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Chapter I


INTRODUCTION

1.1 Background


Stand-up comedy is a genre of comedy in which the performer, who is called stand-up comedian or comic, stands on a stage and speaks directly to the audience. To make their audience laugh, stand-up comedians do their performance by telling them a succession of stories, short jokes or one-liners, and anecdotes, which usually are called "bits" (Schwarz, 2010). In many performances, a stand-up comedian usually establishes direct contact with his audience in his performance. Some comedians even involve the audience to their “bits” by mocking, insulting, or criticizing them. Therefore, besides building the humorists' personalities, it is very important to build a relationship between a comedian and the audience so that the bits can be accepted as a joke and create laughter. 


With the intention of being accepted, “bits” should be delivered in such a way considering the hearers wants, face, and their relation to the comedian. In linguistic, people use politeness in interacting with other people and entering a social relationship. Politeness is a sign of respect and expression of what people feel for others in apologies, compliments, greeting, or thanks (Schwarz, 2010). According to Brown and Levinson (1987) politeness should be understood as a strategic conflict avoidance that the basic social role of politeness is in its ability to function as a way of controlling potential aggression between interacting parties. Meanwhile, in the view of Leech (1983) politeness entails avoiding disruption and maintaining social equilibrium and friendly relations. Consequently, politeness strategies are crucial for the comedians to create good relationship with the audience before they “attack” their audience.


One of international successful stand-up comedian is Russell Peters. Born in Toronto to Indian parents Eric and Maureen Peters, Peters has traveled the world and performed with his brand of observational comedy that blends stories with material about race. To support his material delivery Russell Peters regularly establishes direct contact with his audience and involves them in his performance. He usually impersonates various English accents of different groups in his act to poke fun at each group.


One of Peters’ best shows is entitled Red, White, and Brown. In Red, White, and Brown Russell Peters deliver some subject matters about race and stereotype. Most of materials about race and stereotype in Red, white, and brown are delivered by giving direct address to the audience who are, as sees in the show, from various ethnics such as Arab, Asian, Italian, Latinos, White American and Indian. Like his other performances, Peters includes his audience into his material by ridiculing, mocking or criticizing their stereotype and behavior.   


However, despite those materials, the audience did not look offended, hurt or insulted. From the laughter and applause which created during the show, we might assume that the way Russell Peters delivered his bits was accepted and appreciated by the audience. Therefore, the researcher is interested to do this research to analyze how Russell Peters builds his bits which attacks or include his audience so that his bits might be accepted by the audience from the pragmatics point of view especially from the use of politeness strategies. 


1.2 Research Questions


The analysis of this research deals with two questions, they are:

1. What politeness strategies are used by Russell Peters when he attacks or involves the audience into his bits during his show?


2. What are the purposes of the most frequent politeness strategies used in Russell Peters’ Red, White, and Brown?

1.3 Research Objectives

The objectives of this research are:

1. To discover what politeness strategies are used by Russell Peters in Red, White, and Brown, especially when he attacks or involve his audiences into his joke. 

2. To discover the purposes of the most frequent politeness strategies used in Red, White, and Brown. 

1.4 Contribution


This research gives practical contribution to the linguistic fields, particularly the politeness strategies, as a reference or a comparable study. The understanding on the use of politeness strategies helps readers to apply different strategies in different situations when they are obligated to be polite or not.  Therefore, they will be better aware of choosing certain strategies in order to maintain a good communication with others and to reach the goal through that communication. Further, the researcher hopes that this research can be useful for those who are interested on stand-up comedy.

1.5 Scope of the Study



This research applies pragmatics as the scope of the study. This research will focus on analyzing the politeness strategies when Peters attacks or involves his audience in his Red, White, and Brown stand-up comedy show. Considering there are many theories about politeness, the researcher will only use politeness strategies according to Brown and Levinson (1987) to avoid wider discussion.

1.6 Theoretical Approach


The researcher divides the theoretical approach into three parts. First, the researcher will explain generally about pragmatic and context. The following discussion will be about face and FTA, and the last one is about politeness and politeness strategies according to Brown and Levinson’s theory.

1.6.1 Pragmatics and Context

Pragmatics is a branch of linguistics study which is concerned with the study of meaning as communicated by a speaker and interpreted by a listener. According to Yule (1996) there are four areas which pragmatics is concerned with. First, pragmatics is the study of speaker meaning. It has, consequently, more to do with the analysis of what people mean by their utterances than what the words or phrases in those utterances might mean by themselves. Second, pragmatics is the study of contextual meaning. This type of study necessarily involves the interpretation of what people mean in a particular context and how the context influences what it said. Third, pragmatics is the study of how more gets communicated than is said. This approach necessarily explores how listeners can make inferences about what is said in order to arrive at an interpretation of the speaker’s intended meaning. The last, pragmatics is the study of the expression of relative distance. This perspective raises the question of what determines the choice between the said and the unsaid. 

Meanwhile, according to Levinson (1983) pragmatics is the study of those relations between language and context that are grammaticalized, or encoded in the structure of a language. Context is a background knowledge which is shared by the speaker and the hearer in understanding their utterance. Cutting (2002) explains that there are three shorts of context. First is the situational context, what speakers know about what they can see around them. Second is the background knowledge context, what they know about each other and the world. And, the last is the co-textual context, what they know about what they have been saying. 

1.6.2 Face and Face Threatening Act (FTA)


According to Brown and Levinson (1987) the definition of “face” is the public self-image that every member wants to claim for himself, consisting of two related aspects; 1) negative face, the basic claim to territories, personal preserves, rights to non-distraction-i.e. to freedom of action and freedom from imposition; and 2) positive face, the positive consistent self-image or 'personality' (crucially including the desire that this self-image be appreciated and approved of) claimed by interactants. 

A face-threatening act (FTA) is an act which challenges the face wants of an interlocutor. According to Brown and Levinson (1987) face-threatening acts may threaten either the speaker's face or the hearer's face, and either positive face or negative face. 

Brown and Levinson (1987) have made a first distinction between acts that threaten H’s positive face and negative face. Those acts that primarily threaten H’s negative-face include:


(i) Those acts that predicate some future act of H, and in so doing put some pressure on H to do the act such as; 1) orders and requests, 2) suggestions and advice, 3) remindings, 4) threats, warnings, and dares.


(ii) Those acts that predicate some positive future act of S toward H, and in so doing put some pressure on H to accept or reject them, and possibly to incur a debt such as; 1) offers, 2) promises.

(iii) Those acts that predicate some desire of S toward H or H’s goods, giving H reason to think that he may have to take action to protect the object of S’s desire, or give it to S such as; 1) compliments, expressions of envy or admiration, 2) expressions of strong (negative) emotions toward H – e.g. hatred, anger, lust.

Those acts that threaten H’s positive face, by indicating that the speaker does not care about the H’s feelings, wants, etc. – that in some important respect he does not want H’s wants – include:


(i) Those that show that S has a negative evaluation of some aspect of H’s positive face such as; 1) expressions of disapproval, criticism, contempt or ridicule, complaints and reprimands, accusations, insults, 2) contradictions or disagreements, challenges.

(ii) Those that show that S does not care about (or is indifferent to) H’s positive face;

1) expressions of violent (out-of-control) emotions,

2) irreverence, mention of taboo topics, including those that are inappropriate in the context, 

3) bringing of bad news about H, or good news (boasting) about S,

4) raising of dangerously emotional or divisive topics, e.g. politics, race, religion, women’s liberation,

5) blatant non-cooperation in an activity – e.g. disruptively interrupting H’s talk, making non-sequiturs or showing non-attention,


6) use of address terms and other status-marked identifications in initial encounters.



Secondly, According to Brown and Levinson (1987) FTAs that are threatening to S include.


(i) Those that offend S’s negative face such as; 1) expressing thanks, 2) acceptance of H’s thanks or H’s apology, 3) excuses, 4) acceptance of offers, 5) responses to H’s faux pas, 6) unwilling promises and offers.

(ii) Those that directly damage S’s positive face such as; 1) apologies, 2) acceptance of compliment, 3) breakdown of physical control over body, bodily leakage, stumbling or falling down, 4) self-humiliation, shuffling or cowering, acting stupid, self-contradicting, 5) confessions, admissions of guilt or responsibility, and 6) emotion leakage, non-control of laughter or tears.

1.6.3 Politeness Strategies

Brown and Levinson (1987) say that in order to enter into social relationship, we have to acknowledge and show an awareness of the face, the public self-image, the sense of self, of the people that we address. Brown and Levinson sum up human politeness behavior in four highest-level strategies, bald on record, negative politeness, positive politeness, and off-record.
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Figure 1. Possible strategies for doing FTAs (Brown & Levinson 1987:69)






1.6.3.1 Bald on Record


Bald-on record is direct speech acts; such utterance tend to contain the imperative with no mitigating devices which leave the hearers little option but do as they are told or be seen as uncooperative. The bald-on-record strategy does nothing to minimize threats to the hearer's “face”. According to Brown and Levinson (1987) this strategy is used whenever S wants to do the FTA with maximum efficiency more than he wants to satisfy H’s face, even to any degree.    


1.6.3.2  Positive Politeness


Positive politeness is redress directed to the H’s positive face, his desire that his wants should be thought of as desirable. Brown and Levinson (1987) explain that the redress consists in partially satisfying that desire by communicating that one’s own wants are in some respect similar to the H’s wants. Furthermore, Brown and Levinson (1987) note that unlike negative politeness, positive politeness is not necessarily redressive of the particular face want infringed by FTA. Positive politeness utterances are used as a kind of metaphorical extension of intimacy, to imply common ground or sharing of wants to a limited extent. Positive politeness techniques are usable to indicates that the S wants to ‘come closer’ to H. 


Brown and Levinson (1987) explain that the strategies of positive politeness strategies involve three broad mechanisms, they are 1) claim common ground, 2) convey that S and H and are cooperators, 3) fulfill H’s wants. Further, Brown and Levinson (1987) break positive politeness into 15 strategies below. They are;   


1) Notice, attend to H (his interest, wants, needs, goods),

2) Exaggerate (interest, approval, sympathy with H),


3) Intensify interest to H,


4) Use in-group identity marker,


5) Seek agreement,


6) Avoid disagreement,


7) Presuppose/raise/assert common ground,


8) Joke,


9) Assert or presuppose S’s knowledge of and concern for H’s wants,


10) Offer, promise,


11) Be optimistic,


12) Include both S and H in the activity,


13) Give (or ask for) reasons, 


14) Assume or assert reciprocity,


15) Give gifts to H (goods, sympathy, understanding, cooperation).

