Kinerja Pemasaran PT. Perkebunan Nusantara Il (Persero)
UTAN, Prof. Dr. Ir. Masyhuri; Prof. Dr. Ir. Dwidjono Hadi Darwanto M.S

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Aaker, David., Kumar V., & George S. Day., 2001. Marketing Research. 7"
Edition. Jhon Willey & Sons Inc. New York.

Argenti, J., 1976. Corporate Collapse: The Causes and Symptoms. Jhon Wiley &
Sons. Inc. New York.

Assauri, Sofjan., 1987. Manajemen Pemasaran: Dasar, Konsep, dan Strategi.
Rajawali Pers. Jakarta

Albright, Jeremy J., & Hun Myoung Park., 2008. Confirmatory Factor Analysis
using Amos, LISREL, Mplus, and SAS/STAT CALIS. Technical Working
Paper. The University Information Technology Service (UITS) Center
for Statistical and Mathematical Computing. Indiana University.

Bayuaji, YB. Mandra., 2003. Audit Pemasaran Berdasarkan Strategic Marketing
Plus 2000: Studi Kasus Pada PT. HM Sampoerna. Tesis. Pasca Sarjana
Universitas Gadjah Mada. Tidak Dipublikasikan. Yogyakarta.

Bell, Martin L. 1996. Marketing Concepts and Strategy. Houghton Mifflin
Company. New York.

Berkowitz, Eric N., Roger A. Kerin & William Rudelius., 1986. Marketing.
McGraw-Hill Higher Education. New York.

Cooper, & Schindler., 2008. Business Research Method. 10" Edition. McGraw-
Hill International Edition. New York

Dajan, Anto., 1986. Pengantar Metode Statistik. Cetakan Kesebelas. LP3ES.
Jakarta.

Dalrymple, Dauglas J., & Leonard J. Parsons., 1985. Marketing Management:
Strategy and Cases. 4™ Edition. Jhon Wiley & Sons Inc. Canada.

Day, George S., 1994. The Capabilities of Market-Driven Organization. Journal
of Marketing. Vol. 58 (October). pp. 37-52

Downy, W. David & Steven P. Erickson., 1987. Manajemen Agribisnis. Edisi
Kelima. (Alih Bahasa: Rochidayat Ganda S. dan Alfonsus Sirait).
Penerbit Erlangga. Jakarta.

Drucker, Peter., 1973. Management: Task Responsibilities, Practices. Harper &
Row. New York.

Fisk, G., 1969. Marketing System: An Introduction Analysis. Harper & Row. New
York.



Kinerja Pemasaran PT. Perkebunan Nusantara Il (Persero)
UTAN, Prof. Dr. Ir. Masyhuri; Prof. Dr. Ir. Dwidjono Hadi Darwanto M.S

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Forsyth, Patrick.,, 1990. Manajemen Penjualan. (Alih Bahasa: Susanto
Budidarmo). PT Elex Media Komputindo. Jakarta.

Faisal, Muhammad Arif., 2010. Analisis Kemampuan Pemasaran: Studi Pada PT
XYZ. Tesis. Pasca Sarjana Universitas Gadjah Mada. Tidak
Dipublikasikan. Yogyakarta.

Ferdinand, A., 2002. Structural Equation Modeling. Edisi Ketiga. CV. Indoprint.
Semarang.

Gama, Antonio Pimenta da., 2011. An Expanded Model of Marketing
Performance. Marketing Intelligence & Planning. Vol. 29 No. 7. pp. 643-
661.

Ghozali., dan Fuad., 2005. Structural Equation Modeling: Teori, Konsep dan
Aplikasi. Badan Penerbit Universitas Diponegoro. Semarang.

., 2008. Structural Equation Modeling: Teori, Konsep dan
Aplikasi dengan Program LISREL 8.80. Edisi Kedua. Badan Penerbit
Universitas Diponegoro. Semarang.

Hair, J.F., Rolph E. Anderson., Tatham, R.L., & Black, W.C., 1998. Multivariate
Data Analysis. 5™ Edition. Upper Saddle River. NJ Prentice Hall. New
York.

Kartajaya, Hermawan., 1995a. Marketing Plus 3. Pustaka Sinar Harapan. Jakarta

., 1995b. *“Audit Pemasaran Berdasarkan Strategic
Marketing Plus 2000”” dimuat dalam Kelola No. 09/V/1995. Yogyakarta

Kohls, Richard L., 1955. Marketing of Agricultural Products. The MacMillan
Company. New York

Kotler, Philip., 1977. From Sales Obsession to Marketing Effectiveness. Harvard
Business Review. No.77605 (November-Desember). pp. 66-75

., 1980. Marketing Management:  Analysis, Planning,
Implementation and Control. 4™ Edition. Prentice-Hall. New Jersey.

., 1984. Principles of Marketing. Prentice-Hall of India Private
Limited. New Delhi.

