
96 

 

REFERENSI 

 

Agarwal, R. dan Prasad, J. 1998, “A Conceptual and Operational Definition 

 of Personal Innovativeness in the Domain of Information Technology”, 

 Information Systems Research, Vol. 9 No. 2, pp. 204-215. 

Anderson, E.W., dan Sullivan, M.W., 1993, “TheAntecedents and Consequences 

of Customer Satisfaction for Firms”, MarketingScience, Vol. 12 No. 2, pp. 

125-143. 

Anindiati, S.Z.S. dan Octavia, D. 2012, Pengaruh Customer Value Terhadap 

 Minat  Dalam Menggunakan Layanan Mobile Wallet (Studi Pada 

 Pengguna Ponsel Di Bandung, Tugas Akhir: Fakultas Ekonomi Bisnis, 

 Universitas Telkom. 

Baddeley, M. 2004, “Using E-Cash in The New Economy: an Economic 

 Analysis of Micropayment Systems”, Journal of Electronic Commerce 

 Research, Vo. 5 No. 4, pp. 239-253. 

Bahri, S. dan Zamzam, F. 2015, Model Penelitian Kuantitatif Berbasis SEM-

 AMOS, Edisi 1, Yogyakarta: Deepublish. 

Bailey, J.E. dan Pearson, S.W. 1983, “Development of a Tool for Measuring 

 and Analyzing Computer User Satisfaction”, Management Science, 

 Vol. 29 No. 5, pp. 530-545. 

Bank for International Settlements (BIS), 2001. Survey of Electronic Money 

 Developments, Basel, Switzerland, November. 

Bank Indonesia, 2009, Peraturan Bank Indonesia Tentang Tugas dan 

 Wewenang Bank Indonesia, Undang-undang Nomor 6 Tahun 2009, 

 www.bi.go.id, (diakses 10 Januari 2016). 

Bank Indonesia, 2014, Bank Indonesia Mencanangkan Gerakan Nasional Non 

Tunai, No. 16/ 58 /DKom, Tanggal 14 Agustus 2014, Siaran Pers, 

www.bi.go.id, (diakses 17 Mei 2016). 

Bank Indonesia, 2014, Peraturan Bank Indonesia Tentang Uang Elektronik, 

www.bi.go.id, (diakses 10 Januari 2016). 

Bank Indonesia, 2014, Surat Edaran Bank Indonesia perihal 

 Penyelenggaraan Uang Elektronik, Nomor 16/11/DKSP, Tanggal 22 

 Juli 2014, www.bi.go.id, (diakses 10 Januari 2016). 

Bank Indonesia, 2016, Statistik Sistem Pembayaran Uang Elektronik,Nomor 

16/8/PBI/2014, www.bi.go.id, (diakses 10 Januari 2016). 

Beldad, A., de Jong, M. dan Steehouder, M. 2010, “How Shall I Trust The 

 Faceless and The Intangible? a Literature Review on The Antecedents 

 of Online Trust”, Computers in Human Behavior, Vol. 26 No. 5, pp. 

 857-869. 

Bhattacherjee, A., 2001, “Understanding Information Systems Continuance: An 

Expectation-Confirmation Model”, MIS Quarterly, Vol. 25 No.3, pp 351-

370. 

Carlson, J. dan O’Cass, A. 2011, “Creating Commercially Compelling 

 Website-Service Encounters: an Examination of The Effect of Website-

ANALISIS PENGARUH FAKTOR-FAKTOR PENGGUNAAN BERKELANJUTAN MOBILE
MICROPAYMENT (STUDI DI INDONESIA)
ENDAH FITRIAS K, Syaiful Ali, MIS., Ph. D., Ak., CA
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.bi.go.id/
http://www.bi.go.id/
http://www.bi.go.id/
http://www.bi.go.id/
http://www.bi.go.id/


97 

 

 Service Interface Performance Components on Flow Experiences”, 

 Electronic  Markets, Vol. 21 No. 4, pp. 237-253. 

Chae, M.H. dan Kim, J.W. 2003, “What’s So Different About the Mobile 

 Internet”, Communications of the ACM, Vol. 46 No. 12, pp. 240-7. 

