
51

DAFTAR PUSTAKA

Buku dan Jurnal:

A.J. Mulyadi, Kepariwisataan dan Perjalanan, Jakarta, PT Raja Grafindo Persada, 2009.

Chanwoo Nam, The Korean Government’s Tourism Policies in Response to Korean Wave, 

Flinders University, 2014.

Christine R. Yano, Wink on Pink: Interpreting Japanese Cute as It Grabs the Global 

Headline, The Journal of Asian Studies, Cambridge, 2009.

Euny Hong, The Birth of Korean Cool: How One Nation Conquer the World through Pop 

Culture, Simon & Schuster UK Ltd: 2014.

Giannalberto Bendazzi, Animation: A World History: Volume II: The Birth of a Style –  The 

Three Markets, CRC Press, 2015.

J. Yang, The Korean wave (hallyu) in East Asia. A comparison of Chinese, Japanese and 

Taiwanese audiences who watch Korean TV drama , the Institute for Social 

Development and Policy Research, 2012

James Elliot, Tourism: Politics and Public Sector Management, Routledge, London, 1997

Kaye Chon & Amy Chan, The International Conference on Impact of Movies and Television 

on Tourism, The Hongkong Polytechnic University, 2009.

Lee, Sue Jin. , The Korean Wave: The Seoul of Asia, dalam The Elon Journal of 

Undergraduate Research in Communications Vol.2, No.1, Elon University Press, 

2011.

Martin Roll, Asian Brand Strategy: How Asia Builds Strong Brand, Palgrave Macmillam: 

2006.

Martin Roll, Asian Brand Strategy (Updated and Revised): How Asia Builds Strong Brand,

Palgrave Macmillam: 2015.

N. Otzmagin dan E. Ben-Ari (Ed.), Asia’s Transformation: Popular Culture and the State in 

East and Southeast Asia, New York, Routledge, 2012.

OECD, OECD Studies on Tourism: Tourism and Creative Economy, OECD Publishing, 

2014.

P. Seaton & T. Yamamura, Japanese Popular Culture and Content Tourism – Introduction, 

Routledge, 2014.

Ploysri Porananond & Victor T. King, Rethinking Asian Tourism: Culture, Encounters, and 

Local Response, Cambridge Scholars Publishing: 2014.

Strategi Pemerintah Korea Selatan dan Jepang dalam Menarik Wisatawan Asia Tenggara melalui
Budaya
Pop
RIZCA HIKMAH HIJRIA, Drs. Usmar Salam, M.I.S
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



52

Takeshi Matsui, Nation Branding through Stigmatized  Popular Culture: The "COOL 

JAPAN" Craze among Central Ministries in Japan, Hitotsubashi Journal of

Commerce and Management, 2014.

Tim Winter, Peggy Teo, T.C. Chang, Asia on Tour: Exploring the Rise of Asian Tourism, 

Routledge: 2008. 

Tuk, William, The Korean Wave: Who are Behind the Success of Korean Popular Culture?, 

< 

https://openaccess.leidenuniv.nl/bitstream/handle/1887/20142/hallyu%20version%20

7.pdf?sequence=1> 

Valentina Marinscu, The Global Impact of South Korean Popular Culture: Hallyu Unbound,

Lexington Book: 2014.

Youna Kim, The Korean Wave: Korean Media Go Global, Routledge: 2013.

Terbitan Pemerintah:

Charm Lee, Hallyu Wave and Tourism, Korea Tourism Organization, 2013, hal. 36-38.

Korea Tourism Organization, Hallyu, Visit Korea (online), < 

http://asiaenglish.visitkorea.or.kr/ena/HA/HA_EN_7.jsp>.

Cool Japan Fund, What is Cool Japan Fund?, Cool Japan Inc. (online), < https://www.cj-

fund.co.jp/en/about/cjfund.html>.

Cool Japan Strategy Council, Cool Japan Initiatives, Ministry of  Economy, Trade, and 

Industry (online), Juli 2014, < 

http://www.meti.go.jp/policy/mono_info_service/mono/creative/file/1406CoolJapanIn

itiative.pdf>.

Cool Japan Strategy Promotion Council, Cool Japan Public-Private Collaboration 

Initiatives, Cool Japan Strategy (online), Juni 2015, < 

http://www.cas.go.jp/jp/seisaku/cool_japan/pdf/20150617_initiative_honbun_e.pdf >.

Creative Industry Division, Cool Japan Strategy, Ministry of Economy, Trade, and Industry 

(online), Januari 2012,  < 

http://www.meti.go.jp/english/policy/mono_info_service/creative_industries/pdf/1201

16_01a.pdf>.

Japan: Endless Discovery, Three Big Otaku Towns, Japan National Tourism Organization 

(online), < http://us.jnto.go.jp/popculture/otaku_towns.php?ot=1>.

