PROSES INTERNASIONALISASI PERUSAHAAN DI INDONESIA
WORO NUGRAHENI, Nurul Indarti, SE., Sivilekonom., Cand. Merc., Ph.D

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR REFERENSI

Alavi, M. and Leidner, D. E. (2001). Review: Knowledge management and
Knowledge management systems: Conceptual fondation and special issues.
MIS Quarterly. Vol.25, No.1, pp.107-136

Almahendra, R. (2012). Knowledge-seeking international alliances: The study of
structural and relational configurations on learning performances. Journal of
Business and Policy Research. Vol.7, No.4, pp.174-191

Andersen, O. (1993). On the internationalization process of the firms: a critical
analysis. Journal of International Business Studies. Vol.24, No.2 (2" Qtr),
pp.209-231

Andersen, O. (1997). Internationalization and market entry mode: a review of
theories and conceptual frameworks. Management International Review.
Vol.37, pp.27-42

Athanassiou, N. and Nigh, D. (2000). Internationalization, tacit knowledge and top
management teams of MNCs. Journal of International Business Studies.
Vol.31, No.3 (3" Qtr), pp.471-487

Autio, E. Sapienza, H.J. and Almeida, J.G. (2000). Effects of age at entry,
knowledge intensity, and imitability on international growth. The Academy of
Management Journal. VVol.43, No.5, pp.909-924

Azmeh, S. and Nadvi, K. (2014). Asian firms and the restructuring of global value
chain. International Business Review. VVol.23, pp.708-717

Barkema, H.G. and Drogendjik, R. (2007). Internationalising in small, incremental
or large step? Journal of International Business Studies. Vol.38, No.7,
pp.1132-1148

Barkema, H. G. Bell, J. H. J. and Pennings, J. M. (1996). Foreign entry, cultural
barries and learning. Strategic Management Journal. VVol.17, No.2, pp. 151-
166

Bell, J. Crick, D. and Young, S. (2004). Small firm internationalization and business
Strategy: an exploratory study of ‘knowledge intensive’ and ‘traditional’
manufacturing firms in the UK. International Small Business Journal.
Vol.22, No.1, pp.23-56

129



PROSES INTERNASIONALISASI PERUSAHAAN DI INDONESIA
WORO NUGRAHENI, Nurul Indarti, SE., Sivilekonom., Cand. Merc., Ph.D

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Benito G.R.G. and Welch L.S. (1997). De-Internationalization. Management
International Review. Internationalization Processes — New Perspectives for
a Classical Field of International Management VVol.37, pp. 7-25

Berg, B.L. (2001). Qualitative Research Methods For The Social Science. 4" Ed.
Boston: Pearson education company.

Blomstermo, A. and Sharma, D.D. (2003). Learning in the internationalisation
process of the firms. Massachusetts: Edward Elgar Publishing Inc.

Brennan, I. Garvey, D. (2009). The role of knowledge in internationalization.
Research in International Business and Finance. VVol.23, pp.120-133

Casillas, J.C. Moreno, A.M. Acedo, F.J. Gallego, M.A. and Ramos, E. (2009). An
integrative model of the role of knowledge in the internationalization process.
Journal of World Business. Vol.44, pp.311-322

Cavusgil, S.T. (1984). Differences among exporting firms based on degree of
internationalization. Journal of Business Research. Vol. 12, pp.195-208

Chetty, S. and Hunt, C.C. (2004). A strategic approach to internationalization: a
traditional versus a "born-global" approach. Journal of International
Marketing. Vol.12, No.1, pp.57-81

Child, J. and Rodrigues, S. B. (2005). The internationalization a Chinese firm: a
case of theoretical extension. Management and Organization Review. Vol.1,
No.3, pp.381-410

Clercq, D.D. Sapienza, H.J. Yavuz, R.Il. and Zhou, L. (2012). Leraning and
knowledge in early internationalization research: past accomplishments and
future directions. Journal of Business Venturing. Vol.27, pp. 143-165

Coviello, N.E. and McAuley, A. (1999). Internationalization and smaller firm: a
review of contemporary empirical research. Management  International
Review. Vol.39, No.3, pp.223-256

Creswell, J.W. (2013). Qualitative inquiry and research design: choosing among
five approaches. 3™ Edition. California: Sage Publication Inc.