Chandra, S., Srivastava, S.C. dan Theng, Y.-L. 2010, “Evaluating The Role of 

 Trust in Consumer Adoption of Mobile Payment Systems: an 

 Empirical Analysis”, Communications of The Association for 

 Information Systems, Vol. 27 No. 29, pp. 561-588. 

Dabolkar, P. A., Shepard, C.D., dan Thorpe, D.I., 2000, “A Comprehensive 

Framework for Service Quality: An Investigation of Critical Conceptual 

and Measurement Issues Througha Longitudinal Study”, Journal of 

Retailing, Vol. 76 No.2, pp. 139-173. 

Davis, F.D., Bagozzi, R.P., dan Warshaw, P.R., 1989, “User Acceptance of 

Computer Technology: A Comparison of Two Theoretical Models”, 

Management Science, Vol. 35 No. 8, pp. 982- 003. 

DeBrabander, B. dan Thiers, G. 1984, “Successful Information Systems 

 Development in Relation to Situational Factors Which Affect Effective 

 Communication between MIOS-Users and EDP Specialist”, 

 Management  Science, Vol. 30 No. 2, pp. 137-153. 

DeLone, W. dan E. R. McLean, 1992, “Information System Success: the Quest 

 for Dependent Variable”, Information System Research, Vol. 3 No 1. 

DeLone, W. H. dan E. R. McLean, 2003, “The Delone and McLean Model of 

 Information System Success: a Ten-Year Update”, Journal of 

 Management  Information Systems Vol. 19 No. 4:9, pp. 30. 

Dowling, G.R. dan Staelin, R. 1994, “A Model of Perceived Risk and Intended 

 Risk-Handling Activity”, Journal of Consumer Research, Vol. 21 No. 1, 

 pp. 119-134. 

Draxler, G., Sametinger, J., dan Wiesauer, A. 2010, Electronic Payment and 

 Online Gaming, Conference Paper, Johannes Kepler University Linz. 

Featherman, M.S. dan Pavlou, P.A. 2003, “Predicting E-Services Adoption: a 

 Perceived Risk Facts Perceptive”, International Journal of Human–

 Computer Studies, Vol. 59 No. 4, pp. 451-474. 

Flavian, C. dan Guinalı ´u, M. 2006, “Consumer Trust, Perceived Security  and 

 Privacy Policy: Threebasic Elements of Loyalty to a Website”, 

 Industrial Management & Data Systems, Vol. 1 06 No. 5, pp. 601- 620. 

Flynn, L.R. dan Goldsmith, R.E. 1993, “A Validation of the Goldsmith and 

 Hofacker Innovativeness Scale”, Educational & Psychological 

 Measurement, 53, pp. 1106-1116. 

Forsythe, S.M. dan Shi, B. 2003, “Consumer Patronage and Risk  Perceptions in 

Internet Shopping”, Journal of Business Research, Vol.  56 No. 11, pp. 867-

875. 

Gefen, D., Karahanna, E. dan Straub, D.W. 2003, “Trust and TAM in Online 

 Shopping: an Integrated Model”, MIS Quarterly, Vol. 27 No. 1, pp. 51-

 90. 

Hair, J.F., Black, W.C., Babin, B.J., dan Anderson, R.E., 2006,  Multivariate 

 Data Analysis, Sixth ed, Analysis, Prentice Hall, pp. 4-4. 

ANALISIS PENGARUH FAKTOR-FAKTOR PENGGUNAAN BERKELANJUTAN MOBILE
MICROPAYMENT (STUDI DI INDONESIA)
ENDAH FITRIAS K, Syaiful Ali, MIS., Ph. D., Ak., CA
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



98 

 

Hall, J.A. 2013, Accounting Information Systems, 9
th

 Edition,  Cengage. 

Hartono, J. 2007, Metodologi Penelitian Bisnis: Salah Kaprah dan  Pengalaman-

 pengalaman, Edisi 6, Yogyakarta: BPFE UGM. 

Hartono, J. 2007, Model Kesuksesan Sistem Teknologi Informasi,  Yogyakarta: 

 Penerbit Andi. 

Hartono, J. 2008, Metodologi Penelitian Sistem Informasi, Yogyakarta: 

 Penerbit Andi. 