Strategi Pemerintah Korea Selatan dan Jepang dalam Menarik Wisatawan Asia Tenggara melalui
Budaya
Pop
RIZCA HIKMAH HIJRIA, Drs. Usmar Salam, M.I.S
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



53

Japan: The Official Guide, Climate, Japan National Tourism Organization (online), < 

http://www.jnto.go.jp/eng/arrange/essential/climate.html>, diakses pada 17 Januari 

2016.

Japan: The Official Guide, Japan Anime Map, Japan National Tourism Organization (online), 

< http://www.jnto.go.jp/eng/animemap/index.html>.

Japan: The Official Guide, Shrines and Temples, Japan National Tourism Organization 

(online), < http://www.jnto.go.jp/eng/arrange/essential/climate.html>.

Japan: The Official Guide, What is JNTO, Japan National Tourism Organization (online), 

<http://www.jnto.go.jp/eng/about/index.html>.

JETRO, Industrial Tourism in Japan: Content (Media and Entertaiment), Japan External 

Trade Organization (online), < https://www.jetro.go.jp/en/ind_tourism/content/ >.

JNTO, Coming intoContact with the Leading Edge of Japanese Animation, Japan: Official 

Tour Guide (online), < 

http://www.jnto.go.jp/eng/indepth/exotic/animation/d5_edge.html>.

Korea Culture and Information Services, The Korean Wave: A New Culture Phenomenon, 

Ministry of Culture, Sports, and Tourism, 2014, hal.31.

Korea Tourism Organization, Hallyu, Visit Korea (online), < 

http://asiaenglish.visitkorea.or.kr/ena/HA/HA_EN_7.jsp>.

Korea Tourism Organization, Korea’s Tourism Policy, Visit Korea (online), < 

http://english.visitkorea.or.kr/enu/bs/tour_investment_support/invest_guidance/presen

t_visit_policy.jsp>.

Korea Tourism Organization, Themed Travel, Visit Korea (online), < 

http://english.visitkorea.or.kr/enu/SI/SI_EN_3_4_0.jsp>.

Ministry of Economy, Trade, and Industry, Cool Japan / Creative Industries Policy, < 

http://www.meti.go.jp/english/policy/mono_info_service/creative_industries/creative_

industries.html>.

Ministry of Economy, Trade, and Industry, Cool Japan Strategy 2012, < 

www.meti.go.jp/english/policy/mono_info.../pdf/120116_01a.pdf>.

Seoul Metropolitan Government, Hallyu, Visit Seoul (online), < 

http://www.visitseoul.net/en/statics.do?_method=includePage&url=http://hallyu.visits

Strategi Pemerintah Korea Selatan dan Jepang dalam Menarik Wisatawan Asia Tenggara melalui
Budaya
Pop
RIZCA HIKMAH HIJRIA, Drs. Usmar Salam, M.I.S
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



54

eoul.net/subindex/en/man_contents.html&i_width=760&i_height=1200&m=0003001

030001&p=02>.

Artikel Online:

Anonim, K-pop Drove Tourists to Gangnam for Years Before Psy Made it Worldwide 

Destination, Skift (online), < http://skift.com/2012/12/29/k-pop-drove-tourists-to-

gangnam-for-years-before-psy-made-it-a-worldwide-destination/> .

Anonim, Promoting Cool Japan, The Japan Times (online), < 

http://www.japantimes.co.jp/opinion/2010/08/15/editorials/promoting-cool-

japan/#.Vpo4kPmLTIV>.

Anonim, Seoul to Run K-pop Dance Classes for Foreign Visitors, The Kpop Herald (online), 

< http://kpopherald.koreaherald.com/view.php?ud=201510151629161387459_2>.

Christoper Johnson, COOL JAPAN: Why Japan Losing its Cool might be a Cool Thing, 

Global Elite Magazine (online), < https://globalitemagazine.com/2012/12/10/cool-

japan-why-japan-losing-its-cool-might-be-a-cool-thing/>.

Chung Ah Young, Grand K-Pop Festival Attracts Foreign Tourists, The Korea Times 

(online), < 

http://www.koreatimes.co.kr/www/news/nation/2015/09/116_186305.html>.

Chung Ah Young, Korea Boost Winter Tourism through Filming Location, The Korea Times 

(online), < 

http://www.koreatimes.co.kr/www/news/culture/2016/01/320_196042.html>.

Claire Lee, 2 Million Tourists Visit Nami Island in 2010, The Korea Herald (online), < 

http://www.koreaherald.com/view.php?ud=20101220000805>.

ETN, Increased Tourism Arrivals into South Korea January to March 2014 , ETN: Global 

Travel Industry News (online), <http://www.eturbonews.com/44978/increased-

tourism-arrivals-south-korea-january-march-2014>.

Gail Nakada, Pretty in Pink: It’s Cherry Blossom Time in Japan, Huffington Post (online), 

<http://www.huffingtonpost.com/gail-nakada/japan-cherry-

blossoms_b_4951786.html>.