Dunninh, J. H. (1973). The determinants of international production. Oxford
Economic Papers, New Series. Vol. 25, No. 3, pp.289-336

130



PROSES INTERNASIONALISASI PERUSAHAAN DI INDONESIA
WORO NUGRAHENI, Nurul Indarti, SE., Sivilekonom., Cand. Merc., Ph.D

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Dunning, J. H. (1981). International Production and the Multinational Enterprise,
London: Allen & Un- win

Dunning, J. H. (1988). The electic paradigm of international production: a
restatement an some possible extentions. Journal of International Business
Studies. Vol.9, No.1 (Spring), pp.1-31

Dunning, J. H. (1995). Reappraising the eclectic paradigm in an age of alliance
capitalism. Journal of International Business Studies. Vol. 26, No. 3 (3" gtr),
pp.461-491

Dunning, J. H. (2001). The electic (OLI) paradigm of international production: Past,
present and future. Int. J. of the Economics of Business. Vol. 8, No. 2, pp.
173-190

Eriksson, K. Johanson, J. Majkgard, A. and Sharma, D. D. (2000). Effect of
variation on knowledge accumulation in the internationalization process.
International Studies of Management and Organization. Frontiers of
Research on the Internationalization of the Firm: Nordic Contributions.
Vol.30, No. 1 (Spring), pp. 26-44

Fabian, F. Molina, H. and Labianca, G. (2009). Undestanding decisions to
internationalize by small and medium-sized firms located in an emerging
market. Management International Review. VVol.49, No.5, pp.537-563

Fillis, 1. (2001). Small firm internationalization: an investigative survey and future
research. Management Decision. VVol.39, No.9, pp.767-783

Fletcher, M. and Harris, S. (2012). Knowledge acquisition for the
internationalization of the smaller firm: Content and sources. International
Business Review. VVol.21, pp.631-647

Grant, R. M. (1996). Toward a knowledge-based theory of the firm. Strategic
Management Journal. VVol.17 (winter), pp.109-122

Grover, H. and Davenport, T.H. (2001). General perspective of knowledge
management: Fostering a research agenda. Journal of Management
Information Systems. VVol.18, No.1, pp. 5-21

Hassler, M. (2003). Crisis, coincidences, and strategic market behaviour: The
internationalization Indonesian clothing brand-owners. Area. Vol.35, No.3,
pp.241-250

131



PROSES INTERNASIONALISASI PERUSAHAAN DI INDONESIA
WORO NUGRAHENI, Nurul Indarti, SE., Sivilekonom., Cand. Merc., Ph.D

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Hassler, M. (2005). Global markets, local home-working: governance and inter-
firm relationship in the balinese clothing industry. Geografiska Annaler.
Series B, Human Geography. Vol. 87, No.1, pp.31-43

Hodgkinson, A. (2000). The internationalization process of asian small and medium
firms. Working paper, University of Wollongong

Huber, G. (1982). Organizational information systems: Determinants of their
performance and behavior. Management Science. Vol.28, No.2, pp.138-155

Hutchinson, K. Alexander, N. Quinn, B. and Doherty, A.M. (2007).
Internationalization motives and facilitating factors: qualitative evidence
from smaller specialist retailers. Journal of International Marketing. VVol.15,
No.3, pp.96-122

Indarti, N. (2010). The Effect of Knowledge Stickiness and Interaction on
Absorptive Capacity Evidence from furniture and software small- and
medium-sized enterprises in Indonesia. Disertation, University of Groningen.

Ipe, M. (2003). Knowledge sharing in organizations: A conceptual framework.
Human Resource Management Review. VVol.2, No.4, pp.337-259

Johanson, J., Mattsson, L.G. (1988). Internationalization in industrial systems: a
network approach. In: Hood, N., Vahlne, J.-E. (Eds.), Strategies in Global
Competition. Croom Helm, London, pp.287-314

Johanson, J. and Vahlne, J.E. (1977). The internationalization process of the firm:
a model of knowledge development and increasing foreign market
commitments. Journal International Business Studies. VVol.8, pp.23-32

Johanson, J. and Vahlne, J.E. (2009). The uppsala internationalization process
model revisited: from liability of foreignness to liability of outsidership.
Journal International Business Studies. VVol.40, No.9, pp.1411-1431

Kaufmann, L. and Jentzsch, A. (2006). Internationalization processes: The case of
automotive suppliers in China. Journal of International Marketing. VVol.14,
No.2, pp.52-84

Lecraw, D. J. (1993). Outward direct investment by Indonesian firms: Motivation
and effects. Journal International Business Studies. VVol. 24, No.3 (3" gtr), pp.
589-600

132



PROSES INTERNASIONALISASI PERUSAHAAN DI INDONESIA
WORO NUGRAHENI, Nurul Indarti, SE., Sivilekonom., Cand. Merc., Ph.D

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Lu, J. W. and Beamish, P. W. (2001). The internationalization and performance of
SMEs. Strategic Management Journal. VVol.22, No.6/7, pp.565-586

Malhotra, N.K. Agarwal, J. and Ulgado, F.M. (2003). Internationalization and entry
modes: A multitheoretical framework and research propositions. Journal of
International Marketing. VVol.11, No.4, pp.1-31

McNamara, D. L. (2006). New places but old spaces: knowledge hierarchies among
asian small and medium size enterprises abroad. Organization. VVol.13, No.4,
pp.549-567

Moghaddam, K. Sethi, D. Weber, T. and Wu, J. (2014). The smirk of emerging
market firm: A modification of the Dunning’s typology of internalization
motivations. Journal of International Management.

