
43 
 

References 
 

Aaker, Jennifer L (1997). Dimensions of Brand Personality. Journal of Marketing Research 34.3: 347. 

Akir, Oriah and Md. Nor Othman (2010). Consumers’ Shopping Behaviour Pattern On Selected Consumer 

Goods: Empirical Evidence from Malaysian Consumers. International Review of Business Research 

Papers 6: pp.279 – 294. 

Augusty, Ferdinand. (2006). Metode Penelitian Manajemen. Semarang: Badan Penerbit Universitas 

Diponegoro. 

Band, William A, (1991). Creating value for customer: Designing and Implementation a Total Corporate 

Strategy, John Walley and Sons Inc, Canada. 

Blackwell, R. D., Miniard, P. W., & Engel, J. F. (2001). Consumer Behavior (9 ed.): Harcourt College 

Publishers. 

Brown, M., Pope, N. & Voges, K., (2003). Buying or Browsing? An exploration of shopping orientations and 

online purchase intention. European Journal of Marketing.  

Brown, Stephen and Darach Turley (1997). Consumer Research. London: Routledge. 

Chairy, dan Bunga Geofanny Fredereca. (2010). “Pengaruh Psikologi Konsumen Terhadap Keputusan 

Pembelian Kembali Smartphone BlackBerry.Jurnal Manajemen Teori dan Terapan. Tahun 3, No. 2, 

Agustus. 

Chang HH, Chen SW (2008). The impact of online store environment cues on purchase intention: Trust and 

perceived risk as a mediator. Online. Info. 

Chen, S.-J. & Chang, T.-Z., (2003). A descriptive model of online shopping process: some empirical results. 

International Journal of Service Industry Management, 14(5). 

Chi,H.K, Yeh, H. R., & Chio, C.Y. (2009). The effect of Brand Effect on Female Cosmetic User Brand Loyalty 

in Taiwan. The Journal of American Academy of Business, Cambridge,14, pp.230-236. 

Chiou, J. S. (2004). The Antecedents of Consumers’ Loyalty Toward Internet Service Providers. Information 

and Management, 41(6), pp.685-695. 

Chiu, C. M. Huang, H. Y. Yen, C. H. (2009). Antecedents of trust in online auctions. Electronic Commerce 

Research and Applications, 9. 

Cronin, J.J. and Taylor, S.A. (1992), Measuring service quality: a reexamination and extension, Journal of 

Marketing, Vol. 56, July, pp. 55-68. 

Dae, H.K. and H.K. Joon, (2009). Symbolic purchase in sport: The roles of self-image congruence and 

perceived quality. Manage. Decis., 47: 85-99. DOI: 10.1108/00251740910929713. 

Data | The World Bank". Data.worldbank.org. N.p., 2013. Web. 28 June 2016. 

Demangeot, C. & Broderick, A.J., (2007). Conceptualising consumer behaviour in online shopping 

environments. International Journal of Retail & Distribution Management, 35(11), pp.878-94. 

Dimoka, Angelika and Paul A. Pavlou. Product Uncertainty in Online Markets: Conceptualization, 

Antecedents, And Consequences. SSRN Electronic Journal n. pag. Web. 

The Factors Influencing Customer Attitude and Its Impact on Online Repurchase Intention (Study
case
on Berrybenka.com)
GITA INTAN CARISSA , -
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/



44 
 

Durianto,Darmadi, Sugiarto dan Tony Sitinjak. (2004). Strategi Menaklukan Pasar Melalui Riset Ekuitas dan 

Perilaku Merek. Jakarta: Gramedia Pustaka Utama. 

Dwyer, F.R., Schurr, P. and Oh, S. (1987), Developing buyer-seller relationships, Journal of Marketing, Vol. 

51, pp. 11-27. 

Fatona, S. (2010). Kualitas Jasa yang Mempengaruhi Loyalitas dan Relevansinya terhadap Kepuasan. Jurnal 

Dinamika Manajemen. 1 (1): pp.41-46.  

Ferdinand, A. (2013). Metode Penelitian Manajemen. Semarang: UNDIP Press. 

Flavian, C., Guinaliu, M. and Gurrea, R. (2006). The role played by perceived usability, satisfaction and 

consumer trust on website loyalty, Information & Management, 43, pp.1-14. 
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