Hartono, J. 2008, Sistem Informasi Keperilakuan, Edisi Revisi, Yogyakarta: 

 Penerbit Andi. 

Hartono, J. 2011, Konsep dan Aplikasi Structural Equation Modeling 

 Berbasis Varian Dalam Penelitian Bisnis, Yogyakarta: UPP STIM  YKPN. 

Hartono, J. dan Abdillah, W. 2009, Konsep dan Aplikasi PLS Untuk 

 Penelitian Empiris, Yogyakarta: BPFE UGM. 

Hidayati, S., Nuryanti, I., Firmansyah, A., Fadly, A., dan Darmawan, I.Y.,  2006, 

Kajian Operasional E-Money, Bank Indonesia. 

Hsu, M.H. dan Chiu, C.M. 2004, “Internet Self-Efficacy and Electronic  Service 

Acceptance”, Decision Support System, Vol. 38, pp. 369-381. 

Jensen, M. dan Terve, A, 2009, “Mobile Payments through Near Field 

 Communication”, Master of Science Thesis, Stockholm, Sweden. 

Kim, G., Choe, D., Lee, J., Park, S., Jun, S. dan Jang, D. 2013, “The 

 Technology Acceptance Model for Playing Console Game in Korea”, 

 International  Journal of Computer Science & Network Security, Vol. 

 13 No. 5, pp. 9-12. 

Kim, H.W., Xu, Y. dan Koh, J. 2004, “A Comparison of Online Trust 

 Building Factors Between Potential Customers and Repeat  Customers”, 

Journal of the Association for Information Systems, Vol. 5  No. 10, pp. 392-420. 

Kim, C., Lee, I.S., Wang, T., Mirusmonov, M. 2011, “Evaluating Effects of 

 Mobile CRM on Employees’ Performance”, Industrial Management & 

 Data Systems, Vol. 115 Iss 4, pp. 740-764. 

Kniberg, H. 2002, What makes a Micropayment Solution Succeed?, Master’s 

 Thesis, Kungliga Tekniska Ho ¨gskolan, Stockholm. 

Kuisma, T., Laukkanen, T. dan Hiltunen, M. (2007), “Mapping the Reasons 

 for Resistance to Internet Banking: a Means-End Approach”, 

 International  Journal of Information Management, Vol. 27 No. 2, pp. 

 75-85. 

Kwon, T.H. dan Zmud, R.W. 1987, Unifying The Fragmented Models of 

 Information Systems Implementation, Critical Issues in Information 

 Systems Research, John Wiley & Sons Inc, New York, NY, pp. 227-

 251. 

Lee, T. 2005, The Impact of Perceptions of Interactivity on Customer Trust 

 and Transaction Intentions in Mobile Commerce, Journal of Electronic 

 Commerce Research, Vol. 6 No. 3, pp. 165–180. 

Lerner, T., Mobile Payment, Springer, Germany, 2013. 

Livary, J. 2005, “An Empirical Test of the Delone-McLean Model of 

 Information  System Success”, The DATA BASE for Advances in 

 Information Systems, Vol. 36 No. 2. 

ANALISIS PENGARUH FAKTOR-FAKTOR PENGGUNAAN BERKELANJUTAN MOBILE
MICROPAYMENT (STUDI DI INDONESIA)
ENDAH FITRIAS K, Syaiful Ali, MIS., Ph. D., Ak., CA
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



99 

 

Lukman, E. 2015, [Update] Kumpulan Layanan E-Money di Indonesia yang 

 Bisa Kamu Gunakan untuk Berbelanja, TechinAsia, 

 https://id.techinasia.com/kumpulan-pemain-emoney-indonesia-yang-

 bisa-anda-gunakan-untuk-belanja, (diakses 19 Februari 2016). 

Mala, T.R.S. 2014, “Adoption Readiness, Personal Innovativeness, Perceived 

 Risk and Usage Intention Across Customer Groups for Mobile 

 Payment Services in India”, Internet Research, Vol. 24 Iss 3 pp. 369 – 

 392. 

Mallat, N. 2007, “Exploring Consumer Adoption of Mobile Payments – a 

 Qualitative Study”,  The Journal of Strategic Information Systems, 

 Vol. 16 No. 4, pp. 413-432. 

