THE PUBLIC RELATIONS ROLES OF INTERNATIONAL RELATIONS OFFICE IN PROMOTING
INTERNATIONAL

UNDERGRADUATE PROGRAM OF FACULTY OF MEDICINE UNIVERSITAS GADJAH MADA
SITI ROHMAH M, Tri Nuraniwati, S.S., M.A.

GUA’\[l)[JVAIi:—IR[S\/II-/r\/?)SA Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/
TABLE OF CONTENTS
APPROVAL SHEET ..ottt ettt ettt et e e st e et e e ta e e nbeeanbeenteeannee e i
STATEMENT OF ORIGINALITY oottt sttt ii
ACKNOWLEDGEMENT ..ottt et easae e sneeeteeanes iii
DEDICATION SHEET ..ottt ettt et e et et e naa et e e nnaeenns iv
INTISARI ettt s et et e et it e e te e e te e et e e e tee e teeanteeareeeteeaneeenreeenees v
ABSTRACT ittt et e ettt et et et a et e e e e te e e bt e nrae e re e baenree s vi
TABLE OF CONTENTS .ottt ettt et et e e nte e anaaenraeataeaneaennee s vii
LIST OF FIGURES ....ooo oottt sttt e et e et e e e e enaaentaeetaeannaennee s iX
LIST OF CHARTS oottt et et e te e s st e s tae e teeaneaesteeanteeaneeenreens Xi
CHAPTER 1. INTRODUCTION
1.1 BacKground OF STUAY .......couiiiuiiiiieiiiee ettt 1
1.2 ODJECHIVE OF STUAY ...eiieiieieiee ettt 2
1.3 SCOPE OF STUAY ...ttt ettt ettt et ann e 2
1.4 MEtNOA OF STUAY ...ttt 2
1.4.1 Method of ColleCting the Data...........c.eeiveiiiiiiiieiiee s 2
1.4.2 Method of ANalyzing the Data...........c.eeiiiiiieiiieiiiie s 3
1.4.3 Method of Presenting the DAt ...........coiviiiieiiieiie e s 3
1.5 PrESENTALION ....eeieeie ettt et e ettt e et e e s e e e st e e et e e et e e e nne e e e nne e e e anaeeennreeeanreeeas 4
CHAPTER 2. GENERAL PROFILE OF INTERNATIONAL RELATIONS OFFICE (IRO)
2.1 Historical Background of International Relations Office ...........ccccoviiiiiiiiiii i, 5
2.2 VISION AN IMHISSION ..ttt bttt ettt et et e b e anbeentee s 6
2.3 Organizational Structure and JOBS DeSCHIPLION .....c..veeiiiveiiiieecie e 7
2.4 The FaCIlItieS IN TRO ...oouiiiiieie et 10

CHAPTER 3. THE PUBLIC RELATIONS ROLES OF INTERNATIONAL RELATIONS
OFFICE (IRO) IN PROMOTING INTERNATIONAL UNDERGRADUATE
PROGRAM (IUP) OF FACULTY OF MEDICINE UNIVERSITAS GADJAH

MADA
3.1 General Definition of Public Relations ...........ccoiiiiiiiiiii i 12
3.2 The Correlation between Public Relations and Marketing Promotion ...............ccccccoveeenne. 14
3.3 Strategic Marketing Promotion Applied by Public Relations in IRO ..........c..ccccceevvnennne, 15
BB L EXNIDITION ..o 15
3.3.2 OPBIN HOUSE. ....eeeeieee ettt ettt e e e e e e s s bbb et e e e e e e s s bbbb e e eaeeeeennn 19
3.3.3 IMIBICNANGISE ...ttt ettt et et e bt e e et et enree s 21
BLBlA IMIBAIA. ...ttt ettt e b nree s 24
334 L PriNtEU MEAIA ..ottt r et 24
B34 L. L BIOCRUIE ..ottt ettt 24
3.3.4.1.2 Efkagama Magazine ..........cccueeiiiee ettt 25
3.3.4.2 ONIINE MEAIA ...ttt ettt r et nee e 26
3342 L WEBDSILE ...ttt ettt 27
3.3.4.2.2 Android Application Store Efkagama-FK UGM.............cccccoovveiiie e, 30
3.3.4.2.3 FACEDOOK. .....eeieiiieiie ettt 31
KT B T 1 -] SRR PP TP 31
R I R 151 =0 - 10 OO PP PRSPPI 32
3.3.4.3 Media REIALIONS ......cueiieiiii e 33

Vil



THE PUBLIC RELATIONS ROLES OF INTERNATIONAL RELATIONS OFFICE IN PROMOTING
INTERNATIONAL

UNDERGRADUATE PROGRAM OF FACULTY OF MEDICINE UNIVERSITAS GADJAH MADA
SITI ROHMAH M, Tri Nuraniwati, S.S., M.A.

GUA[\Iljlijli:—lR[S\/ll-/r\ll\)SA Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

3.4 The Promotion Strategy Result of Relations ...........ccccooiiiiiiiiiiiiiee e 39
CHAPTER 4. CONCLUSION
WORKS CITED ...ttt 45
LIST OF INFORMANTS L.t 46
LIST OF INTERVIEW QUESTIONS ... 47
LOGBOOK ...ttt 49
CURRICULUM VITAE ettt 61

viii



