
65 

 

DAFTAR PUSTAKA 

Aggarwal, A., dan Manjrekar, P. (2010). Factors Affecting Customers' Preference 

and Satisfaction Towards Men's Apparel Retail Formats: A Study of North 

Central Mumbai. ASBM Journal of Management, 47-55. 

Angell, R. J., Megicks, P., Memery, J., dan Heffernan, T. W. (2014). Older shopper 

types from store image factors. Journal of Retailing and Consumer 

Services, 21(2), 192-202. 

Alma, Buchari. (2002). Manajemen Pemasaran dan Pemasaran Jasa. Bdanung: 

CV Alvabeta 

Saladin, Djaslim. (2001). Manajemen Pemasaran, Analisis, Perencanaan, 

Pelaksanaan dan Pengendalian”. Bandung: Penerbit Lindakarya 

Tjiptono, Fandy. (2008). Strategi Bisnis Pemasaran. Yogyakarta: Dani 

Hair, Jr. J. F., Bush, R. P., Ortinau, D. J. (2006). Marketing Research, 3rd edition, 

New York: McGraw-Hill. 

Hallowell, Roger. (1996). The relationships of customer satisfaction, customer 

loyalty, and profitability: an empirical study. International Journal of 

Service Industry Management, 7(4), 27 - 42 

Hasibuan, M. SP. (2003). Manajemen Sumber Daya Manusia. Edisi revisi.. Jakarta. 

Bumi Aksara. 

Hubungan antara Citra Toko, Kepuasan Konsumen dan Frekuensi Kunjungan Kembali
ADDO SULISTIYO,  B.M. Purwanto, M.B.A., Ph.D.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



66 

 

Kotler, P. (2002). Manajemen Pemasaran Edisi Millenium 1. Jakarta: PT 

Prenhailindo. 

Kotler, P. dan K.L. Keller. (2009). Manajemen Pemasaran, edisi 13, Jakarta: 

Penerbit Erlangga. 

Kotler, Philip. (2001). Manajemen Pemasaran: Analisis, Perencanaan, 

Implementasi, dan Kontrol. Jakarta : PT Prehallindo 

Kumar, A., Gupta, S. L., dan Kishore, N. (2014). Measuring Retailer Store Image: 

A Scale Development Study. International Journal of Business and 

Economics, 13(1), 25. 

Kuruvilla, S. J., dan Joshi, N. (2010). Influence of Demographics, Psychographics, 

Shopping Orientation, Mall Shopping Attitude and Purchase Patterns on 

Mall Patronage in India. Journal of Retailing dan Consumer Services, 17, 

259-269. 

Mathis, R. L., dan Jackson, J. (2011). Human resource management: Essential 

perspectives. Cengage Learning. 

Rangkuti, F. (2009). Strategi Promosi yang Kreatif. Jakarta: PT Gramedia Pustaka 

Utama. 

Roy, S., dan Ghosh, L. (2013). Understdaning Apparel Store Image: A Scale 

Development Approach. Journal of Services Research, 13(2), 53-70. 

Hubungan antara Citra Toko, Kepuasan Konsumen dan Frekuensi Kunjungan Kembali
ADDO SULISTIYO,  B.M. Purwanto, M.B.A., Ph.D.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



67 

 

Saricam, C., Aksoy, A., dan Kalaoglu, F. (2012). Determination of the Priorities of 

Customer Requirements and Quality in Apparel Retail Industry. 

International Journal of Business and Social Science, 3(16), 242-250. 

Sekaran, U. dan Bougie, R. (2013), Research Methods for Business: A Skill-

Building Approach, 6th edition, New York: John Wiley and Sons Ltd. 

Sekaran, U. dan Bougie, R. (2015), Research Methods For Business: A Skill-

Building Approach, 6th edition. West Sussex: John Wiley and Sons Ltd. 

Sugiyono. (2009). Metode Penelitian Bisnis (Pendekatan Kuantitatif, Kualitatif, 

dan Rddan). Bdanung: Alfabeta. 

Sumarsono, S. (2003). Ekonomi Manajemen dan Sumberdaya Manusia dan 

Ketenagakerjaan. Yogyakarta: CV Graha Ilmu. 

Telci, E. E. (2012). High Shopping Mall Patronage: Is There a Dark Side? Springer 

Science+Business Media B.V., 2517-2528. 

Yadav, S., Siraj, S., dan Arora, R. (2012). Customer Patronage Behaviour in 

Shopping Mall: A Review Analysis. International Journal of Retailing dan 

Rural Business Perspectives, 1(2), 119-130. 

http://centro.co.id 

http://datacon.co.id/Ritel-2011Store.html 

http://euromonitor.com/mixed-retailers-in-indonesia/report 

Hubungan antara Citra Toko, Kepuasan Konsumen dan Frekuensi Kunjungan Kembali
ADDO SULISTIYO,  B.M. Purwanto, M.B.A., Ph.D.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

http://euromonitor.com/mixed-retailers-in-indonesia/report


68 

 

http://indonesia.is/facebookapp/ldanmarkdetail/centro_department_store_mall_of

_indonesia 

http://matahari.co.id 

http://profil.merdeka.com/indonesia/r/ramayana-lestari-sentosa/ 

http://ramayana.co.id 

http://wikipedia.co.id 

 

 

 

 

 

 

 

 

 

 

 

 

Hubungan antara Citra Toko, Kepuasan Konsumen dan Frekuensi Kunjungan Kembali
ADDO SULISTIYO,  B.M. Purwanto, M.B.A., Ph.D.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

http://profil.merdeka.com/indonesia/r/ramayana-lestari-sentosa/
http://ramayana.co.id/

	DAFTAR PUSTAKA