Mallat, N. dan Tuunainen, V.K., 2008, “Exploring Merchant Adoption of Mobile 

Payment Systems: An Empirical Study”, E-Service Journal, Vol. 6 No. 2, 

pp. 24-57. 

Martins, C., Oliveira, T. dan Popovič, A. 2014, “Understanding the Internet 

 Banking Adoption: a Unified Theory of Acceptance and Use of 

 Technology and Perceived Risk Application”, International Journal 

 of Information Management, Vol. 34 No. 1, pp. 1-13. 

Mason, R.O. 1978, “Measuring Information Output: a Communication 

 Systems Approach”, Information & Management, Vol. 1 No. 5, pp. 

 219-234. 

Matetewar, R. 2003, Analisis Proses Perencanaan Sumber Daya Sistem 

 Teknologi Informasi: Studi Kasus Bank Niaga, Tesis: Magister 

 Manajemen, Universitas Gadjah Mada, p.5. 

Mayer, R.C., Davis, J.H., dan Schoorman, F.D. 1995, “An Integrative Model 

 of Organizational Trust”, The Academy of Management Review, Vol. 

 20 No.  3, pp. 709-734. 

McKinney, V., Yoon, K., dan Zahedi, F.M., 2002, “The Measurement of Web-

 Customer Satisfaction: an Expectation and Disconfirmation 

 Approach”, Information Systems Research, Vol. 13 No. 3, pp. 296-315. 

Molla, A., dan Licker, P.S. 2001, “E-commerce Systems Success: an Attempt 

 to Extend and Respecify the Delone and McLean Model of ISS”, 

 Journal of Electronic Commerce Research, Vol. 2 No. 4, pp. 1-11. 

Nusair, K. dan Kandampully, J. 2008, “The Antecedents of Customer 

 Satisfaction with Online Travel Services: a Conceptual Model”, 

 European Business Review, Vol. 20 No.1, pp. 4-19. 

Nyshadham, E.A. 2000, “Privacy Policies of Airtravel Web Sites: a Survey 

 and Analysis”, Journal of Air Transport Management, Vol. 6 No. 3, pp. 

 143-152. 

Oliver, R.L., 1980, “A Cognitive Model for the Antecedents and Consequences of 

Satisfaction”, Journal of Marketing Research, Vol. 17, pp. 460-469. 

Ondrus, J. dan Pigneur, Y., 2008, “Near Field Communication: An Assessment 

For Future Payment Systems”, Information Systems E-Business 

Management, Vol. 7, pp. 347 – 361. 

ANALISIS PENGARUH FAKTOR-FAKTOR PENGGUNAAN BERKELANJUTAN MOBILE
MICROPAYMENT (STUDI DI INDONESIA)
ENDAH FITRIAS K, Syaiful Ali, MIS., Ph. D., Ak., CA
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

https://id.techinasia.com/kumpulan-pemain-emoney-indonesia-yang-%09bisa-anda-gunakan-untuk-belanja
https://id.techinasia.com/kumpulan-pemain-emoney-indonesia-yang-%09bisa-anda-gunakan-untuk-belanja


100 

 

Parthasarathy, M. dan Bhattacherjee, A. 1998, “Understanding Post-

 Adoption Behavior in The Context of Online Services”, Information 

 Systems Research, Springer, Vol. 9 No. 4, pp. 362-379. 

Patterson, P.G., Johnson, L.W., dan Spreng, R.A., 1997, “Modeling the 

Determinants of Customer Satisfaction for Business-to-Business 

Professional Services”, Journal of the Academy of Marketing Science, Vol. 

25 No. 1, pp. 4-17. 

Pavlou, A.P. dan Gefen, D. 2004, “Building Effective Online Marketplaces 

 with Institution-Based Trust”, Information Systems Research, Vol. 15 

 No. 1, pp. 37-59. 

Petrova, K. 2002, Mobile Banking: Background, Services, and Adoption, 

 Auckland University of Technology. New Zealand. 

Pikkarainen, T., Pikkarainen, K., Karjaluoto, H. dan Pahnila, S. 2004, 

 “Consumer Acceptance of Online Banking: an Extension of The 

 Technology Acceptance Model”, Internet Research, Vol. 14 No. 3, pp. 