., 1993a. Manajemen Pemasaran: Analisis, Perencanaan,
Implementasi dan Pengendalian. Jilid 1. Edisi Ketujuh. Lembaga
Penerbit Universitas Indonesia. Jakarta.



Kinerja Pemasaran PT. Perkebunan Nusantara Il (Persero)
UTAN, Prof. Dr. Ir. Masyhuri; Prof. Dr. Ir. Dwidjono Hadi Darwanto M.S

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

., 1993b. Manajemen Pemasaran: Analisis, Perencanaan,
Implementasi dan Pengendalian. Jilid 2. Edisi Ketujuh. Lembaga
Penerbit Universitas Indonesia. Jakarta.

., Swee Hoon Ang., Siew Meng Leon., & Chin Tiong Tan., 1996.
Marketing Management: An Asian Perspective. Prentice Hall. Singapore.

., 2002. Manajemen Pemasaran 1. Edisi Milenium. Prenhallindo.
Jakarta.

., & Kevin Lane Keller.,, 2009. Manajemen Pemasaran. Edisi
Ketigabelas. (Alih Bahasa Bob Sabran). Penerbit Erlangga. Jakarta

McCarthy, E. Jerome., 1960. Basic Marketing. Richard D. Irwin Inc. Illions.

., & William D. Pereault Jr., 1986. Basic Marketing. Richard
D. Irwin Inc. Illions.

Mc. Donald, Malcom & Martin Christopher., 1995. Marketing: An Introduction
Text. Macmillan Press Ltd. London.

Morgan, Neil A., Bruce H. Clark & Rich Gooner., 2002. Marketing Productivity,
Marketing Audits, and Systems for Marketing Performance Assessment:
Integrating Multiple Perspectives. Journal of Business Research. Vol. 55
(2002). pp. 363-375.

Pride, William M., & O. C. Ferrel., 1991. Marketing: Concept and Strategies.
Houghton Miff Company.

Rini., 2007. Pengaruh Economic Content, Resource Content dan Social Content
Terhadap Kepercayaan, Kepuasan dan Komitment serta Relathionship
Intention Debitur Bank Sumut di Sumatera Utara. Disertasi. Program
Pascasarjana Universitas Airlangga. Tidak Dipublikasikan. Surabaya.

Runyon, Kenneth E., 1982. The Practice of Marketing. Charles E. Merrill
Publishing Company. Columbus.

Sharma, Subhas., & Vijay Mahajan., 1980. Early Warning Indicators of Business
Failure. Journal of Marketing. Vol 44 (Fall). pp. 80-89.

Schewe, Charles D., & Reuben M. Smith., 1980. Marketing: Concepts and
Application. McGraw-Hill Inc. New York.

Soekartawi., 1993. Agribisnis: Teori dan Aplikasinya. PT. RajaGrafindo Persada.
Jakarta.

Sugiyono., 2003. Metode Penelitian Bisnis. Pusat Bahasa Depdiknas. Bandung.



Kinerja Pemasaran PT. Perkebunan Nusantara Il (Persero)
UTAN, Prof. Dr. Ir. Masyhuri; Prof. Dr. Ir. Dwidjono Hadi Darwanto M.S

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Tim Marknesis., 2009. Pemasaran: Strategi, Taktik & Kasus. Marknesis.
Yogyakarta.

Tsai, Ming-Tien., & Chia-Mei Shih.,2004. The Impact Marketing Knowledge
Among Managers on Marketing Capabilities and Business Performance.
International Journal of Management. VVol. 21 No. 4. pp. 524-530.

Tjiptono, Fandy., 1996. Strategi Bisnis dan Manjemen. Penerbit Andi.
Yogyakarta.

Vijenda, Leticia Santos., & Maria J. Santo Perez., 2012. Marketing Capabilities
Development in Small and Medium Enterprises: Implications for
Performance. Journal of Centrum Chatedra. Vol. 5. (Issue 1). pp. 24-42.

Vorhies, Dauglas W., & Morgan Neil A., 2005. Benchmarking Marketing
Capabilities for Sustainable Competitive Advantage. Journal of
Marketing. Vol. 69 (January). 80-94.

., Charlotte H. Mason.,2009. Market
Orientation, Marketing Capabilities and Firm Performance. Strategic
Management Journal. VVol. 30. 909-920.

Winardi., 1993. Asas-Asas Marketing. Penerbit Mandar Maju. Bandung

Walker Jr, Orville C., Harper Boyd Jr., & Jean Claude Larreche. Marketing
Strategy: Planning and Implementation. Richard D. Irwin Inc.

Yeni.,, 2007. Pengaruh Kemampuan Pembelajaran Organisasi Terhadap
Kompetensi, Tingkat Diversifikasi dan Kinerja Perguruan Tinggi Swasta
di Sumatera Utara. Disertasi. Program Pascasarjana Universitas
Airlangga. Tidak Dipublikasikan. Surabaya.