1.6.3.3 Negative Politeness


Negative politeness is redressive action addressed to the H’s negative face; his want to have his freedom of action unhindered and his attention unimpeded (Brown and Levinson, 1987, p.129).  Negative politeness strategies pay attention to the hearer’s negative face, by demonstrating distance between interlocutors, and avoiding intruding on each other’s territory. Negative politeness tends to show deference, emphasize the importance of the other’s time and or concerns, and even include an apology for imposition or interruption.


Brown and Levinson outline five mechanism in negative politeness, they are 1) be direct, 2) don’t presume/assume, 3) don’t coerce H, 4) communicate S’s want to not impinge on, and 5) redress other wants of H’s derivative from negative face.  From those mechanism Brown and Levinson, then, outline ten strategies in negative politeness strategy. They are: 


1. Be conventionally indirect 


2. Question, hedge


3. Be pessimistic


4. Minimize the imposition


5. Give deference 


6. Apologize


7. Impersonalize speaker and hearer


8. State the FTA as a general rule


9. Nominalize


10. Go on record as incurring a debt, or as not indebting hearer.


1.6.3.4 Off-record


Brown and Levinson state a communication act is done off record if it is done in such a way that it is not possible to attribute only one clear communicative intention to the act (Brown and Levinson, 1987, p.211). This mean, by doing off-record communication the speaker leaves himself an “out” by providing with a number of defensible interpretations. Therefore, Brown and Levinson (1987) explain that if a speaker wants to do an FTA, but wants to avoid the responsibility for doing it, he can do off-record strategy and leave the hearers to decide how to interpret. In addition, by doing off record the speaker could get three benefits, as stated by Nadar (2009) below;

a. The speaker can get credit for being tactful, non-coercive.


b. The speaker can run less risk of his act entering the “gossip biography” that others keep of him.


c. The speaker can avoid responsibility for potentially face damaging interpretation.


Brown and Levinson explain that there are two ways to do off-record strategy. Brown and Levinson have proposed 15 techniques to apply off record strategy, they are:


1) Give hints,

2) Give association clues,

3) Presuppose,

4) Understate,

5) Overstate,

6) Use tautologies,

7) Use contradiction,

8) Be ironic,

9) Use metaphors,

10) Use rhetorical question,

11) Be ambiguous,

12) Be vague,

13) Over-generalize,

14) Displace hearer,

15) Be incomplete, use ellipsis.


1.7 Method of Research


1.7.1 Data and Data Sources 


The data for this research were collected from the subtitle of Russell Peters’ Red, White and Brown Stand-up Comedy Show published in 2009 from http://subsmax.com/subtitles-movie/russell-peters-red-white-and-brown/ accessed in 10th November 2014. Red, White, and Brown is a stand-up comedy show which was recorded at the WAMU Theatre at Madison Square Garden in New York City, on February 2nd 2008. Even though the subtitle is the main data sources of this research, the video of the show was consulted to obtain information about the context of the speaker and the audience’s responses. After watching the show the researcher converts the subtitles into a transcript, to give clearer description, by adding some transcription features. 

Since every utterance in the show can be analyzed by politeness strategy theory, the researcher will only focus on the jokes or bits when Russell Peter attacks and involves the audience into his joke. There are 44 bits out of 78 bits in Red, White, and Brown are used as the data of this research. The complete data of this research can be seen in the appendix. 


1.7.2 Method of Data Collection



As mentioned before, the source of the data is obtained from the transcript of stand-up comedy show Red, White, and Brown. The data of this research are the bits in which Peters attacks or involves the audience into his performance.

According to Bromley (2003) 'bit' or joke in stand-up comedy is an individual routine on a certain topic. Hocket (as cited in Schwarz 2000, p. 65) explains that a joke have three different components; 1) build-up, 2) pivot, and 3) punch line. The “build-up” forms the body of the joke. It introduces the joke and presents the orientation of the bit. The “pivot” signifies the word or phrase around which the ambiguity is created. Finally, the “punch line” serves to conclude the bit with its funny and surprising effect for the audience. Below are some bits in the data classified according to Bromley’s theory.


5. Taxi Game


1.  RP :
And I was doing so badly that the Chinese dude that was next 


2.  

was getting mad at me. 


3.  

Because he thought I was bullshitting on the machine!


4.  Au : 
((laughter))


5.  RP :
He starts yelling at me,


6. 

["Hey Asshole!”]C 


7.  Au :
((laughter))  


8.  RP :
[“If you're not going to play the game proper."]C

9.  Au : 
((laughter)) 


10. 

{applause}


11.  RP :
["Then go play something else!"]C

12.  Au : 
((laughter))


13. 

["Go play something your people are good at!"]C

14.  Au : 
((laughter))


15.  RP :
["Go play the taxi game!"]C

16.  Au : 
((laughter)) {applause}


16. Jews In the house


1.  RP :
Where are the Jews at? Jews in the house?

2.  Au :
{Applause}


3. 

Alright Arabs, The Jews are in here.


4.  Au : 
((laughter))  




5.  RP :
Go talk to them.


6.  Au : 
((laughter)) {applause}


7.  RP :
You've got some hugging to do.


8.  Au : 
((laughter))


According to Schwarz (2000) stand-up comedians usually do not explicitly use the exact structure as described by Hockett when delivering the bit. Sometimes the stand comedians skip the build-up (as seen in bit 16) and start directly with the pivot in order to create surprising effect of the following punch line. Besides, in one bit stand comedians usually have more than one punch line which are still connected to each other. Nevertheless, by reading the written material we still can comprehend the structure of the bits.


To classify the data the researcher first classifies the data resources according to the topic of the material in the show. To get the context of the speaker, while reading the transcript the researcher also watches the video of the show. Next, the researcher picks several materials which attack and involve the audience, considering as the most threatening act to the audiences’ face.  After picking the materials, the researcher breaks them down into several bits according to their topic. As seen in the examples above, the researcher gives the number and tittle to each bit to make it easier to classify the data. 

1.7.3 Method of Data Analysis 


After all the data were collected, the data are classified into four main strategies; bald on record, off record, positive politeness, and negative politeness,   according to politeness strategies theory outlined by Brown and Levinson. Next, the data are analyzed according to the strategies in each main strategy. Finally, the writer took some examples from each strategy to discuss further why it is categorized into that certain strategy. 

As the second objective of this research is to find the most frequent strategies in the data, the researcher tries to count the number of each strategy used in the data. In every single bit, more than just one strategy is used. On the other hand, one strategy might be used more than once in one bit. Therefore, to make it easy to count the number of each strategy the researcher considers to count the number of strategies based on how many bits they are used. After founding the most frequent strategies, the researcher tries to discover the purpose of the strategy from the context when the strategy is used. Besides, the researcher also tries to find the theories that support the analysis from some experts or other researchers.   


1.8 Literature Review

There are several researches that have been done related to the study of politeness or stand-up comedy. The first is a research done by Ali Iqbal (2013), an UGM English Department student, which entitled “Politeness Strategies in Requesting: A Case Study of English Department Student of FIB UGM”. His research identifies the politeness strategies that were used by English Department Students of Faculty of Cultural Sciences UGM in making request, and to discover whether the politeness strategies can be affected by variation of social status of the hearers. His research found out that the students used the negative politeness strategies to make their request. Another conclusion of his research is that politeness strategies might be affected by variation of social status of the hearer.

Second research is done by Inorda Sofiehara (2014) who examines requests in the movie The Last Song. Particularly, her research attempts to investigate negative politeness strategies used to express request in the movie. Based on her analysis 37 requests expressing the use of negative politeness strategies were found, and the negative politeness strategy number 2 question, hedge is the most commonly used strategy to express requests in the movie.     


The last, broad researches about stand-up comedy and linguistic are done by Anggi Triandana, student of linguistic in master program Universitas Gadjah Mada, and Jeannine Schwarz, a student of doctoral program Faculty of Philosophy Saarland University of Germany. Anggi’s research is entitled “Discourse analysis of verbal humor in Kill the Messenger movie (case study on stand-up comedy of Chris Rock)”. Her research aims to describe humor discourse in stand-up comedy show Kill the Messenger and to find out the humor caused by existing linguistics aspects. Her research finds out that Kill the Messenger uses various structures and pattern like one liners joke, question and answer joke, simple structure, and complex structure. Kill the Messenger also uses linguistics aspect as the trigger like morphology, syntactic, semantic, deixis, and language styles. Pragmatically, her research describes humor as seen from flouting of cooperative principle, politeness principle, and the use of irony principle.    

Meanwhile, Jeannine Schwarz in her dissertation entitled “Linguistic Aspects of Verbal Humor in Stand-up Comedy” investigates linguistic aspects of verbal humor in stand-up comedy and focuses primarily on the ways in which successful stand-up comedians organize and perform their material. Schwarz uses two performances of comedians Jerry Seinfeld and Steven Wright as the data of her research. From the result of her research it can be concluded that the creation of humor in stand-up comedy is seen as a combination of various linguistic features of joke telling such as wordplay and punning, hyperbole, repetitions, timing, and paralinguistic choices. In addition, the comedians develop a specific stage persona and create their own style of performing. Spontaneity and flexibility are shown to be two of the most important characteristics that a stand-up comedian must possess in order to give a successful performance.

The differences among the previous researches mentioned above are the object of the research, the data, and the data sources. Even though the topic about politeness and stand-up comedy has been discussed by several researches, a discussion which focuses about politeness in stand-up comedy show is a rare topic of research especially among scholar of Universitas Gadjah Mada. Therefore, it could be said that the researcher here carries a discussion which is different from previous research. However, researches above are used as the reference to support this research.

1.9 Presentation

This paper is divided into four chapters which are arranged as follow. The first chapter is the introduction of the research which describes the background of choosing the topic, research questions and goals, contribution, the scope of the study, theoretical approach, method of research, literature review, and presentation. The following two chapters will explain the result and the discussion of the research according to the goals of the research. Finally, on the last chapter the researcher gives the conclusion which sums up the result of the research. 


Chapter 2


Politeness Strategies in Red White, and Brown


In this chapter the researcher shows the use of politeness strategies in Russell Peters’ Red White and Brown. As mentioned before in chapter one, the theory about politeness strategies applied in this analysis is according to Brown and Levinson which places four highest level of strategies; i.e., bald on record, positive politeness, negative politeness, and off record. Since there are numerous examples from the data that shows the use of politeness strategies, the researcher will only give several examples on each strategy on the analysis section. Each example might be a full bit, or just some part of the bit. However, the complete example of the use of politeness strategies will be shown as the appendix at the end of the paper.