 224-235. 

Pradana, A.G.B. 2009, Pengujian Model Utaut Pada Penggunaan Teknologi 

 Internet (Studi Pada Guru Sekolah Menengah Atas Di Kota 

 Yogyakarta), Tesis Magister Manajemen, Universitas Gadjah Mada. 

Pramudita, B.Y., 2015, Tinjauan Yuridis Tentang Uang Elektronik Di 

 Indonesia, Tesis: Magister Ilmu Hukum, Universitas gadjah Mada. 

Rai, A., Lang, S.S. dan Welker, R.B. 2002, “Assessing the Validity of IS 

 Success Models: an Empirical Test and Theoritical Analysis”, 

 Information  Systems Research, Vol. 13 No. 1, pp. 50-69. 

Rivard, S., dan Huff, S.L., 1984 “User Developed Applications: Evaluation of 

 Success from the DP Department Perspective”, MIS Quarterly, Vol. 8 

 No. 1, pp. 39-50. 

Rogers, E. M. dan F. F. Shoemaker, Communication of lnnovations, The Free 

 Press, New York, 1971. 

Rogers, E. M. Diffusion of Innovations, 3
rd

 Edition, The Free Press, New  York, 

 1983. 

Rogers, E. M. Diffusion of Innovations, 4
th

 Edition, The Free Press, New  York, 

 1995. 

Rowley, J. 2006., An Analysis of The E-Service Literature: Towards a 

 Research Agenda. Internet Research, Vol. 16 No. 3, pp. 339-359. 

Santos, J. 2003, “E-Service Quality: a Model of Virtual Service Quality 

 Dimensions”, Managing Service Quality: an International Journal, 

 Vol. 13, pp. 233-246. 

Schierz, P.G., Schilke, O. dan Wirtz, B.W. 2010, “Understanding Consumer 

 Acceptance of Mobile Payment Services: an Empirical Analysis”, 

 Electronic Commerce Research and Applications, Vol. 9 No. 3, pp. 209-

 216. 

Schiffman, L.G. dan Kanuk, L.L., 2010, Consumer Behavior, Vol. 10, 

 Pearson Prentice Hall. 

ANALISIS PENGARUH FAKTOR-FAKTOR PENGGUNAAN BERKELANJUTAN MOBILE
MICROPAYMENT (STUDI DI INDONESIA)
ENDAH FITRIAS K, Syaiful Ali, MIS., Ph. D., Ak., CA
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



101 

 

Seddon, P.B. 1997, “A Respecification and Extension of the DeLone and 

 McLean Model of IS Success”, Information Systems Research, Vol. 8 

 No. 3, pp. 240-253 

Sekaran, U. dan Bougie, R. 2013, Research Methods for Business: a Skill 

 Building Approach, United Kingdom: John Wiley & Sons, Inc. 

Shankar, V., dan Balasubramanian, S. 2009, Mobile Marketing: Synthesis  and 

Prognosis, Journal of Interactive Marketing, Vol. 23 No. 2, pp. 118–129. 

Shin, H., Vaidya, J. dan Atluri, V. 2011, “A Profile Anonymization Model for 

 Location-Based Services”, Journal of Computer Security, Vol. 19 No. 5 

 pp.795-833. 

Siau, K., Sheng, H., Nah, F., dan Davis, S., 2004, A Qualitative Investigation 

 on Consumer Trust in Mobile Commerce, International Journal of 

 Electronic Business, Vol. 2 No.3, pp. 1. 

Song, J. and Zahedi, F.M. 2007, “Trust in Health Infomediaries”, Decision 

 Support Systems, Vol. 43 No. 2, pp. 390-407. 

Sultan, F. and Chan, L. (2000), “The Adoption of New Technology: the Case 

 of Object-Oriented Computing in Software Companies”, Engineering 

 Management, Vol. 47 No. 1, pp. 106-126. 

Thatcher, J.B., McKnight, D.H., Baker, E.W., Arsal, R.E. dan Roberts, N.H. 

 2011, “The Role of Trust in Post-Adoption IT Exploration: An 

 Empirical Examination of Knowledge Management Systems”, IEEE 

 Transactions on Engineering Management, Vol. 58 No. 1, pp. 56-70. 

