
 

73 

 

DAFTAR PUSTAKA 

 

[1] Lao Han Pengsang , O 2009. “Factor Influencing Internet Shopping 

Behaviour: A Survey Of Consumers In Thailand.” Journal Of 

Fashion Marketing And Manangement Vol.13 No.4,2009 Pp.501-

513 

 

[2] Raghav Rao,H Dkk,1998. Marketing & The Internet Communication  The 

ACM Vol.41 H.34-43 

 

[3] Ollie, Membuat Toko Online Dengan Multiply, (Jakarta : Media 

Kita,2008) 

 

[4] Novak, Thomas P., Donna L. Hoffman, And Yiu-Fai Yung. "Measuring 

The Customer Experience In Online Environments: A Structural 

Modeling Approach." Marketing Science 19.1 (2000): 22-42. 

 

[5] O’Brien, Heather Lynn. "The Influence Of Hedonic And Utilitarian 

Motivations On User Engagement: The Case Of Online Shopping 

Experiences." Interacting With Computers 22.5 (2010): 344-352. 

 

[6] Teo, Thompson SH. "To Buy Or Not To Buy Online: Adopters And Non-

Adopters Of Online Shopping In Singapore." Behaviour & 

Information Technology 25.6 (2006): 497-509. 

 

[7] Ahn, Tony, Seewon Ryu, And Ingoo Han. "The Impact Of The Online And 

Offline Features On The User Acceptance Of Internet Shopping 

Malls." Electronic Commerce Research And Applications 3.4 

(2005): 405-420. 

 

[8] Cao, Mei, Qingyu Zhang, And John Seydel. "B2C E-Commerce Web Site 

Quality: An Empirical Examination." Industrial Management & 

Data Systems 105.5 (2005): 645-661. 

 

[9] Y Monsuwé, Toñita Perea, Benedict GC Dellaert, And Ko De Ruyter. 

"What Drives Consumers To Shop Online? A Literature Review." 

International Journal Of Service Industry Management 15.1 (2004): 

102-121. 

 

FAKTOR-FAKTOR YANG MEMPENGARUHI KEPUASAN PENGGUNA SITUS BELANJA ONLINE
YUDI WAHYU WIBOWO, Ir. P. Insap Santosa, M.Sc., Ph.D. ; Dr. Ir. Eko Nugroho, M.Si.
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/



 

74 

 

[10] Zhou, Lina, Liwei Dai, And Dongsong Zhang. "Online Shopping 

Accptance Model - A Critical Survey Of Consumer Factors In 

Online Shopping."Journal Of Electronic Commerce Research 8.1 

(2007). 

 

[11] Pavlou P.A. (2003). “Consumer Acceptance Of Electronic Commerce: 

Integrating Trust And Risk With The Technology Acceptance 

Model”. International Journal Of Electronic Commerce, 7(3), 69-

103. 

 

[12] Y Monsuwé, Toñita Perea, Benedict GC Dellaert, And Ko De Ruyter. 

"What Drives Consumers To Shop Online? A Literature Review." 

International Journal Of Service Industry Management 15.1 (2004): 

102-121. 

 

[13] Delone, William H. "The Delone And Mclean Model Of Information 

Systems Success: A Ten-Year Update." Journal Of Management 

Information Systems 19.4 (2003): 9-30. 

 

[14] Seddon, Peter B. 1997. “ Respesificaation And Extension Of The Delone 

And Mc Lean Model Of IS Success” Information System Research, 

8:3 

 

[15] Delone,W.H. And E.R.Mc Lean. 2003. “The Delone And Mclean Model 

Of Information Systems Success: A Ten-Year Update” Journal Of 

Management Information Systems, Vol. 19, No. 4, Pp. 9–30. 

 

[16] Thong,  J.Y .T .,  And Y Ap,  C.  Information Systems  Effectiveness:  A  

User  Satisfaction Approach.   Information  Processing& 

Management, 32, 5  (1996),  601– 610. 

 

[17] Bailey, J. E., S. W. Pearson. 1983. Development Of A Tool For 

Measuring And Analyzing Computer User Satisfaction. 

Management Sci.29(May) 530-545. 

 

[18] Shirani,  A.; Aiken, M.; And Reithel, B. A  Model Of User Information  

Satisfaction.  Database, 25, 4  (1994)  17–23. 

 

[19] Seddon, P. B. 1997. A Respecification And Extension Of The Delone And 

Mclean Model Of IS Success. Inform. Systems Res. 8(September) 

240-253. 

FAKTOR-FAKTOR YANG MEMPENGARUHI KEPUASAN PENGGUNA SITUS BELANJA ONLINE
YUDI WAHYU WIBOWO, Ir. P. Insap Santosa, M.Sc., Ph.D. ; Dr. Ir. Eko Nugroho, M.Si.
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/



 

75 

 

 

[20] Wilkin,  C.,  And  Hewitt,  B.  Quality  In  A  Respecification  Of  Delone  

And  Mclean’ S  IS Success  Model. In Mehdi Khozrowpour  (Ed.), 

Proceedings  Of 1999 IRMA  International  Conference.   Hershey,  

P A: Idea  Group Publishing,  1999,  Pp. 663– 672. 