The result of the research is presented in the table 1 below. The data is classified into four main strategies; Bald on record, Positive politeness, Negative Politeness, and off record. From the result of analysis the researcher found that Russell Peters uses all four strategies in his performance. From 44 bits in Red, White, and Brown, which all of them are attacking the audience, positive politeness strategies are the most frequent strategies which used in the bits, while bald-on-record strategies are the least frequent. In the following section the writer will provide the explanations and examples of the use of politeness strategies in Russell Peters’ Red, White, and Brown.  

Table 1. The Frequency and Distribution of Politeness Strategies in Red, White and Brown

		Strategies

		Number of Bits   

		Percentage (%)



		1. Bald On Record

		11

		7.2%



		2. Positive politeness

		97

		63.4%



		2.1 Claim Common ground 

		 

		 



		Strategy 1 : Notice, atttend to H (his interest, wants, needs, goods)

		2

		1.3%



		Strategy 2 : Exaggerate

		5

		3.3%



		Strategy 3 : Intensify interest to H

		18

		11.8%



		Strategy 4 : Use in-group identity markers

		33

		21.6%



		Strategy 5 : Seek agreement

		1

		0.7%



		Strategy 6 : Avoid disagreement

		3

		2.0%



		Strategy 7 : Presuppose/raise/assert common ground

		29

		19.0%



		Strategy 8 : Joke

		3

		2.0%



		2.2 Fulfill H's wants

		 

		 



		Strategy 15 : Give gifts to H (goods, sympathy, understanding, cooperation)

		3

		2.0%



		3. Negative politeness

		18

		11.8%



		3.1 Don't presume/assume

		 

		 



		Strategy 2 : Question and Hedge

		10

		6.5%



		3.2 Don't coerce H (where x involves doing A)

		 

		 



		Strategy 4 : Minimize the imposition, Rx.

		3

		2.0%



		Strategy 5 : Give deference

		2

		1.3%



		3.3 Communicate S's want to not impinge on H

		 

		 



		Strategy 6 : Apologize

		3

		2.0%



		4. Off record

		27

		17.6%



		4.1 Invite conversational implicatures, via hints triggered by violation of Gricean Maxims

		 

		 



		Strategy 2 : Give association clues

		4

		2.6%



		Strategy 8 : Be ironic

		3

		2.0%



		Strategy 9 : use metaphore

		6

		3.9%



		Strategy 10 : Use rhetorical questions

		1

		0.7%



		4.2 Be vague or ambiguous 

		 

		 



		Strategy 11 : Be ambiguous

		5

		3.3%



		Strategy 12 : Be vague

		8

		5.2%



		Total

		153

		100.0%





2.1 Bald On Record


According to Brown and Levinson (1987) in cases of great urgency or desperation, redress would actually decrease the communicated urgency. Therefore, bald-on-record strategy is used to reach maximum efficiency. According to the data bald-on-record strategies are used only 7.2% of all strategies that are used.  In Red, White, and Brown, Peters uses bald on record strategy to attack the audiences in order to create laughter with surprising effect. The examples of the use of this strategy are shown in bit 6 and 16. 

6. Chinese Eyes 


1.  RP :
He starts playing.


2.  

He doesn't miss one single step,


3. 

he's just...


4.  

{act like playing DDR}


5.  Au : 
((laughter))


6.  RP :
It was the only time in my life I've seen


7. 

an Asian dude open his eyes really wide.


8. 

Just...


9.  

{open his eyes widely}


10.  Au : 
((laughter))


11.  RP :
{point at Chinese audience} 


12.  

Do it, do it, open your eyes really wide, try it, try it.


13.  Au : 
((laughter))


14.  RP :
Nothing happens, nothing happens!


15.  Au : 
((laughter))


16. Jews In the house


1.  RP :
Where are the Jews at? Jews in the house?


2. 

Alright Arabs, The Jews are in here.


3.  Au : 
((laughter))  




4.  RP :
Go talk to them.


5.  Au : 
((laughter)) {applause}


6.  RP :
You've got some hugging to do.


7.  Au : 
((laughter))


In bit 6 after talking about his experience seeing an Asian guy playing Dance-dance Revolution, Peters suddenly gives direct command to one of Chinese audience to open his eyes really wide just like a person who is playing dance-dance revolution. His command toward the audience, of course, creates laughter among the audience, as we know that Chinese people are famous with their slanting eyes. 

Meanwhile, in bit 19 after asking the audience if there are Jews in his audience Peters suddenly asks Arab people in his audience to talk to the Jews and hug them.  This sudden direct address creates laughter and applause among the audience since we know, from the war between Arab countries and Israel, that Arab people and Jew do not have a good relationship.  In these bits Peters uses bald on record strategy to creates a direct possibility for the audience to be shocked and embarrassed. Here, the intention to make the audience feel shocked and embarrassed is only possibly created when it is given by using bald on record strategy.  

2.2 Positive Politeness Strategies 


As explain in chapter 1, positive politeness strategies attempt to satisfy H’s basic needs of positive face. Brown and Levinson (1987) says that the strategies of positive politeness involve three broad of mechanism; claim “common ground”, convey that S and H are cooperators, and fulfill H’s wants. According to the result of the analysis two mechanisms are used in the data; claim common ground, and fulfill H’s want. The frequency and the distribution of positive politeness strategies can be seen in the table 2. 


Table 2. The Frequency and Distribution of Positive Politeness Strategies in Red, White and Brown

		Strategies

		Number of Bits   

		Percentage (%)



		1. Claim Common ground 

		 

		 



		Strategy 1 : Notice, atttend to H (his interest, wants, needs, goods)

		2

		2.1%



		Strategy 2 : Exaggerate

		5

		5.2%



		Strategy 3 : Intensify interest to H

		18

		18.6%



		Strategy 4 : Use in-group identity markers

		33

		34.0%



		Strategy 5 : Seek agreement

		1

		1.0%



		Strategy 6 : Avoid disagreement

		3

		3.1%



		Strategy 7 : Presuppose/raise/assert common ground

		29

		29.9%



		Strategy 8 : Joke

		3

		3.1%



		2. Fulfill H's wants



		Strategy 15 : Give gifts to H (goods, sympathy, understanding, cooperation)

		3

		3.1%



		Total

		97

		100.0%





2.2.1 Claim Common Ground



As explained in chapter one above, one of mechanism in positive politeness strategies is claiming common ground with H by indicating that S and H both belong to some set of people who share specific wants, including goals and values. There are 8 strategies in positive politeness strategies in this mechanism. In Red, White, and Brown Peters uses all of these strategies (as seen in table 2 above) to involve his audience into his bits. The next explanation shows how Peters uses those strategies to claim common ground with his audience.


Strategy 1: Notice, Attend to H (his interest, wants, needs. goods)

Brown and Levinson (1987) say that this strategy suggests that S should take notice of aspects of H’s condition. This strategy is applied in observational joke which is Peters’ typical joke. In Red, White, and Brown Peters uses this strategy to attack his audience by observing their looks, position or attitude. The example of this strategy can be seen in bit 1.


1. Everybody Mixed Up   



1.  RP :
What's going on?


2.                 
Look at everybody all mixed up, I like that.


3.  Au :
((laughter))


4.  RP :
White girls with non-white guys, that's what I'm talking about, huh?


5.  Au :
((laughter))

This bit satirizes the audience for they are sitting next to other people from different race.  In this bit Peters shows his audience that he notices their seat position where everybody from different races is gathering. Peters uses his awareness of the situation as his punch line to attack his audience. By noticing his audience’s seat position, Peters has given his awareness toward his audience, and made him get closer to his audience. 

Strategy 2: Exaggerate (interest, approval, sympathy with H)



According to Brown and Levinson (1987) another feature of positive-politeness output is exaggerative or emphatic use of words or particles in showing interest, approval, or sympathy with H. In English, they include expressions like for sure, really, exactly, absolutely, etc. This strategy is used by Peters in bit 18 when he is arguing about who are the top three cheap people in the world. 


18. The Top Three Cheap People in the World


13.  RP :
Like, if you were to rate the top three cheap people in the world,


14.  

Indians for sure would be number one on that list. 


15.  Au : 
((laughter)) {applause}


16.  RP :
See? See the pride in it?


17.  Au : 
((laughter)) 


18.  RP :
[“Oh yeah, fantastic.”]In

19.  

[“Fantastic.”]In

20.  Au : 
((laughter))


21.  RP :
[“We are it, (egdum) number one!]In

22.  Au : 
((laughter)) {applause}


23.  RP :
Indians for sure, number one on that list.


As we see in bit 18 above, Peters uses the expression for sure, even twice, to stress his opinion that Indian is the cheapest people in the world. This emphasis is another way of claiming common ground. Peters tries to make sure that all the audience have the same opinion or agree with him. 


Strategy 3: Intensify Interest to H



According to the theory another way for S to communicate to H that he shares some of his wants is to intensify the interest of his own (S’s) contribution to the conversation, by “making a good story”. Brown and Levinson (1987) states that one of common features of positive-politeness conversation is when S pulls H right into the middle of the events being discussed, therefore increasing H’s intrinsic interest to S.   



In Red, White, and Brown Peters uses this strategy by involving his audience in his story that he delivered. He tries to tell the audience his story as if the audiences are in the event which is being told. In addition, the use of directly quoted speech rather than indirect reported speech is another feature of this strategy.  Bit 10 and 23 can be the example of the use of this strategy. 


10. Arab Language


25. RP :
Then you go to the Middle East, and you hear real Arab speaking Arabic,


26.  

and it sounds NICE.


27. 

I was actually turned on by it.


28.  Au : 
((laughter))


29.  RP :
Because I was at this café in Dubai and I'm chilling right, 


30.  

and there are these two Arab girls having this conversation behind me,


31.  

and I'm eavesdropping, 


32.  

I have no clue what the fuck they're saying.


33.  Au : 
((laughter))


34.  RP :
But it sounded nice to me. 


35.  Au : 
((weak laughter))  




36.  RP :
Because all he hear behind me is 


37.  

“((speak randomly in Arabic accent))”

38.  Au : 
((laughter))


39.  RP :
And I was like, "Oh God, this is good."


40.  Au : 
((laughter))


23. Arrived in Bombay


1. 

We arrived in Bombay, I was like yelling at the flight attendant,


2. 

"Open the doors to this plane! 


3.  Au : 
((laughter))


4.  RP :
Let me at my Indian people!"


5.  Au : 
 ((laughter))


6.  RP :
"Let me show those Indians what it's like to be Indian!"


7.  Au : 
 ((laughter))


8.  RP :
She opened up the doors to that plane, 


9.  

I turned Canadian so fast!