Nonaka, 1. (1994). A dynamic theory of organizational knowledge creation.
Organization Science. Vol. 5, No. 1, pp. 14-37

Nonaka I, and Konno, N. (1998). The concept of ‘ba’: Building of fondation for
knowledge creation. California Management Review. Vol. 40, No.3

Nonaka, I. and Takeuchi, H. (1995). The Knowledge-creating Company: How
Japanese Companies Create the Dynamics. Oxford: Oxford University Press.

Nonaka, I. Toyama, R. dan Konno, N. (2000). SECI, ba and leadership: A unified
model of dynamic knowledge creation. Long Range Palnning. VVol. 33, pp. 5-
34

Nonaka, I. Toyama, R. dan Nagata, A. (2000). A firm as a knowledge-creating
entity: A new perspective on the theory of the firm. Industrial and Corporate
Change. Vol. 9, No.1

Ojala, A. (2009). Internationalization of knoelwdge-intensive SMEs: the role of
network relationships in the entry to a phychically distant market.
International Business Review. Vol. 18, pp. 50-59

Oviatt, B.M. and McDougall, P.P. (1994). Toward a theory of international new
ventures. Journal of International Business Studies. VVol.25, No.1, pp. 45-64

Polanyi, M. (1962). The Tacit Dimension. New York: Anchor Day

133



PROSES INTERNASIONALISASI PERUSAHAAN DI INDONESIA
WORO NUGRAHENI, Nurul Indarti, SE., Sivilekonom., Cand. Merc., Ph.D

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA
Reid, S.D. (1981). The decision-maker and export entry and expansion Journal
International Business Studies. VVol.12, pp. 101-112

Rugman, A. M. and Verbeke, A. (2004). A perspective on regional and global
strategies of multinational enterprises. Journal of International Business
Studies. Vol.35, No.1, pp.3-18

Sari, D. Alam, Q. and Beaumont, N. (2008). International of small medium sized
enterprises in Indonesia: Entrepreneur human and social capital. Conference
proceeding, Asian Studies Association of Australia, Melbourne.

Sim, A. B. and Pandian, J. R. (2003). Emerging Asian MNEs and their
internationalization strtategies: Case study evidence on Taiwanese an
Singaporean firms. Asia Pacific Journal of Management. VVol.20, pp.27-50

Smith, E. A. (2001). The role of tacit and explicit knowledge in the workplace.
Journal of Knowledge Mangement. VVol.5, No.4, pp.311-321

Wahyuni, S. (2012). Qualitative research method: Theory and practice. Jakarta:
Penerbit Salemba Empat

Wang, Y. and Suh, C.S. (2008). Towards a re-conceptualization of firm
internationalization: heterogeneous process, subsidiary roles and knowledge
flow. Journal of International Management.Vol.15, p.447-459

Welch, L.S. and Luostarinen, R.K. (1988). Internationalization: evolution of a
concept. Journal of General Management. VVol.14, No.2, pp.34-55

Welch, L.S. and Luostarinen, R.K. (1993). Inward-outward connection in
internalization. Journal of International Marketing. VVol.1 No.1, pp.44-56

Werner, S. (2002). Recents developments in international management research: A
review of 20 top management journal. Journal of Management. VVol.28, No.3,
pp.277-305

Wernerfelt, B. (1984). A Resource-based View of the Firm. Strategic Management
Journal. Vol.5, No.2, pp. 171-80

Wiedersheim-Paul, F. Olson, H. C. and Welch, L. S. (1978). Pre-export activity:
The first step in internationalization. Journal of International Business
Studies. Vol. 9, No.1, pp. 47-58

134



PROSES INTERNASIONALISASI PERUSAHAAN DI INDONESIA
WORO NUGRAHENI, Nurul Indarti, SE., Sivilekonom., Cand. Merc., Ph.D

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Williamson, O. E. (1975). Markets and Hierarchies: Analysis and Antitrust
Implications, New York: The Free Press.

Yin, R.K. (2011). Qualitative research from start to finish. New York: The Guilford
Press.

Zhou, L. Wu, W. and Lou, X. (2007). Internationalization and the performance of
born-global smes: the mediating role of social networks. Journal of
International Business Studies. VVol.38, No.4, pp.673-690

135