 

[21] Surendran, Priyanka. "Technology Acceptance Model: A Survey Of 

Literature."International Journal Of Business And Social Research 

2.4 (2012): 175-178. 

 

[22] Davis, Fred D. 1989. Perceived Usefulness, Perceived Ease Ofuse Of 

Information Technology. Management Informationsystem Quarterly, 

21(3). 

 

[23] Kotler, Philip, 1997. Manajemen Pemasaran. Jakarta, Prenhallindo 

 

[24] Cravens, David. W, 1996, Pemasaran Strategi, Erlangga 

 

[25] Bilson Simamora. (2003) Panduan Riset Perilaku Konsumen, Penerbit 

PT.Ramedia Pustaka Utama, Jakarta. 

 

[26] Kotler, Philip.2003. Manajemen Pemasaran. Edisi Kesebelas, Jakarta: 

Indeks Kelompok Gramedia. 

 

[27]  Falk, Louis K.; Sockel, Hy; Chen, Kuanchin. (2005) "E-Commerce And 

Consumer's Expectations: What Makes A Website Work." Journal Of 

Website Promotion, 1(1) (65–75) 

 

[28] Http://Www.Nielsen.Com/Us/En/Newswire/2010/Global-Online-

Shopping-Report.Html 

 

[29] Ram L. Kumar Et Al., "User Interface Features Influencing Overall Ease 

Of Use And Personalization", Information & Management 41 

(2004): 289–302 

 

[30] Steve Elliot And Sue Fowell, "Expectations Versus Reality: A Snapshot 

Of Consumer Experiences With Internet Retailing", International 

Journal Of Information Management 20 (2000): 323–336 

 

FAKTOR-FAKTOR YANG MEMPENGARUHI KEPUASAN PENGGUNA SITUS BELANJA ONLINE
YUDI WAHYU WIBOWO, Ir. P. Insap Santosa, M.Sc., Ph.D. ; Dr. Ir. Eko Nugroho, M.Si.
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.nielsen.com/us/en/newswire/2010/global-online-shopping-report.html
http://www.nielsen.com/us/en/newswire/2010/global-online-shopping-report.html


 

76 

 

[31] Ghozali, (2011). Structural Equation Modeling: Metode Alternatif 

Dengan Partial Least Square, Badan Penerbit Universitas 

Diponegoro, Semarang. 

 

[32] Sekaran, U. 2003. Research Methods For Business : A Skill Building 

Approach 2nd Edition, John Wiley And Son. New York. 

 

[33] Chin, W.W. (1998), “The Partial Least Squares Approach For Structural 

Equation Modeling”, In Marcoulides, G.A. (Ed), Modern Method 

For Business Resaearch, Mahwah. NJ. Erlbaum Associates, Hal. 295 

– 358. 

 

[34] Stone, M., 1974 : Cross Validatory Choise And Assesment Of Statistical 

Predictions, Journal Of The Royal Statistical Society, Series B, 

36(2).111-133. 

 

[35] Geisser, J.R., 1975 : The Predictive Sa,Ple Reuse Method With 

Application, Journal Of The American Statisticalassociasion, 

70.320-328 

 

[36] Sofyan Yamin Dan Heri Kurniawan, (2011), “Generasi Baru Mengolah 

Data Penelitian Dengan Partial Least Square Path Modeling”, 

Penerbit Salemba Infotek, Jakarta. 

 

[37] Livari J (2005) An Empirical Test Of Delone-Mclean Model Of 

Information Systems Success. The DATA BASE For Advances In 

Information Systems 36(2), 8–27. 

 

[38] GELDERMAN M (2002) Task Difficulty, Task Variability And 

Satisfaction With Management Support Systems. Information & 

Management 39(7), 593–604. 

 

[39] HALAWI LA, MCCARTHY RV And ARONSON JE (2007) An 

Empirical Investigation Of Knowledge-Management Systems’ 

Success. The Journal Of Computer Information Systems 48(2), 121–

135. 

 

[40] PALMER J (2002) Web Site Usability, Design And Performance Metrics. 

Information Systems Research 13(1), 151–167. 

 

FAKTOR-FAKTOR YANG MEMPENGARUHI KEPUASAN PENGGUNA SITUS BELANJA ONLINE
YUDI WAHYU WIBOWO, Ir. P. Insap Santosa, M.Sc., Ph.D. ; Dr. Ir. Eko Nugroho, M.Si.
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/



 

77 

 

[41] SEDDON P And YIP S-K (1992) An Empirical Evaluation Of User 

Information Satisfaction (UIS) Measures For Use With General 

Ledger Accounting Software. Journal Of Information Systems 6(1), 

75–98. 

 

[42] GUIMARAES T, YOON Y And CLEVENSON A (1996) Factors 

Important To Expert System Success: A Field Test. Information & 

Management 30(3), 119–130. 