10.  Au : 
 ((laughter))


11.  RP :
I was like, “I am so.”


12.  

{sniffing}


13.  Au : 
((laughter)) {applause}


14.  RP :
“Did I step in shit just now?”


15.  Au : 
((laughter))


16.  RP :
When you arrive in India, 


17.  

the minute they open the doors to that plane, 


18.  

you get an overwhelming blast of shit smell right up your nose!


19.  Au : 
((laughter))


In bit 10 Peters is talking about Arab language. He tells a story about his experience when he went to Middle East just to prove that Arab language is not such an ugly language like the media has shown us. In this bit he tries to pull the audience into his story as if they were with him in Middle East. He also tries to imitate the voice of Arabic people, not only give opinion about it, to increase the audience’s interest toward his story. 


In bit 23 Peters do the same strategy. This bit’s goal is to criticize the environment in Bombay.  However, to soften his criticism, Peters tells the audience about his first experience visiting Bombay. Besides including the audience into the story (line 16 to 18), Peters also uses direct quoted speech to show his expression when he arrived in Bombay. This strategy might soften the criticism toward Bombay city for Peters has covered it with a story that creates amusement.  

Strategy 4: Use in-group Identity Markers



Brown and Levinson (1987) state by using any ways to convey in-group membership, S can implicitly claim the common ground with H that is carried by that definition of the group. Brown and Levinson (1987) add that these include in-group usages of address forms, of language or dialect, of jargon or slang, and of ellipsis. 


In Red, White, and Brown Peters uses address form to convey such in-group membership such as friends, fellas, and bro. The example of this strategy can be seen in some part of bit 7 and bit 8 below when Peters is talking about Arab people. 


7. Arabs in the House 


6. RP :

What kind of Arab are you?


7.  Au :
(Libya)


8. 

Oh good, yeah,


9. 

you're united, good.


10.  Au : 
((laughter))


11.  RP :
("blah-blah byaa!") Is all I heard.


12.  Au : 
((laughter))


13.  RP :
I don't know if you answered me in Arabic, or if you said the country just now.


14.  

(“blah blakh blaa byaa”)


15.  Au : 
((laughter))


16.  RP :
One at a time there, fellas.


17.  RP :
What are you, what, what?


8. Arab Joke


1.  RP :
Just for the record, my Arab friends,


2.  

I don't do any Arab jokes in my act.


3. 

It's not that I don't think you're funny,


4. 

I just, you know, I don't know,


5. 

I don't want to... I don't know,


6. 

I don't want to die.


7.  Au : 
((laughter)) {applause}


In bit 7 Peters asks his Arab audience where they come from, yet he could not hear them clearly. Then, he is trying to ask them once more. As we see in line 16 of bit 7 he asks the audience to say it again by calling them “fellas”. Meanwhile, in the beginning of bit 8, Peters calls Arab people in the audience “my Arab friends” before he argue why he does not do any Arab jokes.  According to the theory, these address forms have a function of claiming in-group solidarity. Especially in bit 7, giving a command with in-group address marker indicates that Peters consider the relative power or status difference between himself and his audience to be small, and consider that it is not a command which indicates that he has more power than his audience.

Another way of using in-group identity markers is by using in-group language or dialect. In linguistics, using one language to another language or a dialect to another dialect in a communication is called code-switching. Brown and Levinson (1987) say that one type of code-switching is the switch in English into a spurious dialect, or a dialect not normally used by S or H. This kind of code switching can be used to soften an FTA or turn it into a joke.       


In Red, White, and Brown Peters uses this strategy several times, especially when he creates a joke about stereotype of some races. The examples of this strategy can be seen in bit 29 and 41 when Peters is talking about Trinidadian’s way of speaking and how Chinese people would be if the were in the World Cup.  


29. Trinidadian 


1.  RP :
Trinidadian people are fun 'cause they have that sing-song-y accent, 


2.  

you know?


3. 

You ever just listen to Trinidadian people have a Conversation?


4. 

And ["Everything is always up and down and ting."]T

5.  Au : 
((laughter))


6.  RP :
["I don't know why she's always talking and tings."]T

7.  Au : 
((laughter))


8.  RP :
["Walking around the room, boy."]T

9.  Au : 
((laughter))


10.  RP :
I remember the first time I went to Trinidad, 


11.  

I asked for directions,


12. 

I ended up dancing down the street.


13.  Au : 
((laughter))


14.  RP :
Do you know how to get to this place?"


15. 

["Well, she said to call she and pass by he house one time."]T

16.  Au : 
((laughter))


17.  RP :
(Do-do-do-do-do-do-do-do).


18.  Au : 
((laughter))


41. Chinese People in the World Cup

1.  RP :
You know why I want to see the Chinese team in the World Cup?


2. 

I want to see the Chinese team when they get into their huddle.


3. 

That's what I really want to see.


4.  Au : 
((weak laughter))


5.  RP :
You see all the other countries when they get into their huddle,


6. 

"Alright guys, we're going to get out there,” 


7.  

“we're going to pass that ball around,”


8.  

“we're going to have a good time.”


9. 

“Alright? Go team!"


10. 

Then you see the Chinese team,


11. 

{sit down and smoke} ["Okay."]C 

12.  Au : 
((laughter)) {applause}


13.  RP :
["Hey asshole, listen up!"]C

14.  Au : 
((laughter))


15.  RP :
["When you see the ball coming.]C

16.  Au : 
((laughter))


17.  RP :
[“Then you go down the field!"]C

18.  Au : 
((laughter))  


19.  RP :
["Chase the gwai-lo with the ball!"]C

20.  Au : 
((laughter))


21.  RP :
["Something's going down!"]C

22.  Au : 
((laughter))


23.  RP :
["Be a man!"]C

24.  Au : 
((laughter)) {applause}


As we see in those two bits above, Peters does code switching from his original accent into Chinese and Trinidadian. This code-switching has two basic functions. First, by imitating the dialect, which is not his dialect, Peters has made his bit, which potentially could offense the audience, funny and interesting. It becomes interesting for it is rare that someone could speak in different accents or dialect. Second, when using different dialects, Peters has stressed that he shares common ground to the audience about those dialect he uses in his performance.

Strategy 5: Seek Agreement



One of strategies in positive politeness due to claim the common ground with H is by seeking agreement. According to Brown and Levinson (1987) agreement may also be stressed by repeating part or all of what the preceding speaker has said, in conversation. Beside to show that one has heard correctly what was said, repeating is used to stress emotional agreement with the utterance or to stress interest and surprise.  The example of this strategy is when Peters pokes fun a couple of Latin people who come to his show.  

42. Latin People


1. RP :
I love Latin people.


2. 

They're fun to me, man.


3. 

You're Latino, bro, are you?


4. 

What are you?


5.  Man : 
Colombian 


6.  RP :
Colombian. 


7.  Au : 
((weak laughter))


8.  RP :
Your girl, Latina? She 


9. Woman:
Ya


10.  

What are you, Colombian as well?


11. 

Oh, you found each other.


12.  Au : 
((laughter))


As seen in the build-up part of bit number 42 above, Peters repeats what the Latin man says after he asks where he is from. We can assume that here Peters tries to stress his interest to the Latin people before he makes a joke about them.     


Strategy 6: Avoid Disagreement



One of strategies in doing positive politeness is by avoiding disagreement with the H. Avoiding disagreement can be done by hedging opinions. According to Brown and Levinson (1987), S may choose to be unclear about his own opinion, so as not to be seen to disagree. It is too risky for S is to give an opinion, unless S is certain of H’s opinion on the subject. In English some hedges such as sort of, kind of, like, in a way, can be used to hedge opinion, in order to avoid disagreement. The example of the use of this strategy can be seen in bit 9 below;  


9. Blame the Media 


1.  RP:
I kind of blame the media for what's going wrong in the world right now,


2. 

because they kind of just perpetuate stereotypes about people.


3. 

They don't tell you that's what they're doing,


4. 

they don't go, "hey, this is what you need to think,"


5. 

but they know how people's brains work.


6. 

What they do, they enforce all this shit, you know?


7. 

What they do, is they'll show you an image of somebody


8.   

of a different racial background 


9.  

and then they'll show you an alternate image like right away, 


10.  

of something completely different.


11.  

They don't say the two images are together,


12.  

they kind of present it like,


13. 

"what do you think?"


14.  Au :  
((laughter))


In bit 9 Peters argues about media which he thinks perpetuates stereotypes about people. In his first line of this bit he starts it by saying that he blames the media for what is going wrong in the world. However, he uses the words kind of to hedge his opinion to soften FTA of criticizing since the audiences might have another opinion on the subject. 


According to the theory, another way of avoiding disagreement is by giving pseudo-agreement. The example of pseudo-agreement in English is the use of then as a conclusory marker, an indication that the speaker is drawing a conclusion to a line of reasoning carried out cooperatively with the addressee.

21. Italians 


1.  RP :
Any Italian people in the house tonight? Italians?


2.  Au : 
{applause} 


3.  RP :
Are you real Italian or are you like a New York Italian?


4.  Au : 
((weak laughter)) 


5.  Man : 
New York


6.  RP :
New York, that's not fucking real Italian, you know.


7.  Man : 
My parents are Italian. 


8.  RP :
You what? Your parents are from Italy, so do you speak Italian?


9.  Man :
Ya


10.  RP :
Oh well, then you're real Italian.


11. 

As long as you speak Italian, to me you're real Italian.

In bit 21 Peters uses this strategy when he is talking about Italian. Here Peters uses the word then after arguing with an Italian about whether he is an Italian according to Peters. Peters argues that people who live in New York cannot be said as Italian unless they speak Italian. After the audience says that his parents are Italian and he speaks Italian Peters says that he is real Italian.   

Strategy 7: Presuppose/Raise/Assert Common Ground


In stand-up comedy in order to elicit laughter the comic should have same knowledge and common ground with the audience about topic that he delivers. One way of emphasizing common ground with the hearers is by doing point-of-view-operation. Speaking as if H were S, or H’s knowledge were equal to S’s knowledge is one of characteristics in positive politeness that attempt to bring together the points of view of speaker and hearer. This kind of strategy is found in the use of you know in English, where H could not possibly “know”. The example of this strategy is shown in bit 22 below. 

22. African American – Black American


1. RP :
Everybody's got this race-culture issue in this country, you know.

2. 

Anywhere, you know.


3. 

There's a big difference between race and culture.


4. 

Because racially I'm an Indian man, culturally, not at all.


5.  Au : 
((laughter))


6.  RP :
Many of you may think you're Indian,


7.  

or, you know, some people think they're Italian even though 


8.  

they've never been to Italy in their lives, 


9.  

they don't speak Italian.