Ilin Matthew, Lee Min Ho Promotes Korean Tourism; ‘Bounty Hunters’ Filming to Begin 

this Week?, International Business Times (online), < http://www.ibtimes.co.in/lee-

min-ho-promotes-korean-tourism-bounty-hunters-filming-begin-this-week-641415 >.

Strategi Pemerintah Korea Selatan dan Jepang dalam Menarik Wisatawan Asia Tenggara melalui
Budaya
Pop
RIZCA HIKMAH HIJRIA, Drs. Usmar Salam, M.I.S
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



55

JAPANiCAN, Japan Tours Package – Otaku Special! Akihabara Maid Café Experience!, 

JAPANiCAN.COM (online), < 

http://www.japanican.com/en/tour/detail/ACT1S013B/>.

Jiji, Japan ranked ninth most tourist-friendly nation, The Japan Times (online), 

<http://www.japantimes.co.jp/news/2015/05/07/national/japan-ranked-ninth-tourist-

friendly-nation/#.VrwrTvmLTIV>.

Katie Holliday, Korea Builds on Next Wave of Hallyu, CNBC, < 

http://www.cnbc.com/2014/08/27/korea-builds-on-next-wave-of-hallyu.html>.

Korea.Net, Hallyu (Korean Wave), < http://www.korea.net/AboutKorea/Culture-and-the-

Arts/Hallyu>.

Lee Ji Hong, Korean Wave Seen through K-Pop and Drama Search Trends, Korea Focus, 

<http://www.koreafocus.or.kr/design2/layout/content_print.asp?group_id=105242>.

Lee Hyun Jeong, Seoul to Aid MERS – Hit Tourism, The Korea Herald (online), < 

http://www.koreaherald.com/view.php?ud=20150709000812 >.

Lee Woo Young, Nami Island Foreign Visitors Hit 500.000, The Jakarta Post (online), < 

http://www.thejakartapost.com/news/2012/11/01/nami-island-foreign-visitors-hit-

500000.html>.

Lim Yun Suk, South Korea Hopes to Attract more Muslim Tourists, Chanel News Asia 

(online), < http://www.channelnewsasia.com/news/asiapacific/south-korea-hopes-

to/1868040.html>.

Melissa Leong, How Korea Become the Coolest Brand, Financial Post (online), < 

http://business.financialpost.com/news/retail-marketing/how-korea-became-the-

worlds-coolest-brand>, diakses pada 15 Januari 2016.

N. Otmazgin, Budaya Populer Jepang di Asia Timur and Tenggara: Saatnya untuk Sebuah 

Paradikma Regional? (online), <http://kyotoreview.org/issue-8-9/budaya-populer-

jepang-di-asia-timur-and-tenggara-saatnya-untuk-sebuah-paradikma-regional/>.

Nikkei Asian Review, Tokyo’s Tourism Sector Rolls Out Pink Carpet for Foreign Fans,

Nikkei (online), <http://asia.nikkei.com/Life-Arts/Life/Tokyo-s-tourism-sector-rolls-

out-pink-carpet-for-foreign-fans>.

Strategi Pemerintah Korea Selatan dan Jepang dalam Menarik Wisatawan Asia Tenggara melalui
Budaya
Pop
RIZCA HIKMAH HIJRIA, Drs. Usmar Salam, M.I.S
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



56

Takeshi Matsui, Nation Branding through Stigmatized Pop Culture: The “Cool Japan” 

Craze among Central Ministries in Japan, <https://hermes-ir.lib.hit-

u.ac.jp/rs/bitstream/10086/26980/1/HJcom0480100810.pdf>.

Trading Economics, South Korea Tourist Arrivals, Trading Economics (online), 

<http://www.tradingeconomics.com/south-korea/tourist-arrivals>.

SBS Pop Asia HQ, In just 2 months, KTO amassed more than 20 million views on its promo 

video, thanks to Lee Minho, SBS (online), < 

http://www.sbs.com.au/popasia/blog/2015/09/30/lee-min-hos-face-helped-korea-

tourism-get-over-20m-views>.

Tokyo Otaku Mode, Tokyo Otaku Mode Joins Japan Tourism Agency’s Visit Japan 

Campaign! : Partnering with Expedia to Initiate Promotions for Overseas Japanese 

Pop/Subculture Fans, Tokyo Otaku Mode (online), < 

http://otakumode.com/release/2014-08-05-1?lang=en>.

Yuri Kageyama, Godzilla Officially Made Tokyo Tourism Ambassador, Huffington Post 

(online), April 2015, < http://www.huffingtonpost.com/2015/04/09/godzilla-tourism-

ambassador-tokyo_n_7032148.html>.

Strategi Pemerintah Korea Selatan dan Jepang dalam Menarik Wisatawan Asia Tenggara melalui
Budaya
Pop
RIZCA HIKMAH HIJRIA, Drs. Usmar Salam, M.I.S
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/




