in 2016”.  Diakses 6 Mei 2017. 

https://www.similarweb.com/website/indonesia.travel. Diakses 5 April 2017. 

https://www.stb.gov.sg/about-stb/what-we-do//Pages/Marketing-Singapore.aspx. 

“Destination brand - YourSingapore”.  Diakses 7 Mei 2017. 

http://www.tatnews.org/history/  “History”. Diakses 6 Mei 2017. 

http://www.travelpulse.com/news/destinations/singapore-unveils-yoursingapore-

branding-campaign.html. “Singapore Unveils YourSingapore Branding 

Campaign”. Diakses 7 Mei 2017. 

http://vmy2014.com/about-vmy2014/about-myfest-2015.html. “About MyFEST 

2015”.  Diakses 7 Mei 2017. 

“Intercoder Reliability” dalam http://iralab.unt.edu/intercoder-reliability. Diakses 

19 Juli 2017. 

Leung, Jane. “Profile: STB's Ken Low Says 'YourSingapore' Is Already Bearing 

Fruit” dalam http://www.campaignasia.com/article/profile-stbs-ken-low-

says-yoursingapore-is-aleady-bearing-fruit/213393. Diakses 7 Mei 2017. 

Ramadhan, Aditya. “Pariwisata Indonesia Terus Tumbuh Tahun ke Tahun”, 

dalam http://www.antaranews.com/berita/528492/pariwisata-indonesia-

terus-tumbuh-tahun-ke-tahun .  Diakses 5 April 2017. 

Restanis, Angelos. “Malaysia's 2016 Tourist Arrivals Grow 4.0%” dalam 

http://www.traveldailynews.asia/news/article/64447/malaysia-s-2016-

tourist-arrivals-grow. Diakses 6 Mei 2017. 

 “Thailand Strengthens Its Quality Leisure Destination Appeal through New 

Amazing Thailand Logo” dalam http://www.tatnews.org/thailand-

strengthens-its-quality-leisure-destination-appeal-through-new-amazing-

thailand-logo/ diakses 6 Mei 2017 

Triwijanarko, Ramadhan. “Menilik Kekuatan Branding Wonderful Indonesia”, 

dalam http://marketeers.com/menilik-kekuatan-branding-wonderful-

indonesia/. Diakses 5 April 2017 

DESTINATION IMAGE DALAM WEBSITE (Analisis Isi Kualitatif Destination Image Indonesia pada
Website
www.indonesia.travel)
NIRWANDANI ADITYA MARTHA IRNANDA, Adam W. Sukarno, S.IP, M.A
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.reuters.com/article/us-thailand-tourism-idUSKBN14P0QF
https://www.similarweb.com/website/indonesia.travel
https://www.stb.gov.sg/about-stb/what-we-do/Pages/Marketing-Singapore.aspx
http://www.travelpulse.com/news/destinations/singapore-unveils-yoursingapore-branding-campaign.html
http://www.travelpulse.com/news/destinations/singapore-unveils-yoursingapore-branding-campaign.html
http://vmy2014.com/about-vmy2014/about-myfest-2015.html
http://iralab.unt.edu/intercoder-reliability
http://www.campaignasia.com/article/profile-stbs-ken-low-says-yoursingapore-is-aleady-bearing-fruit/213393.%20Diakses%207%20Mei%202017
http://www.campaignasia.com/article/profile-stbs-ken-low-says-yoursingapore-is-aleady-bearing-fruit/213393.%20Diakses%207%20Mei%202017
http://www.traveldailynews.asia/news/article/64447/malaysia-s-2016-tourist-arrivals-grow
http://www.traveldailynews.asia/news/article/64447/malaysia-s-2016-tourist-arrivals-grow


156 
 

Yustiana, Kurnia. “Gaet Google, Situs Resmi Pariwisata Indonesia Banjir 

Kunjungan 600%”, dalam https://travel.detik.com/travel-news/d-

3105898/gaet-google-situs-resmi-pariwisata-indonesia-banjir-kunjungan-

600?v9911031381. Diakses 19 Juli 2017 

Yustiana, Kurnia. “Strategi Kemenpar Genjot Wisman Tahun 2016”, dalam 

https://travel.detik.com/travel-news/d-3244467/strategi-kemenpar-genjot-

wisman-tahun-2016.  Diakses 5 April 2017.  

Skripsi dan Tesis 

Aksari, Ni Made Asti. Exploring the Efficacy of a Destination Branding Strategy 

in the Web 2.0 Environment: A Case Study of Bali. Thesis College of 

Business Victoria University, 2014. 

Herlina, Oktafiani. “Komunikasi Pemasaran Pariwisata DIY Melalui Pemanfaatan 

E-tourism oleh Swasta dan Pemerintah (Studi Komparatif 

www.visitingjogja.com dan www.YogYes.com), Tesis FISIP JIK UGM, 

2013. 

Koerte, Tammy Reiko. The Projected and Perceived Image of the United 

Republic of Tanzania. CFS Honors Program Undergraduate Theses 

Purdue University, 2009. 

Maria, Ellsye. Strategi Komunikasi Pemasaran Bisnis Online Berbasis E-

Commerce (Studi Kasus Strategi Komunikasi Pemasaran Website 

www.bukalapak.com), Skripsi FISIP JIK UGM tidak diterbitkan, 2016. 

Pratiwi, Rizky Ajeng. Membangun Citra Politisi Melalui Situs Pribadi (Analisis 

Isi Citra Fadli Zon dan Fahri Hamzah dalam Situs Pribadinya), Skripsi 

FISIP JIK UGM tidak diterbitkan, 2016. 

 

 

DESTINATION IMAGE DALAM WEBSITE (Analisis Isi Kualitatif Destination Image Indonesia pada
Website
www.indonesia.travel)
NIRWANDANI ADITYA MARTHA IRNANDA, Adam W. Sukarno, S.IP, M.A
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.visitingjogja.com/
http://www.yogyes.com/

	DAFTAR PUSTAKA