10. 

It always bugs me how they call black people in America African-Americans.


11. 

You're not fucking African!


12.  Au : 
((laughter))


13.  RP :
You're black!


14.  Au : 
((laughter))

As we see in the build-up part of this bit, Peters tries to assert same knowledge about race-culture issue with his audience before he finally, in the punch-line part, ridicules black people. By using you know many times in this bit he tries to convince that his audience has same knowledge of this subject matter and reduce the distance between him and his audience.

Strategy 8: Joke



Brown and Levinson (1987) say since jokes are based on mutual background knowledge and values, joke maybe used to stress that shared background and value. Brown and Levinson (1987) add that joke may minimize an FTA and be used as an exploitation of politeness strategies, in attempts to redefine the size of the FTA. The example of this strategy is seen in bit 31 below.

31. West Indian 


5.  RP :
Where you from?


6.  Au :
(Trinidad, Guyana, Trinidad, Guyana)


7.  RP :
Alright, slow down, slow down.


8. 

It's not an auction.


9.  Au : 
((laughter))


10.  RP :
"Trinidad... Guyana... Trinidad... Guyana!"


11.  Au : 
 ((laughter))


In bit 31 Russell Peters is talking about West Indian people. Therefore, in the beginning of his bit he tries to greet West Indian people and asks them where they from. After the audience answer, Russell Peters criticize them for being unclearly when answering. However, to minimize the FTA Peters ask the audience to slow down, and says that it is not an auction. Since Russell Peters and the audience have common knowledge about the word “auction”, the audience could understand that Peters is joking.


2.2.2 Fulfill H's wants for some X


Another way of satisfying positive face of the hearer is by redressing H’s face directly by fulfilling some of H’s wants. In the show Peters also tries to fulfill his audience wants by giving compliment or sympathy. By fulfilling the H’s wants it indicates that Peters wants H’s wants for in some particular respect. Strategy 15 is the strategy of this attempt.


Strategy 15: Give gifts to H (goods, sympathy, understanding, cooperation)



Brown and Levinson (1987) states that S may satisfy H’s positive face want by satisfying some of H’s wants. Brown and Levinson (1987) adds that the positive-politeness action of gift giving is not only physical gifts but also human-relations wants such as the wants to be liked, admired, cared about, understood and listened. In Red, white and brown Peters gives such positive-politeness action of giving gift. The beginning of bit 3 and 25 can be the example of this strategy. 


3. Asian Love Dance-dance Revolution


1. RP :
Asians, good to see you.


2. Au 
{Applause}


3. RP :
You look upset {points at one Chinese audience}, what's wrong?


4.  

You look like you’re looking for a Dance Dance Revolution 


5.  

machine or something.


6. Au : 
((laughter)) 

42. Latin People


1.  RP :
I love Latin people.


2. 

They're fun to me, man.


3. 

You're Latino, bro, are you?


4. 

What are you?


5.  Man : 
Colombian 


6.  RP :
Colombian. 


7.  Au : 
((weak laughter))


In bit 3, before Peters talks about Chinese people and dance-dance revolution game, Peters tries to greet the Chinese people among the audience. While in bit 42 Peters greets Latin people by saying that he loves Latin people. Both actions are used by Peters to satisfy his audience face, Chinese and Latin people, by showing his interest to them. Peters needs to gain some respect from his audience by giving complement and sympathy, and increase closeness with his audience in order to make him easy to involve his audience in his performance.    

2.3 Negative Politeness

Negative politeness strategies attempt to redress the FTA by satisfying H’s negative face. From the analysis negative politeness strategies are used in 11.8% of all strategies. There are three main strategies found in the data; 1) Don't presume/assume, 2) Don't coerce H, and 3) Communicate S's want to not impinge on H. The frequency and the distribution of this strategy are seen in table 3 below. 


Table 3. The Frequency and Distribution of Negative Politeness Strategies in Red, White and Brown

		Strategies

		Number of Bits   

		Percentage (%)



		1. Don't presume/assume

		 

		 



		Strategy 2 : Question and Hedge

		10

		55.6%



		2. Don't coerce H 

		 

		 



		Strategy 4 : Minimize the imposition, Rx.

		3

		16.7%



		Strategy 5 : Give deference

		2

		11.1%



		3. Communicate S's want to not impinge on H

		 

		 



		Strategy 6 : Apologize

		3

		16.7%



		Total

		18

		100%





2.3.1 Don’t presume/assume 



Brown and Levinson (1987) says one way in which a redress can be given to H’s negative face is by avoiding presuming or assuming that anything involved in the FTA is desired by H. Strategy 2 of negative politeness applies this method by questioning or hedging such assumption.  


Strategy 2 : Question, hedge

Brown and Levinson defines a “hedge” as a particle, word, or phrase that modifies the degree of membership of a predicate or noun phrase in a set; it says of that membership that is partial, or true only in certain respect, or that is more true and complete than perhaps might expected” (Brown and Levinson, 1987, p. 145). According to the theory, one way to encode such hedges in an opinion is by making minimal assumption about H’s wants. In English this operation is found in the use of question tag or with expression right in the end of a sentence. The example of this strategy in Red, White, and Brown is shown in bit 43 below. 

43. Portuguese

1.  RP :
Any Portuguese people here tonight?


2. 

Portuguese? Really?


3.  Au : 
(yaaa)



4.  RP :
Brazilian too? Any Brazilians? You're Brazilian?


5.  Au : 
Yaaa


6.  RP :
Brazilians speak Portuguese, though, right?


7. 

You speak Portuguese, though right? Yeah.


8. 

So if you speak Portuguese...


9. 

Obviously, you can understand Spanish then, right?


10. 

Because they're very similar to each other, aren't they?


11. 

You ever hear somebody speaking Portuguese?


12. 

Doesn't it sound like Spanish being spoken by a deaf person?


13.  Au : 
((laughter))


14.  RP :
Portuguese just sounds like really badly pronounced Spanish, doesn't it?



15. 

Here's a Spanish guy counting to three: ["Unos, dos, tres."]S

16. 

Here's a Portuguese guy: ["Unos, dos, tres."]P


17.  Au : 
((laughter))


18.  RP :
["Quattro, cinqo!"]P

19.  Au : 
((laughter))


In bit 43 Peters is talking about Portuguese language. In this bit Peters create his build-up part by greeting Portuguese people or people who can speak Portuguese in his audience and asking them about their language. For example in line 10 when he states that Spanish and Portuguese is similar, he adds question tags “aren’t they?” in order to make minimal assumption that the audience might agree with his statement. In the pivot part of this bit (line 14) Peters also uses tag when he ridicules Portuguese that they sound like Spanish which pronounced badly. This strategy is used to soften an offensive statement which probably makes the audience lose their respect toward him.         

2.3.2 Don't coerce H


According to the theory, another way of redressing H’s negative face is by avoiding coercing H’s response. From the research we found two strategies which attempt to give this kind of redress; minimize the imposition, and give deference.  

Strategy 4: Minimize the imposition, Rx.


Brown and Levinson (1987) explain that one way of avoiding coercion of H is by attempting to minimize the imposition. They describe that by minimizing the imposition, it indirectly may pay H deference. Further, Brown and Levinson (1987) says that in English this is achieved by using word just in expression like “I just want to ask you if I can borrow a little paper”. Here, just conveys both its literal meaning of “exactly”, “only”, which narrowly delimits the extent of the FTA, and its conventional implicature “merely”. The use of this strategy can be seen in bit 35 when Peters argues about Indian men’s penises.     

35. Dicks for Indian  


1.  RP :
Because let's be honest, as a brown man to another brown man.


2.  Au : 
((weak laughter))


3.  RP :
God wasn't kind to us in the dick department, alright.


4.  Au : 
((laughter)) {applause}


5.  RP :
I'm not saying he short-changed us, okay?


6. 

I'm just saying that he didn't give us any extra shit.


7.  Au : 
((laughter))


8.  RP :
God gave Indian people a lot of things. 


9.  

Big dicks, not one of them.


10.  Au : 
((laughter))

In the beginning of the joke above, Peters claims that God was not kind to Indian people for not giving them big dick. The word just on that line shows that Peters tries to convince the audience that he does not judge them to have a small dick, but he only wants to say that they do not have more than average size.      


Strategy 5: Give Deference

 
In order to satisfy negative face of the hearer, giving deference can be applied in doing the FTA. According to Brown and Levinson (1987) there are two ways of realization of deference; first is in which S humbles and abases himself, and second is in which S raises H (pays him positive face of a particular kind, namely that which satisfies H’s want to be treated as superior). In a conversation (especially in English) giving referent honorific (such as Sir, Madam, Lady) to H which we have not known well can provide inferences that indirectly give respect to the H. Bit 4 in Red, White, and Brown is the example of this strategy.  

4. Explaining Dance-Dance Revolution


32. RP :
Do you know what it is, sir? 


33.  

{talk with one of the audience}


34.  

Do you know what the Dance Dance Revolution is?


35.  

It's not an actual revolution.


36. Au : 
((laughter))


37. RP
 :
So you don't have to worry about that.


38. Au : 
((weak laughter))


In bit number 4 above Peters would like to talk about dance-dance revolution. Before he explain about what dance-dance revolution is, Peters asks one of the audiences, an old man who is sitting near the stage, if he knows about it. By using Sir Peters has tried to give respect to his audience. 


2.3.3 Communicate S's want to not impinge on H




One way to satisfy H’s negative-face wants is to indicate that S is aware of them and taking them into account in his decision to communicate the FTA (Brown and Levinson, 1987, p. 187). This strategy can be done by using strategy 6, straight forwardly apologizing for the impingement. 


Strategy 6: Apologize


Brown and Levinson (1987) remark that by apologizing for doing an FTA, the speaker can indicate his unwillingness to impinge on H’s negative face and thereby partially redress that impingement. By admitting the impingement S can partially satisfy H’s negative face demands. In Red, White, and Brown Peters also asks apologize after talking about taboo topic as seen in bit 36 below. 

36. Suggestion for Ladies 

1. RP :
Let me tell you something, 


2.  

guys with big dicks are never going to make love to you properly.


3. 

You know why?


4. 

They don't have to.


5.  Au : 
((weak laughter))


6.  RP :
They've got a big dick!


7.  Au : 
((laughter))


8.  RP :
They just show up!


9.  Au : 
((laughter))


10.  RP :
["Was'sup?"]BA

11.  Au : 
((laughter))


12.  RP :
I can't believe I did that with my mom in the audience!


13.  Au : 
((laughter))


14.  RP :
Sorry Mom!


15.  Au : 
((laughter))


In this joke, after Peters talks about size of penis and gives suggestion to the ladies in the audience to not get hype with big penis, Peters states his regret by making apologize to his mom in the audience. By begging forgiveness Russell admits that he has talked about taboo topic which may make some audience feel uncomfortable. In this case, the apology, besides to turn his suggestion into a joke, this strategy can redress his FTA toward the audience.       


