
  

90 

 

DAFTAR PUSTAKA 

 

 

Aghaie, A. (2009), “Measuring and Predicting Customer Lifetime Value in Customer 

Loyalty Analysis: A Knowledge Management Perspective (A Case Study on an 

e-Retailer),”International Journal of Industrial Engineering & Production 

Research, June & September, Vol. 20, No.1 & 2, pp. 21-30. 

 

Chang, W., C.Chang and Q. Li (2012), “Customer Lifetime Value: A 

Review,”ProQuest Psychology Journals, Social Behaviour and Personality, 

Vol. 40, No.7, pp. 1057-1064. 

 

Cooper, D.R. and P.S. Schindler(2014). Business Research Methods, 12
th

ed. New 

York: McGraw-Hill Education. 

 

Cravens, D.W. and N.F. Piercy (2013). Advance Marketing Strategy,10
th

 ed. New 

York: McGraw-Hill Education. 

 

Ferdinand, A. (2006). Metode Penelitian Manajemen, ed 2. Semarang: Badan 

Penerbit Universitas Diponegoro 

Ghozali, I. (2005). Aplikasi Analisis Multivariate dengan Program SPSS, ed 4. 

Semarang: Penerbit Universitas Diponegoro.  

Ghozali, I. (2011). Aplikasi Analisis Multivariate dengan Program IBM SPSS 19, ed 

5. Semarang: Badan Penerbit Universitas Diponegoro. 

Gures, N.; S. Arslan; and S.Y. Tun (2014), “Customer Expectation, Satisfaction and 

Loyalty Relationship in Turkish Airline Industry,” International Journal of 

Marketing Studies, Vol. 6, No. 1, pp. 66-74.  

Kotabe, M. and K. Helsen (2011). Global Marketing Management,5
th

ed. Singapore: 

John Wiley & Sons (Asia) Pte Ltd. 

 

Kotler, P. and K.L. Keller (2013). Marketing Management,14
th

ed. London:  Pearson 

Education Ltd. 

 

Lee, H.S. (2013), “Major Moderators Influencing the Relationships of Service 

Quality, Customer Satisfaction and Customer Loyalty,” Asian Social Science, 

Vol. 9, No. 2, pp. 1-11. 

 

ANALISIS PERSEPSI NILAI PELANGGAN DAN PERSEPSI NILAI PROGRAM TERHADAP KEPUASAN
PELANGGAN DAN
PENGARUHNYA PADA  LOYALITAS PELANGGAN DAN NIAT PEMBELIAN KEMBALI:  STUDI
FREQUENT FLYER PROGRAM
GARUDA MILES
VERY MARCUS MANU, Prof. Basu Swastha Dharmmesta, S.E., M.B.A., Ph.D.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



  

91 

 

Mimouni-Chaabane, A. and P. Volle (2010), “Perceived benefits of loyalty programs: 

Scale development and implications for relational strategies,” Journal of 

Business Research, Vol. 63, No. 1, pp. 32-37.  

 

Mosavi, S.A. and M. Ghaedi (2012), “Role of perceived value in explaining trust and 

repurchase intention in e-shopping,” African Journal of Business Management, 

Vol. 6, No. 14, April, pp. 4910-4920. 

 

Omar, N.A., R. Musa and M.A. Nazri (2007), “Program Perceived Value and 

Program Satisfaction Influences on Store Loyalty, Insights from Retails Loyalty 

Program,” Gadjah Mada International Journal of Business, Vol. 9, No. 3, 

September-December, pp. 345-368.   

 

Ranjbarian, B., A. Sanayei, M.R. Kaboli and A. Hadadian (2012), “An Analysis of 

Brand Images, Perceived Quality, Customer Satisfaction and Re-purchase 

Intention in Iranian Department Stores,” International Journal of Business 

Management, Vol. 7, No. 6, March, pp. 40-48.  

 

Razavi, S.M., H. Safari, H. Shafie and K. Khoram (2012), “Relationships among 

Service Quality, Customer Satisfaction and Customer Perceived Value: 

Evidence from Iran’s Software Industry,” Journal of Management and 

Strategy, Vol. 3, No. 3, June, pp. 29-37. 

 

Siregar, S. (2013). Metode Penelitian Kuantitatif. Jakarta: Prenadamedia Group. 
 

Uyanto, S.U. (2009). Pedoman Analisis Data dengan SPSS, ed 3. Jakarta: Graha 

Ilmu. 

 

Yu, H.S., J.J. Zhang, D.H. Kim, K.K. Chen, C. Henderson, S.D. Min and H. Huang 

(2014), “Service Quality, Perceived Value, Customer Satisfaction, and 

Behavioral Intention among Fitness Center Members Aged 60 Years and 

Over,” Social Behavior and Personality, Society for Personality Research, Vol. 

42, No. 5, pp. 757-768.  
 

ANALISIS PERSEPSI NILAI PELANGGAN DAN PERSEPSI NILAI PROGRAM TERHADAP KEPUASAN
PELANGGAN DAN
PENGARUHNYA PADA  LOYALITAS PELANGGAN DAN NIAT PEMBELIAN KEMBALI:  STUDI
FREQUENT FLYER PROGRAM
GARUDA MILES
VERY MARCUS MANU, Prof. Basu Swastha Dharmmesta, S.E., M.B.A., Ph.D.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/