 

[43] SEDDON PB And KIEW M-Y (1996) A Partial Test And Development 

Of Delone And Mclean’s Model Of IS Success. Australian Journal 

Of Information Systems 4(1), 90–109. 

 

[44] WIXOM BH And TODD PA (2005) A Theoretical Integration Of User 

Satisfaction And Technology Acceptance. Information Systems 

Research 16(1), 85–102. 

 

[45] LECLERCQ A (2007) The Perceptual Evaluation Of Information 

Systems Using The Construct Of User Satisfaction: Case Study Of A 

Large French Group. The DATABASE For Advances In Information 

Systems 38(2), 27–60. 

 

[46] BENARD R And SATIR A (1993) User Satisfaction With Eiss – Meeting 

The Needs Of Executive Users. Information Systems Management 

10(4), 21–29. 

 

[47] SCHEEPERS R, SCHEEPERS H And NGWENYAMA OK (2004) 

Contextual Influences On User Satisfaction With Mobile 

Computing: Findings From Two Healthcare Organizations. 

European Journal Of Information Systems 15(3), 261–268. 

 

[48] PREMKUMAR G, RAMAMURTHY K And NILAKANTA S (1994) 

Implementation Of Electronic Data Interchange: An Innovation 

Diffusion Perspective. Journal Of Management Information Systems 

11(2), 157. 

 

[49] MOLLA A And LICKER PS (2001) E-Commerce Systems Success: An 

Attempt To Extend And Respecify The Delone And Mclean Model 

Of IS Success. Journal Of Electronic Commerce Research 2(4), 

131–141. 

FAKTOR-FAKTOR YANG MEMPENGARUHI KEPUASAN PENGGUNA SITUS BELANJA ONLINE
YUDI WAHYU WIBOWO, Ir. P. Insap Santosa, M.Sc., Ph.D. ; Dr. Ir. Eko Nugroho, M.Si.
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/



 

78 

 

 

[50] WU J-H And WANG Y-M (2006) Measuring KMS Success: A 

Respecification Of The Delone And Mclean Model. Information 

&Management 43(6), 728–739. 

 

[51] ALMUTAIRI H And SUBRAMANIAN GH (2005) An Empirical 

Application Of The Delone And Mclean Model In The Kuwaiti 

Private Sector. Journal Of Computer Information Systems 45(3), 

113–122. 

 

[52] KIM J, LEE J, HAN K And LEE M (2002) Business As Buildings: 

Metrics For The Architectural Quality Of Internet Businesses. 

Information Systems Research 13(3), 239–254. 

 

[53] MARBLE RP (2003) A System Implementation Study: Management 

Commitment To Project Management. Information & Management 

41(1), 111–123. 

 

[54] COOMBS CR, DOHERTY NF And LOAN-CLARKE J (2001) The 

Importance Of User Ownership And Positive User Attitudes In The 

Successful Adoption Of Community Information Systems. Journal 

Of End User Computing 13(4), 5–16. 

 

[55] ADAMS DA, NELSON RR And TODD PA (1992) Perceived 

Usefulness, Ease Of Use, And Usage Of Information Technology: A 

Replication. MIS Quarterly 16(2), 227–247. 

 

[56] VENKATESH V And DAVIS FD (2000) A Theoretical Extension Of The 

Technology Acceptance Model: Four Longitudinal Field Studies. 

Management Science 46(2), 186–204 

 

[57] DEVARAJ S, FAN M And KOHLI R (2002) Antecedents Of B2C 

Channel Satisfaction And Preference: Validating E-Commerce 

Metrics. Information Systems Research 13(3), 316–333. 

 

[58] Fornell, C., Dan Larcker, D. (1981), “Evaluating Structural Equation 

Models With Unobservable Variable And Measurement Error”, 

Journal Of Marketing Research, Vol. 18, Hal. 39 – 50. 

 

FAKTOR-FAKTOR YANG MEMPENGARUHI KEPUASAN PENGGUNA SITUS BELANJA ONLINE
YUDI WAHYU WIBOWO, Ir. P. Insap Santosa, M.Sc., Ph.D. ; Dr. Ir. Eko Nugroho, M.Si.
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/



 

79 

 

[59] Werts, C.E., Linn, R.L., Dan Joreskog, K.G. (1974), “Intraclass 

Reliability Estimates: Testing Structural Assumption”, Education 

And Psychological Measurement, Vol. 34, Hal. 25-33. 

 

[60] Nunnally, J.C., Dan Bernstein, I.H. (1994), Psychometric Theory, 3rd 

Edition, Mcgraw-Hill, New York. 

 

[61] Husein Umar, 2003, Metodologi Penelitian Untuk Skripsi Dan Tesis 

Bisnis, Jakarta : PT. Gramedia Pustaka. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

FAKTOR-FAKTOR YANG MEMPENGARUHI KEPUASAN PENGGUNA SITUS BELANJA ONLINE
YUDI WAHYU WIBOWO, Ir. P. Insap Santosa, M.Sc., Ph.D. ; Dr. Ir. Eko Nugroho, M.Si.
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/


	DAFTAR PUSTAKA