2.4 Off Record


As explained in chapter 1, a communication is done off-record if it invites more than just one interpretation. In Red, White, and Brown Peters uses off-record strategies in some bits in order to create indirectness, and to unclear his intention of delivering his joke when his joke is considered offensive. The frequency and the distribution of off-record strategies can be seen in the table 4 below.

Table 4. The Frequency and Distribution of Off-record Strategies in Red, White and Brown

		Strategies

		Number of Bits      

		Percentage (%)



		1. Invite conversational implicatures

		 

		 



		Strategy 2 : Give association clues

		4

		14.8%



		Strategy 8 : Be ironic

		3

		11.1%



		Strategy 9 : use metaphore

		6

		22.2%



		Strategy 10 : Use rhetorical questions

		1

		3.7%



		2. Be vague or ambiguous 

		 

		 



		Strategy 11 : Be ambiguous

		5

		18.5%



		Strategy 12 : Be vague

		8

		29.6%



		Total

		27

		100%





2.4.1 Invite conversational implicatures.


According to the theory, if we want to do an FTA indirectly we have to give some hints to the H, and hope that H picks up on them and interprets what we mean/intend to say. The way to do this is by making some utterance that conversationally implicates some other sentence or proposition. There are four strategies which follow this method found in the data. 

Strategy 2 : Give association clues 

Brown and Levinson (1987) explain that some implicatures triggered by relevance violations is provided by mentioning something associated with H, either by precedent in S-H’s experience or by mutual knowledge of their interactional experience. Giving such clue in doing FTA will leave it up to H to interpret what the S mean and take the responsibility for FTA away from S. Bit 11 can be seen as the example of the use of this strategy. 

11. Blame the Media 


84. 

What they do, is they'll show you an image of somebody


85.   

of a different racial background 


86.  

and then they'll show you an alternate image like right away, 


87.  

of something completely different.


88.  

They don't say the two images are together,


89.  

they kind of present it like,


90. 

"what do you think?"


91.  Au :  
((laughter))


92.  RP :
Like, what they'll do is


93. 

they'll show you like, an Asian guy...


94. 

And then a car accident.


95.  Au :  
((laughter)) 


96.  

{applause}


97.  RP :
They'll show you an Indian guy...


98. 

And a 7/11.


99.  Au : 
((laughter))


100.  RP :
"What do you think?"


101.  Au :  
((laughter))


102.  RP :
They'll show you an Arab guy and an explosion.


103.  Au : 
((laughter))


104.  RP :
“I knew it!” You know.


105.  Au : 
((laughter))

In this bit Peters is actually talking about the media which is always stereotyping about people from different racial background. However, in this bit Peters inserts some lines to attack his audience. He uses off-record strategy to attack his audience when he says the media shows people an Asian guy with car accident, Indian guy with 7/1, and Arab guy and an explosion. Here, Peters tries to cover his ridicule toward his audience by only giving clues, instead of telling them that he actually is talking about the stereotype of those people. By using this strategy he has saved the audience’s face, or at least softened the FTA, and taken the responsibility for insulting the audience away from him. 


Strategy 8: Be ironic



According to the theory by saying the opposite of what S means, S can indirectly convey his intended meaning and soften the FTA. Bit 2 in Red, white, and Brown is the example of this strategy.  


2. Somebody Brought a Kid


1.  RP
Somebody brought a kid. good job, huh? Good job.


2.  Au
((laughter))


3.  RP :
That kid's going to learn some new shit tonight, my friend. He's...


4.  Au 
((laughter)) {Applause}

In this bit Peters teases a man in his audience who brings his kid to the show. Here Peters is using irony by saying that it is a good job to bring a kid in his show instead of telling that the kid might not understand the jokes in his show. Besides saving his audience face, this strategy also can create laughter in the audience.    

Strategy 9 : Use metaphors 


Another category of Quality violations is using a metaphor. Brown and Levinson (1987) say that even though the use of metaphor is perhaps usually on record, there is possibility that exactly which of the connotation of the metaphor S intends may be off record. In Red, white, and brown Peters use this strategy in some of his bits for example in bit 13 when he is talking about Indian’s pride of cheapness.


13. Indian’s Pride of Cheapness


23.  RP :
You know, here's the thing too.


24. 

It's not like I'm up here going 


25.  

"You Indian people are cheap, and I'm the one that's not."


26. 

No, no, no, no, no.


27.  Au : 
 ((laughter))


28.  RP :
[No, no, no, no, no.]In

29.  Au : 
 ((laughter))


30.  RP :
I am just as fucking cheap as you.


31.  Au : 
 ((laughter))


32.  RP :
The difference is now I have money.


33.  Au : 
((laughter))


34.  RP :
I'm just cheap in better stores!


35.  Au : 
 ((laughter))


In this bit, Peters states that Indian are cheap and they are proud of it. As he himself is an Indian guy, Peters admits that he is also cheap. However, as we seen in line 34 of bit 13 he gives metaphor for himself that actually he is just cheap in “better store”. What Peters means is that he is not as cheap as Indian people, but he does it off record by saying that he is cheap in a “better store”. 

Strategy 10 : Use rhetorical questions

One of the off-record strategies is using rhetorical question. Asking a question with no intention of obtaining an answer can break sincerity on question that S wants H give him indicated information. Questions that leave their answer hanging in the air can be used to soften an FTA such as in criticism. In bit 39 Peters uses this strategy to criticize his audience when he is arguing about soccer. 

39. Hate Soccer 


1.  RP :
I don't like a lot of sports, I'll be honest with ya. 


2.  

I hate soccer, I hate soccer.


3. Au :
Boooooooo..


4.  RP :
No, what are you.?


5. 

You boo because I have an opinion?


6.  Au : 
((laughter))




7.  RP :
"Boo your opinion!"


8.  Au : 
((laughter))


9.  RP :
"Get out of America!”

10.  Au : 
((laughter))


11.  RP :
“We don't like your thoughts!"


12.  Au : 
((laughter))


In this bit Peters states that he hates soccer. However, the audiences seem disagree with him by boing him. Then, Peters defenses his opinion and gives criticism toward his audience by using rhetorical question (line 5). This strategy can soften his criticism toward his audience.    

2.4.2 Be vague or ambiguous

Strategy 11 : Be ambiguous



According to the theory, S may choose to go off record by being vague or ambiguous in such a way that his communicated intent remains unclear and therefore minimize the threat of the FTA.  Bit 2 is one of the examples of the use of this strategy in Red, white, and brown. 

2. Somebody Brought a Kid


1.  RP
Somebody brought a kid. good job, huh? Good job.


2.  Au
((laughter))


3.  RP :
That kid's going to learn some new shit tonight, my friend. He's...


4.  Au 
((laughter)) {Applause}


In bit 2 Peters is giving direct address to one of the audience who brings his kid. As we seen in line 3 of this bit, Peters says that the kid will learn some “new shit” after watching his performance. The words “new shit” here is ambiguous and can be interpret as a good knowledge or a thing that should not be heard by a kid. Instead of warning the audience who brings a kid to be careful when his kid listen to his jokes, which might threat the audience’s face, Peters chooses to be ambiguous to minimize the threat.  


Strategy 12: Be vague



Brown and Levinson (1987) states S can go off record with an FTA by being vague about who the object of the FTA is, or what the offence is. This kind of strategy is usually used in criticism. In Red, White, and Brown Peters uses this strategy when dealing with the material which criticize the audience. the example of this strategy is shown in bit 8 and 20. 

8. Arab Joke


1.  RP :
Just for the record, my Arab friends,


2.  

I don't do any Arab jokes in my act.


3. 

It's not that I don't think you're funny,


4. 

I just, you know, I don't know,


5. 

I don't want to... I don't know,


6. 

I don't want to die.


7.  Au : 
((laughter)) {applause}


In bit 8 above Peters is giving direct address to Arab people in his audience. The goal if this bit is actually to criticize Arab people who are considered bad tempered, so that he does not want to make fun of them. However, Peters choses to be vague on this bit by saying that he just do not want to die, without saying that Arab people might kill him.    

20. The Top Three Cheap People in the World


13.  RP :
Like, if you were to rate the top three cheap people in the world,


14.  

Indians for sure would be number one on that list. 


15.  Au : 
((laughter)) {applause}


16.  RP :
See? See the pride in it?


17.  Au : 
((laughter)) 


18.  RP :
[“Oh yeah, fantastic.”]In

19.  

[“Fantastic.”]In

20.  Au : 
((laughter))


21.  RP :
[“We are it, (egdum) number one!]In

22.  Au : 
((laughter)) {applause}


23.  RP :
Indians for sure, number one on that list.


24. 

Very, very close second, Chinese,


25.  

and Jews we'll give you third place,


26. 

just to keep you in the game, how about that, you know?


27.  Au : 
((laughter))


28.  RP :
So you don't feel like you're losing everything. 


29.  Au : 
((laughter)) {applause}


Meanwhile, in bit 20 the target of this bit is Jewish people in the audience. In this bit Peters is discussing about the top three cheap people in the world. After saying that Indian and Chinese people are the two best in the world, Peters says that Jews will be placed in the third rank. As seen in line 25 until 28 the reason why Peters gives Jews the third place can create an implicature. By saying that it just to make them involve and make them do not lose everything Peters is trying to say that he claims that Jew are such people who want to get everything. However, what Peters really mean is not literally mentioned in the bits. He chooses to be vague on his bits so that he can let the audience to interpret what he really intends. By being vague in his criticism He might reduce the offensiveness of his bits.


Chapter III

The Purposes of Positive Politeness Strategies in Red, White, and Brown 


According to the result of the analysis, the most frequent strategies used in Red, White, and Brown are positive politeness strategies. There are 9 sub strategies of positive politeness found in the data, e.g., 1) Notice, atttend to H, 2) Exaggerate, 3) Intensify interest to H, 4) Use in-group identity markers, 5) Seek agreement, 6) Avoid disagreement, 7) Presuppose/raise/assert common ground, 8) Joke, and 9) Give gifts to H. This chapter discusses about the purpose of those strategies in Red, White, and Brown stand-up comedy show. Although the researcher did not make any interview with Russell Peters, the researcher tries to discover the motive of doing positive politeness strategies in his performance, related to the need of stand-up comedy, from the bits that he delivers. Some theory about stand-up comedy from some researchers and experts are also discussed to support the discovery. 


