ANALISIS SEGMEN REMAJA BERDASARKAN PERILAKU DALAM MENGGUNAKAN MEDIA SOSIAL
FEBRIAN NUR ADHITOMO, Yulia Arisnani Widyaningsih, M.B.A., Ph.D

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Ac Nielsen. (2011). The Digital media and Habits Attitudes of South East Asian
Consumers, diakses pada tanggal 9 November 2013, dari
http://www.scribd.com/doc/71370794/The-digital-media-and-habits-
attitudes-of-South-East-Asian-Consumers#download.

Apjii. (2012). Indonesia Internet Users, diakses pada 9 November 2013, dari
http://www.apjii.or.id/v2/index.php/read/page/halaman-data/9/statistik

Cecep, S. (2013). 3 Cara Menjangkau Generasi Z, diakses pada tanggal 5
Desember 2013, dari http://www.marketing.co.id/3-cara-menjangkau-
generasi-z/

Cooper, D.R. and P.S. Schindler. (2011). Business Research Methods. 11"
edition, New York: McGraw-Hill.

Ghozali, 1. (2011). Aplikasi Analisis Multivariate dengan Program IBM SPSS 19.
Edisi 5, Semarang: Badan Penerbit Universitas Diponegoro.

Hair, J.F., William, C.B., Barry, J.B., and Rolp E,A. (2010). Multivariate Data
Analysis. 7™ edition, Upper Saddle River, NJ: Pearson Prentice Hall.

Hawkins, D.I. and D.L. Mothersbaugh. (2013). Consumer Behavior: Building
Marketing strategi, 12th edition, NewY ork: McGraw-Hill.

Internet world stats. (2012). World Internet Usage and Population Statistics june
30 2012, diakses pada 9 November 2013, dari
http://www.internetworldstats.com/stats.htm

Irawan, H. (2012). Perilaku Digital Pasar Remaja. Diakses pada tanggal 27
November 2012, dari http://www.marketing.co.id/perilaku-digital-pasar-
remaja/.

Kaplan, A.M. and Haenlein, M. (2010). Users of the world, unite! The challengers
and opportunities of social media. Business Horizons, pp. 53, 59-58.

Kasali, R. (2003). Membidik Pasar Indonesia, Segmentasi, Targeting dan
Positioning. Jakarta: PT Gramedia Pustaka Utama.

Kotler, P. and Keller K. L. (2012). Marketing Management, 14™ edition, Upper
Saddle River: Pearson Education Limited.

MarkPlus Insight. (2013). Lima Spesies Netizen Indonesia. Marketeers Magazine.
November 2013 ed, Jakarta.

81


http://www.scribd.com/doc/71370794/The-digital-media-and-habits-attitudes-of-South-East-Asian-Consumers
http://www.scribd.com/doc/71370794/The-digital-media-and-habits-attitudes-of-South-East-Asian-Consumers
http://www.internetworldstats.com/stats.htm

ANALISIS SEGMEN REMAJA BERDASARKAN PERILAKU DALAM MENGGUNAKAN MEDIA SOSIAL
FEBRIAN NUR ADHITOMO, Yulia Arisnani Widyaningsih, M.B.A., Ph.D

Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

MarkPlus Insight. (2012). MarkPlus Insight: Jumlah Pengguna Internet di
Indonesia Capai 61 Juta Orang, diakses pada tanggal 9 November 2013,
dari http://dailysocial.net/post/markplus-insight-jumlah-pengguna-internet-
di-indonesia-capai-61-juta-orang.

McDonald, M. and I. Dunbar. (1995). Market Segmentation, London: Macmillan
Press LTD.

McDonald, W. J. (1996). Interact customer segment: an international perspective.
In: Droge C, Calantone R, editors. Enhancing knowlegde development in
marketing (pp. 338-44). Chicago (IL): American Marketing Association.

Peter, J.P. and J.C. Olson. (2010). Consumer Behavior & Marketing Strategy.
New York: Mc Graw Hill.

Plummer, J.T. (1974). The Concept and Application of Life Style Segmentation,
Journal of Marketing, Vol 38, pp 33-37.

Solomon, M.R. (2009). The Truth About What Customer Want. Diakses pada
tanggal 27 November 2013 dari http://books.google.co.id/books.

Suryani, T. (2013). Perilaku Konsumen di Era Internet. Y ogyakarta: Graha Ilmu.

Syed, S. (2011). Social-web wave hits emerging Asia. Diakses pada tanggal 9
November 2013, dari http://www.bbc.co.uk/news/business-13773491.

Vellido, A, Lisboa, P. J. G., and Meehan K. (1999). Segmentation of the on-line
shopping market using neutral networks. Expert Systems with
Applications, 17, 303-14. http://dx.doi.org/10.1016/S0957-
4174(99)00042-1.

Vinerean, S., Cetina, ., Dumitrescu, L., and Tichindelean, M. (2013). The Effect
of Social Media Marketing on Online Consumer Behavior. International

Journal of Business and Management, Vol. 8, No. 14, 66-79.

Yankelovich, D. (1963). New Criteria for Market Segmentation, Harvard
Business Review, Vol 42, pp. 83-95.

Yankelovich, D. dan David M. (2006). Rediscovering Market Segmentation,
Harvard Business Review, Vol 84, pp. 122-131.

82


http://dailysocial.net/post/markplus-insight-jumlah-pengguna-internet-di-indonesia-capai-61-juta-orang
http://dailysocial.net/post/markplus-insight-jumlah-pengguna-internet-di-indonesia-capai-61-juta-orang
http://books.google.co.id/books
http://www.bbc.co.uk/news/business-13773491

