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A = Konstanta pada fungsi In (-)
AHP = Analytical Hierarchy Process (-)

APJII = Asosiasi Penyelenggara Jasa Internet Indonesia (-)
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In = Logaritmik natural (-)

LU = Last Usage (-)

MLR = Multiple Linear Regression (-)
OLS = Ordinary Least Square (-)
TBI = Top Brand Index (%)

TOM = Top of Mind (-)

PLS = Partial Least Square (-)

WLS = Weightened Least Square (-)
R’ = Koefisien determinasi (%)
SSE = Sum of Squared Error (-)

SST = Sum of Squared Total (-)
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Xp = Variabel price (Rp)
Xc = Variabel promotion (-)

Xd = Variabel place (-)

Xa = Variabel product characteristics (-)

XB = Variabel firm strategy characteristics (-)
Xc = Variabel firm process characteristics (-)
Y, = must-be requirement (-)

Y, = one-dimensional requirement (-)

Y; = attractive requirement (-)

Z = objective function, kesuksesan produk (-)