There are three purposes found in the use of positive politeness strategies in Red, White, and Brown. Those purposes are found in 9 strategies of positive politeness strategy. From the analysis it is found that one strategy might have more than one purpose. The classification of the purpose is presented in table 5 below. In the following discussion the researcher shows some examples of the use of positive politeness strategies in some bits, which indicate the purpose of the strategies. 

Table 5. Classification of the Purpose of Positive Politeness Strategy

		Strategies

		Purposes



		

		Create Solidarity

		Stay Connected With the Audience

		Create Amusement



		Strategy 1 : Notice, atttend to H (his interest, wants, needs, goods)

		√

		√

		√ 



		Strategy 2 : Exaggerate

		 

		√

		 



		Strategy 3 : Intensify interest to H

		 

		√

		√



		Strategy 4 : Use in-group identity markers

		√

		 

		√



		Strategy 5 : Seek agreement

		 

		√

		 



		Strategy 6 : Avoid disagreement

		 

		√

		 



		Strategy 7 : Presuppose/raise/assert common ground

		√

		√

		 



		Strategy 8 : Joke

		 

		 

		√



		Strategy 15 : Give gifts to H (goods, sympathy, understanding, cooperation)

		√

		 

		 





3.1 Create solidarity 


Hay (2000) argues that one of the purposes of humor is to create solidarity within the group or between particular members of the group. She explains that every attempt at humor is an attempt to both express solidarity with the audience and construct a position of respect and status within the group. Whenever we attempt humor and it succeeds, our status within the group will be positively affected. When we have amused the audience it means that we share with them a common idea of what is funny. According to Hay (2000) this attempt serves to create or maintain solidarity.


However, to create such a humor that can maintain solidarity a comedian a comedian should consider the jokes he is going to deliver unless they might be offensive, or considered unfunny. On this occasion, positive politeness strategy plays a very important role to create a joke that can create solidarity. Peters in his Red, White and Brown uses positive politeness many times in order to create solidarity between him and his audience. Even though he creates many jokes that attack his audience, Peters delivers them in such way that he does not break his positive relation with his audience. In Red, White, and Brown Peters tries to create solidarity with a group of people in his audience while attacking them by using politeness strategies.    


The following bits are the example how Peters uses positive politeness to maintain solidarity with Indian people in his audience through his bits. 

13. Indian’s Pride of Cheapness


1. RP :
We are an endless supply of cheap jokes!


2.  Au : 
 ((laughter))


3.  RP :
And you know what the best thing about it is?


4. 

Indian people, we're proud of our cheapness.


5.  Au : 
((laughter))


6.  RP :
You're never going to insult us by calling us cheap, 


7.  

that's the best part!


8.  Au : 
((laughter))


9. 

{applause}

10.  RP :
You walk up to an Indian,


11.  

"You guys are cheap."


12.  

["Thank you for noticing, thank you."]In

13.  Au : 
((laughter))


14.  RP :
["Thank you very much, thank you."]In

15.  Au : 
((laughter))


16.  RP :
"That guy just called you cheap!"


17. 

["No, no, no, he pronounced it cheap.”]In

18. 

[“But what he was saying was smart."]In

19.  Au : 
 ((laughter))


20.  RP :
["Very smart, he was saying."]In

21.  Au : 
 ((laughter))


22.  RP :
We're cheap.


23. 

You know, here's the thing too.


24. 

It's not like I'm up here going 


25.  

"You Indian people are cheap, and I'm the one that's not."


26. 

No, no, no, no, no.


27.  Au : 
((laughter))


28.  RP :
[No, no, no, no, no.]In

29.  Au : 
((laughter))

30.  RP :
I am just as fucking cheap as you.


31.  Au : 
((laughter))


32.  RP :
The difference is now I have money.


33.  Au : 
((laughter))


34.  RP :
I'm just cheap in better stores!


35.  Au : 
((laughter))


35. Dicks for Indian  


1.  RP :
Because let's be honest, as a brown man to another brown man.


2.  Au : 
((weak laughter))


3.  RP :
God wasn't kind to us in the dick department, alright.


4.  Au : 
((laughter)) {applause}


5.  RP :
I'm not saying he short-changed us, okay?


6. 

I'm just saying that he didn't give us any extra shit.


7.  Au : 
((laughter))


8.  RP :
God gave Indian people a lot of things. 


9.  

Big dicks, not one of them.


10.  Au : 
((laughter))


Bit 13 and 35 above are targeted to Indian people. Bit 13 talks about the pride of Indian people for being cheap. In this bit Peters’ goal is to tell the audience how cheap Indian people are. Meanwhile, in 35 Peters is talking about Indian penises.  However, in order to create solidarity between him and his Indian audience, Peters applies strategy 4 of positive politeness strategy “Use in-group identity markers” by using inclusive terms such as “we”, “our”, and “us” to indicate that he includes himself as the object of the jokes. As seen in line 1, 4, 6, and 22 of bit 13 and in line 3, 5, and 6 of bit 35 above, Peters tries to include himself as the object of his joke. In this bit Peters shows that he belongs to Indian as well, so the laughter that created is not from “we laugh at you” but rather from “we laugh with you”. 


Another example of maintaining solidarity in Red, White, and Brown is seen from bit 9 when Peters is talking about media. 

9. Blame the Media 


1.  RP :
I kind of blame the media for what's going wrong in the world right now,


2. 

because they kind of just perpetuate stereotypes about people.


3. 

They don't tell you that's what they're doing,


4. 

they don't go, "hey, this is what you need to think,"


5. 

but they know how people's brains work.


6. 

What they do, they enforce all this shit, you know?


7. 

What they do, is they'll show you an image of somebody


8.   

of a different racial background 


9.  

and then they'll show you an alternate image like right away, 


10.  

of something completely different.


11.  

They don't say the two images are together,


12.  

they kind of present it like,


13. 

"what do you think?"


14.  Au :  
((laughter))


15.  RP :
Like, what they'll do is


16. 

they'll show you like, an Asian guy...


17. 

And then a car accident.


18.  Au :  
((laughter)) 


19.  

{applause}


20.  RP :
They'll show you an Indian guy...


21. 

And a 7/11.


22.  Au : 
((laughter))


23.  RP :
"What do you think?"


24.  Au :  
((laughter))


25.  RP :
They'll show you an Arab guy and an explosion.


26.  Au : 
((laughter))


27.  RP :
“I knew it!” You know.


28.  Au : 
((laughter))


In this topic Peters gives his opinion about the media which he blames for what happens in the world recently. He tries to convince the audience that media has spread stereotypes about people. The punch line of this bit is actually insulting the audience, especially Indian, Chinese, and Arabic, as seen in lines 29 until 42 when he gives the examples of some stereotypes. However, in this bit he tries to convince the audience that such stereotypes are made by the media. The use of you know in this bits is the example of positive politeness strategy which claims that Peters and his audience share common ground (Strategy 7 of positive politeness) about the media. 

In this bit Peters tries to maintain solidarity between him and his audience by arising an issue about media’s evilness that he claims to be shared problem. According to Bouma (as cited in Smith 2003, p. 19) group solidarity has tendency to increase when a conflict arises between the in-group and the outsiders. He implies that a group becomes more united, and strengthens its in-group relations if a conflict or an issue develops with an outside power or group. Therefore, here Peters uses media as the mutual enemy to develop conflict so that he can create group solidarity with his audience.  

3.2 Stay Connected with the Audience


Other motive of doing positive politeness strategy is to make the comedian and his audience stay connected. According to Schwarz (2000) stand-up comedy in general is a combination of performance and material. Besides being funny, a successful stand-up comedy has to allow the audience to follow the comedian’s train of thought. To create laughter a comedian should make the audience understand the joke since the audience will not laugh unless they understand what the comedian is talking about. Therefore, the topic that are going to be delivered should be related or have connection to the audience. 


Carter (2008) explains that the material in stand-up comedy cannot be too personal. Even though sometimes the comic should have new ideas toward one topic, first, the topic should come from general topic that can make a connection between the comedian and the audience. Before a comic talks about his own opinion toward an issue, it is important to raise similarity between him and his audience, at least the issue is not completely strange for the audience.

One of the purposes of using positive politeness strategy is to show that H wants to get closer to S by indicating that H and S have similarity in some aspects. Smith (2003) says that if a group share a lot in common, then they are more likely to come together and interact cohesively. In Red, White, and Brown Peters uses positive politeness strategy by claiming common ground, as one of mechanism in positive politeness strategy, to make his audience “go with him”. Bit 26 below will show us how Peters uses this strategy to stay connected with his audience. 

26. Trinidad and Guyana People


1.  RP :
So, Trinidad and Guyana...


2. 

But you're Indian, obviously,


3.  

{applause}


4. 

I mean, alright, relax.


5.  Au : 
((laughter))


6.  RP :
You're still Indian, you know that, right?


7. 

I mean, I don't want.


8. 

'Cause I know when Trinidadians and Guyanese people 


9.  

leave their respective countries and come to America, 


10.  

they're like, "Are you Indian?"


11.  Au : 
((laughter))


12.  RP :
["No! I look fuckin' Indian to you?"]In

13.  Au : 
((laughter))


14.  RP :
I'm like, "Yes.”


15.  Au : 
((laughter))  


16.  RP :
“Ram Gopal, you do."


17.  Au : 
((laughter))


18.  RP :
You're Indians, you know.


19. 

They're just as Indian as us.


In bit 26 above Peters is talking about Trinidad and Guyana people. He claims that they are Indian just like him. We can see some expressions which Peters uses to claim that he has similarity with his audience such as obviously, and you know. Besides using those expressions, Peters also tries to claim similarity by using any terms which refer to in-group code which are known by the audience. In line 16 above, by mentioning one of Indian name “Ram Gopal” Peters assumes that all the audience obviously understand that it is an Indian name. Peters’ assumption that his audience knows this code indicates that he and his audience share common ground (Strategy 7 of positive politeness). 

Besides sharing similarities, another politeness strategy that can make Peters stay connected with the audience is noticing the audience (Strategy 1 of positive politeness). In Red, White, and Brown Peters attacks his audience through his bit by noticing their behavior, or condition in the show. This strategy helps him to make the audience understand his joke as object or the topic can be seen directly by them. Bit 33 is the example how Peters notices his audience and includes them into his bit.    

33. Pluck the Eyebrows


1.  RP :
But I don't trust dudes, you did your eyebrows,


2. 

I see you did brother, I know you did. Italian guy...


3. 