Thatcher, J.B., Perrewe, P.L., 2002, “An Empirical Examination of Individual 

 Traits as Antecedents to Computer Anxiety and Computer Self-

 Efficacy, MIS Quarterly, Vol. 26 No. 4, pp. 381–397. 

Tornatzky, L. G., dan K. J. Klein. 1982. “Innovation Characteristics and 

 Innovation Adoption-implementation: a Metaanalysis of Findings.” 

 IEEE Transactions on Engineering Management, Vol. 29 No. 1, pp. 

 28–43. 

Tse, D.K., dan Wilton, P.C., 1988, “Models of Consumer Satisfaction: An 

Extension”, Journal of Marketing Research, Vol. 25, pp. 204-212. 

Untoro, Trenggana, R. A., dan Dewi, K. 2013, Pemetaan Produk Dan Risiko 

 Pembayaran Bergerak (Mobile Payment) Dalam Sistem Pembayaran 

 Di Indonesia, Working Paper, Bank Indonesia. 

Vance, A., Elie-Dit-Cosaque, C., dan Straub, D. W. 2008, “Examining Trust In 

 Information Technology Artifacts: the Effects of System Quality and 

 Culture”, Journal Of Management Information Systems, Vol. 24 No. 4, 

 pp. 73-100. 

Venkatesh,V., Morris, M.G., dan Ackerman,P. L. 2000, “A Longitudinal Field 

 Investigation of Gender Differences in Individual Technology Adoption 

 Decision MakingProcesses”, Organizational Behavior and Human 

 Decision Processes, Vol. 83 No. 1, pp. 33-60. 

Venkatesh, V., Morris, M.G., Davis, G.B. dan Davis, F.D. 2003, “User 

 Acceptance of Information Technology: Toward a Unified View”, MIS 

 Quarterly, Vol. 27 No. 3, pp. 425-478. 

Westland, J.C., Mandy Kwok, Josephine Shu, Terence Kwok, dan Henry Ho. 

ANALISIS PENGARUH FAKTOR-FAKTOR PENGGUNAAN BERKELANJUTAN MOBILE
MICROPAYMENT (STUDI DI INDONESIA)
ENDAH FITRIAS K, Syaiful Ali, MIS., Ph. D., Ak., CA
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



102 

 

 1998, “Customer and Merchant Acceptance of Electronic Cash: 

 Evidence from Mondex in Hongkong”, International Journal of 

 Electronic Commerce, Vol. 2, No. 4 (Summer, 1998), 5-26. 

Wijaya, K.K. 2015, Berapa Jumlah Pengguna Website, Mobile dan Media  Sosial 

di Indonesia?, TechinAsia, https://id.techinasia.com/laporan-

 pengguna-website-mobile-media-sosial-indonesia, (diakses 18 

Februari  2016). 

Yang, Y., Liu, Y., Li, H., Yu, B., 2015, “Understanding  Perceived Risks in 

 Mobile Payment Acceptance”, Industrial Management & Data 

 Systems, Vol. 115 Iss 2 pp. 253 – 269. 

Yoon, C. 2009, “The Effects of National Culture Values on Consumer 

 Acceptance of E-commerce: Online Shoppers in China”, Information & 

 Management, Vol. 46 No. 5, pp. 294-301. 

Zahedi, F.M. dan Song, J. 2008, “Dynamics of Trust Revision: Using Health 

 Infomediaries”, Journal of Management Information Systems, Vol. 24 

 No. 4, pp. 225-248. 

Zhou, T., 2014, “Understanding The Determinants of Mobile Payment 

 Continuance Usage”, Industrial Management & Data Systems, Vol. 

 114 Iss 6, pp. 936 – 948. 

ANALISIS PENGARUH FAKTOR-FAKTOR PENGGUNAAN BERKELANJUTAN MOBILE
MICROPAYMENT (STUDI DI INDONESIA)
ENDAH FITRIAS K, Syaiful Ali, MIS., Ph. D., Ak., CA
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

https://id.techinasia.com/laporan-%09pengguna-website-mobile-media-sosial-indonesia
https://id.techinasia.com/laporan-%09pengguna-website-mobile-media-sosial-indonesia