No, you did the middle, 


4.  

and then you got carried away


5.  Au : 
((laughter))  


6.  RP :
because your shit is...


7.  Au : 
((laughter))


8.  

Get a shot of that guy!


9.  

His shit is way too neat!


10.  Au : 
((laughter))


11.  RP :
{applause}


12.  

Look at how neat that is!


13.  

That's not natural!


14.  Au : 
((laughter))


15.  RP :
Men shouldn't pluck their eyebrows!


16. 

Because we don't know what the end result is supposed to look like!


17.  Au : 
((laughter))


In bit 33 above Peters is talking about plucking eyebrows activity. In this bit he says that men should not pluck their eyebrows. To make the audience more connect with this subject matter Peters take one of the audiences to be example of this topic. He notices one of audience’s eyebrows, and says that he should have plucked his eyebrows since they look very neat. By doing this, besides showing awareness of the audience, one of features in positive politeness, Peters has made the audience understand the joke that he delivers since he has shown the audience that this issue does exist in their surroundings.

3.3 Create Amusement    


The last motive of the use of positive politeness found in Red, White, and Brown is to create amusement.  According to Schwarz (2000) the delivery, the way comic tells his story, of successful stand-up comedian should create amusement. Comedians cannot just tell the joke monotonously without any animation since they should make their audience enjoy the performance from beginning to end. One way of raising excitement is to make use of paralanguage, such as gestures and various facial expressions. 


In Red, White, and Brown Peters tries to raise amusement by telling his own experience in such way that can intensify his audience interest (strategy 3 of positive politeness). In telling a story Peters imitates a various accent of different race, and uses direct quoted speech, which are positive politeness strategies, to create amusement and make the audience laugh.  Bit 31 and 41 below are the example of how Peters uses those strategies to create amusement.

31. West Indian Speaking


1.  RP :
Very creative though, all the West Indians 


2.  

they have a unique way of speaking.


3. 

They put words together in a very interesting fashion.


4. 

I remember when I grew up in a town called Brampton and uh.


5.  Au : 
{applause}


6.  RP :
“B-Town represent!”


7. 

Um, and I remember when I was in high school, 


8.  

standing at the bus stop. 


9.  

And there was a Guyanese woman standing at the bus stop with me.


10. 

And this fat girl walked past us.


11. 

Now, I don't know this Guyanese woman.


12. 

I've never met her in my life.


13. 

But this fat girl walks past and this Guyanese woman looks at me and goes,


14.   

["Hey boy.”]WI 


15.  Au : 
 ((laughter))


16.  RP :
[“You see the big-skinned girl?"]WI

17.  Au : 
((laughter))


18.  RP :
I was like, “what?”


19. 

["You see the big-skinned girl?"]WI

20.  Au : 
((laughter))


21.  RP :
“Do you mean big-boned?”


22.  Au : 
((laughter))


23.  RP :
[“No.”]WI

24.  Au : 
((laughter))


25.  RP :
[She bones are the same size."]WI

26.  Au : 
((laughter))


27.  RP :
["Her skin is big!"]WI

28.  Au : 
((laughter))

41. Chinese People in the World Cup

1.  RP :
It always freaks me out that the Chinese are never 


2.  

in the World Cup.


3. 

You're the largest population in the world, 


4.  

and you're known for kicking.


5.  Au : 
((laughter))


6.  RP :
[“Waaa!”]C {Kicking}


7.  

But it's kicking!


8.  Au : 
((laughter))


9.  RP :
You know why I want to see the Chinese team in the World Cup?


10. 

I want to see the Chinese team when they get into their huddle.


11. 

That's what I really want to see.


12.  Au : 
((weak laughter))


13.  RP :
You see all the other countries when they get into their huddle,


14. 

"Alright guys, we're going to get out there,” 


15.  

“we're going to pass that ball around,”


16.  

“we're going to have a good time.”


17. 

“Alright? Go team!"


18. 

Then you see the Chinese team,


19. 

{sit down and smoke} ["Okay."]C 

20.  Au : 
((laughter)) {applause}


21.  RP :
["Hey asshole, listen up!"]C

22.  Au : 
((laughter))


23.  RP :
["When you see the ball coming.]C

24.  Au : 
((laughter))


25.  RP :
[“Then you go down the field!"]C

26.  Au : 
((laughter))  


27.  RP :
["Chase the gwai-lo with the ball!"]C

28.  Au : 
((laughter))


29.  RP :
["Something's going down!"]C

30.  Au : 
((laughter))


31.  RP :
["Be a man!"]C

32.  Au : 
((laughter)) {applause}


In bit 31 above, Peters is telling his audience about his experience when he was in high school in Brampton. He tells the moment when he saw Guyanese woman standing at the bus stop with him, and started talking on her accent. As we see in this bit, the punch line of this bit is the way Peters imitates the way Guyanese woman speaking. Meanwhile in bit 41 Peters talks about his thoughts when Chinese people are in the World Cup. In bit 41 Peters tells his imagination toward Chinese people when they get into their huddle. Peters also uses direct quoted speech and his Chinese accent to be his punch line in this bit.

There are two function of the use of imitating the way of Guyanese woman and Chinese people speaking. First, by doing it Peters has softened the FTA toward Guyanese and Chinese people who come to the show. Second, by imitating their accent Peters has created laughter in the audience. Imitating his audience’s accent is considered as his attempt to create amusement to the audience. As we see from two bits above, Peters has succeeded to create excitement and laughter from his audience by using direct quoted speech and imitating his audience accent.  


Chapter IV


Conclusion


This research investigates the use of politeness strategy in stand-up comedy show Red, White, and Brown performed by Russell Peters. From 44 bits analyzed in Red, White, and Brown it is found that Peters use four basic strategies proposed by Brown and Levinson (1987), Bald on record, positive politeness, negative politeness, and off record. According to the result of the research positive politeness strategies are the most frequent strategies in Red, White, and Brown with 63.4% out of all strategies. The result also show that use in-group identity marker (strategy 4 of positive politeness) is the most frequent strategy expressed in Red, White, and Brown.  

From the second objectives of this research we can see that there are three main motives of doing positive politeness strategies in Red, White, and Brown. First, positive politeness strategies are used to maintain solidarity between Peters and his audience. Second, using positive politeness strategies help Peters to stay connected with the audience during the show. The last, by applying positive politeness strategies Peters can create excitement in his bits, and help him support his joke to create laughter. 

Bibliography

Bromley, Patrick. (2013) Glossary of Comedy Terms. [Online]. available from:. http://comedians.about.com/od/glossary/g/bit.htm 
[Accessed: 09/02/15] 


Brown, Penelope and Stephen C. Levinson. (1987) Politeness: Some universal in Language Usage. Cambridge: Cambridge University Press. 

Carter, Judy. (2001) The Comedy Bible: From Stand-up to Sitcom—The Comedy Writer’s Ultimate “How To” Guide. New York: Fireside.     

Cutting, Joan. (2002) Pragmatics and Discourse. London: Routledge. 

De Montfort University. (n.d) The Harvard system of referencing. Available from: www.library.dmu.ac.uk/Images/Selfstudy/Harvard.pdf. [Accessed: 20/05/15].  


Hay, Jenifer. (2000) Function of Humor in the Conversation of Men and Women : Journal of Pragmatics. 32. P. 709-742.

Iqbal, Ali. (2013) Politeness Strategies in Requesting: A Case Study of English Department Student of FIB UGM. Unpublished undergraduate thesis (S,S). Universitas Gadjah Mada. 

Leech, Geoffrey N. (1883) Principles of Pragmatics. London: Longman.

Levinson, Stephen C. (1983) Pragmatics. London: Cambridge University Press.

Nadar, F.X. (2009) Pragmatik dan Penelitian Pragmatic. Yogyakarta: Graha Ilmu.

Schwarz, Jeannine. (2010) Linguistic Aspect of Verbal Humor in Stand-up Comedy. Dissertation (Doctor der Philosophie). Der Universitat des Saarlandes.   

Smith, Jonathan S. (2003) “It’s Just Comedy”: Media Effect of Ethnic Humor. Thesis (IMC). West Virginia University. 


Sofiehara, Inorda. (2014) Negative Politeness Strategies of Request in the Movie “The Last Song”.   Unpublished undergraduate thesis (S,S). Universitas Gadjah Mada.


Subsmax.com. (2009) Red, White, and Brown [online]. Available from: http://subsmax.com/subtitles-movie/russell-peters-red-white-and-brown/ [Accessed in 10/11/14]


Triandana, Anggi. (2014) “Discourse analysis of verbal humor in Kill the Messenger movie (case study on stand-up comedy of Chris Rock)”. Unpublished thesis (MA). Universitas Gadjah Mada.

Yule, George. (1996) Pragmatics. New York: Oxford University Press.

Appendix


1. Transcription Convention


		I like that.

		A period shows falling tone in the preceding element, suggesting finality.   



		what’s going on? 

		A question mark shows rising tone in the preceding element. 



		see,


now,


		A comma indicates a level, continuing intonation, suggesting non-finality



		DAMN

		The use of capitals shows heavy stress or indicates that speech is louder than surrounding discourse. 



		(blah-blah)

		When Peters produces noises in order to imitate something instead of using words, these onomatopoeic noises are rendered in parentheses.



		((laughter))




		Aspects of utterance, such as whispers, coughing, and laughter, are indicated with double parentheses.



		And then he said, “what’s wrong?” 

		Quotation marks “ “ are given when Peters is giving direct sentence.



		{standing ovation}

		Nonverbal behavior, such as movements and looks, are indicated with braces.



		[…………]In

		When Peters imitates Indian accent the sentence is in square bracket with In.



		[…………]Ch

		When Peters imitates Chinese accent the sentence is in square bracket with Ch.



		[…………]WI

		When Peters imitates West Indian accent the sentence is in square bracket with WI.



		[…………]A

		When Peters imitates Arabic accent the sentence is in square bracket with A.



		[…………]Am

		When Peters imitates American accent the sentence is in square bracket with Am.



		[…………]BA

		When Peters imitates Black American accent the sentence is in square bracket with BA.



		[…………]J

		When Peters imitates Jamaican accent the sentence is in square bracket with J.



		[…………]T

		When Peters imitates Trinidadian accent the sentence is in square bracket with T.



		[…………]L

		When Peters imitates Latinos accent the sentence is in square bracket with L.



		[…………]S

		When Peters imitates Spanish accent the sentence is in square bracket with S.



		[…………]P

		When Peters imitates Portuguese accent the sentence is in square bracket with P.



		[…………]M

		When Peters imitates Mexican accent the sentence is in square bracket with M.





Set up







Pivot







Punch-line 







Pivot







Punch-line 
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